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ELJOHOMHL] CTATUCTHIIC
UHAEKC IIOTPOINAYKHUX IMJEHA Y BOCHU U XEPUETOBUHHU
Y AELIEMBPY 2018.TO/IMUHE
CONSUMER PRICE INDEX IN BOSNIA AND HERZEGOVINA
IN DECEMBER 2018

Y peunem6py 2018. roguHe Ha MjeCeYHOM
HUBOY 3a6u/beXkKeH majJ, HMBOA ILMjeHa 3a
0,3%.

[ujeHe mpou3BoJa U ycjayra Koje ce KOpPUCTe 3a
JUYHYy noTpouwitby y bBocHu u XepueroBuHu
MjepeHe MHJEKCOM NOTpOLIAaYKUX IUjeHa, y
JeneMbpy 2018. roauHe y 0JHOCY Ha NPETXOJHU
Mjecell, y IPOCjeKy Cy 3abu/bexusie naj, pa3vHe 3a
0,3%.

Bume 1nujeHe y ojjesbnuma  XpaHe U
Be3zankoxosHux mnuha, AakoxojgHux nuha u
AyBaHa, 3ApaBcTBa, PecropaHa u xoTesia

[TocMaTpaHo 10 oAjesbiMMa [IpeMa HaMjeHH!
notpouite (COICOP), y nenem6py 2018.roguxe y
O0ZJHOCY Ha IPEeTXOJHU Mjecel], ¥ IPOCjeKy je
3abU/beKEH PacCT UjeHa y ofje/biMa XpaHe U
BeszankoxosHux nuha 3a 0,3%, AnkoxosHux nuha u
AyBaHna 3a 0,2%, 3apaBcTBa 3a 0,1%, PecTopaHna u
xoTesa 3a 0,1%.

Hwmxke nujene y oajessnuma Oajehe m o6yhe,
Hamjemrraja m mokyhcrBa, Ocraaux mo6apa u
ycayra, IlpeBo3sa, Komynukanmja, Pekpeanuje
U KyJType.

[locMaTpaHo 10 oAjesbiMMa IIpeMa HaMjeHH!
noTtpouite (COICOP), y nenembpy 2018. rogune

In December 2018, on average, price level
decrease of 0,3%, was recorded.

By divisions of COICOP classification in December
2018 compared to previous month, price index
decreased by 0,3%.

Higher prices in divisions of Food and non-
alcoholic beverage, Alcoholic beverages and
tobacco, Health, Restaurants and hotels

By divisions of COICOP classification, in December
of 2018 as compared to the previous month, the
price index increased in divisions of Food and non-
alcoholic beverages by 0,3% , Alcoholic beverages
and tobacco by 0,2%, Health by 0,1%, Restaurants
and hotels by 0,1%.

Lower prices in divisions of Clothing and
footwear, Furniture and house appliances,
Other goods and services, Transport,
Communications, Recreation and culture

By divisions of COICOP classification in December
2018 compared to previous month, the price index
decreased in divisions of Clothing and footwear by
3,7%, Furniture and house appliances by 0,3%,
Other goods and services by 0,3%, Transport by
1,0%, Communications by 0,1%, Recreation and
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roJijMHe y OZHOCY Ha IPETXO/AHU MjeceL, y MPOCjeKy je

culture by 0,1%.

3e0MJbeXKEH NaJ, HUBOA nyjeHa y ofjespriuma Ofjehe u

ooyhe 3,7%, Hamjemtaja u mokyhctea 0,3%, Octanux
Jlo6apa u ycayra 3a 0,3%, [IpeBo3a 3a 1.0%,
Komynukanuja 3a 0,1%, Pekpeanuje u KkyaType 3a

0,1%



Ha roauiumeM HHUBOY Yy NMPOCjEKY 3a6U/bEKEH
npocjeyaH pact nujeHa oj 1,6%.

PasuHa nujena y peuem6py 2018.rogune y
OZIHOCY Ha MCTU Mjecel] IPeTX0/AHe roJjMHe BUIIA
je3a 1,6%.

[IpocjedHn pacT 1UjeHA 3a0U/bEXEH je y
oajesbiuMa IpeBos 3a 10,1%, AsnikoxosiHa nuha U
AyBaH 3a 6,0%, CTaHoBamwe U eHepreHTH 3a 3,6%,
3apaBcTBO 3a 2,5%, Pekpeanuja u KyaTypa 3a
1,0%, O6pazoBame 3a 0,5%, PecTropanu u xotenu
3a 0,5%.

On annual level, on average, price levels
increased by 1,6%.

The price level in December 2018 as compared to
the same month of the previous year increased by
1,6%.

The average increase of prices was recorded in
divisions of Transport by 10,1% Alcoholic
beverages and tobacco by 6,0%, Housing and fuels
by 3,6%, Health by 2,5%, Recreation and culture by
1,0%, Education by 0,5%, Restaurants and hotels by
0,5%.



HUHAeKc noTpolavykux nujeHa npema kiacuukanuju COICOP y nenem6py 2018. roaune

The Consumer Price Index by COICOP classification in December 2018

§ oxi XI12018 XI12018 1-X112018 XI12018 XI12018 Divisi §
S Ajemal X12018 | X12017 | I-X112017 02017 02015 tviston S
00 Yiynan nugexc 99.7 101.6 101.4 101.9 101.1 Total Index 00
01 XpaHa u Food and non- 01
0e3a/IKOXO0JIHA 100.3 100.1 100.6 99.6 99.6 alcoholic
nuha beverages
011 | Xpana 100.3 |  100.2 100.8 99.7 99.2 | Food 01.1
01.2 | BesankoxosHa 100.0 99.7 994 99.1 102.8 | Non-alcoholic 01.2
02 | Ankoxonsa nuha 100.2 106.0 106.6 107.0 118.3 | Alcoholic 02
U AyBaH beverages and
02.1 | AnxoxosiHa nuha 100.9 100.8 99.8 100.4 994 Ki::‘(;};gl'l\c drinks | 02.1
02.2 | Aysan 100.0 107.6 108.8 109.1 125.3 | Tobacco 02.2
03 Opjeha n o6yha 96.3 89.7 89.9 88.0 72.5 | Clothing and 03
footwear
03.1 | Ogjeha 96.1 91.7 90.7 89.3 73.3 | Clothing 031
032 | O6yha 96.9 85.3 88.1 85.1 70.6 | Footwear 03.2
04 CraHOBame€, BOJA, Housing, 04
eJIeKTpUYHaA water,
eHepruja, rac u 99.7 103.6 102.7 107.1 108.6 | electricity, gas
APYTHM eHepreHTH and other fuels
04.1 | HajamauHa 100.0 103.7 103.2 105.7 113.4 | Actual rentals 04.1
for housing
04.3 | Oapxasare 100.1 | 101.1 100.8 101.2 101.2 | Maintenance | 04.3
MoMpaBKa CTaHa and repair of the
Awallina
04.4 | BopmocHabnujeBame Water supply 04.4
e 100.0 | 100.3 100.4 100.6 101.9 | .4
KOMYyHaJIHe ycJIyre miscellaneous
04.5 | EnextpuuHa Electricity, gas 04.5
evepruja, rac u 99.6 | 104.3 103.2 108.8 109.8 | and other fuels
JIpyTy eHepreHTH
05 Hawmjemraj, Furnishings, 05
kyhaHcku ypebhaju household
¥ PE/IOBHO 99.7 99.3 99.0 98.7 96.6 | equipmentand
ojpxaBame Kyhe routine
05.1 | Hamjewraj, ﬁl}xﬁai"é;ﬁa - 05.1
nokyhcTBo, Tenucu furnishings,
1 ocTane nojHe 99.7 99.9 98.9 98.8 97.7 | carpetsand
MPOCTHUPKE other floor
05.2 | TexkcTuaHK 994 97.8 97.8 97.1 94 .3 | Household 05.2
npou3BoJH 3a Kyhy textiles
05.3 | Kyhancku anapaTtu 99.8 98.4 98.6 97.8 949 Hou_;ehold 053
05.4 | Crak/eHO U CTOJIHO Glassware. 05.4
nocybe 100.3 97.9 96.9 96.2 91.8 | tabloware and
household
05.5 | AnaT u onpema 3a 99.8 100.4 100.1 100.1 99.5 | Toolsand 05.5
kyhy u 6awty equipment for
05.6 | [Jlo6pa u ycayre 3a Goods and 05.6
DesIoBHO 99.6 99.1 99.1 98.8 96.3 | services for
oJpkaBame Kyhe routine
06 | 3apaBcTBO 100 1 102 8 101 8 102 8 104 6 | Health 06
06.1 | MeauuuHCKH Medical 06.1
HPOU3BOAH, products,
A 100.2 |  104.0 102.9 104.5 108.1 | PO and
ompema equipment
06.2 | 3ppaBcTBeHe 06.2
ycJyre, OCUM 100.0 100.3 100.4 100.5 98.7 | Out-patient
GOJIHUYKHUX services
06.3 | BonHuuke ycayre 100.0 100.0 100.0 100.0 105.3 | Hospital 06.3
07 | Mpesos 99.0 | 1101 108.9 111.0 109.5 | Transport 07
07.1 | KynoBuHa Bo3usa 100.1 99.6 99.7 99.6 908.1 | Purchase of 07.1
07.2 | Ynorpe6a ‘(,)‘;)ke‘;:;';ii)n of 07.2
TPEBO3HHX 98.7 112.4 111.2 113.7 111.7 | personal
cpeAcTaBa transport
07.3 | Ycayre npesosa 100.1 105.9 103.7 105.2 106.4 Trar.lsport' 07.3
services
*nastavak tablice




§ oxi XI12018 XI12018 I-XI12018 XI12018 XI12018 Divisi §
5 AjebaK X12018 | XII2017 I-XI1 2017 02017 02015 tviston S
Q
08 KomyHukauyje 99.9 99.5 08.8 98.5 96.6 | Communication | 08
08.1 | IomTaHcKe yciyre 100.0 100.0 100.0 100.0 100.0 | Postal services 08.1
08.2 | Tesnedoncka u Telephone and 08.2
renedarc onpena 98.6 88.0 91.2 85.0 743 | tolofox
equipment
08.3 | Tenedoncke u 100.0 100.3 99.3 994 98.4 | Telephone and 08.3
Tesedakc ycayre telefax services
09 Pekpeaumja u 99.9 101.0 101.2 101.3 103.8 | Recreationand | 09
KyJITypa culture
09.1 | AynuoBusyesHa, Audio- 09.1
doton visual,photo and
N —— 99.0 94.3 95.7 92.9 83.9 information
onpema processing
09.2 | Ocrasna TpajHa Other major 09.2
AoGpasa 100.0 101.5 101.3 101.9 102.9 | durables for
pekpeanujy u recreation and
09.3 B‘é;;;;l‘;‘[peaMeTu E)'é;lfél;a 09.3
Y onpemMa 3a recreational
pekpeanujy, BpT U items and
oo Ty 99.9 98.9 99.2 99.1 96.9 | cquipment
gardens and pets
09.4 | Ycnyre pekpeanuje 100.0 103.6 102.3 104.0 110.6 | Recreational 09.4
U KyJIType and cultural
09.5 | HoBuHe, KibUTre U Néﬁ};ﬁdpers. 09.5
cahn onGop 100.0 | 1015 101.6 102.1 103.4 | ponspape
stationery
09.6 | IlakeT apaH>KMaHH 100.3 94.6 102.0 94.3 103.3 | Package 09.6
10 | O6pazosame 100.0 |  100.5 100.1 100.5 101.8 | Education 10
[IpeakosicKo U Pre-primary and
10.1 | OCHOBHO 100.0 102.7 101.3 103.0 106.4 | primary 10.1
o6pa3oBame education
10.2 CpeOILIKOJICKO Secondary 10.2
’ o6pa3oBame 100.0 99.9 99.1 99.2 99.7 | education '
10.4 | YHUBEP3UTETCKO High school and 104
obpasoBare 100.0 100.4 100.1 100.4 101.3 | university
education
10.5 | O6pa3oBame Education not 10.5
He/leMHHCAHO 110 100.0 98.5 99.6 98.7 102.8 | gefinable by
HUBOY level
11 | Pecropanuu 100.1 100.5 100.4 100.6 101.3 | Restaurants 11
X0TeJu and hotels
11.1 | Ycayre ucxpane 100.1 100.6 100.6 100.8 101.9 | Catering services | 11.1
11.2 | Ycayre cmjemraja 100.0 100.1 99.6 99.6 98.0 | Accommodation | 11.2
services
12 Ocrasa go6pa u 99.7 99.1 99.6 98.9 08.1 | Other goods 12
ycayre and services
12.1 | Oco6Ha mera 99.6 99.7 99.7 99.3 97.5 | Personal care 12.1
12.3 | Oco6HU npegMeTH 12.3
Jipyre HaMjeHe 99.2 95.6 97.4 05.8 92.8 | Personal effects
n.e.c.
12.5 | Ocurypame 100.0 97.6 99.2 97.6 97.6 | Insurance 12.5
12.6 | duHaHcHjcke 100.0 100.0 101.1 101.1 107.3 | Financial 12.6
ycayre services
12.7 | Ocrane ycayre 100.0 100.0 100.2 100.2 101.2 | Otherservices 12.7

n.e.c




METO/0/I0LIIKA OBJALIIFEHA

JeduHuyuja undekca nompowaykux yujeHa

HHAeKC MOTPOMIAYKMX IUjeHa MpeJCcTaB/ba Mjepy
IIpOMjeHa ILyjeHa [pou3BOJa M ycCayra Koje
JoMahMHCTBA Kymyjy pajd 33Jl0BO/beHa CBOjUX
0COOHUX MOTPeba Ha eKOHOMCKOj TepuTopuju bocHe u
XepLeroBuHe.

Hamjena

CBpxa MNpUKyN/baka NOTPOLIAYKUX LUjeHa y bocHU u
Xep1eroBuHH je fobujame Mjepe UHIALHje V 3eMJbH,
eHTUTeTUMA U Juctpukry bpuko. Ilopes Tora nnzekc
NOTPOLIAYKHUX LIMjeHa ce KOPUCTU U 3a ycKJahuBamwe
IJ1aTa U 3apaja CyKJaJHO KOJIEKTUBHHUM yrOBOPHMa,
Te MHUPOBMHA M COLMjaJIHUX JaBama. Takohe ce
KOPHUCTH U 3a OYyBarbe BPHjeJHOCTH KOJ yroBopa C
WMHJIEKCHUM KJay3ysnaMma, omoryhyje ymnopehuBame
cTone HHQJanuje C JpyruM 3eM/baMa, oMmoryhyje
ynopebuBamwe KpeTara LiMjeHa yHyTap 3eMJbe U3MeDhy
NOjeJUHUX perdoHa MW CJAYyXM Kao OCHOB 3a
JebyalMoOHMpake  MOjeIMHUX  MaKpOeKOHOMCKHX
arperata y CTaTUCTULIM HaLMOHAJHHUX padyyHa U ¥
Jlpyre CBpXe.

HHdekc nompowavkux
XepyezosuHu

yujena y bBocHu u

WHpekc noTpowavykux nujeHa y bocHu u XepreropBuuu
HM3payyHaBa Ce Ha TeMeJ/by pelnpe3eHTaTHBHE JIUCTe
npousBo/a kojy y 2018. roguHu yuHU 615 npousBoja.
CBakor Mjecelia npukymba ce oko 21000 nujena Ha
yHamnpujes fedUHUpPaHOM Y30pKy MpOJAjHUX MjecTa
Ha JiBaHaeCT reorpadckux JoKalyja.

O6yxeam uHdekca

TFeorpadcku oGyxBar. llujeHe ce NpUKyIUbajy Ha
JIBaHaecT JioKalyja (rpagoBa) y 3emsbu (bama Jlyka,
Buxah, BujespuHa, Bpuko, /lo6oj, UcTrouno Capajeso,
Mocrap, Ilpujemop, CapajeBo, Tpebumwe, Ty3ia,
3eHuna) ofabpaHuX TImpeMa KpuTepujy  6poja
CTAaHOBHMKAa U HUXOBOj yJ03U Y reorpadckom
[0/, pyyjy KojeM punazajy.

O6yxBat mpou3Boja. OGyxBaheHM cy HajBaXXHUjU
MPOU3BOJIM U YCJIyTe Koje KyIyje CTAHOBHUILTBO paJiyd
duHanHe mnoTpoue. OO6yxBaT Jobapa U yciayra
peloBUTO ce peBUAMpPA Kako 06U ce odvyBaJja
penpe3eHTAaTUBHOCT JIUCTE NMPOU3BOJAA C 063UPOM Ha
yKyce IOTpollaya W HHUXOBEe HABUKe Yy IMOIJIEeLY
KYIOBHHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is
used as a measure of inflation in state, entites and
District Brcko. It can be used as an indicator of values
with index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2018 consisting of 615 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected
in 12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of
final consumption are included in the index. The
coverage of goods and services is reviwed regularly in
order to ensure the representativnes of the basket with
respect to the consumer tastes and purchasing practices.



CHumarse yujeHa

CBe 1jyjeHe ce NPUKYI/bAjy JIOKA/JIHO HAa HAYMH A
CHUMaTeJ/bU 0/l eHTUTETCKUX 3aBOJA 3a CTATUCTUKY U
Arennwyje 3a cratuctuky buX no6wujajy jacue
cnenyduKalyje Ha3MBa npor3Bo/ia U eroe COICOP
mudpe Te jeAUHULIE Mjepe Koje Tpebajy mpoMaTpaTi
Ha TepeHy. CHUMaTeJ/bU Ha OCHOBY THUX MHOpMaluja
CcaMOCTaJIHO 6Mpajy KOHKpeTaH Mpou3Bo/j yujy he
IIMjeHy CHUMATH Ha oZipeheHOM NpPo/IajHOM MjecTy.
CHUMaTes/b MOpa U3abpaTH KOHKPETHHU IIPOU3BOJ,
CYKJIaIHO KpUTEepUjeM HajlipoJaBaHHujer NporM3Boa Ha
JlaToM poAajHOM MjecTy. [la 6u ce ocurypaJsio a
CHMMaTeJ/bU U3 Mjecelia y Mjecel, CHUMajy LjijeHe
HCTUX IPOU3BO/IA, Te KaKOo OU ce MOIJIO IPaTUTHU Koje
MpPOU3BO/ie CHUMATe/bY IPOMATpPajy Ha TepeHy OHU Y
YIOUTHUK YHOCE U YHaNpHjes edUHUPaH CKyII
JOJATHUX KapaKTepHUCTUKA NPOU3BO/JA U
rHdopMalyje o0 eBeHTyaJHUM 3aMjeHaMa Ipou3Bo/ia
YKOJIMKO UX O6yZe. TakaB HAa4YMH CHUMama oMoryhyje
npaheme NpoMjeHe KpeTama IiujeHa u3Mehy aBa
pa3znobsba, any He U nopeheme pocjedHe 1ujeHe
n3Mebhy pa3MyuTHX reorpadCcKux JoKaiuja.

3a noTpebe MHJEKCA NMOTPOIIAYKUX LiMjeHa CHHMarbe
LlMjeHa ce BpIIM c/befiehux laHa y Mjecelly:

e 33 IMO/bONpPHUBpEJHE TMPOU3BOJAE KOjU Ce
poJiajy Ha  TpXKHHULLAMa  LHjeHe  ce
NPUKYI/bajy ABa IIyTa Mjece4yHo U TO y NPBOM
v TpeheM TjeiHy Y Mjecelly;

e  3a CBe OCTaJle IIPOU3BOJE LiHjeHe ce CyKIaZHO
Bakehum EBponckum peryiatTvBaMa
NPUKYI/bAjy jeJaHIyT MjecedHo (u3Meby 1. u
21. y Mjeceny) ¢ TUM Ja Ce HYXXHO OZp>KaBa
WCTU UHTepBaJ U3Mehy NpUKyN/barba.

Ilondepu

[loHaepu Koju ce NpUMjemyjy 3a HU3padyyH HUHJAEKCa
NOTPOLIAYKUX IHjeHa Ccy KoepUIMjeHTH  KOju
oJlpakaBajy = peJlATUBHY  BaXXHOCT  ojabpaHuX
MPOU3BO/ia U YC/Iyra y yKYNHOj MOTpoLIkY KyhaHcTaBa
Ha JgoMahem Teputopujy. Ilomohy m®ux ce
HU3pavyyHaBajy eJleMeHTapHHU WHJEKCH Kao
MOHJAepUpaHu Mpocjeny. basupaHu cy Ha nojayuma
MOBEe3aHUM ca GUHAJHOM NOTpoUIKkOoM KyhaHcTaBa u
Ha rnojanumMa o 6pojy CTaHOBHHUKA.

OcHOBHM H3BOp IHoOJaTaka 3a M3pajy IOHJepa 3a
obpadyH MHJEKca NMOTPOIIAYKUX LiMjeHa je AHKeTa o
noTpoultbd  kyhaHcTaBa. 3a M3payyH MHJAeKca
MOTPOIIAYKUX LUjeHa of cujeduwma 2018. roaune
NpUMjemyjy Cce TOHJEPH Koju ce 6a3upajy Ha
nojanrMa u3 AHKeTe 0 IOTPOLIH JJoMahnHCcTaBa

3a 2015. roauny. Ilonzepu ce cBake TroOJUHE
KOPHUTHPajy C KpeTamweM LiMjeHa Y IPeTX0/JHOj TOAUHHU.
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Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The
price collectors recive a clear specifications of the item
name, it's COICOP code and unit of measurment that they
should collect in specific outlet. They choose a concrete
item for price collecting in specific outlet, in accordance
with the criterion of the most sold products in that outlet.
In order to be sure that the collector is collecting prices
for exactly the same items each month, the form for the
price collecting also includes the informations on
detailed product description in terms of brands,variety
and quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor
the exact price change in two different periods, but not
the comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the
domestic territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Kaacugpuxkayuja

3a k1acuuIMparme NPOU3BOJA U3 CTaTUCTHKE
NOTPOLIAYKHX L{MjeHa ynoTpeb/baBa ce
Knacudukanuja JMyHe NOTPOIIE TPeMa HaMjeHH!
(Classification of Individual Consumption by Purpose-
COICOP) koja aujesiv u3aTKe HA ABAHAECT OCHOBHUX
oJljeJpaKa MPOU3BO/IA U YC/Iyra 3a Koje ce U3padyyHaBajy
WH/IEKCH.

Aepezuparee

W3payyH UHJAEKCA NOTPOLIAYKUX IHjeHAa IOYUHbe
M3pauyyHOM  eJIeMEHTApHUX HWHJAeKca (UHAeKca
MPOU3BO/Ia) U MH/EKCA Pelnpe3eHTaTUBHUX CTABKU Ha
HUBOY rpajoBa. [Ipy ToMe ce Kao Mjepa cpenrbe
BpUjeJHOCTH  KOPUCTH TreoMeTpUjcka  CpeAuHa.
ArperupaHu HWH/JIEKCU Ce HAKOH TOra u3payyHaBajy
KopuinhemeM Jlacneypec-oBe dopmyiie 3a
MOHJEPUpPAHy ApUTMETUYKY CpeJUHYy, MOYEBLIM Of,
HWHJEeKca penpe3eHTaTUBHUX CTaBKU Ha HUBOY
eHTUTEeTa CBe [0 ONITer HHAeKca 3a bocHy u
XepueroBuHy. PedepenTHa 6a3a 3a u3pauyH UHZEKCA
je 2015. roguHa.

Ocmause degpuHuyuje

IIpousBoj;: 61JI0 KOjU TPOXU3BOJ UJIH yCIyTa 3a JUIHY
HNOTPOLIKBY KOjU ce Mory KynuTu. CKynmHM HasuB 3a
NPOU3BO/IEe U yCJIyTE.

PenpeseHTaTHUBHA CTaBKa: NPOU3BOJ Ha HajHMXKeM
HUBOY arperaunje, OJHOCHO NPOU3BOJ y INPOAAjHOM
MjecTy Ha jeHOj reorpadckoj JIOKaIUju 3a KOju ce
MO>Ke NPOILUjeHUTH NIOHIep.

Crona mpoMjeHe: crToma HpoMjeHe y crenrpuyHOM
pedepeHTHOM mepuoAay y nopehewy ca BpujesHOINy
ca TmodYeTKa TOr TMepuoja WIM U3 KOHKPETHO
JebUHMCAHOT paHUjer nepuoa.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of
towns. Elementary aggregate indices are calculated by
using Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions
indices at the level of entities to the overall index at the
level of Bosnia and Herzegovina. Reference base year
for index calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased, a term covering both goods and services.

Representative position: lowest level of product
aggregation, i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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