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Y ¢e6pyapy 2020. rogMHe Ha Mjece4YHOM
HUBOY 3a0u/beKeH pacT HMBOA LiUjeHa 3a
0,1%.

llnjeHe nmpou3BoJa U ycjayra Koje ce KOpUCTe 3a
ocobHy mnoTtpomitby y bBocHu u XepieroBuHu
MjepeHe HHJIEKCOM TMOTPOLIAaYKUX IUjeHa, ¥
¢debpyapy 2020 roauHe y OJHOCY Ha MPETXOHU
Mjecel], y IPOCjeKy Cy 3abu/bexkuie aj HUBOA 3a
0,1%.

Bume nujeHe y ojjesbuumMa  XpaHe U
Be3a/IKoX0/THUX nuha, 3ApaBCcTBa,
KomyHukanmja, Pectopana u xoresa

[locmaTpaHo 0o ofje/bliMMa IMpeMa HaMjeHHU
notpouitbe (LIOMLOII), y &ebpyapy 2020
-TOAWMHE Yy OJHOCY Ha NpeTXoAHU Mjecel, y
MPOCjeKy je 3a6MJ/beXXeH pacT LUjeHa y oJjje/bliuMa
Xpane wu besankoxosmHux mnwmha 3a 0,1%,
3apaBctBa 3a 0,2%, KomyHukanuja 3a 0,1 Te
Pectopana u xotesa 3a 0,3%.

Huxe nyjeHe y oaje/biima AsikoxosiHa nuha u

AyxaH, CraHoBame, BOJa, eJIeKTPUYHA
eHepruja,njivH u Apyru €HepreHTH,
Hamjemrraj m kyhancku ypebaju, pegoBHO
oapxaBawe Kyhe, IIpeBo3, Pasauuutu

NpOM3BOAU U yCJIyTe.

[locMaTpaHo mnO ofje/bLiMMa IIpeMa HaMjeHHU
notpoute (COICOP), y debpyapy 2020. rogune
roJMHe y OJHOCY Ha TMPEeTXOAHU Mjecel, V
pocCjeKy je 3e6U/beKeH NaJ, HUBOA IUjeHa Y
onjessuuMa AnkoxosiHa nuha u gyBaH 3a 0,1%,
CraHOBame, BOJA, eJIEKTPUYHA €HEepPruja,livuH U
Apyru eHepreHtn 3a 0,3%, Hawmjewraj wu
kyhaHcku ypebaju, peioBHO ozpkaBame Kyhe 3a
0,6%, IIpeBo3 3a 0,5%, Pa3u4uTH NMpOU3BOAU U
ycayre 3a 0,1%.

In February 2020, on average, price level
increase of 0,1%, was recorded.

By divisions of COICOP classification in February
2020 compared to previous month, price index
decreased by 0,1%.

Higher prices in divisions of Food and non-
alcoholic beverages, Health, Communications,
Restaurants and hotels

By divisions of COICOP classification, in February of
2020 as compared to the previous month, the price
index increased in divisions of Food and non-
alcoholic beverages by 0,1% , Alcoholic beverages
and tobacco by 0,2%, Health by 02%,
Communications by 0,1%, Restaurants and hotels
by 0,3%.

Lower prices in divisions of Alcoholic drinks and
beverages, Housing, water, electricity, gas and
other fuels, Furniture, house appliances and
maintenance, Transport, Other goods and
services.

By divisions of COICOP classification in February
2020 compared to previous month, the price index
decreased in divisions Alcoholic beverages and
tobacco by 0,1%, Housing, water, electricity, gas
and other fuels by 0,3%, Furniture, house
appliances and maintenance by 0,6%, Transport by
0,5%, Other goods and services by 0,1%.
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Ha roauiumeM HHUBOY Yy NMPOCjEKY 3a6U/bEKEH
npocjeyaH pact nujena og 0,3%.

Hugo nujena y ¢ebpyapy 2020.roguHe y ofHOCy
Ha UCTU Mjecel] NpeTX0JHe roJuHe BULIA je 3a
0,3%.

[IpocjedHr pacT LUUjeHA 3abu/beXeH je y
oJjesbliMa XpaHa U 6e3askoxosiHa nuha 3a 0,8%,
AnxoxosiHa nuha u ayBaH 3a 5,4%, CTaHOBame,
BOJIa, eJIEKTpUYHA €eHepruja, IJIMH W JPYTH
e”HepreHTH 3a 0,8%, 3apaBcTBO 3a 0,9%, [IpeBo3
3a 0,3%, Komynuxkanuje 3a 0,2%,Pekpeanuja u
kyarypa 3a 1,5%, Oo6pasoBawme 3a 0,1%,
PecTtopanu u xoTesu 3a 2,4%.

On annual level, on average, price levels
increased by 0,3%.

The price level in February 2020 as compared to
the same month of the previous year increased by
0,3%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
0,8%, Alcoholic beverages and tobacco by 5,4%,
Housing, water, electricity, gas and fuels by 0,8%,
Health by  0,9%, Transport by  03%,
Communications by 0,2%, Recreation and culture
by 1,5%, Education by 0,1%, Restaurants and hotels
by 2,4%.



HNHaekc noTpolIavykux nujeHa npema kiacugukanuju COICOP y pedpyapy 2020. roguHe

The Consumer Price Index by COICOP classification in February 2020

§ oxi 112020 112020 1-112020 2020 112020 Divisi §
S Ajemal 12020 112020 1112019 2019 02015 tviston S
00 YKynaH MHAEKC 100.1 100.3 100.5 100.6 101.9 Total Index 00
01 XpaHa u 103.3 Food and non- 01
6e3a/IKOX0JTHA 100.6 100.8 101.2 102.2 : alcoholic
nuha beverages
011 | Xpana 100.7 100.8 101.3 102.4 103.4 | Food 01.1
01.2 | BesankoxosHa 100.0 100.3 100.0 100.6 102.7 Nqn-alcoholic 01.2
02 | Ankoxonsa nuha 99.9 105.4 105.4 103.2 129.1 Alcoholic 02
U AyBaH ' beverages and
02.1 | AnxoxosiHa nuha 994 101.5 101.7 100.3 100.1 Ki::‘(;};gl'l\c drinks | 02.1
02.2 | Jysan 100.1 | 106.5 106.5 104.0 139.8 | Tobacco 02.2
03 Opajeha u o6yha 100.1 90.8 90.9 94.6 60.5 Clothing and 03
: footwear
03.1 | Ogjeha 101.3 92.2 91.9 95.7 62.2 | Clothing 03.1
03.2 | O6yha 97.1 87.6 88.5 91.8 56.7 | Footwear 03.2
04 CraHOBame€, BOJA, Housing, 04
eJIeKTpUYHa 109.4 | water,
eHepruja, rac u 99.7 100.8 100.9 99.9 electricity, gas
APYTHM eHepreHTH and other fuels
04.1 | HajamauHa 100.0 100.9 100.9 100.0 114.4 | Actualrentals 04.1
’ for housing
04.3 | OppxaBame U 100.1 99.6 99.5 100.1 100.9 | Maintenance 04.3
MoMpaBKa CTaHa ’ and repair of the
Awallina
04.4 | BopmocHabnujeBame Water supply 04.4
1 paamTe 100.0 102.6 102.6 100.0 1046 | 4
KOMYyHaJIHe ycJIyre miscellaneous
04.5 | EnextpuuHa Electricity, gas 04.5
eHepruja, rac u 99.6 100.6 100.7 99.8 110.4 and other fuels
JIpyTy eHepreHTH
05 Hawmjemraj, Furnishings, 05
KyhaHcku ypebhaju 95.7 | household
1 pe/i0BHO 99.4 98.7 99.1 99.4 equipment and
ojpxaBame Kyhe routine
05.1 | Hamjewraj, 96.9 ﬁl}xﬁai"é;ﬁa - 05.1
nokyhcTBo, Tenucu . furnishings,
W ocTasle NOAHe 99.0 99.4 100.0 99.3 carpets and
MPOCTHUPKE other floor
05.2 | TexkcTuaHK 994 08.8 99.0 100.2 92.2 | Household 05.2
npou3BoJH 3a Kyhy ’ textiles
05.3 | Kyhancku ypebaju 99.6 98.5 98.7 99.6 934 Hou_;ehold 05.3
05.4 | Crak/ieHO U CTOHO Glassware. 05.4
nocybe 100.0 98.3 98.3 100.2 90.2 | bleware and
household
05.5 | AnaT u onpema 3a 100.2 100.2 100.3 100.1 100.0 | Toolsand 05.5
kyhy u BpT ’ equipment for
05.6 | [Jlo6pa u ycayre 3a Goods and 05.6
benosHo 99.3 98.2 98.6 99.2 952 | orvices for
oJpkaBame Kyhe routine
06 | 3apaBcTBO 100 2 100 9 100 9 100 R 1n& A | Health 06
06.1 | MeauuuHCKH 109.8 Medical 06.1
HPOU3BOAH, . products,
HOMAraNa 1 100.3 101.3 101.2 100.5 appliances and
ompema equipment
06.2 | 3ppaBcTBeHe 98.8 06.2
ycJyre, OCUM 100.0 100.4 100.4 100.0 ' Out-patient
GOJIHUYKHUX services
06.3 | Bomnunuke ycayre 100.0 100.0 100.0 100.0 105.3 | Hospital 06.3
07 | Mpesos 995 | 100.3 100.3 99.6 108.2 | Transport 07
07.1 | KynoBuHa Bo3usa 100.1 99.1 99.0 99.2 95.1 | Purchase of 07.1
07.2 | Ynorpe6a 110.2 B'L]EF;E’ii)n of 07.2
PEBO3HUX 99.4 100.2 100.2 99.7 : personal
cpeAcTaBa transport
07.3 | Ycayre npesosa 100.0 102.2 102.1 99.7 108.3 Trar.lsport' 07.3
’ services
*Hacmasak ma6ese




§ oxi 112020 112020 1-112020 2020 112020 Divisi §
S Ajemal 12020 112020 1112019 2019 92015 tviston S
08 KomyHukauyje 100.1 100.2 100.2 100.0 96.7 | Communication | 08
08.1 | IomTaHcKe yciyre 100.0 100.0 100.0 100.0 100.0 | Postal services 08.1
08.2 | Tesnedoncka u Telephone and 08.2
Tesiedpakc onpema 99.3 93.2 93.2 98.2 68.4 telefax
equipment
08.3 | Tenedoncke u 100.1 100.7 100.6 100.1 99,0 | Telephone qnd 08.3
Tesedakc ycayre telefax services
09 Pekpeaumja u 100.0 101.5 101.4 100.1 105.3 | Recreationand | 09
KyJITypa culture
09.1 | AynuoBusyesHa, 771 Audio- 09.1
doton . visual,photo and
nHbOpMaTHYKa 101.0 92.6 92.0 100.3 informqtion
onpema processing
09.2 | Ocrasna TpajHa 104.0 Other major 09.2
AoGpasa 100.0 101.1 101.1 100.0 "~ | durables for
pekpeanyjy u recreation and
09.3 B‘é;;;;l‘;‘[peaMeTu E)'é;lfél;a 09.3
T 95.3 | et
eyhrnt Ty Gunra 99.8 99.6 99.7 99.2 equipment
gardens and pets
09.4 | Ycnyre pekpeanuje 100.2 103.6 103.5 100.2 114.6 Re(cirealttionall 09.4
U KyJIType and cultura
09.5 | HoBuHe, KibUTre U Néﬁ};ﬁdpers. 09.5
nncahi aprGop 100.1 101.5 101.4 100.4 105.7 |
stationery
09.6 | TlakeT apaHxKMaHU 97.9 100.5 101.1 99.5 103.3 {Dagkfzge 09.6
10 OGpa3oBame 100.0 100.1 100.1 100.0 101.9 Education 10
[IpeakosicKo U 108.7 Pre-primary and
101 | ocrosro 100.0 | 101.4 101.6 100.0 primary 101
o6pa3oBame education
10.2 Cpe/IH01IKOJICKO 98.5 Secondary 10.2
“ | o6pasoBame 100.0 98.8 98.8 100.0 education ’
10.4 | YHUBEP3UTETCKO High school and 104
o6pasosarve 100.0 | 100.0 100.0 100.0 | 1013 universicy
education
10.5 | O6pa3oBame Education not 10.5
nenchmmmeanono | 100.0 100.3 100.3 100.0 103.1 | iehinable by
pa3uHu level
11 | Pecropanuu 100.3 102.4 102.2 101.4 103.9 | Restawrants | 11
XOTeJH and hotels
11.1 | Ycayre ucxpane 100.4 103.0 102.8 101.7 105.0 | Catering services | 11.1
11.2 | Ycayre cmjemraja 99.7 98.9 99.1 99.6 97.9 Accqmmodation 11.2
services
12 Ocrasa go6pa u 999 99.8 99.8 99.8 98.2 | Other goods 12
ycayre and services
12.1 | JluyHa wera 99.8 994 995 99.7 97.5 | Personal care 12.1
12.3 | JluyHu npesMeTH 12.3
Apyre HamjeHe 99.4 96.9 97.3 97.7 88.1 | personal effects
n.e.c.
12.5 | Ocurypame 100.0 999 999 99.9 97.5 | Insurance 12.5
12.6 | duHaHcHjcke 100.0 106.6 106.6 100.0 114.4 Fina‘ncial 12.6
yciyre services
12.7 | Ocrane ycayre 100.0 100.2 100.2 100.0 101.4 | Other services 12.7

n.e.c




METO/0/I0LIIKA OBJALIIFEHA

JeduHuyuja undekca nompowaykux yujeHa

HHAeKC MOTPOMIAYKMX IUjeHa MpeJCcTaB/ba Mjepy
IIpOMjeHa ILyjeHa [pou3BOJa M ycCayra Koje
JoMahMHCTBA Kymyjy pajd 33Jl0BO/beHa CBOjUX
JINYHUX OTpeba Ha eKOHOMCKOM TepuTopujy bocHe u
XepLeroBuHe.

Hamjena

CBpxa MNpUKyN/baka NOTPOLIAYKUX LUjeHa y bocHU u
Xep1eroBuHH je fobujame Mjepe UHIALHje V 3eMJbH,
eHTUTeTUMA U Juctpukry bpuko. Ilopes Tora nnzekc
NOTPOLIAYKHUX LIMjeHa ce KOPUCTU U 3a ycKJahuBamwe
IJ1aTa ¥ 3apajia y CKJIaZly ca KOJIEKTUBHUM YyrOBOPUMa,
Te MeH3Uja U COlHja/IHUX JlaBama. Takohe ce KOPUCTU
Y 3a O4yBame BPUjeJHOCTH KO/, yroBOpa C UHJEKCHUM
KJay3ysama, oMoryhyje  ymopebuBame  crome
vHiauuMje ¢  JgpyruM  3eM/baMa, oMmoryhyje
ynopebuBame KpeTara LiMjeHa yHyTap 3eMJbe U3MeDhy
NOjeJUHUX perdoHa MW CJAYyXM Kao OCHOB 3a
JebyalMoOHMpake  MOjeIMHUX  MaKpOeKOHOMCKHX
arperaTta y CTAQTUCTULIM HALMOHAJHUX padyyHa U y
Jpyre cBpxe.

HHdekc nompowavkux
XepyezosuHu

yujena y bBocHu u

WHpekc noTpowaykux nujeHa y bocHu v XepreroBuHu
HM3payyHaBa Ce Ha OCHOBY pelpe3eHTaTUBHE JIUCTe
npousBo/a kojy y 2018. roguHu yuHU 615 npousBoja.
CBakor Mjecelia npukymba ce oko 21000 nujena Ha
yHanpujes AepruHUCAHOM Y30PKY NPOJIajHUX MjecTa Ha
JiIBaHaecT reorpaCKUx JoKaluja.

O6yxeam uHdekca

lFeorpadcku oGyxBar. llujeHe ce NpUKyIJbajy Ha
JIBaHaecT JioKalyja (rpagoBa) y 3emsbu (bama Jlyka,
Buxah, BujespuHa, Bpuko, /lo6oj, UcTrouno Capajeso,
Mocrap, Ilpujemop, CapajeBo, Tpebumwe, Ty3ia,
3eHuna) ofabpaHuX TImpeMa KpuTepujy  6poja
CTAaHOBHMKAa U HUXOBOj yJ03U Y reorpadckom
[0/, pyyjy KojeM punazajy.

O6yxBat mpou3Boja. OGyxBaheHM cy HajBaXXHUjU
MPOU3BOJIM U YCJIyTe Koje KyIyje CTAHOBHUILTBO paJiyd
duHanHe mnoTpoue. OO6yxBaT Jobapa U yciayra
peloBHO ce peBUAMpa Ja OU ce oOdvyBaJa
penpe3eHTAaTUBHOCT JIUCTE NMPOU3BOJAA C 063UPOM Ha
yKyce IOTpollaya W HHUXOBEe HABUKe Yy IMOIJIEeLY
KYIOBHHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is
used as a measure of inflation in state, entites and
District Brcko. It can be used as an indicator of values
with index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2018 consisting of 615 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected
in 12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of
final consumption are included in the index. The
coverage of goods and services is reviwed regularly in
order to ensure the representativnes of the basket with
respect to the consumer tastes and purchasing practices.



CHumaree yujeHa

CBe nMjeHe ce NPUKYMJbajy JIOKAJTHO HAa HA4YMH Ja
CHHUMaTeJ/bU 0/ eHTUTETCKUX 3aBOJia 3a CTATUCTUKY U
AreHuuje 3a cratucTuky bBuX pobujajy jacHe
cnenyduKkalyje Ha3uBa nNpousBoa U werose COICOP
mudpe Te jeAUHUIE Mjepe Koje Tpebajy mocMaTpaTu
Ha TepeHy. CHUMaTe/bU Ha OCHOBY THUX MHopMalyja
CaMOCTaJIHO OWpajy KOHKpeTaH INpOM3BOJ, uHjy he
LIMjeHy CHUMaTU Ha oJpeheHOM mNpojajHOM MjecTy.
CHuMaTe/b MoOpa H3abpaTH KOHKPETHH IPOU3BOJ
CYKJIaIHO KpUTEpHjeM HajipoJiaBaHujer Npou3BoJa Ha
JatoM mpoaajHoM Mjecty. [la 6u ce ocurypaso [Ja
CHUMMaTe/bu U3 Mjecella y Mjecel, CHUMAjy LujeHe
WCTUX NPOU3BOJA, Te JAa 6U ce MOIJIO PAaTUTH Koje
NpOU3BOJie CHUMaTe/bu MOCMaTpajy Ha TepeHy OHHU Yy
YIUTHUK YyHOCE W YyHampujes JedHHHUCAH CKyN
J0JaTHUX KapaKTepUCTHUKA npousBoja u
nHbopMaIdje 0 eBEHTYaJHUM 3aMjeHaMa MPOH3BO/ia
VKOJIMKO uX 6yzae. TakaB Ha4yMH CHHMama omoryhyje
npaheme IpoMjeHe KpeTamwa LUjeHa H3Mebhy fABa
pa3fob6/ba, aau He U INopebeme NpocjeyHe IUjeHe
n3Mehy pa3/IMIUTUX reorpadCKUxX JoKalyja.

3a noTpebe MHJEKCA NMOTPOIIAYKUX LiMjeHa CHHMambe
I[MjeHa ce BpIIM c/befehux JlaHa y Mjeceny:

e 3a [O0/bONPUBpEJHE [POU3BOJE KOjU cCe
poJajy Ha  TpXKHULAMa  LHjeHe  ce
NPUKYIL/bAjy ABa IyTa MjeCeYHO U TO y IIPBOj U
Tpehoj ceaMuLy y Mjecelly;

® 33 CBe OCTa/le IPOU3BOJE LiHjeHe ce Y CKIaAy
ca Baxehum EBpomnckuMm perysnaTuBama
NPUKYI/bAjy jefaHnyT MjeceuHo (M3meby 1. u
21. y Mjecelly) ¢ TUM Ja Ce HY:KHO OJpiKaBa
WCTU UHTepBaJ U3Mehy NpUKyN/barba.

Ilondepu

[loHzZepu KOju ce NpUMjewyjy 3a HU3padyyH HUHJAeEKCa

MOTPOIIAYKUX LUjeHa Ccy KoebULUjeHTH Koju
O/lpaXkaBajy = peJATUBHY  BaXXHOCT  0JabpaHuX
Ipou3BoJa M yciayra Yy YKYIHO] NOTPOLIMbHU

JomahuHcTBa Ha momahoj Teputopuju. [lomohy mwux
ce HM3payyHaBajy eJleMeHTapHM HHJEKCH Kao
NMOHJepUcaHHu mnpocjeny. basupanu cy Ha moganuma
[O0BEe3aHHUM ca QHHAJHOM NOTPOLIKHOM JoMahMHCTBA
Y Ha MojialiMMa o 6pojy CTaHOBHHKA.

OcHOBHM H3BOp mNoJaTaka 3a HU3pajJy NOHAepa 3a
obpavyH MHJEKCa MOTPOIIAYKUX LMjeHa je AHKeTa o
noTpowrstbM  AoMahuHcTaBa. 3a H3padyyH HHZEKCA
NOTPOLIAYKUX IMjeHa oJf, jaHyapa 2018. rogune
NpUMjemyjy ce TMOoHJAepU Koju ce 6a3upajy Ha
nojalliMa U3 AHKeTe O NMOTPOIUBLU JoMahUHCTaBa 3a
2015. roguny. [longepu ce cBake rofUHE KOPUTYjY C
KpeTameM Ij{jeHa Y TPeTX0JHOj FOJAUHHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The
price collectors recive a clear specifications of the item
name, it's COICOP code and unit of measurment that they
should collect in specific outlet. They choose a concrete
item for price collecting in specific outlet, in accordance
with the criterion of the most sold products in that outlet.
In order to be sure that the collector is collecting prices
for exactly the same items each month, the form for the
price collecting also includes the informations on
detailed product description in terms of brands,variety
and quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor
the exact price change in two different periods, but not
the comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the
domestic territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Kaacugpuxkayuja

3a kiacudprKoBame NPOU3BO/IAa U3 CTATUCTHKE
MOTPOIIAYKHUX I[UjeHa YyIoTpebsbaBa ce
Knacudukanuja JMyHe NOTPOIIE TPeMa HaMjeHH!
(Classification of Individual Consumption by Purpose-
COICOP) koja aujesiv U3JaTKe HA ABAHAECT OCHOBHHUX
oJjes/baKa MPOM3BO/iA U yCJyTa 3a Koje ce U3payyHaBajy
HMHJIEKCH.

Azpezuparve

W3pauyH HHZEKCa MOTPOIIAYKHUX LHUjeHa IO0YHbe
M3payyHOM  eJIeMEHTapHUX HHJeKca  (MHJeKca
NPOM3BOJa) U MHJIEKCA PENPe3eHTATUBHUX CTAaBKU Ha
HUBOY rpajioBa. [Ipy Tome ce Kao Mjepa cpefrbe
BpHje/IHOCTM  KOPUCTHM TeOMeTpHjCKa  CpeJuHa.
ArperupaHyd HHJEKCH Ce HAaKOH TOra H3payyHaBajy
KopuihemeM Jlacneypec-oBe bopmye 3a
MOH/IEpPUCAHy ApPUTMETHUYKY CpeJMHY, TMO4YeBIIH Of
WHJIeKCa penpe3eHTaTUBHUX CTAaBKU Ha pas3uHU
eHTUTeTa CBe JO0 OIWTer HHAeKca 3a bocHy wu
XepueroBuHy. PepepeHTHa 6a3a 3a U3pavyyH HHJEKca
je 2015. roguHa.

Ocmause degpuHuyuje

IIpousBoj;: 6110 KOjU IPOU3BOJ, UJIU yCIyra 3a JUYHY
NOTPOLIEY KOjU ce MOry KynuTd. CKyNmHH HAa3WB 3a
NPOU3BO/iEe U yCJIyTe.

Penpe3seHTaTUBHA CTaBKa: NPOU3BOJ Ha HajHMKEM
HUBOY arperainuje, OJHOCHO NPOM3BOJ Yy NPOJAjHOM
MjecTy Ha jeHOj reorpadCckoj JIOKAaIUju 3a KOjU ce
MOXe l'IpOL[I/IjeHI/ITI/I NnoHAep.

Cronma mpoMjeHe: cTomna NpoMjeHe y crnenudUiHOM
pedepeHTHOM nepuoAy y nopehemwy ca BpujesHoLINy
ca TmodYeTKa TOr TMepuoja WJIM U3 KOHKPETHO
JebUHMCAHOT paHUjer nepuoa.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of
towns. Elementary aggregate indices are calculated by
using Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions
indices at the level of entities to the overall index at the
level of Bosnia and Herzegovina. Reference base year
for index calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased, a term covering both goods and services.

Representative position: lowest level of product
aggregation, i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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