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Y mapty 2020. rogyHe Ha MjeC€4YHOM HHBOY
3a6u/beKeH naj, HuBoa nujeHa 3a 0,1%.

[ujeHe mpou3BOJa U ycayra Koje ce KOpPUCTe 3a
JIMYHYy mnoTpouiky y bBocHu u XepleroBuHu
MjepeHe MHJEKCOM MNOTPOLIAaYKUX IUjeHa, Vy
Mapty 2020. roguHe y OJHOCYy Ha IpPeTXOJHU
Mjecel], y IPOCjeKy Cy 3abu/bexkuie aj HUBOA 3a
0,1%.

Bume 1nujeHe y ojjesbnuma  XpaHe U
Be3ankoxosiHux mnuha, AakoxogHux nuha u
AyBaHa, Opajehe u o6yhe, Hamjemraja wu
KyhaHckux ypebhaja, Komynukanuja

[locMaTpaHO 1NO ofje/bLlMMa IIpeMa HaMjeHHU
notpowe (LIOULOI), y mapty 2020. roguse y
OJJHOCY Ha MpPeTXOJHU Mjecell, y IMpOCjeKy je
3abu/bexKeH pacT LUjeHa y ofje/bLiuMa XpaHe U
BesankoxosHux nuha 3a 0,5%, AnkoxoJIHUX nuha
u ayBa”a 3a 0,2%, Opjehe u oGyhe 3a 1,1%,
Hamjemrraja u kyhaHckux ypebaja 3a 0,3%,
Komynukanwuja 3a 0,2%.

Huxe nujene y oajesbiiuma CraHoBame, BOJA,
eJIeKTpUYHA eHepruja, rac 4 Jpyru
eHepreHTHy, [IpeBos.

[locMaTpaHO 1O ofje/bllMMa IIpeMa HaMjeHHU
notpowbe (LJOULOI), y mapty 2020. rogune
rofMHe y OJHOCYy Ha IMpeTXOJHU Mjecel, V
mpocjeKy je 3ebusbekeH MaJ pa3uHa ILyjeHa y
ogjessiuMa  CTaHOBame, BOJQ, eJIEKTPUYHA
eHepruja, rac u Jpyru eHepreHTd 3a 0,4% Te
[IpeBo3 3a 1,9%.

In March 2020, on average, price level decrease
of 0,1%, was recorded.

By divisions of COICOP classification in March 2020
compared to previous month, price index decreased
by 0,1%.

Higher prices in divisions of Food and non-
alcoholic beverages, Alcoholic beverages,
Clothing and footwear, Furniture and house
appliances, Communications

By divisions of COICOP classification, in March of
2020 as compared to the previous month, the price
index increased in divisions of Food and non-
alcoholic beverages by 0,5% , Alcoholic beverages
by 0,2%, Clothing and footwear by 1,1%, Furniture
and house appliances by 0,3%, Communications by
0,2%.

Lower prices in divisions of Housing, water,
electricity, gas and other fuels, Transport

By divisions of COICOP classification in March 2020
compared to previous month, the price index
decreased in divisions of Housing, water, electricity,
gas and other fuels by 0,4% and Transport by 1,9%.
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Ha roaummeM HHUBOY y NpocCjeKy 3a6u/bekeH
npocjeyaH pact nujeHa og 0,1%.

Hugo nujena y mapty 2020.roguHe y ogHOCy Ha
HCTH Mjecel] TpeTxoAHe roauHe suma je 3a 0,1%.

[IpocjedHn pacT LUUjeHA 3abu/bekeH je y
onjespunMa XpaHa u 6e3askoxosiHa nuha 3a 1,0%,
AnkoxonHa nuha u ayBaH 3a 5,5%, CTaHOBame,
BOJIa, eJIEKTpUYHA eHepruja, rac W Jpyru
e”HepreHTd 3a 0,7%, 3ppaBctBo 3a 0,8%,
Komynukauuje 3a 0,5%, Pekpeanuja u kyiTypa 3a
1,6%, O6paszoBame 3a 0,1%, PecTropanu u xoTesau
3a 2,3%.

On annual level, on average, price levels
increased by 0,1%.

The price level in March 2020 as compared to the
same month of the previous year increased by 0,1%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
1,0%, Alcoholic beverages and tobacco by 5,5%,
Housing, water, electricity, gas and fuels by 0,7%,
Health by 0,8%, Communications by 0,5%,
Recreation and culture by 1,6%, Education by 0,1%,
Restaurants and hotels by 2,3%.



HUHAeKC NOTpoIIavYKHX BujeHa npema kiacuukanuju COICOP y mapTty 2020. roguHe
The Consumer Price Index by COICOP classification in March 2020
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METO/0/I0LIIKA OBJALIIFEHA

JeduHuyuja undekca nompowaykux yujeHa

HHAeKC MOTPOMIAYKMX IUjeHa MpeJCcTaB/ba Mjepy
IIpOMjeHa ILyjeHa [pou3BOJa M ycCayra Koje
JoMahMHCTBA Kymyjy pajd 33Jl0BO/beHa CBOjUX
JINYHUX MOTpeba Ha eKOHOMCKOj Teputopuju bocHe u
XepLeroBuHe.

Hamjena

CBpxa MNpUKyN/baka NOTPOLIAYKUX LUjeHa y bocHU u
Xep1eroBuHH je fobujame Mjepe UHIALHje V 3eMJbH,
eHTUTeTHMa U AUCTPUKTY Bpuko. [lopes Tora uHAekc
NOTPOLIAYKHUX LIMjeHa ce KOPUCTU U 3a ycKJahuBamwe
IJ1aTa ¥ 3apajia y CKJIaZly ca KOJIEKTUBHUM YyrOBOPUMa,
Te IeH3WjaMa M COIMjaJIHUX [laBawa. Takobe ce
KOPHUCTH U 3a OYyBarbe BPHjeJHOCTH KOJ yroBopa C
WMHJIEKCHUM KJay3ysnaMma, omoryhyje ymnopehuBame
cTone HHQJanuje C JpyruM 3eM/baMa, oMmoryhyje
ynopebuBame KpeTara LiMjeHa yHyTap 3eMJbe U3MeDhy
NOjeJUHUX perdoHa MW CJAYyXM Kao OCHOB 3a
JebyalMoOHMpake  MOjeIMHUX  MaKpOeKOHOMCKHX
arperata y CTaTUCTULIM HaLMOHAJHHUX padyyHa U ¥
Jlpyre CBpXe.

HHdekc nompowavkux
XepyezosuHu

yujena y bBocHu u

WHpekc noTpowaykux nujeHa y bocHu v XepreroBuuu
HM3payyHaBa Ce Ha OCHOBY pelpe3eHTaTUBHE JIUCTe
npoussoza kojy y 2020. roauHu 4yuHU 617 npousBoza.
CBakor Mjecelia npukymba ce oko 21000 nujena Ha
yHanpujes AepruHUCAHOM Y30PKY NPOJIajHUX MjecTa Ha
JiIBaHaecT reorpaCKUx JoKaluja.

O6yxeam uHdekca

TFeorpadcku oGyxBar. llujeHe ce NpUKyIUbajy Ha
JIBaHaecT JioKalyja (rpagoBa) y 3emsbu (bama Jlyka,
Buxah, BujespuHa, Bpuko, /lo6oj, UcTrouno Capajeso,
Mocrap, Ilpujemop, CapajeBo, Tpebumwe, Ty3ia,
3eHuna) ofabpaHuX TImpeMa KpuTepujy  6poja
CTAaHOBHMKAa U HUXOBOj yJ03U Y reorpadckom
[0/, pyyjy KojeM punazajy.

O6yxBat mpou3Boja. OGyxBaheHM cy HajBaXXHUjU
MPOU3BOJIM U YCJIyTe Koje KyIyje CTAHOBHUILTBO paJiyd
duHanHe mnoTpoue. OO6yxBaT Jobapa U yciayra
pefloBHO ce peBUAMpa Ja OU ce oOdvyBaJa
penpe3eHTAaTUBHOCT JIUCTE NMPOU3BOJAA C 063UPOM Ha
yKyce IOTpollaya W HHUXOBEe HABUKe Yy IMOIJIEeLY
KYIOBHHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is
used as a measure of inflation in state, entites and
District Brcko. It can be used as an indicator of values
with index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2020 consisting of 617 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected
in 12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of
final consumption are included in the index. The
coverage of goods and services is reviwed regularly in
order to ensure the representativnes of the basket with
respect to the consumer tastes and purchasing practices.



CHumaree yujeHa

CBe nIMjeHe ce NPUKYMJbajy JIOKAJTHO HAa HA4YWH Ja
CHUMaTeJ/bH OJi eHTUTETCKUX 3aBOJA 3a CTATUCTUKY U
AreHuuje 3a cratucTuky bBuX pmobujajy jachHe
cnenMuKanuje HasMBa IPOM3BOZA M HEroBe
HOULIOIl mudppe Te jenuHULle Mjepe Koje Tpebajy
npoMaTpaTyh Ha TepeHy. CHUMaTe/bd Ha OCHOBY THUX
nHbopMaldja  caMoCTaJlHO  OHpajy  KOHKpeTaH
NpousBo/J, 4ujy he nujeHy CHMMaTH Ha opebheHOM
npojiajHoM Mjecty. CHuUMaTe/b Mopa H3abpaTH
KOHKDEeTHHU TIIpOM3BOJ y CKJIaJy ca KpuUTepujeM
HajllpoJaBaHUjer NpPOU3BOAA Ha JaTOM IPOJAjHOM
MjecTy. [la 61 ce ocurypaJsio ia CHUMaTe/bu U3 Mjecera
y Mjecel, CHUMaAjy LjMjeHe UCTUX NMPOM3BOJa, Te KaKo
61 ce MOIJI0O NPaTUTH KOje NMPOU3BOJE CHUMAaTesbU
[IOCMaTpajy Ha TepeHy OHU y YIHUTHUK YHOCe U
yHalpujez JeduHucaH CKyTI JOJAaTHUX
KapaKTepuCTMKa @pou3BoJa M HHPopMaldje o
eBeHTYa/IHUM 3aMjeHaMa IPOU3BO/ia YKOJIMKO UX Oy /ie.
TakaB HaYMH CHMMama oMoryhyje npahemwe npomjeHe
KpeTamwa LUjeHa u3MeDhy JBa mepuoja, aad He U
nopehewe npocjeyHe LMjeHe u3MeDhy pasIUUUTHX
reorpaCcKux JoKanuja.

3a noTpebe MHJEKCA NMOTPOIIAYKUX LiMjeHa CHHMambe
I[MjeHa ce BpIIM c/befehux JlaHa y Mjeceny:

e 3a [O0/bONPUBpEJHE [POU3BOJE KOjU cCe
poJajy Ha  TpXKHULAMa  LHjeHe  ce
NPUKYIL/bAjy ABa IyTa MjeCeYHO U TO y IIPBOj U
Tpehoj ceaMuLy y Mjecelly;

e 33 CBe OCTajle IPOU3BO/JE LijeHe ce CYKJIaJHO
Baxkehum EBponckum peryiatTuBaMa
NPUKYI/bAjy jefaHnyT MjeceuHo (M3meby 1. u
21. y Mjecelly) ¢ TUM Ja Ce HY:KHO OJpiKaBa
WCTU UHTepBaJ U3Mehy NpUKyN/barba.

Ilondepu

[loHzZepu KOju ce NpUMjewyjy 3a HU3padyyH HUHJAeEKCa

MOTPOIIAYKUX LUjeHa Ccy KoedULUjeHTH Koju
Oo/lpaXkaBajy = peJATUBHY  BaXXHOCT  oJabpaHuX
Ipou3BoJa M yciayra Yy YKYIHO] NOTPOLIMbHU

JomahuHcTaBa Ha fjomahoj Teputopuju. [lomohy mux
ce HM3payyHaBajy eJeMeHTapHM HHJAEKCH Kao
MOHJEepUCaHu Mpocjeld. basupanu cy Ha nojayuma
NoBe3aHUM ca GHUHAHOM NOTPOLIKHOM JoMalMHCTaBa
Y Ha IojialiiMa o 6pojy CTaHOBHHUKa.

OcHOBHM HM3BOp NoOJaTaka 3a M3pajy IOHJepa 3a
obpavyH MHJEKCa MOTPOIIAYKUX LMjeHa je AHKeTa o
noTpowrstbM  AoMahuHcTaBa. 3a H3padyyH HHZEKCA
MOTPOIIAYKUX LUjeHa of cujedwma 2018. roaunHe
NpUMjemyjy ce TMOoHJAepU Koju ce 6a3upajy Ha
nojalliMa U3 AHKeTe O NMOTPOIUBLU JoMahUHCTaBa 3a
2015. roguny. [longepu ce cBake rofUHE KOPUTYjY C
KpeTameM Ij{jeHa Y TPeTX0JHOj FOJAUHHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The
price collectors recive a clear specifications of the item
name, it's COICOP code and unit of measurment that they
should collect in specific outlet. They choose a concrete
item for price collecting in specific outlet, in accordance
with the criterion of the most sold products in that outlet.
In order to be sure that the collector is collecting prices
for exactly the same items each month, the form for the
price collecting also includes the informations on
detailed product description in terms of brands,variety
and quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor
the exact price change in two different periods, but not
the comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the
domestic territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Kaacugpukayuja

3a ksacuduKoBame NPOU3BO/iA U3 CTATUCTHKE
MOTPOLIAYKHX L{HjeHa ynoTpebJbaBa ce
Knacudukanuja JMyHe NOTPOIIE TPeMa HaMjeHH!
(Classification of Individual Consumption by Purpose-
COICOP) koja aujesi u3aTKe Ha IBAaHAeCT OCHOBHUX
oJljeJpaKa MPOU3BO/IA U YC/Iyra 3a Koje ce U3padyyHaBajy
WH/IEKCH.

Azpezuparve

W3pauyH HHJeKca NOTPOLIAYKHUX LMjeHa MOYUHe
M3payyHOM  eJIeMEHTAapHUX MHJeKca (HMHAeKca
MPOU3BO/Ia) U MH/EKCA Pelnpe3eHTaTUBHUX CTABKU Ha
HUBOY rpajoBa. [lpy ToMe ce Kao Mjepa cpefrbe
BpUje/JHOCTH  KOPHUCTH TeOMETPHUjCKa  CpeAuHa.
ArpervpaHu WHJIEKCH Ce HAKOH TOra H3pavyyHaBajy
KopuinhemeM Jlacneypec-oBe dopmyiie 3a
NMOHJAEPUCAHY APHUTMETHYKY CpearHy, IMOoYeBIIU OJ
WHJIeKCa penpe3eHTaTUBHUX CTABKU Ha pas3svuHU
EeHTUTeTa CBe JO OINWTer HHJAeKca 3a bocHy wu
XepueroBuHy. PedpepeHTHa 6a3a 3a U3padyH HUHJEKCA
je 2015. roguHa.

Ocmause degpuHuyuje

IIpousBo/;: 6110 KOjH TPOU3BOJ, UJIH YCIyTa 3a JIMUHY
HNOTPOLIKBY KOjU ce Mory KynuTd. CKynmHM HasuB 3a
NPOU3BO/JIEe U yCJIyTe.

Penpe3eHTaTMBHA CTAaBKa: NPOM3BOJ, Ha HAjHKEM
HUBOY arperainuje, OJHOCHO NPOM3BOJ Yy IPOJAAjHOM
MjecTy Ha jelHOj TreorpadCkoj JIOKaIHju 3a KOjU ce
MO>Ke MPOLMjeHUTH IOHAED.

Croma mpoMjeHe: cTomna NpoMjeHe y crnenudUiHOM
pedepeHTHOM mepuoAay y nopehewy ca BpujeaHOINy
ca Ino4yeTKa TOI TepuoJa WJIA U3 KOHKPETHO
JebUHMCAHOT paHUjer nepuoa.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of
towns. Elementary aggregate indices are calculated by
using Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions
indices at the level of entities to the overall index at the
level of Bosnia and Herzegovina. Reference base year
for index calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased, a term covering both goods and services.

Representative position: lowest level of product
aggregation, i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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