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Monnmo KopucHmMke ga npunukom ynortpebe nogaraka o6ase3HO Haseany MsBop

CONSUMER PRICE INDEX IN BOSNIA AND HERZEGOVINA

BPOJ/NUMBER 2

Y ¢e6pyapy 2018. roguHe Ha MjeceyHOM
HUBOY 3a6W/bexKeH pacT nujeHa 3a 1,0%.

[lujeHe MpoM3BOJa U yCJyra Koje ce KOpPUCTe 3a
JUYHY mnoTpomitby y bocHu u XepueroBuHu
MjepeHe WHJIEKCOM TOTPOLIAYKUX IHjeHa, V
debpyapy 2018. roguHe y oZHOCY Ha MPETXOJHU
Mjecel, y IpocjeKy cy 3abusbexuie pact 3a 1,0%.

Bume npujeHe y ojgjesbuuMa  XpaHa U
6e3askoxosiHa nuha, CTaHOBame U PeXKUjCKH
TpowKoOBH, 3apaBcTBO, [IpeBo3, PecTopanu u
xoTesiu 1 OcTa/ i NPpOU3BOJM U yCJIyTe.

[locMaTpaHo 1o ofje/bliMa NpeMa HaMjeHU
notpoie (COICOP), y pebpyapy 2018.roguxe y
O/ZJHOCY Ha IIPETXOJHU Mjecel], Y IPOCjeKy je
3a0UJbeXKeH PaCT IUjeHa y ofjesbliiMa XpaHa U

6e3asikoxoJsiHa uha 3a 0,9%, CTaHOBabe U PEXUjCKU

TpouikoBH 3a 0,7%, 3apaBcTBo 3a 0,1%, [IpeBo3 3a
5,1%, Pectopanu u xotenu 3a 0,2% Te Octanu
npousBoau u ycayre 3a 0,1%.

Hwmxke nujene y ogjesbnuma Ognjehe u o6yhe Te
Hamjemrraja u anapara 3a gomahuHcTBo.

[locMaTpaHo 1o ofje/suy¥Ma IpeMa HaMjeHU
notpombe (COICOP), y ¢debpyapy 2018.roaune
roJjMHe y OJHOCY Ha MpPEeTXOJHU Mjecel, Y
MpOCjeKy je Maj, HUBOA LHjeHAa 3a06U/beXeH Y
omjessiumMa  Opjehe u obyhe 3a 0,5% Te
Hawmjemrraja u anapara 3a somahuscTso 3a 0,3%.

In February 2018, on average, price levels
recorded an increase by 1,0%.

By divisions of COICOP classification in February
2018 compared to previous month, price levels
recorded an increase by 1,0%.

Higher prices in divisions of Food and non-
alcoholic beverages, Housing and utilities,
Health, Transport, Restaurants and Hotels and
Other goods and services.

By divisions of COICOP classification, in February of
2018 as compared to the previous month, the price
index increased in divisions of Food and non-
alcoholic beverages by 0,9%, Housing and utilities
by 0,7%, Health by 0,1%, Transport by 5,1%,
Restaurants and Hotels by 0,2% and Other goods
and services by 0,1%.

Lower prices in divisions of Clothing and
footwear and Furniture and furnishing.

By divisions of COICOP classification in February
2018 compared to previous month, the price index
decreased in divisions of Clothing and footwear by
0,5% and Furniture and furnishing by 0,3%.



Ha roaummeM HUBOY Yy NPOCjeKy 3a6U/beKeH
pact HuBoa nujeHa oz 0,9%.

Hugo nujeHa y ¢pebpyapy 2018.roguHe y ofHoCy
Ha UCTU Mjecel| NIpeTxXoJHe IoJUHe BUULIMU je 3a
0,9%.

[IpocjeyHn pacT 1HYjeHa 3abubexkeH je Yy
ofjesbiiMa XpaHa M 6e3aJIKOXOJIHM HaNHWIM 3a
0,6%, AnkoxonHa mnuha u ayBaH 3a 6,5%,
CTtaHoBake U DpeXUjCKH wu3gauu 3a 2,5%,
3apaBcTBo 3a 1,2%, [IpeBo3 3a 5,7%, Pekpeanuja
u Kyarypa 3a 0,7% Te PectopaHu u xotenu u
OcTana go6pa u ycayre 3a 0,3%.

[Ipocjeunu majg 1MjeHa je 3abU/beXEH V
onjessuiMa Opjeha u obyha 3a 9,0%, Hamjenrraj,
amapaTt 3a JJoMahMHCTBO U PeJOBHO OJipXKaBarbe
kyhe 3a 0,9% te KomyHukanuje 3a 3,0%.

On annual level, on average, price levels
increased by 0,9%.

The price level in February 2018 as compared to
the same month of the previous year increased by
0,9%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
0,6%, Alcoholic beverages and tobacco by 6,5%,
Housing, water, electricity, gas and other fuels by
2,5%, Health by 1,2%, Transport by 5,7%,
Recreation and Culture by 0,7%, Restaurants and
hotels and Other goods and services by 0,3%.

The decrease of prices on average was recorded in
divisions of Clothing and footwear by 9,0% and
Furniture and furnishing by 09% and
Communications by 3,0%.



HUHJeKc noTpoavyKuX nujeHa npema kiaacupukanuju COICOP y pe6pyapy 2018. rogune

The Consumer Price Index by COICOP classification in February 2018
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00 YKynaH ungexc 101.0 100.9 101.2 100.6 101.5 100.7 Total Index 00
01 XpaHa u Food and non- 01
6e3a/IKOXOIHA 100.9 100.6 101.7 100.8 101.2 101.2 alcoholic
nuha beerages
011 | Xpaua 101.0 100.7 101.8 100.9 101.4 100.9 Food 01.1
01.2 | BesaskoxoJ/Ha 100.2 99.6 100.6 99.7 100.0 103.6 Non-alcoholic 01.2
nuha drinks
02 AnxoxosiHa nuha 100.0 106.5 104.5 106.4 105.5 116.6 Alcoholic 0z
M JyBaH beserages and
02.1 | AskoxoJsiHa nuha 100.2 99.5 100.4 99.2 100.0 99.0 Alcoholic drinks 02.1
02.2 | Jlysan 100.0 108.8 105.8 108.8 107.2 123.1 Tobacco 02.2
03 Oajeha n o6yha 99.5 91.0 92.0 91.4 90.2 74.3 Clothing and 03
footwear
03.1 | Oajeha 99.6 90.9 93.1 91.5 90.6 74.4 Clothing 03.1
03.2 | O6yha 99.3 91.2 89.6 91.0 89.4 74.2 Footwear 03.2
04 CraHOBame€, Housing, water, 04
BOJa, 100.7 102.5 100.9 102.1 104.3 105.7 electricity, gas
eJleKTpMYHa and other fuels
eHepruja, rac u
041 | Cramapuna 1009 | 1059 | 1009 105.5 102.8 110.3 | Actualrentalsfor | 04.1
housing
04.3 | OnpxaBarbe U 100.1 100.5 100.3 100.5 100.4 100.5 Maintenance and 04.3
MompaBKa CTaHa repair of the
Awalling
044 | Boaocnabajesaie | 1000 | 100.7 | 100.0 100.7 100.2 101.6 | Watersupplyand | 04.4
Y pa3JIn4uuTe miscellaneous
KOMYHaJIHe services relating to
04.5 | EnextpuyHa Electricity, gas and 04.5
eHepruja, rac u 100.8 102.7 101.1 102.2 105.4 106.5 other fuels
JPYTH eHepreHTH
05 Hawmjemraj, Furnishings, 05
Kyhancku 99.7 99.1 99.8 99.0 99.3 97.2 | household
anapaTv u equipment and
peJoBHO routine
o/ p>KaBambe maintenance of
05.1 | Hawmjeurraj, Furniture and 05.1
HOKthTBO, 100.1 97.7 99.8 97.4 98.7 97.5 furnishjngs‘
TEIUCH U OCTasle carpets and other
MO/iHE POCTHPKe floor coverings
05.2 | TexkcTuaHH 99.1 97.0 98.8 97.2 98.0 95.2 Household textiles 052
POM3BOAH 32
05.3 | Kyhancku 100.1 98.7 100.0 98.5 99.4 96.3 Household 05.3
05.4 | Crak/ieHo H 99.8 95.6 99.4 95.7 97.7 93.2 Glassware. 05.4
cTosiHo nocyhe ' ' ' ’ ’ : tableware and
household utensils
05.5 | Asar 4 onpema 3a 100.0 100.2 100.3 100.3 100.1 99.4 Tools and 05.5
kyhy u BpT equipment for
05.6 | Jlo6pa uycayre 99.4 99.9 99.8 99.8 99.5 97.0 Goods and services | 05.6
3a peIoBHO ' ' ' ' ' : for routine
oJp:KaBame Kyhe household
06 3apaBcTBO 100.1 101.2 100.3 101.2 100.6 102.3 Health 06
06.1 | MeaMIMHCKH Medical products, 06.1
MPOU3BOJH, 100.2 101.6 100.3 101.6 100.8 104.3 appliances and
nomaraja u equipment
onpema
06.2 | 3xpaBcTBeHe 06.2
yenyre, ocuM 100.0 100.6 100.2 100.6 100.4 98.7 Out-patient
GOJTHUYKHX services
06.3 | Bosnuuke yciyre 100.0 100.0 100.0 100.0 100.0 105.3 Hospital services 06.3
07 IlpeBo3 105.1 105.7 105.7 103.3 106.5 105.1 Transport 07
07.1 | Kynosuna 100.0 100.1 100.1 100.4 100.1 98.6 Purchase of 07.1
BO3MJIA vehicles
07.2 | Ynorpeba 1065 | 1073 | 107.2 104.2 108.5 106.6 | Operationof 07.2
NPEeBO3HUX ) ) ) : ) : personal transport
cpejcraBa equipment
07.3 | Ycayre nmpeBosa 101.0 100.3 101.0 100.3 100.3 101.5 Transportservices | 07.3




*Hacmaeak maéese

=¥ Y

8 . 112018 112018 112018 1112018 112018 112018 L S

5 Oajemax 12018 2017 | XI12017 I-112017 02017 092015 Digision S

=] S

08 | Komynuxaumje 100.0 97.0 100.0 96.9 98.9 97.0 | Communication | 08

08.1 | IowTaHcke 100.0 100.0 100.0 100.0 100.0 100.0 Postal services 08.1

08.2 | Tenedoncka u 99.5 91.7 99.6 90.6 96.3 84.1 Telephone and 08.2
Tesepakc onpema telefax equipment

08.3 | Tenedoncke u 100.0 97.4 100.0 97.4 99.1 98.0 Telephone and 08.3
Tesedakc ycayre telefax services

09 Pexpeanuja u 100.0 100.7 99.7 100.6 100.0 102.5 Recreation and 09
KyJTypa culture

09.1 | AyauoBusyesHa, Audio-visual,photo 09.1
(l)o'ro u 99.5 96.6 99.0 97.0 97.6 1 and information
MHPOpPMaTHYKA 88. processing
onpema equipment

09.2 | Ocrana TpajHa Other major 09.2
J06pa 3a 100.0 101.2 100.7 101.2 101.1 102.1 durables for
pexpeanujy u : recreation and
KyJaTypy culture

09.3 | Ocranu npeaMeTH Other recreational 09.3
v onpema sa 100.0 99.9 99.7 99.7 99.8 items and
pekpeanujy, BpT U equipment, gardens
KyhHU Jby6UMLH 97.6 and pets

09.4 | Ycayre 100.0 100.7 100.0 100.6 100.4 106.8 Recreational and 09.4
pekpeanuje u : cultural services
KVJTVDE

09.5 | HoBuHe, KibUre 1 100.1 101.0 100.0 100.9 100.6 101.9 Newspapers. books 09.5
nucahu npu6op and stationery

09.6 | Maker 99.5 105.2 97.7 104.7 97.4 106.7 Package holidays 09.6

10 | O6pasoBame 100.0 100.0 100.0 100.0 100.0 101.2 | Education 10
gf:f;.l:;OJICKO 1 100.0 100.5 100.0 100.5 100.3 103.6 Pre-primary and

101 | o6pasoparme primary education 10.1
Cpeﬂ]—bom}(oﬂc}(o 100.0 99.0 100.0 99.0 99.3 Secondary

10.2 . 10.2
o6pasoBame 99.8 education

104 | Yuusepsurercko | 100.0 100.1 100.0 100.1 100.0 100.9 | Highschool and 10.4
o6pa3oBame university

oduratinn

10.5 | O6pasoBame Education not 10.5
heremmeato 100.0 | 100.7 | 100.0 100.7 100.2 1083 | gefinable by fevel
10 HUBOY

11 | Pecropanu u 100.2 100.3 100.2 100.2 100.3 101.0 | Restaurantsand | 11
XO0Tesu hotels

111 | Yenyre ucxpane 100.2 100.6 100.2 100.5 100.4 101.5 | Catering services 11.1

11.2 | Ycayre cMjemrtaja 100.0 98.6 100.0 98.6 99.5 97.9 Accommodation 11.2

services

12 Ocrana 106pa u 100.1 100.3 100.4 99.9 100.2 99.4 Other goods and 12
yciayre sergices

121 | Jluyna mera 100.2 100.4 100.7 99.7 100.3 98.5 | Personal care 12.1

12.3 | Jlvanu npeameTH 99.9 98.9 98.4 99.2 98.6 95.6 12.3
JIpyre HaMjeHe Personal effects

125 | Ocurypare 100.0 100.0 100.0 100.0 100.0 100.0 | Insurance 12.5

12.6 | dunaHcHjcke 100.0 101.5 100.0 101.5 101.1 107.3 Financial services 12.6
ycayre

12.7 | Ocrane ycryre 100.0 100.3 100.0 100.3 100.2 101.2 | Otherservicesnec. | 12.7




METO/Z0JIOIIKA OBJAINHEA

JeduHnnuyja MHAEKCa NIOTPOIIAYKHX UjeHa

HUHJeKC NOTPOIIAYKUX LUjeHa NpejcTaBba Mjepy
IIpoMjeHa LH{jeHa IpoM3BOJa U ycCayra Koje
JoMahMHCTBa KymNyjy paju 3a/l0BO/be€Ha CBOjUX
JIMYHUX NOTpeba Ha eKOHOMCKO] TepuTopHuju BocHe
U XeplLieropuHe.

HamjeHna

CBpxa NpHKyI/bama NMOTPOLIAYKUX LMjeHa Y bocHU
u XepleroBUHU je Aobujambe Mjepe HHJANMje y
3eMJbH, eHTUTeTUMa W Juctpukrty bpuko. [lopeg
TOra MHJEKC MMOTPOLIAYKHUX LiMjeHa ce KOPUCTHU U 3a
yckJahuBawe ImJIaTa M 3apaja y CkJajy ca
KOJIEKTUBHUM YTrOBOPHUMA, Te MeH3HUja U COLUjaTHUX
JlaBama. Takobe ce KOpPUCTH U 3a O4YyBambe
BPUjeJHOCTH KO/, yTOBOPA C UHAEKCHUM KJ1ay3yJiaMa,
omoryhyje ynopehuBame cTone nHdJanuje ¢ Apyrum
3eMJ/baMa, oMoryhyje yrnopehuBame KpeTamwa IjdjeHa
yHyTap 3eM/be M3Mehy nmojeAMHUX PETHOHA U CJIYKH
Kao OCHOB 3a JedJallUOHUpae MOjeJUHUX
MaKpOEKOHOMCKMX  arperata y  CTaTUCTULH
HallMOHAJIHUX padyHa U y Jipyre CBpXxe.

HHjgekc mnorpomaykux unujeHa y bBocHu wu
XepueroBuHM1

WHpekc noTpolaykux nujeHa y bocHu u XepreroBuHu
M3padyyHaBa Ce Ha OCHOBY pellpe3eHTaTUBHE JIHCTe
mpou3Boja Kojy y 2018. rogunu unHM 615 mpousBoja
Ceakor Mjecena npukymsba ce oko 21000 pujeHa Ha
yHanpujes JedUHNCAHOM Y30pKY [IPOJajHUX MjecTa Ha
JiBaHaecT reorpadckux Jiokalyja.

OGyxBaT UHEKca

leorpadcku oGyxBar. llujeHe ce NMpUKyIJbajy Ha
JIBaHaecT Jiokanuja (rpagosa) y 3emsbu (bama Jlyka,
buxah, BujesbuHa, bpuko, /l060j, UcTouno CapajeBo,
Mocrap, Ipujegop, CapajeBo, Tpebumwe, Ty3ina,
3eHuIna) ofabpaHux TIpeMa KpUTepHwjy 6Gpoja
CTAaHOBHMKA U HUXOBOj YJO3U y Treorpadpckom
[OZAPYYjy KojeM Npunazajy.

O6yxBaT npousBoja. O6yxBaheHu cy HajBakKHU]jU
NPOU3BOAM U YCJyre Koje Kylyje CTaHOBHHIUTBO
pagu o¢uHasHe mnoTpoumke. 00yxBaT nAobGapa u
ycayra pefoBHO Ce peBUJUpPa KaKo GU ce odyBaJia
penpe3eHTaTUBHOCT JIMCTE NPOU3BOJA C 063UPOM
Ha yKyce MOTpoLIaya U HUXOBe HaBUKeE Y MOTJeay
KYIOBHHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is
used as a measure of inflation in state, entites and
District Brcko. It can be used as an indicator of values
with index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPIl can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2018 consisting of 615 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected
in 12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of
final consumption are included in the index. The
coverage of goods and services is reviwed regularly in
order to ensure the representativnes of the basket with
respect to the consumer tastes and purchasing practices.



CHuMame nyjeHa

CBe LUjeHe ce NPUKYIJbAjy JIOKAJHO Ha HAa4uH Ja
CHUMaTe/bU OJf eHTUTETCKUX 3aBo/ia 3a CTATUCTUKY U
Arennuje 3a cratdctuky bBuX fob6ujajy  jacHe
cnenudurKalyje Ha3uBa npoussoa U werose COICOP
mudpe Te jeAUHULE Mjepe Koje Tpebajy mocMaTpaTH
Ha TepeHy. CHUMaTe/bU Ha OCHOBY TUX MHOpMaluja
CaMOCTaJIHO OUpajy KOHKpeTaH MNpou3BoJ, uujy he
LiMjeHy CHUMAaTHU Ha oJijpeheHOM NpoJiajHOM MjecTy.
CHUMaTe/b MOpa M3abpaTh KOHKPETHU MPOU3BOJ, Y
CKJIaJly ca KpUTepujeM HajlpoJaBaHHUjer NIPOU3BOJa
Ha JaToM 1npojajHoM Mjecty. Kako 6u ce
00e306UjenI0 1Ta CHUMaTe/bU U3 Mjecella y Mjecel]
CHUMajy LMjeHe MCTHX NPOM3BOJA Te Kako O6U ce

MOIJIO NOpaTUTH Koje IpPOU3BOJle CHUMAaTe/bU
IoCMaTpajy Ha TepeHy OHW y YNUTHUK YHOCE M
yHanpujes JNebuHMCaH CKyT JlOJIATHUX

KapaKTepUCTHKAa Mpou3Boja W uHbopManuje o
€eBeHTya/IHUM 3aMjeHaMa HpOU3BOJa YKOJIHUKO HX
6yne. TakaB HauMH CHUMawa omoryhyje mnpaheme
NpoMjeHe KpeTama MjeHa u3Mehy ABa nepuoja, aau
He U 1nopebeme mpocjeuHe 1HjeHe u3MeDhy
pas/IMYUTUX reorpadCKUx JoKaluja.

3a moTpebe MHAEKCAa NOTPOLIAYKHUX [[UjeHa CHUMabe
[MjeHa ce BpIIM c/befiehrx AaHa y Mjeceny:

e 3a MOJ/bONPUBPEJHE IMPOU3BOJE KOjU Ce
pojajy Ha  TpXKHMLIAMa LUjeHe ce
IIPUKYIJ/bajy ABa IIyTa MjeCe4YHOo U TO y IPBOj
u Tpehoj ceaMuLU ¥ Mjeceny;

e  3a CBe OCTaJle NPOU3BOJE LIMjeHe Ce y CKIaay
ca BakehuMm EBpoICcKUM perysaThBama
MPUKYT/bAjy jefaHnyT MjecedyHo (n3meby 1. u
21. y Mjecely) c TUM [Jia ce HY>KHO OJIp>KaBa
WCTHU UHTepBaJI U3Mehy npuKyI/bamba.

Iongepu

[lonzepy KoOju ce mnpuMjewyjy 3a H3padyHaBambe
MHJeKca NOTPOLIAYKUX LMjeHa cy KoeQULUjeHTH KOju
ofljpaXkaBajy  peJATUBHY  BaXHOCT  ofabpaHux
OpousBoZa U ycayra y YKYINHOj TOTPOLIKHU
nomahuHcTaBa Ha JjoMmaheM TepuTtopwjy. [lomohy mwux
ce H3payyHaBajy eJeMeHTAapHH HHJEKCH  Kao
NOHJepucaHUu npocjenu. basupanu cy Ha nmojanuma
NoBe3aHUM ca GpUHAIHOM NOTPOLIKOM JoMahHHCTaBa
Y Ha oJauuMa o 6pojy CTaHOBHHKA.

OcHOBHM H3BOp NoJaTaka 3a U3pajy NOHZepa 3a
06payyH MHJeKca MOTPOLIAaYKHUX [iHjeHa je AHKeTa 0
noTpouwmy JoMahuHcTaBa. 3a U3padyyHaBambe
HHJEeKCa MOTPOLIAYKHUX LvjeHa of, jaHyapa 2018.
rofyuHe TpUMjewYjy ce MOHAEPHU KOjU ce 6a3upajy
Ha TmnojanuMa U3 AHKeTe 0O NOTPOLIKBHU
JomahuHcTaBa 3a 2015. roguny. [loHaepu ce cBake
roJJMHEe KOPHUTY]y C KpeTakmbeM LjhjeHa y NIPeTX0AHOj
TOJAVHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The
price collectors recive a clear specifications of the item
name, it's COICOP code and unit of measurment that they
should collect in specific outlet. They choose a concrete
item for price collecting in specific outlet, in accordance
with the criterion of the most sold products in that outlet.
In order to be sure that the collector is collecting prices
for exactly the same items each month, the form for the
price collecting also includes the informations on
detailed product description in terms of brands,variety
and quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor
the exact price change in two different periods, but not
the comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the
domestic territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Knacudukanuja

3a kaacuduuyparme MpPOM3BOJA U3 CTAaTUCTHKE
MOTPOIIAYKHX LMjeHa ynotpeb/baBa ce
Knacudukanuja JUYHe MOTPOLIKHE NMpPeMa HaMjeHU
(Classification of Individual Consumption by Purpose -
COICOP) «koja [ujenrn wu3JgaTKe Ha JBaHAECT
OCHOBHHX O/jje/baKa IPOU3BOJA U yCJyra 3a Koje ce
HW3payyHaBajy UHIEKCH.

Arperupame

W3padyHaBame UH/EKCa IOTPOLIAYKUX LiMjeHa I0YNbe
M3payyHaBameM eJleMeHTapHUX HHjeKca (MHAeKca
MPOM3BO/ia) U HH/IeKca pelpe3eHTaTUBHUX CTaBKU Ha
HMBOY rpajgoBsa. Ilpy Tome ce Kao Mjepa cpefme
BPUjeJHOCTH  KOPUCTU  TIeOMeTpHUjcKa  CpeJuHa.
ArpervpaHy MHJEKCH Ce HAaKOH TOra MW3padyHaBajy
KopuiuTeweM JlacnepoBe popmysie 3a MOHAEPUCAHY
apUTMETHYKY CpeJrHy, I[OYeBIIM Off HHAeEKca
penpe3eHTaTUBHUX CTaBKM Ha HUBOY eHTUTETA CBe [0
onher nHjekca 3a bocHy u Xeprerosuny. PedepentHa
0a3a 3a u3pauyHaBame HHAekca je 2015. roguHa.

Ocrane gepuHuLMje

IIpousBoA: 61JI0 KOjU IPOU3BO/ UJIM YC/IyTa 33 JIMUHY
NOTPOIIKY KOjU ce Mory KynuTu. CKyIHM HasuB 3a
IPOU3BO/IE U YCIIyTe.

Penpe3seHTaTHMBHA CTaBKa: IPOM3BO/, Ha HajHIKEM
HHUBOY arperanuje, 0OJHOCHO NMPOU3BOJ, y NMPOJAjHOM
MjecTy Ha jeiHO] reorpadckoj JIOKalMju 3a KOju ce
MO2Ke NPOLMjeHUTH IOHJED.

Croma mpoMjeHe: cTolla MpoMjeHe y crenupuiHOM
pedepeHTHOM EpHOy y opehemwy ca BpujeHOUINY
ca TmoyYyeTKa TOr TNEPUOJA WA U3 KOHKPETHO
JebHHHCaHOT paHUjer mepuoja.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of
towns. Elementary aggregate indices are calculated by
using Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions
indices at the level of entities to the overall index at the
level of Bosnia and Herzegovina. Reference base year
for index calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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