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HAYKA, TEXHOJIOI'MJA U THOBALIUJE

HHOBATHUBHE AKTUBHOCTH IIPEAY3ERA, 2014-2016
INNOVATION ACTIVITY OF ENTERPRISES, 2014- 2016

WHoBaTuBHa mnpenyseha cy mnpenyseha koja cy yBeJa:
WMHOBALYjy MPOU3BOJAA HU/WJIM WHOBALMjy Hpoleca YU/UIu
Cy 3arouesia UHOBaTHBHY aKTUBHOCT WJIU CY je MPEeKHHYyJIa
/WM Ccy yBeJla WHOBALMjy y OpraHusaunuju mnpezayseha
Y /WJIM UTHOBALWjy Y MapKeTHUHTY.

OBUM UCTpaXMBamkeM [pUKAa3aHU Cy HoJaud o
MHOBAaTUBHUM aKTHUBHOCTHMA Npenyseha, Koje o6yxBaTajy
MHOBalyje Npou3Boza (GU3NYKOr NPOU3BOAA HJIHU YCIyTe),
MHOBalMje Ipoleca, Ka0 U WHOBallMje y OpraHu3auuju U
MapKeTHHTY.

On yxynHor 6poja npeayseha, 40,2 % je npoBeJio 6ap jegHy
0/L HaBeJleHUX WHOBAaTHMBHUX AaKTUBHOCTH y IepUOLYy
nocMmaTtpawa 2014-2016. Y uctom nepuojly nocMaTpama,

59,8% nmnpexgyseha Huje TPOBOAWIO HWHOBAaTHBHE
aKTUBHOCTH.

Y ykynHoMm 6pojy mnpenyseha, 9,0% je yBeso camo
TexHoJIolKe WHoBauuje, 7,0 % je yBejo camo

HeTexHOJIOIIKe UHOBaLUje, 10K je 24,2% npeayseha yBeso
Y TEXHOJIOIIKE Y HETEXHOJIOIIKE NHOBAIWje HCTOBPEMEHO.

MHoBaTHBHE aKTUBHOCTHU Npeay3eha 06yxBaTajy BJACTHUTe
aKTHBHOCTH HCTpaXKMBaka U DPa3Boja, eKCTepHe yCJyre
UCTpaKMBamka M pa3Boja, HabaBKy MallWHA, OIpeMe
codTBepa U 3rpasa, HabaBKy nocTojehux 3Hama oJ Apyrux
npenyseha win opraHusanuja, o6yKy 3a HHOBaTHBHe
aKTHBHOCTH, YBOhewe MHOBalMja Ha TPXKULITE, AU3ajH U
OCTaJle THOBaTHBHE aKTHBHOCTH.

[Ipeny3eha koja cy y nepuony 2014-2016. roauHe 6uia
WHOBAaTHUBHO aKTHBHA HajBUlle cy HabaB/baJia MalllUHE,
onpeMy, codpTtBepe u 3rpage (53,8%), HajMamwe BplIHIA
eKCTepHe YC/Iyre HCTpaXKWMBakba M pa3Boja U HaGaBKy
nocrojehux 3Hawa o Apyrdx mnpeayseha  win
opranusanuja  ( 14%).

Kao Haj3HavajHUjy npenpeky y cupoBohermny HHOBATUBHUX
aKTUBHOCTH, He-WHOBaTHBHA mpenyseha cy o3Hauusia
HeZocTaTak (GUHAHCHjCKUX CpejcTaBa y mnpeay3ehy WM
rpynu Kojoj npenysehe npunaza (10,6%),

Innovation enterprises are enterprises which have:
introduced product, innovation and/or process innovation, as
well as those that have begun their innovation activities or
abandoned them and/or introduced innovation in enterprise
organisation and/or marketing innovation.

The survey presents data on innovation activities of
enterprises including innovation of products ( goods or
services),process innovation, as innovation in enterprise
organisation, and marketing innovation.

Out of the total number of enterprises, 40,2% introduced at
least one of the above innovation activities in the reporting
period 2014-2016. In the same reporting period, 59,8 % of
enterprises have not implemented innovative activities.

Out of the total number enterprises, 9,0% introduced
technological innovation only, 7,0% introduced non-
technological innovation only, while 24,2% introduced both
technological and non-technological innovation.

Innovation activities of enterprises include intramural
research and development activities, extramural research
and development services, acquisition of machinery,
equipment, software and buildings, acquisition of the existing
knowledge from other enterprises or organisation, training
for innovation activities, introduction of innovations on the
market, design and other innovation activities.

Enterprises which were innovation-active in the period 2014-
2016 were mostly engaged in the acquirement of machinery,
equipment, software and buildings (53,8%), while minimal
use extramural R&D services and acquisition of the existing
knowledge from other enterprises or organisation ( 14%).

As the most important barrier in implementation of
innovation activities, non-innovative enterprises marked lack
of funds within the enterprises or enterprise group
(10,6%).



1.MMPEAY3ERA IPEMA UHOBATUBHOCTHU U BEJIMYUHU Y IIEPUOAY 2014-2016
ENTERPRISES INNOVATION ACTIVITY AND BY SIZE OF ENTERPRISES, 2014-2016

Yauo nuHoBartopa
HenHOBaTHBHaA
YkynHo HWHoBaTOpH penvaeha %
Total Innovators p _.Cly Share of innovators,
Non-innovators %
YKYIIHO 5457 2196 3261 40,2 TOTAL
Maa 4216 1553 2663 36,8 Small
Cpenmwa 1031 513 519 49,7 Medium
Benuka 210 130 80 62,1 Large

I'pad 1. lIpeay3seha npema MHOBAaTUBHOCTU U BesIMYuHM, 2014-2016
Graph 1. Enterprises by innovation activity and by size of enterprises, 2014-2016
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2.MMPEAY3ERA IIPEMA BPCTU HHOBATHUBHUX AKTUBHOCTHU U BEJIMYUHU IIPEAY3ERA, 2014-2016
ENTERPRISES BY TYPE OF INNOVATION ACTIVITY AND BY SIZE OF ENTERPRISES, 2014-2016

WHOBaTHMBHO aKTHBHA nIpeay3eha
Innovation-active enterprises
TexHO/JI0IKHU
WHOBAaTHBHA U
Camo
CaMo0 TeXHOJIOIKH HeTeXHOJIOIKH
HeTeXHOJIOIIKH
WHOBaTHBHa WHOBaTHBHA
npeay3eha MHOBaTHBEHA npeay3eha
VI Yxymio Enterprises with npeayseha_ Enterprises with
Total Total , Enterprises with ,
technological . both technological
, , non-technological
innovations only ) . and non-
innovations only .
technological
innovations
6poj 9% 6poj % 6poj % 6poj 9%
number number number number
YKYIIHO 5457 2196 40,2 494 9,0 382 7,0 1320 24,2 TOTAL
MauJia 4216 1553 36,8 387 9,2 247 59 919 21,8 | Small
Cpenmwa 1031 513 49,7 90 8,8 113 10,9 310 30,0 | Medium
Besnuka 210 130 62,1 16 7,8 22 10,6 92 43,7 | Large

3. TEXHOJIOINKX THOBATUBHA ITPEAY3ERA IIPEMA BPCTH HHOBALMJE U BEJIMYUHU IIPEAY3ERA,
2014-2016

ENTERPRISES WITH TECHNOLOGICAL INNOVATIONS BY TYPE OF INNOVATION AND BY SIZE OF ENTERPRISES, 2014-2016

IIpeay3eha ca TeXxHO/I0IIKUM HHOBanujaMa
Enterprises with technological innovations

. He3aBpiueHe
HWHoBanuje
. . W /WA HanylITeHe
HWHoBanyje HWHoBanyje npou3BoAa U
MHOBaTHUBHE
YKynHo Npou3BOAA npoueca npoueca AKTHEHOCTH
Total Product Process Product and
. . . . Abandoned and/or
innovations innovations process . .
. . ongoing innovation
innovations ..
activity
6poj % 6poj o | OPOJ % 6poj % 6poj %
number number number number number
YKYIIHO 1814 33,2 285 52 557 10,6 872 16,0 (79) (1,5 TOTAL
MauJia 1 306 31,0 (220) (5,2) 426 10,1 604 14,3 (56) 1,3) Small
Cpeama 400 38,8 54 52 124 12,0 204 19,7 18 1,8 Medium
Besnka 108 51,5 12 55 27 12,8 65 30,8 5 2,4 Large




I'pad. 2. TexHOJIOIIKHA HHOBAaTUBHA npeAy3eha npemMa BpCcTH HHOBaIMje u BeJaudnHy, 2014-2016
Enterprises with technological innovations by type of innovation and by size of enterprises, 2014-2016
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= MHoBauuje nponssoaa/
Product innovation

" MHoBaumje npoueca/
Process innovation

= MIHoBauuje npon3Bsoa u
npoueca/
Product and process innovation

@ HesaBpweHe M/uUau HanyLwTeHe
MHOBaTMBHE
aktusHocTtu/Abandoned and/or
ongoing innovation activity

4. HETEXHOJIOIIKHU THOBATHUBHO AKTUBHA IIPEAY3ERA IIPEMA BPCTU NHOBALMJE U
BEJIMMUHU ITPEAY3ERA, 2014-2016
ENTERPRISES WITH NON-TECHNOLOGICAL INNOVATIONS BY TYPE OF INNOVATION AND BY SIZE OF ENTERPRISE, 2014-

2016
Ilpeay3eha ca HeTEXHOJIOIKXUM MHOBAaLjamMa
Enterprises with non-technological innovations
. HWHoBanyje y HHOBau“]e_ y
YkynHo HWHoBanyje y MapKeTHHTy OopraHvsanmju v
Total opl,‘aﬂ,ﬂsau"i,ﬂ . Innovation in marketing MapKETHHIY
Innovation in organization Innovation in organisation
and marketing
6poj % 6poj % 6poj % 0poj %
number number number number

YKYIIHO 1702 31,2 334 6,1 333 6,1 1034 19,0 TOTAL
Mausia 1166 27,6 226 5,4 (238) (5,7 701 16,6 Small
Cpenma 422 41,0 96 9,3 80 7,8 246 23,8 Medium
Besinka 114 54,3 12 57 15 7,1 87 41,5 Large




I'pad 3. HeTexHO/IOIIKY MHOBAaTHBHO aKTUBHA Npeay3eha npemMa BpCTH HHOBallMje U BeJTMYUHH
npeay3eha, 2014-2016
Enterprises with non-technological innovations by type of innovation and by size of enterprises, 2014-2016

Bf MHoBauuje y opraHusaumju/
Organizational innovation

. MHoBauuje y MapKeTuHry/
Marketing innovation

% MHoBauuje y opraHmMsaumjm
N MapKeTuHry/
Organizational and
marketing innovation

5.MMPEAY3ERA IPEMA BPCTU UHOBATUBHE AKTUBHOCTH Y OPTAHU3ALIUJY, 2014-2016
ENTERPRISES BY TYPE OF INNOVATION ACTIVITY IN ORGANISATION, 2014-2016

6poj npenyseha/number of enterprises
Cpeama
Masa npeayseha Besmka
YxynHo | mpeayseha Medi . npeay3eha
Total Small edium stze Large
0 . enterprises .
enterprises enterprises
HoBa nocsioBHa npakca 3a 984 646 257 80 New b.usm.ess practices for
organisations of procedures
OpraHU30BamE Mpoleaypa
HoBu HauWHM OpraHMW30Bamka New methods of organising
P 1196 810 299 87 work responsibilities and
OArOBOPHOCTH J Pafy ¥ decision making
JIOHOIlIekbe OJIIyKa
New or significant changes in
HoBe nv 3HaTHe MpoMjeHe Y 472 309 123 41 externa{ rela'tlons of the
osHOcHMMa npefyseha ca gpyrum enterprise with other
npeay3ehnma i HHCTUTYIMjaMa enterprises or institutions




6.[TPEAY3ERA IIPEMA BPCTH UHOBATUBHE AKTUBHOCTH Y MAPKETHHTIY, 2014-2016
ENTERPRISES BY TYPE OF INNOVATION ACTIVITY IN MARKETING, 2014-2016

6poj npenyseha/number of enterprises
Cpeama
Maa npeayseha Besmmka
YxynHo npeay3eha . ; npegy3eha
Total Small Medium size L
ota ma . enterprises arg e_'
enterprises enterprises
3Haqfa]He eCTeTCKe IpoMjeHe 567 339 165 62 Szgr'uﬁcant aesthe'tlc changes in
JIM33ajHa WJIM IaKOBakba design or packaging of a good
NpOU3BOJA UJIH yCIyTa or service
HoBu Me/MjH 1 TEXHHKe 891 585 225 81 New media or te'chmquesfor
MMpoMOLIMj€e MPOU3BOJa product promotion
porianoa wa TpLTe New methods of product
p A DAKH] 705 460 191 53 market placement or new sale
HOBHM KaHaJIu Ipojaje
channels
HoBu HauuHu dopMupama 762 537 171 55 New methods of goods or
LMjeHe IPOMU3BO/Ja UJIH yCJyra services pricing

7. MNPEAY3ERA IIPEMA BPCTU HHOBATUBHUX AKTUBHOCTHU CITPOBEAEHUX Y IIEPUOAY 2014-2016
ENTERPRISES BY TYPE OF INNOVATION ACTIVITIES REALISED IN THE PERIOD 2014-2016

6poj npenyseha/number of enterprises
Maua Cpeama Beuka
HHoOBaTHBHEe aKTUBHOCTH Yiymio | mpeayseha Hpe'.ay:;er.la npeayseha Innovation activities
Total Small Medium size Large
enterprises enterprises enterprises
BaacTuTe akTUBHOCTH 549 316 167 66 [ntramural resea.r(:‘h. and
. development activities
HCTpaXKMBamwa U pa3Boja
ExcTepHe yciyre UcTpaXKMBama U 306 (165) 99 43 Extramural R&D services
pasBoja
Ha64BKa MALMHA. OLIDEME Acquisition of machinery,
CodTBepa 1 3rpa ’a peme, 1182 793 303 86 equipment, software and
P pai buildings
Ha6aBka nmoctojehux 3Hama of L e
rux npeayseha wim Acquisition of the existing
APY ; 427 256 127 44 knowledge from other
opraHusanuja ; .
enterprises or organisations
O6yka 3a ”HOBaTHUBHE 886 596 218 72 Tra.m_lr.zgfor innovation
aKTUBHOCTH activities
YBoheme HHOBaANMja HA TPXKUIITE 506 313 137 56 Market {ntroductlon of
innovation
Juzaju 600 368 172 60 Design
OcTajie ”HOBAaTHBHE aKTUBHOCTHU 612 386 169 58 Other innovation activities




8. IIPEINIPEKE KOJE CY NIPEAY3ERA KOJA HUCY BUWIA UHOBATUBHA O3HAYHNJIA BEOMA 3HAYAJHUM

Y ClIPOBOBELY HHOBATHUBHUX AKTHUBHOCTH, 2014-2016
BARRIERS MARKED BY NON-INOVATIVE ENTERPRISES AS VERY IMPORTANT IN THE IMPLEMENTATION OF
INNOVATION ACTIVITIES, 2014-2016

6poj npenyseha/number of enterprises

Masia Cpeama Besmka
YKynHo npeay3seha npeay3seha npeay3seha
Total Small Medium size Large
enterprises enterprises enterprises

HepocraTak
durHaHCHjCKUX
cpeAcTaBa y 345 266 75 4 Lack of internal finance
npeay3ehy uau rpynu for innovation
KO0joj npefy3ene
npumnazja
HeﬂOCTa?aK 13Bopa Lack of funds from
dUHaHCHjCKUX .

sources outside the
cpefcTaBa BaH 214 (164) 46 5 .
npesy3eha 3a enterprise for

p . innovation

VMHOBalMjaMa
TpolliKoBY MHOBaLHja The cost of innovation is
Cy IPEBUCOKHU 340 272 64 > too high
Hepnocratak 108 (78) 29 1 Lack of skilled
KBaJIMPUKOBAHOT employees
Kazpa
Tewkohe y 129 (101) 27 1 Lack of collaboration
MpOHAaJIaCKy napTHepa partners
3a UHOBaLUje
[ToTemkohe y Difficulties in obtaining
Jl006Ujamy BJIaUHUX government grants or
JlOHalMja uau 263 203 >7 3 subsidies for
cy6BeHIMja 3a innovations
WHOBaLHje
[Ipejaka KOHKypeHLHja 189 (159) 27 3 Too much competition
Ha TPXKUILTY in the market
HecurypHa notpaxmwa Uncertain market
3a ujejama 3a 127 (104) 21 2 demand for ideas for
WHOBalLlUjaMa innovations
3akonu/IIponucu Koju Laws / Regulations that
CTBapajy onTepelLemne 195 145 47 2 create burden
3akonu/IIponucu Koju Laws / Regulations that
CTBapajy HECUTYPHOCT 187 (140) 45 2 create uncertainty
3akonu/IIponucu Koju
HHCY KOH3UCTEHTHH ca 159 (122) 35 2 Laws / regulations that
nponucuma EY are not consistent with

EU regulations




METOJOJIOIIKA OBJAIIILEBA

HcTpakuBamke 0 MHOBaTHBHUM aKTUBHOCTHMa NpeAy3eha
je y HOTIyHOCTH ycKaaheHo ca UCTpaKHBameM Koje ce y
EBpoIICKOj yHUjU CHpPOBOAM CBaKe [JBUje TOJUHE TMOJ
HacsoBoM , Community Innovation Survey*.

[Ju/bHY nomnyJialjyjy oBOT MCTpaXkMBaka yrHe npeayseha y
BocHu u XepueroBMHU Koja npumnagajy noapydjuma B-M
Knacudukanuje gjenatHoctu buX ( K buX 2010) u koja
vMajy 10 wu Bulle 3amnocieHUx paJHUKa, CcarJacHo
PerynatuBu EBporncke yHUje 6poj 995/2012, koja
Npomnucyje AeTa/bHa NOpaBusia 3a cnpoBoheme Opsyke
6p.1608/2003 EBponckor mapJsiameHTa U CaBjeTa o
NPOU3BOAKY Y Pa3BOjy CTATUCTUKE HAYKe U TEXHOJIOTHje.

OCHOBHM OKBHP 3a CTAaTUCTHUYKO HCTPAKUBAKE O
MHOBAaTHBHUM aKTUBHOCTUMA npeAy3eha y nepuoay 2014-
2016. wuspBojeH je u3 CTaTUTUCTAYKOT MOCJAOBHOT
peructpa. BesnnunHa y30pka Ha KoOjeM je CIHpOBeJeHO
CTaTUCTUYKO UCTpakuBamwe je 3 138 manux, cpefbux U
BeJIMKHUX IOCJAOBHUX cyb6jekata. C(Croma ojromsopa
npeay3eha Koja Cy MCIIyHHJIa YIUTHUK U3HOCUIIA je 64,9%.

CTaTUCTUYKO HCTpPaXKUBake je CIPOBEJEHO je Ha Y30pKy
CTpaTUPUKOBAHOM IIpeMa BEJIMYMHU MOCJIOBHOT Cy6jeKTa :

Mausia npenyseha: og 10 g0 49 3anocneHux,

Cpeama npepnyseha: ox 50 go 249 3anocieHux U

Besinka npeny3seha: mpeko 250 3anocyieHux),

u npeMa Knacuuxkanuju ajenarnoctu buX 2010( Kl buX 2010).

Jebununuje

HHoBanuja je nmpuMjeHa HOBOI WJM 3HA4YajHO MOOOJbLIAHOT
NPOU3BO/JA UM YCIyTe , Ipoleca, UM MapKeTHHIIKe MeTo/e UIH
HOBe OpraHM3allMOHe MeTo/Jie ¥ MOoC/A0Bamwy, OpraHu3anuju paja
WJIM OJHOCHMA NpeAy3eha ca oKpyxemeM

HNHoBaTHBHe aKTHMBHOCTH 00yxBaTajy HWHOBaIUje
IIPOU3BO/a, WHOBaluje IpolLeca, HWHOBaluje y
opraHusanuju npeayseha u vHOBalMje Y MAPKETUHTY..

HNHoBaTHBHaA mpeay3eha jecy oHM NOCJOBHHM Cy6jeKTH
KOjU Cy y CBOM mocsoBawy y nepuoay 2012.-2014. ysenu
WHOBaLUjy IPOU3BOJAA, WHOBaLUjy npoleca,
OpraHU3alUjCKy WA MapKeTUHIIKY HHOBaLUjy.

HHoBanuja npousBoAa jecT yBoherme Ha TPXKHIITE HOBOT WJH
3HauyajHO TNOGO/bIIAHOr (U3UYKOr MPOM3BOJA WM YCIyre y
CMHC/y HUXOBUX KapaKTEpPUCTHKA Kao IITO Cy MoryhHocTH
KOPHIITEHA NPOU3BO/A UJIH YCJIUTe UK BbUX0BA NpHUiaroheHocT
KOPHUCHHKY.

HWHoBanuja mpomeca je npuMjeHa HOBOT HWJM 3HATHO
no6oJbLIaHOTa IPOHU3BOJHOT MOCTYTKA, HayMHa
JUCTPUOYLMje MpPOU3BOJA WJW MOTHOPHE AKTUBHOCTHU
Be3aHe 3a Mpou3BoJe uJu ycayre. OBo yK/bydyyje 3Ha4YajHe
npoMjeHe Yy TexXHWUIY, ompeMd H/uau codTBepy.
OpraHM3alMOHE U MeHallepCKe NMpoMjeHe He CMaTpajy ce
MHOBALMjOM Ipolieca.

OpraHusanuoHa MHOBanuja 1npefgyseha je HoBa

NOTES ON METHODOLOGY

Survey on innovation activity of enterprises is completely in
accordance with the survey entitled ,Community Innovation
Survey”.

Target population in this survey are enterprises in Bosnia
and Herzegovina which belong to the sections B-M of the
Classification of economics activities ( KD BiH 2010), with
10 or more employees, in accordance with Commission
Regulation ( EC) No. 995/2012 implementing the Decision No
1608/2003 of the European Parliament and Council on the
production and development of statistical data on statistics
science and technology.

Simple frame for the statistical survey on innovation activities
of enterprises in the period from 2014 to 2016 was extracted
from the Statistical Business Register. The sample size is 3 138
small, medium and large business entities. The response rate of
enterprises that filled in the questionnaires was 64,9%.

A statistical survey conducted on a sample stratified by size
of business entities (small: from 10 to 49, medium: 50 to 249
employees and large: more than 250 employees) and the
Classification of Economic Activities BiH in 2010
(KDBiH2010).

Definitions

An innovation is the implementation of a new or
significantly improved product or service, or process, a new
marketing method, or a new organisational method in
business practices, workplace organisationor external
relations.

Innovation activities include innovation of products,
innovation of processes, innovation in enterprise
organisation, and innovation in marketing.

Innovative enterprises are business entities that in the
period from 2014 to 2016 introduced a product, process,
organisational or marketing innovation .

A product innovation is the introduction of a good or
service that is new or significantly improved with respect to
its characteristics, such as intended use or user friendliness

Process innovation is the implementation of a new or
significantly improved production process, distribution
method or support activity for goods or services. This
includes significant changes in techniques, equipment or
software. Organisational and managerial changes are not
considered to be process innovations.

Organisational innovation is a new organisational method



OpraHM3al[MOHAa MeTo/ia ¥ MOCJA0BHOj Nnpakcu npefyseha (
YK/bY4yjyhU ylnpaB/bate 3HaHeM), OpraHU3alyju pajgHor
MjecTa WJM OAHOCHMA ca JPyruM cyGjeKTHMa KOjoM ce
npeny3ehe Huje kopuctusio. OpraHusanuoHa HHOBalHja
Mopa OUTH pe3yaTaT CTpaTellke OJJyKe yIpaBe
npeayseha

MapkeTHMHIIKa MHOBAaLl4ja jecTe TNpUMjeHa HOBOT
MapKeTHHIIKOI KOHLeNTa WM CTpaTervje Koja ce
3HayajHO pas3yiuKyje oJi MOoCTojehux MapKeTHHIIKUX
nocTynaka y npefysehy M Koja mpuje HUje KOpHUILTEHA.
3axTjeBa 3Ha4YaKHe IpOMjeHe y JAU3ajHYy HWJU IAKOBaWby

NpOU3BOAA, IIacMpamy [pOM3BOJA Ha  TPXKUIITeE,
IPOMOIMjU TPOU3BOJA WU OApehUBay IHjeHe.
NuoBaTHUBHO npenysehe ca TEXHOJIOIKUM

WHOBallMjaMa/aKTUBHOCTHUMA cy Inpeayseha koja cy y
NoCMaTpaHOM IepuoJly YyBeJla MHOBALUjy MNPOU3BOJA
U/WIY Tpolieca WU Cy 3amodesia MHOBAaTUBHY aKTUBHOCT
WJI Cy je IpeKUHyJIa.

NuoBaTHBHa npeayseha ca HeTEeXHOJIOIKUM
MHOBalMjaMa cy npefyseha koja cy , y mocMaTpaHOM
nepuojly, yBesJa HHOBaLMjy y OpraHMsaluju H/uau
VHOBALMjy MapKeTHHra.

[Ipeny3ehe Moxe OUTH WM CaMO Ca TEXHOJIOUIKUM
WHOBallMjaMa/aKTUBHOCTHMA W camo ca
HETEXHOJIOLIKUM  HHOBalMjamMa/akTUBHocTUMa ( y
nocMaTpaHoM mNepuoAay mpexay3eha je yBeso camo jeaHy
BPCTY HWHOBANWja) WJU MOXKe OUTH U TEXHOJIOIIKU U
HETEXHOJIOIIKKM HWHOBATHUBHO, Jakiae mnpeaysehe je y
OCMaTpPaHOM TMepuojly yBeJo 00e BpCTe HHOBalHja
HCTOOGpEMEHO.

Ilpeayseha ca He3aBpmIeHUM M/WIM HaNyWITEeHUM
MHOBAaTMBHUM aKTHMBHOCTHUMA Cy mpeay3eha kKoja cy y
InmocMaTpaHOM nepuoay npoBojguJa HMHOBATHUBHE
AKTUBHOCTH, aJI1 UX HUCY 3aBPLINJIA UJIH CY UX HANYCTUIIA.

HeunoBatuBHa mpeay3seha cy mnpeayseha koja vy
1I0CMaTpPaHOM MepUOJy HUCY YBesa HUjeJHY UHOBALUjy U
HUCY [TPOBO/IUJIa UHOBAaTHBHE aKTUBHOCTH.

CkpaheHune

@) NOJATaK je CTATUCTUYKU Makbe Noy3/aH

( koebunyjeHT Bapujanuje Behu je of 15 u Mawbu
i jegHak 30%; 15% < CV< =30%)

(()) momaTax je CTaTUCTUYKH HENOY3/aH

( xoedunujeHT Bapujaruje Behu je og 30%; CV> 30%)

in the enterprises business practices ( including knowledge
management), workplace organisation or relations with
other entities that has not been used before in the enterprise.
Organisational innovation must be the result of strategic
decisions taken by enterprise management.

A marketing innovation is the implementation of a new
marketing concept or strategy that represents a sigificant
departure from the existing marketing activities in the
enterprises and that has not been used before. It requires
significant changes in product design and packaging,
positioning the product on a market, product promotion and
pricing.

Innovation  active  enterprises  with  technological
innovation/activities are enterprises which during the
period of observation introduced product innovation and/or
process innovation and/or begun or abandoned innovation
activity.

Innovation active enterprises with non-technological
innovation are enterprises which during the period of
observation introduced organisational and/or marketing
innovation.

An enterprise may be with technological innovation/activity
only or with non-technological innovation/activity only (
engaged exclusively in one or other type of innovation in the
observation period), or it may be both technological and
non- technological innovation-active enterprise ( engaged in
both types of innovation in the observation period).

Enterprises with ongoingn and/or abandoned
innovation activities are enterprises that have carried out
innovation activities during the observation period, but these
activities have not been finished or were abandoned.

Non-innovative enterprises are enterprises that have not
introduced any innovation and have not carried out
innovation activities whatsoever during the observation
period.

Abbreviations
() data is statistically less reliable
( Coefficient of variation is higher than 15%

and lower than or equal to 30%; 15% < CV< =30%)

(()) datais statistically reliable
( Coefficient of variation is higher than 30%; CV> 30%)
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