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CONSUMER PRICE INDEX IN BOSNIA AND HERZEGOVINA

BPOJ/NUMBER 2

Y ¢e6pyapy 2019.roauHe 3aGu/beKeH pacT
HUBOA L¥jeHa.

[ujeHe mpou3BoJa U ycjayra Koje ce KOpPUCTe 3a
JUYHYy mnoTpouwitby y bBocHu u XepueroBuHu
MjepeHe MHJEKCOM INOTpPOLIaYKUX IUjeHa, y
debpyapy 2019. rogrHe y 0AHOCY Ha NPETXOAHU
Mjecel, y Ipocjeky cy 3abubexuie pact 3a 0,4%.

Bume 1nujeHe y ojjesbnuma  XpaHe U
6e3aJK0x0/IHUX HanuTaka, Oajeha m o6yha,
3apaBcTBO Te OGpa3oBame.

[TocMaTpaHo 10 oAjesbiMMa [IpeMa HaMjeHH!
notpouite (COICOP), y pebpyapy 2019. y onHOCy Ha
MPETXOJHU Mjecel], V¥ POCjeKy je 3a6r/berkeH PacT
IMjeHa y oAjesbliuMa XpaHe U 6e3aJIKOX0JHUX nrha
3a 1,4%, Oxjeha u o6yha 3a 0,3%, 3apaBcTBo 3a 0,1%
Te O6pasoBame 3a 0,1%.

Humxe nujeHe y ogjessnuMma CTaHoBama H
peXujCcKuxX TpOLIKOBa, [IpeBo3a Te Pekpeanmje
U KyJTYype.

[locMaTpaHo 10 oAjesbiMMa IIpeMa HaMjeHH!
notpouite (COICOP), y debpyapy 2019.roauue
roZIMHe Y OJHOCY Ha IPEeTXO0HU Mjecel], y IPOCjeKy je
naJi HUBOA I[MjeHa 3a0U/beXXeH Y ojijesbI[Ma
CraHoBawa U pexujckux Tpoukosa 3a 0,1%, [Ipeso3
3a 0,3% Te Pekpeanuja u kysartypa 3a 0,1%.

In February 2019, on average, price levels
increased.

By divisions of COICOP classification in February
2019 compared to previous month, price levels
increased by 0,4%.

Higher prices in divisions of Food and non-
alcoholic beverages, Clothing and footwear,
Health and Education.

By divisions of COICOP classification, in February
2019 as compared to the previous month, the price
index increased in divisions of Food and non-
alcoholic beverages by 1,4%, Clothing and
footwear by 0,3%, Health by 0,1% and Education
by 0,1%.

Lower prices in divisions of Housing and
utilities, Transport and Recreation and Culture.

By divisions of COICOP classification in February
2019 compared to previous month, the price index
decreased in divisions of Housing and utilities by
0,1%, Transport by 0,3% and Recreation and
Culture by 0,1%.



Ha roauiumeM HHUBOY Yy NMPOCjEKY 3a6U/bEKEH
pact HuBoa nujeHa oz, 0,9%.

Hugo nujena y ¢ebpyapy 2019.roguHe y ogHocy
Ha UCTU Mjecel] NpeTXoJHe TrofvHe BUIIMU je 3a
0,9%.

[IpocjedHn pacT 1UjeHA 3a0U/bEXEH je y
oJjesbliiMa XpaHa U 0e3aJIKOXOJIHM HaMMUIU 3a
1,3%, AunxkoxonHa mnuha wu payBaH 3a 5,0%,
CTaHoBake UM PpEeXUjcku usgauu 3a 2,6%,
3apaBcTBO 3a 2,3%, [IpeBo3 3a 2,6%, Pekpeanuja
u Kyatypa 3a 1,2%, O6pasoBamwe 3a 0,6% Te
PecTopanu u xotesu 3a 0,5%.

[Ipocjeunn nmax UujeHa je 3abu/bexkeH Y
oajessuuMa Opjeha v obyha 3a 10,4%, Hamjemrtaj,
amapaTH 3a IoMahMHCTBO U PeIOBHO OJ[p>KaBame
kyhe 3a 0,2% Komynukanwuja 3a 0,5%, Te Ocrtana
no6pa u ycayre 3a 1,0%.

On annual level, on average, price levels
increased by 0,9%.

The price level in February 2019 as compared to
the same month of the previous year increased by
0,9%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
1,3%, Alcoholic beverages and tobacco by 5,0%,
Housing, water, electricity, gas and other fuels by
2,6%, Health by 2,3%, Transport by 2,6%,
Recreation and Culture by 1,2%, Education by 0,6%
and Restaurants and hotels by 0,5%.

The decrease of prices on average was recorded in
divisions of Clothing and footwear by 10,4%,
Communications by 0,5% and Other goods and
services by 1,0%.



HUHAeKCc NoTpoIIavyKHUX BujeHa npema kiacuukanuju COICOP y pedopyapy 2019. rogune
The Consumer Price Index by COICOP classification in February 2019
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00 YKynaH uuaexc 100.4 100.9 100.5 101.2 101.0 101.6 Total Index 00
01 | Xpanan 1014 | 1013 | 1029 | 1011 | 1019 1025 | Foodandnon- | 01
6e3aJIKOX0/IHa alcoholic
nuha beBerages
01.1 | Xpana 101.7 101.6 103.3 101.3 102.2 102.5 Food 01.1
01.2 | BesaskoxoJiHa 99.4 98.8 99.6 99.2 993 102.4 Non-alcoholic 01.2
nuha drinks
02 Ankoxosna nuha 100.0 105.0 103.5 105.0 103.9 122.5 Alcoholic 0z
M JyBaH beBerages and
02.1 | AnkoxosiHa nuha 99.8 99.7 99.3 99.8 99.8 98.7 Alcoholic drinks 02.1
02.2 | Jlysan 100.0 106.6 104.8 106.6 105.1 131.2 Tobacco 02.2
03 Oajeha u o6yha 100.3 89.6 91.9 89.3 89.9 66.6 Clothing and 03
footwear
03.1 | Ogjeha 100.7 90.7 92.0 90.2 90.5 67.4 Clothing 03.1
03.2 | O6yha 99.1 87.3 91.7 87.3 88.6 64.7 Footwear 03.2
04 CraHOBame, BOJa, Housing, water, 04
€JIeKTpUiHa 99.9 102.6 99.9 103.0 104.2 108.5 electricity, gas
eHepruja, rac u and other fuels
APYTY eHepreHTH
04.1 | Cranapusa 100.0 102.8 100.0 103.3 102.4 1134 Actual rentals for 04.1
housing
04.3 | OapxaBarbe 1 100.0 100.8 100.0 100.8 100.5 101.2 Maintenance and 04.3
rorpasKa CTaHa repair of the
Auwrallina
04.4 | BopocHabaujeBame 100.0 100.3 100.0 100.3 100.2 101.9 Water supply and 04.4
U pas/iuuuTe ’ ’ ’ ’ ’ ’ miscellaneous
KOMYHaJIHe yCIyTe services relating to
04.5 | EnextpuyHa Electricity, gasand | 04.5
enepruja, rac u 99.9 103.1 99.9 103.6 105.3 109.7 other fuels
JIPyTH eHepreHTH
05 Hawmjemwraj, Furnishings, 05
KyhaHcku 100.0 99.8 100.3 99.6 100.1 97.0 household
amapatH u equipment and
pesoBHO routine
oapkaBame Kyhe maintenance of
05.1 | Hawmjewraj, Furniture and 05.1
l'IOKthTBO, TeNUucUu 100.2 100.0 99.9 99.9 99.8 97.5 furnishings,
Y oCTasie MoJiHe carpets and other
MPOCTHUPKe floor coverings
05.2 | TekcTHUIHU 99.8 98.1 99.1 97.8 98.3 93.4 Household textiles | 05.2
MPOU3BOJH 3a Kyhy
05.3 | Kyhaucku anapatu 100.0 98.5 100.0 98.5 99.3 94.9 Hou_;ehold 05.3
05.4 | CrakyieHO U CTOJIHO 100.0 98.5 100.1 98.5 99.4 91.8 Glassware. 054
nocyhe ’ ’ ' ’ ’ ' tableware and
household utensils
05.5 | Asar u onpema 3a 100.3 100.4 100.4 100.2 100.4 99.8 Tools and 05.5
kyhy u BpT equipment for
05.6 | [/lo6pa u ycayre 3a 100.0 100.0 100.7 99.7 100.4 97.0 Goods and services | 05.6
pesloBHO : ' ' : ' ' for routine
o/ip>kaBatbe Kyhe household
06 3ApaBcTBO 100.1 102.3 100.0 102.3 101.0 104.6 Health 06
06.1 | MegUUIMHCKH Medical products, 06.1
TPOU3BOJH, 100.1 103.9 100.2 104.0 101.8 108.4 appliances and
nomarasa u equipment
onpema
06.2 | 3xpaBcTBeHe 06.2
yeyre, ocuM 100.0 99.8 99.7 99.8 99.7 98.5 Out-patient
GOJIHUUKHX services
06.3 | BosHuuke ycayre 100.0 100.0 100.0 100.0 100.0 105.3 Hospital services 06.3
07 Mpeso3 99.5 102.6 98.5 105.5 100.4 107.9 Transport 07
07.1 | KynoBuHa Bo3uJsa 100.0 97.4 97.9 97.4 97.8 96.0 Purchase of 07.1
vehicles
07.2 | Ynorpeb6a 99.4 103.2 985 106.8 100.7 110.0 Operation of 07.2
NPEeBO3HUX ) ) . ) ) . personal transport
cpeAcTaBa equipment
07.3 | Ycayre npeBosa 99.8 104.5 99.6 105.1 101.1 106.0 Transport services | 07.3
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08 KomyHukanuje 100.0 99.5 99.9 99.5 99.6 96.5 Communication 08

08.1 | TomrTaHcke yciyre 100.0 100.0 100.0 100.0 100.0 100.0 Postal services 08.1

08.2 | Tenedonckau 99.4 87.4 98.9 87.4 92.3 735 Telephone and 08.2
Tesiedakc onpema telefax equipment

08.3 | Tenedoncke u 100.0 100.3 100.0 100.3 100.1 98.4 Telephone and 08.3
Tesedakc ycayre telefax services

09 Pekpeannja u 99.9 101.2 100.0 101.3 100.1 103.7 Recreation and 09
KyJTypa culture

09.1 | AyauoBusyesHa, Audio-visual,photo 09.1
doTo u 99.7 94.6 99.3 94.4 96.4 83.3 and information
nHpopMaTHIKA processing
ompema equipment

09.2 | Ocrana TpajHa Other major 09.2
Aoﬁpa 3a 100.0 100.8 100.0 100.8 100.6 102.9 durab[esfor
pekpeanujy u recreation and
KyJITypy culture

09.3 | Ocrtanu npeaMeTH Other recreational 09.3
v onpema sa 100.0 98.1 98.8 98.1 98.7 95.7 items and
pekpeanjy, BpT U equipment,
KyhHHU /byOUMIT gardens and pets

09.4 | Ycnyre pekpeanuje 100.0 103.5 99.9 103.5 101.5 110.5 Recreational and 09.4
U KYJIType cultural services

09.5 | HosuHe, Kibure n 100.0 102.2 100.7 102.3 101.3 104.2 Newspapers. books | 09.5
nucahu npu6op and stationery

09.6 | IlakeT apaH>XxMaHU 99.0 96.3 99.5 96.5 92.0 102.7 Package holidays 09.6

10 OGpasoBame 100.1 100.6 100.1 100.6 100.5 101.9 Education 10
ECF’:(?;:;O“CKO " 100.5 103.5 100.8 103.2 102.5 107.2 Pre-primary and

10.1 | o6pasoBame primary education | ;44
Cpeﬂ]—bomxona(o 100.0 99.9 100.0 99.9 100.1 99.7 Secondary

10.2 . 10.2
o6pasoBare education

10.4 | YHMBEP3UTETCKO 100.0 100.4 100.0 100.4 100.3 101.3 High school and 104
o6pasoBare university

odvratinn

10.5 | O6pa3oBame 100.0 98.5 100.0 98.5 99.1 102.8 Education not 10.5
HeJebUHKUCAHO 10 ’ ’ ’ ’ ’ ’ definable by level
HUBOY

11 Pecropanu u 100.0 100.5 100.2 100.6 100.4 101.5 Restaurants and 11
XoTesu hotels

11.1 | Yenyre ucxpane 100.0 100.5 100.1 100.6 100.3 102.0 Catering services 11.1

11.2 | Yenyre cmjemnraja 100.0 101.1 101.0 101.1 101.1 99.0 Accommodation 11.2

services

12 Ocrasna fo6pa u 100.0 99.0 100.3 99.1 99.6 98.4 Other goods and 12
ycayre sereices

12.1 | JlnyHa wera 100.0 99.6 100.6 99.7 100.2 98.1 Personal care 12.1

12.3 | Jlnunu npeamMeTH 100.2 95.1 97.9 95.0 96.2 90.9 123
Jipyre HaMjeHe Personal effects

12.5 | Ocurypare 100.0 97.6 100.0 97.6 98.3 97.6 anljrance 12.5

12.6 | dunHaHcHjcke 100.0 100.0 100.0 100.0 100.0 107.3 Financial services 12.6
ycayre

12.7 | Ocrane yciyre 100.0 100.0 100.0 100.0 100.0 101.2 Other services n.e.c. | 12.7




METO/10/IOHIKA OBJAINIHEHA

JeduHULMja HHAEKCA NOTPOIIAYKHX LHjeHa

HWHeKC noTpoIlIavYyKuX LHjeHa NpejicTaB/ba Mjepy
IIpoMjeHa LMjeHa INpPOU3BOAA U yCJayra Koje
JoMahuHCTBa Kymyjy paJu 3aJ0BOJbeHa CBOjUX
JINYHUX NOoTpeba Ha eKOHOMCKO]j TepuTopHuju BocHe
U Xep1eroBuHe.

HamjeHna

CBpxa NpUKYI/baka NOTPOIIAYKUX LUjeHa Y bocHU
u XepueroBuHU je mobujambe Mjepe UHOJanuUje y
3eMJsbd, eHTUTeTMMa M Jluctpukty bpuko. Ilopen
TOra MHJIeKC MOTPOLIAaYKUX IiMjeHa ce KOPUCTH U 3a
yckjahuBamwe IaTa M 3apaja y CkIagy ca
KOJIEKTUBHUM yrOBOPUMa, Te MEeH3Uja U COLUjaJTHUX
JaBamwa. Takohe ce KkopucTH U 3a OuyBame
BPHjeJHOCTH KO/ YTOBOpA C UHJEKCHUM KJay3yJiaMa,
omoryhyje ynopehuBame cTone uHdanuje c Ipyrum
3eMJ/baMa, oMoryhyje ynopebhuBamwe KpeTamwa LidjeHa
yHyTap 3eMJbe U3Mehy NojeAMHUX peruoHa U CIyXHu
Kao OCHOB 3a JedJallUOHUDpame MOjeJUHUX
MaKpPOEKOHOMCKMX  arperata y  CTaTUCTULH
HalMOHA/JIHUX padyHa U y Apyre CBpXe.

HHAekc mnoTpomwlaykux nujeHa y bBocHu wu
XepLeropuHu

WHpexc noTpolaykux nujeHa y bocuu u Xeprerosunu
M3payyHaBa Ce Ha OCHOBY DpeIlpe3eHTaTHBHE JIUCTe
npousBoga Kojy y 2019. ronuau 4uHu 616 nmpoussoja
CBakor Mjeceua npukymmba ce oko 21000 uujeHa Ha
yHamnpujes fepHUHHUCAaHOM Y30pKY IPOJajHUX MjecTa Ha
JiIBaHaecT reorpadckux JoKaLyja.

OGyxBaT MHAEKCa

Teorpadcku ob6yxBaT. llujeHe ce NmpuUKyN/bajy Ha
JIBaHaecT Jiokaluja (rpagoBa) y semsbu (bama Jlyka,
Buxah, BujesmuHa, Bpuko, [lo60j, UcTrouno CapajeBo,
Mocrap, Ilpujegop, CapajeBo, Tpebumwe, Tysia,
3eHnna) ofabpaHux TpeMa KpUTepHjy 6poja
CTAaHOBHHMKA W IUXOBOj yJo3U y reorpadpckom
NOApYyYjy KojeM NpuIajajy.

O6yxBaT npousBoaa. O6yxBaheHU cy HajBaXKHUjU
NPOU3BOAM M YCJIyre Koje KyIlyje CTaHOBHHIUTBO
pagu o¢uHasHe mnoTpouke. OOyxBaT [mgobapa U
ycayra peZjoBHO Ce PeBHJAMpPA KaKo OU ce ovyBaJa
penpe3eHTaTUBHOCT JINCTE NPOU3BOJA C 003UpPOM
Ha yKyce IMOTpOIIaya U HbUXOBe HAaBUKe Y MOTJELy
KyHOBHUHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is
used as a measure of inflation in state, entites and
District Brcko. It can be used as an indicator of values
with index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2019 consisting of 616 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected
in 12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of
final consumption are included in the index. The
coverage of goods and services is reviwed regularly in
order to ensure the representativnes of the basket with
respect to the consumer tastes and purchasing practices.



CHMMame 1MjeHa

CBe nujeHe ce NMPUKYIJbAajy JIOKAJHO Ha HA4YMH Ja
CHUMaTeJ/bH OJf eHTUTETCKUX 3aBOoJia 32 CTaTUCTUKY U
AreHuuje 3a cratuctTuky bBuX fobujajy jacHe
cnenyduKalyje Ha3uBa npousBoa u werose COICOP
mudpe Te jeAUHUIE Mjepe Koje Tpebajy mocMaTpaTu
Ha TepeHy. CHUMaTe/bU Ha OCHOBY THX MHopMaliyja
CaMOCTaJIHO OMpajy KOHKpeTaH IpOU3BOJA 4Hjy he
LMjeHy CHUMaTu Ha ofpeheHOM MpoJajHOM MjecTy.
CHHMMaTes/b MOpa U3abpaTH KOHKPETHU NPOU3BOJ Y
CKJIAZly Ca KpUTepujeM HajlpojaBaHUjer MPOU3BOJA
Ha JlaToM mpojajHoM Mjecty. Jla 6u ce 06e36ujeinI0
Jla CHUMaTe/bHd U3 Mjecelia y Mjecel, CHUMAjy LyjeHe
WCTHX IPOU3BOJIA Te KaKo 6U ce MOTJIO TPAaTUTH Koje
MpOU3BOJie CHUMATe/bU NOCMATPajy Ha T€peHy OHU Y
YIUTHUK YyHOCe W YHampujeJ JAepUHUCAH CKyI
J0JaTHUX KapaKTepHUCTHKa npousBoja u
nHpopMaldje 0 eBeHTya/IHUM 3aMjeHaMa Mpou3Bo/a
VKOJIMKO WX 6ynae. TakaB HaYMH CHUMaka omoryhyje
npaheme mnpomjeHe KpeTama NOMjeHa H3Mehy [Ba
nepuosia, aju He U INopebewme MNpocjeyHe ILUjeHe
n3Mehy pa3/IMIUTUX reorpadCKUX JoKalyja.

3a notrpebe MHJEKCA NOTPOIIAYKUX [[MjeHa CHUMakbe
[[MjeHa ce BpIIU c/beiehux AaHa y Mjeceny:

e 3a IMOJ/bONpUBpEZiHE MpPOU3BOAE KOjU ce
NpoJajy Ha TpXHULAMa LUjeHe ce
NPUKYIL/bAjy [Ba IyTa MjeCe4YHO U TO y IPBOj
u Tpehoj ceamunu y Mjecenyy;

e  3a CBe OCTa/le IPOU3BOJie LIMjeHe ce y CKIaay
ca BaxehuMm EBpolckMM  peryjaThBaMa
NPUKYIUbAjy jelaHNyT MjeceuyHo (u3Meby 1. u
21. y Mjecelly) ¢ TUM [Ja Ce HY:KHO OJip>KaBa
WCTH MHTEpBaJI U3Mehy NPUKYI/barba.

Ilonaepu

[loHzepy Koju ce NpUMjewyjy 3a H3paydyHaBambe
VH/JieKca MOTPOIIAYKUX LiMjeHa cy KoepULMjeHTH Koju
oJlpakaBajy = peJaTUBHYy  BaXXHOCT  oJabpaHUX
NpoM3BOJ@ W yCayra y YKYIOHO] HOTPOLIHHU
JomahuHcTaBa Ha goMmaheM Teputopujy. [lomohy mux
ce U3payyHaBajy eJIeMEeHTapHM HWHJEKCH Kao
NOHJIlepUCcaHU npocjeny. basupaHu cy Ha mojanyMa
NOBe3aHUM ca PUHAJHOM MOTPOIIKOM JoMahuHCTaBa
Y Ha 0JIaLiMa 0 6pojy CTAaHOBHHUKa.

OcHOBHM HM3BOp NHoJaTaka 3a M3pajAy NOHAepa 3a
006pavyH HHJEKCa NOTPOIIAYKHX I[MjeHa je AHKeTa 0
norpomwrtby  foMmahuHcTaBa. 3a uM3payyHaBambe
MHJeKca NOTPOoIIayKUX LUjeHa of janyapa 2018.
ro/ivHe MpUMjewmYjy ce MOHJEpPH Koju ce 6as3upajy
Ha Inojauyuma U3  AHKeTe 0 IOTPOLIKH
nmomahuHctaBa 3a 2015. roguny. [loHzepu ce cBake
roJlMHe KOPHUTY]y C KpeTameM LiMjeHa y IPeTX04HOj
TOJVHHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The
price collectors recive a clear specifications of the item
name, it's COICOP code and unit of measurment that they
should collect in specific outlet. They choose a concrete
item for price collecting in specific outlet, in accordance
with the criterion of the most sold products in that outlet.
In order to be sure that the collector is collecting prices
for exactly the same items each month, the form for the
price collecting also includes the informations on
detailed product description in terms of brands,variety
and quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor
the exact price change in two different periods, but not
the comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the
domestic territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Knacudukanuja

3a kJacupuKOBame MPOU3BOAA H3 CTATUCTUKeE
MOTPOLIAYKUX nyjeHa ynoTpe6sbaBa ce
Knacudukanuja JiMyHe NOTpOIlkbe NMpeMa HaMjeHHU
(Classification of Individual Consumption by Purpose -
COICOP) «koja [pujenu wu3JAaTKe Ha JBaHAECT
OCHOBHUX OJije/baKa IPOU3BOJA U yCayra 3a Koje ce
H“3padyHaBajy UHJEKCHU.

Arperupame

W3payyHaBame MH/EKCa IOTPOLIAYKUX I1jeHa N04Hbe
v3payyHaBameM eJleMeHTapHUX HHJekca (HMHJeKca
MPOM3BO/ia) U HH/JIeKCa pelpe3eHTaTUBHUX CTaBKU Ha
HUBOY rpajoBa. [lpy ToMe ce Kao Mjepa cpefrbe
BpHjeJHOCTU  KOPUCTH  TeOMeTpHjcKa  CpeJMHa.
ArperupaHy MHJEKCU Ce HAaKOH Tora H3padyHaBajy
KopullTeweM JlacmepoBe QopMyJsie 3a NOHAEPHUCAHY
apUTMETHUYKY CpeJMHy, TIIOYeBIIM OJf HHJeKca
penpe3eHTaTUBHUX CTaBKH HA HUBOY €HTUTEeTA CBE /0
onher nnjekca 3a bocuy u Xeprerosuny. Pedepentna
6a3a 3a U3pavyHaBamwe UHJeKca je 2015. roguHa.

Octane gepuHunmje

IIpou3BoA: 61JI0 KOjU MPOU3BOJ, UJIU YC/IyTa 3a JUYHY
NOTPOLIY KOjU ce Mory KynuTd. CKymHM HasuB 3a
MIPOM3BO/IE U yCJIyTE.

PenpeseHTaTMBHA CTaBKa: [IPOM3BO/J, Ha HajHUXKEM
HUBOY arperainuje, OZHOCHO IPOU3BOJ y NpPOJAajHOM
MjecTy Ha jefHOj reorpadCkoj JIOKAIHjd 3a KOju ce
MOXe IIPOLMjeHUTH NIOHJEep.

CTroma mpoMmjeHe: cTola NpoMjeHe y crenudUIHOM
pedepeHTHOM Nepuofy y nopehemwy ca BpujesHoLINy
ca TmoyeTKa TOr IepuoZa WIH U3 KOHKPETHO
JebuHUCaHOT paHUjer Ieproja.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of
towns. Elementary aggregate indices are calculated by
using Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions
indices at the level of entities to the overall index at the
level of Bosnia and Herzegovina. Reference base year
for index calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. L.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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