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IN MAY 2019

Y wmajy 2019. roauHe Ha Mjece4YHOM HHBOY
3a0M/beKeH pacT HUBoA LujeHa 3a 0,2%.

[ujeHe mpou3BoJa U ycayra Koje ce KOPUCTe 3a
JUYHYy mnoTpouwitby y bBocHu u XepueroBuHu
MjepeHe UHJEKCOM NOTPOLIAYKUX LiYjeHa, Y Majy
2019. rogyHe y OJHOCY Ha NpPeTXOJHU Mjecel, y
NpoCjeKy cy 3abu/bexkujie pacT HABOA LjMjeHa 3a
0,2%.

Bume 1nujeHe y ojjesbnuma  XpaHe U
BeszankoxosHux nuha, [IpeBosa, Pekpeannje u
KyJaTtype, CraHOBama, BOJe, eJIeKTpPU4YHe
eHepruje, raca 1 Jpyrux eHepresara, Ocraaux
Ao6Gapa u yciayra

[TocMaTpaHo 110 oAje/bLiMMa IpeMa HaMjeHU
noTpouitbe (COICOP), y majy 2019. roauHe y ogHOCY
Ha [IPeTX0/JHU Mjecel], Y IPOCjeKy je 3abUu/beKeH pacT
LyjeHa y ofjesblinMa XpaHe U besankoxosHux nuha
3a 0,5%, [IpeBo3a 3a 0,5%, Pexpeanuje u kysnType 3a
0,4%, CTaHOBama, BOJie, eJIEKTPHUUHE EHepruje,
IJIMHA U Apyrux eHepreHata 3a 0,1%, OcTanux
Job6apa u ycayra 3a 0,1%.

Humxe nujeHe y oajesbnuma Opjehe u oGyhe,
3apaBcTBa, KomyHuKanuja

[locMaTpaHo 10 oAjesbiMa [IpeMa HaMjeHH!
notpoue (COICOP), y majy 2019. roguHe rofuHe y
O0ZJHOCY Ha IIPETXO/JHU Mjecel], Y IPOCjeKy je
3e0MJbeXKeH NaJ, HUBOA nyjeHa y ofjespriuma Ogjeha u
o6yha 3a 0,4%, 3apaBcTBo 3a 0,2%, KomyHukanuje 3a
0,1%.

Ha roaummeM HHMBOY Yy HPOCjeKy
3a6u/beXKeH pacT nujeHa ox 0,8%.

je

In May 2019, on average, price level increase of
0,2%, was recorded.

By divisions of COICOP classification in May 2019
compared to previous month, price index increased
by 0,2%.

Higher prices in divisions of Food and non-
alcoholic beverage, Transport, Recreation and
culture, Housing, water, electricity, gas and
other fuels, Other goods and services

By divisions of COICOP classification, in May of
2019 as compared to the previous month, the price
index increased in divisions of Food and non-
alcoholic beverage by 0,5, Transport by 0,5%,
Recreation and culture by 0,4%, Housing, water,
electricity, gas and other fuels by 0,1%, Other goods
and services 0,1%.

Lower prices in divisions of Clothing and
footwear, Health, Communications

By divisions of COICOP classification in May 2019
compared to previous month, the price index
decreased in divisions of Clothing and footwear by
0,4%, Health by 0,2%, Communications by 0,1%.

On annual level, on average, price levels
increased by 0,8%.
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HuBoa nujena y majy 2019. rogune y ojHoCy Ha
HCTH Mjecell TpeTXoJHe roAnHe Buiia je 3a 0,8 %.

[IpocjedHr pacT UUjeHA 3abuU/beXeH je y
oajessiMMa AnkoxoJsiHa nuha u AgyBaH 3a 3,6%,
CraHoBate U eHepreHTd 3a 3,4%, Xpana u
6e3asikoxosiHa nuha 3a 1,6%, [IpeBo3 3a 1,5%,
Pekpeanuja u kyatypa 3a 1,3%, 3apaBcTBO 3a
1,2%, Oo6pasoBamwe 3a 0,7% Te PectopaHu u
xoTesu 3a 0,7%.

The price level in May 2019 as compared to the
same month of the previous year increased by 0,8%.

The average increase of prices was recorded in
divisions of Alcoholic beverages and tobacco by
3,6%, Housing and fuels by 3,4%, Food and non
alcoholic beverages by 1,6%, Transport by 1,5%,
recreation and culture by 1,3%, Health by 1,2%,
education by 0,7% and Restaurants and hotels by
0,7%.



HUHAeKCc NOoTpolIavYKHX BujeHa npema kiacugukanuju COICOP y majy 2019. rogune
The Consumer Price Index by COICOP classification in may 2019

§ oxi V2019 V2019 V2019 1-V2019 2019 V2019 Divisi §
S Ajemal IV 2019 V2018 XI12018 1-V 2018 2018 92015 tviston S
00 YKynaH MHAEKC 100.2 100.8 100.2 100.9 101.0 101.6 Total Index 00
01 X Food and - 01
besamoxoma | 1005 | 1016 |  100.5|  10L1| 1031 | 1037 | alcoholic
nuha beverages
011 | Xpana 100.6 | 102.0 100.6 101.4 103.6 103.9 | Food 011
01.2 | BesankoxosHa 99.7 98.9 99.7 98.7 98.7 101.8 No_n-alcoholic 01.2
02 Ankoxonsa nuha 100.0 103.6 100.0 104.2 104.1 122.7 Alcoholic 0z
U AyBaH : ' : : beverages and
02.1 | AsnxoxosiHa nuha 100.0 99.8 100.0 100.0 100.6 995 Xi(l:‘(;}ll‘(')‘ﬂc drinks | 02.1
022 | Jysan 100.0 |  104.8 100.0 105.5 105.1 131.2 | Tobacco 022
03 Opajeha u o6yha 99.6 89.1 99.6 89.3 91.9 68.1 | Clothing and 03
' : : ' footwear
03.1 | Ogjeha 99.6 89.3 99.6 89.8 91.7 68.4 | Clothing 03.1
03.2 | O6yha 99.8 88.5 99.8 88.3 92.3 67.4 | Footwear 03.2
04 CraHoBame, Housing, 04
BOJA, water,
eJIEKTPpUYHA 100.1 103.4 100.1 103.0 99.7 103.8 | electricity, gas
eHepruja, rac u and other fuels
04.1 ﬁ;j‘;l\;l.l-ﬂ/lﬂa 100.0 102.8 100.0 103.0 102.4 113.4 | Actual rentals 04.1
for housing
04.3 | OppkaBame 1 100.0 101.2 100.0 100.9 100.6 101.4 | Maintenance 04.3
nmomnpaBKa CTaHa and repair of the
Awalling
04.4 | Bopgoorckp6a u Water supply 04.4
pasmHTe 100.6 101.9 100.6 101.0 101.7 103.5 | .04
KOMYHaJlHe miscellaneous
04.5 | EnexTpuyHa Electricity, gas 04.5
eHepruja, rac u 100.0 103.8 100.0 103.4 90.1 103.3 | and other fuels
JIPYTH eHepreHTH
05 Hawmjemrraj, Furnishings, 05
KyhHu anapaTu household
U peJOBHO 100.0 99.7 100.0 99.7 99.8 96.7 | equipmentand
oJp:KaBambe routine
05.1 ﬁ;;}emTaj, F‘u‘r}lui'zlﬂl-r‘e‘;r;& - 05.1
nokyhcTBo, furnishings,
TeIWCH U OCTajle 100.0 100.3 100.0 100.2 100.7 98.4 carpets and
Mo/iHe MPOCTUPKE other floor
05.2 | TekcTUIHK 100.1 98.8 100.1 98.2 99.1 94.1 | Household 05.2
MPOM3BOAM 32 ' ’ ’ ’ textiles
05.3 Kyhchxn 999 98.7 999 98.5 99.0 94.6 Hou_sphold 05.3
054 | C Gl . 054
Cronwo nocyhe 99.0|  99.0 99.0 98.8 98.7 91.2 | tableware and
household
05.5 | AnaT u onpema 3a 99.6 100.3 99.6 100.3 100.0 99.4 | Tools and 05.5
kyhy u BpT ' ’ ’ ’ equipment for
05.6 | Jo6pa uycayre 3a Goods and 05.6
vorono 100.1 99.6 100.1 99.7 99.6 96.2 | corvicos for
oJpxaBame kyhe routine
06 | 3apascreo 99.8 | 101.2 99.8 102.0 101.0 104.7 | Health 06
06.1 | MeaMIIMHCKH Medical 06.1
MPOU3BOJH, products,
nomara’a u 99.7 102.1 99.7 103.4 101.7 108.3 appliances and
onpema equipment
06.2 | 3apaBcTBeHe 06.2
ycJyre, 0CUM 100.0 100.0 100.0 99.9 99.9 98.7 | Out-patient
GOJIHUUKHX services
06.3 | BosHuuke yciyre 100.0 100.0 100.0 100.0 100.0 105.3 Hospital 06.3
07 | Mpesos 100.5 101.5 100.5 103.5 101.6 109.1 | Transport 07
071 | Kynosuna 100.0 97.8 100.0 97.6 97.8 96.0 | Purchaseof | 07.1
07.2 | Ynorpesa Dperation of 07.2
NpeBo3HuX 100.7 101.9 100.7 104.4 102.1 111.6 | personal
cpejcraBa transport
07.3 | Ycayre npeBosa 100.0 102.8 100.0 103.4 101.8 106.7 Tran.sport‘ 07.3
services




*Hacmaeak maé6eae

§ oxi V2019 V2019 V2019 1-V2019 2019 V2019 Divisi §
S AjeIRaK V2019 V2018 XI12018 1-V2018 2018 92015 tviston S
08 KomyHnukaunuje 99.9 99.0 99.9 99.3 99.1 96.0 | Communication | 08
08.1 | IMowTaHcke 100.0 100.0 100.0 100.0 100.0 100.0 | Postal services 08.1
08.2 | Tened Teleph d 08.2
T:Jj::¢;):§];i:ema 99.1 87.5 99.1 87.4 89.1 70.9 t:lejcﬁxone o
equipment
08.3 | TenedoHcke u 100.0 99.8 100.0 100.1 99.8 08.1 | Telephone and 08.3
Tesedakc ycayre ’ ’ ' ’ telefax services
09 Pexpeanuja n 100.4 101.3 100.4 101.2 100.8 104.5 | Recreationand | 09
KyJITypa culture
09.1 | AyauoBu3yesHa, Audio- 09.1
doTto u visual,photo and
nHbOpMaTHIKA 99.1 93.1 99.1 94.0 94.4 81.6 information
ompeMa processing
09.2 | Ocrana TpajHa Other major 09.2
Ao6pa 3a 100.0 100.8 100.0 100.8 100.6 102.9 | durables for
pexkpeanujy u recreation and
09.3 B‘é;;;;;x‘,npe,quTu ggzrgrw 09.3
Y onpeMa 3a recreational
pekpeanujy, BpT U items and
Kyhtti by Gumig 99.9 98.1 99.9 98.2 98.5 95.6 | cquipment
gardens and pets
09.4 | Ycayre 100.4 104.1 100.4 103.6 102.9 112.1 | Recreational 09.4
pekpeanuje U and cultural
09.5 | HoBuHe, Kibure 1 Newspapers. 09.5
nucahi npHGop 100.0 101.4 100.0 101.9 101.4 104.3 | o oks and
stationery
096 | Maxer 104.3 98.8 104.3 97.2 96.6 107.9 | Package 096
10 O6pasoBame 100.0 100.7 100.0 100.6 100.5 101.9 | Education 10
[Ipeaiiko/cko U Pre-primary and
10.1 | ocHoBHO 100.0 103.6 100.0 103.4 102.5 107.3 | primary 10.1
oOpasoBame education
C S d
102 | Gpsonane | 1000 | 1003 | 1000 | 1000 | 1001 | = 99.7 | eduwcaton | ‘2
10.4 | YHHBep3UTETCKO High school and 104
06pasoBare 100.0 100.4 100.0 100.4 100.3 101.3 | university
education
10.5 | 06 Educati t 10.5
HoRGONIADAHO 100.0 98.7 100.0 98.6 99.1 102.8 | definable by
0 pa3uHU level
11 Pecropanu u 100.0 100.7 100.0 100.7 100.6 101.7 | Restaurants 11
XO0TesIu and hotels
11.1 | Ycayre ucxpane 100.0 100.6 100.0 100.6 100.5 102.2 | Catering services | 11.1
11.2 | Ycayre cmjemitaja 100.1 101.2 100.1 101.1 101.2 99.1 | Accommodation | 11.2
' ’ ' ’ services
12 OcraJia go6pa u 100.1 99.7 100.1 99.2 99.7 08.5 | Other goods 12
ycayre and services
12.1 | JlnyHa mera 100.3 100.8 100.3 99,9 100.4 08.3 | Personal care 12.1
12.3 | JluuHu npeaMeTH 12.3
JipyTe HaMjeHe 99.9 95.2 99.9 95.2 96.1 90.8 | Personal effects
n.e.c.
12.5 | Ocurypame 100.0 975 100.0 97.6 98.3 97.6 | Insurance 12.5
12.6 | ®unaHcHjcke 100.0 100.0 100.0 100.0 100.0 107.3 | Financial 126
ycayre ' ’ ' ’ services
12.7 | Octane ycryre 100.0 |  100.0 100.0 100.0 100.0 101.3 | Otherservices | 127

n.e.c




METO/10/10LIIKA OBJALIIFEHA

JeduHuyuja undekca nompowaykux yujeHa

WHJeKC MOTpPOMIAYKUX LUjeHa IpeJcTaB/ba Mjepy
IIpOMjeHa ILyjeHa [pou3BOJa M ycCayra Koje
JoMahMHCTBa Kymyjy paAu 3aJl0BO/bera CBOjUX
JIMYHUX MOTpeba Ha eKOHOMCKOj TepuTopuju bocHe u
XepLeroBuHe.

Hamjena

CBpxa MNpHUKyIl/bakha NOTPOLIAYKUX LUjeHa y bocHu u
Xep1eroBuHHU je Aobujambe Mjepe UHJIAIHje Y 3EMJbH,
eHTUTeTUMA U Juctpukry bpuko. Ilopes Tora nHzekc
MOTPOIIAYKHUX IIMjeHa ce KOPUCTH U 3a yCKJIahuBambe
IJIaTa U 3apajia y CKJIay KOJIEKTUBHUM YyTOBOPUMA, T€E
MHpPOBHHA U COLMja/IHUX JaBamwa. Takohe ce kopuctu
Y 3a O4yBakbe BpUjeJHOCTU KO/, yTOBOpa C UHAEKCHUM
KJay3ysiaMa, oMoryhyje  ynopebuBame  cTolle
vHiaumMje ¢  JgpyruM  3eM/baMa, oMmoryhyje
ynopehuBame KpeTamwa LiUjeHa YHyTap 3eMJbe u3Mehy
[OjeJMHUX peruoHa MW CJAyXKU Kao OCHOB 3a
JedyallMOHMpake  MOjeIMHUX  MaKpOEKOHOMCKHX
arperaTta y CTaTUCTULIM HALMOHAJHUX padyyHa U y
Jpyre cBpXe.

HHdekc nompowaqkux
XepyezoeuHnu

yujena y bocHu u

WHpekc noTpowaykux nujeHa y bocHu v XepreropBuau
M3payyHaBa Ce Ha OCHOBY pelpe3eHTaTUBHE JIUCTe
npousBo/a kojy y 2018. roguHu yuHU 615 npousBoja.
CBakor Mjecelia npukymba ce oko 21000 nujena Ha
yHanpujes AebrHUCAaHOM y30pKY NMPOJAjHUX MjecTa Ha
JiBaHaecT reorpadcKux JoKaluja.

O6yxeam uHdekca

lFeorpadcku o6GyxBaT. llujeHe ce NpUKYyN/bajy Ha
JIBaHaecT JioKalyja (rpagoBa) y 3emsbu (bama Jlyka,
Buxah, BujespuHa, Bpuko, /lo6oj, UcTrouno Capajeso,
Mocrtap, Ilpujemop, CapajeBo, Tpebumwe, Ty3ia,
3eHuna) ofabpaHux TIpeMa KpuUTepujy 6poja
CTAaHOBHHKAa M IbUXOBOj yJIO3U Yy TreorpadckoMm
[0 py4jy KOjeM Ipunazajy.

OGyxBat mpousBojaa. OO6yxBaheHU Cy HajBaXKHUjU
NPOU3BOJHU U YCIyTe KOje KyIlyje CTAHOBHULITBO pajH
duHanHe mnoTpoue. OO6yxBaT Jobapa U yciayra
pefloBHO ce peBUAMpa Ja OU ce oOdvyBaJa
penpe3eHTATUBHOCT JIUCTe NMPOU3BOJAA C 063UPOM Ha
yKyCe TOTpollaya W HbHUXOBE HABUKe Y IOIJeay
KYIOBHHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is
used as a measure of inflation in state, entites and
District Brcko. It can be used as an indicator of values
with index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2018 consisting of 615 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected
in 12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of
final consumption are included in the index. The
coverage of goods and services is reviwed regularly in
order to ensure the representativnes of the basket with
respect to the consumer tastes and purchasing practices.



CHumaree yujeHa

CBe LjMjeHe ce MPUKYIJ/bajy JIOKAJHO Ha HA4YUH [Jia
CHUMAaTeJ/bU 0Jf EHTUTETCKUX 3aB0O/Jia 32 CTATUCTUKY U
Arennwyje 3a cratuctuky buX no6wujajy jacue
cnenyduKalyje Ha3MBa nNpor3Bo/ia U eroe COICOP
mudpe Te jeAUHHUILE Mjepe Koje Tpebajy mocMaTpaTu
Ha TepeHy. CHUMaTeJ/bU Ha OCHOBY THUX MHpOpMaIuja
CaMOCTaJIHO 6Mpajy KOHKpeTaH Mpou3Bo/j yujy he
[[MjeHy CHUMaTH Ha o/ipeheHOM mpoiajHOM MjecTy.
CHMMaTes/b MOpa U3abpaTH KOHKPETHHU MPOU3BOJ, Y
CKJIaZly Ca KpUTepHjeM HajipoJiaBaHujer Npou3Boja Ha
JlaToM NpojajHOM MjecTy. [la 6U ce ocurypaJsio a
CHMMaTeJ/bU U3 Mjecelia y Mjecel, CHUMajy LjijeHe
WCTUX IPOU3BO/JIA, Te Ja 61 ce MOTIJIO IPATUTH Koje
MIPOX3BO/ie CHUMATE/bU IOCMATpPajy Ha TEPEHY OHU Y
YIOUTHHUK YHOCE U YHanpuje AedUHUCAH CKYTI
JOJAaTHUX KapaKTepHUCTHKA NPOU3BOJA U
rHpopMalyje 0 eBeHTya/ITHUM 3aMjeHaMa [po13Bo/ia
YKOJIMKO UX O6yJe. TakaB HAa4YMH CHUMama oMoryhyje
npaheme MpoMjeHe KpeTamwa I1jeHa u3mMehy JBa
nepuo/ia, aiv He U mopeherme mpocjeyHe 1ujeHe
n3Mebhy pa3MyuTHX reorpadCcKux JoKaluja.

3a nmoTpebe MH/EKCA MOTPOIIAYKUX LHjeHa CHUMarbe
LiMjeHa ce BpIIM c/befehux laHa y Mjecelly:

e 33 IMO/bONPHUBpEJHE TMPOU3BOJAE KOjU Ce
poZiajy Ha  TpXKHHULLAMa LUjeHe  ce
NPUKYI/bAjy ABa IIyTa Mjece4yHo U TO y NPBOM
Y TpeheM TjeHY Y Mjecely;

e 3a CBe OCTaJle IIPOU3BOJE LiHjeHe ce CyKIaJHO
Baxkehum EBpornckumM peryJjatTvuBaMa
NPUKYIJbAjy jeJaHIyT MjecedHo (u3Meby 1. u
21. y Mjeceny) ¢ TUM Ja Ce HYXKHO OZp>KaBa
WCTH UHTEpBaJ U3Mehy IpUKyn/barba.

Ilondepu

[loHzZepu KOju ce NpUMjewyjy 3a HU3padyyH HUHJAEKCa

NOTPOUIAYKUX IHjeHa Ccy KoeQUIMjeHTH  KOju
oJlpakaBajy = peJlATUBHY  BaXXHOCT  ojabpaHuX
NpOM3BOJA U ycCJIyra y YKYIIHOj IOTPOLUELH

JomahuHcTaBa Ha fjoMahoj Teputopuju. [loMohy mwux
ce H3payyHaBajy eJeMeHTapHU HHJEKCH Kao
NOHJiepUpaHy mpocjeny. basupaHu cy Ha mojanuma
MOBE3aHUM ca GQUHATHOM NOTPOLIHOM JoMahnHCTaBa
Y Ha noJialiMa o 6pojy CTaHOBHHUKa.

OcHOBHM H3BOp mojaTaka 3a HM3pajJy NOHAepa 3a
obpadyH MHJEKca NMOTPOIIAYKUX LiMjeHa je AHKeTa o
noTpoultbd AoMahMHcTaBa. 3a H3padyyH MHJeEKca
NOTPOLIAYKHUX LujeHa oJf, jaHyapa 2018. ropune
NpUMjemyjy Cce TOHJEPH Koju ce 6a3upajy Ha
nojanrMa U3 AHKeTe O NMOTPOIIBY JoMahuHCTaBa 3a
2015. roguny. [loHZEpPHU ce CBaKe TOJUHE KOPUTY)Y C
KpeTameM Ii1jeHa y IPeTX0/HOj FOJUHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The
price collectors recive a clear specifications of the item
name, it's COICOP code and unit of measurment that they
should collect in specific outlet. They choose a concrete
item for price collecting in specific outlet, in accordance
with the criterion of the most sold products in that outlet.
In order to be sure that the collector is collecting prices
for exactly the same items each month, the form for the
price collecting also includes the informations on
detailed product description in terms of brands,variety
and quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor
the exact price change in two different periods, but not
the comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the
domestic territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Kaacugpuxkayuja

3a k1acupUKOBake NPOU3BO/a U3 CTATUCTUKE
NOTPOLIAYKHX L{MjeHa ynoTpeb/baBa ce
Knacudukanuja JMyHe NOTPOIIE TPeMa HaMjeHH!
(Classification of Individual Consumption by Purpose-
COICOP) koja aujenu u3aTKe Ha J[BAHAECT OCHOBHUX
oJljeJpaKa MPOU3BO/IA U YC/Iyra 3a Koje ce U3padyyHaBajy
WH/IEKCH.

Aepezuparee

W3payyH UHJAEKCA NOTPOLIAYKUX IHjeHAa IOYUHbe
M3pauyyHOM  eJIeMEHTApHUX HWHJAeKca (UHAeKca
MPOU3BO/Ia) U MH/EKCA Pelnpe3eHTaTUBHUX CTABKU Ha
HUBOY rpajoBa. [Ipy ToMe ce Kao Mjepa cpenrbe
BpUjeJHOCTH  KOPUCTH TreoMeTpUjcka  CpeAuHa.
ArperupaHu HWH/JIEKCU Ce HAKOH TOra u3payyHaBajy
KopuinhemeM Jlacneypec-oBe dopmyiie 3a
MOHJEPUpPAHy ApUTMETUYKY CpeJUHYy, MOYEBLIM Of,
HMHJEeKCca penpe3eHTaTUBHUX CTaBKW Ha pasvHU
eHTUTEeTa CBe [0 ONITer HHAeKca 3a bocHy u
XepueroBuHy. PedepenTHa 6a3a 3a u3pauyH UHZEKCA
je 2015. roguHa.

Ocmause degpuHuyuje

IIpousBoj;: 61JI0 KOjU TPOXU3BOJ WJIH yCIyTa 3a JUIHY
HNOTPOLIKBY KOjU Ce MOry KynuTu. [pynmHH HasuB 3a
NPOU3BO/IEe U yCJIyTE.

PenpeseHTaTUBHA CTaBKa: NPOU3BOJ Ha HajHMXKeM
HOBOYy arperanuje, O4HOCHO MPOWM3BOJ y INPOJAAJHOM
MjecTy Ha jeHOj reorpadckoj JIOKaIUju 3a KOju ce
MO>Ke NPOILUjeHUTH NIOHIep.

Crona mpoMjeHe: crToma HpoMjeHe y crenrpuyHOM
pedepeHTHOM mepuoAay y nopehewy ca BpujesHOINy
ca TmodYeTKa TOr TMepuoja WIM U3 KOHKPETHO
JebUHMCAHOT paHUjer nepuoa.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of
towns. Elementary aggregate indices are calculated by
using Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions
indices at the level of entities to the overall index at the
level of Bosnia and Herzegovina. Reference base year
for index calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased, a term covering both goods and services.

Representative position: lowest level of product
aggregation, i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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