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EKOHOMCKE CTATUCTIUKE

ECONOMIC STATISTICS
MH/JEKC IOTPOINAYKHUX IIUJEHA Y BOCHHM Y XEPLIETOBUHHU
Y JyJ1y 2019. TOJAUHE
CONSUMER PRICE INDEX IN BOSNIA AND HERZEGOVINA
IN JULY 2019

Y jyay 2019.roguHe 3a6u/bekeH majJ HHBOA
nyjeHa.

[ujeHe mpou3BoJa U ycjayra Koje ce KOpPUCTe 3a
JUYHYy mnoTpouwitby y bBocHu u XepueroBuHu
MjepeHe HWH/EKCOM NOTPOIIAaYKUX LUjeHa, Yy jyay
2019. rogyHe y OJHOCY Ha NpPeTXOJHU Mjecel, y
npocjeky cy 3abusbexkuse nag 3a 0,6%.

Bumie nujeHe y oajesbnuMa AnkoxosiHa nuha n
AyBaH, CTaHOBame M PEXUjCKH TPOUIKOBH,
3ApaBcTBO, Pekpeanuja M KyJaTypa ¥H
PecTopaHu M XOTeJIH.

[locmaTpaHo 0o ofje/bliMMa IMpeMa HaMjeHHU
notpowe (OULOI), y jyny 2019. y onHocy Ha
MPEeTXOJHU Mjecell, ¥ TPOCjeKy je 3abusbexeH
pacT 1djeHa y ojje/bMMa AJIKOXOJIHA nuha H
AyBaH 3a 1,8%, CraHoBawe, BOJa, eJeKTpUYHA
eHeprdja, rac 4 JApyrd eHepreHtu 3a 0,2%,
3apaBctBo 3a 0,1%, Pekpeanuja ¥ KyaTypa 3a
1,0% Te PecTopanu u xotesu 3a 0,1%.

Huxxe 1nujeHe y ojjesbnuma  XpaHe U
6e3a/JKOX0JIHUX HanuTaka, Oajehe u o6yhe,
Hamjemrraja u amapata 3a JomMahuHCTBO,
IIpeBo3a Te OcTranux Jo6apa M ycayra.

[locMaTpaHo mNO ofje/bllMMa IIpeMa HaMjeHHU
notpowbe (LOULOI), y jyny 2019.roguue y
OZIHOCY Ha NMpPEeTXOJHU Mjecel, y NMPOCjeKy je maj
HHMBOA LIMjeHa 3abU/beXXeH y oJjjesblliMa XpaHe U
6e3aJiKkoXoJIHUX HanuTaka 3a 1,4%, Opgjehe u
obyhe 3a 4,5%, HamjemTaja u amapaTa 3a
JomahuHctBo 3a 0,1% Te IlpeBo3a 3a 0,2% wu
OcTanux gob6apa u ycayra 3a 0,4%.

In July 2019, on average, price levels decreased.

By divisions of COICOP classification in July 2019
compared to previous month, price levels decreased
by 0,6%.

Higher prices in divisions of Alcoholic drinks
and Tobacco, Housing and utilities, Health,
Recreation and Culture and Other goods and
services.

By divisions of COICOP classification, in July of 2019
as compared to the previous month, the price index
increased in divisions of Alcoholic drinks and
Tobacco by 1,8%, Housing and utilities by 0,2%,
Health by 0,1%, Recreation and Culture by 1,0%
and Restaurants and hotels by 0,1%.

Lower prices in divisions of Food and non-
alcoholic beverages, Clothing and footwear,
Furniture and furnishing, Transport and Other
goods and services.

By divisions of COICOP classification in July 2019
compared to previous month, the price index
decreased in divisions of Food and non-alcoholic
beverages by 1,4%, Clothing and footwear by 4,5%,
Furniture and furnishing by 0,1%, Transport by
0,2% and Other goods and services by 0,4%.



Ha roaummeM HUBOY Yy NpocjeKy 3a6U/bexKeH
pact HuBoa nujeHa oj, 0,5%.

HuBo uwujena y jyay 2019.roguHe y oJHOCY Ha
HCTH Mjecel] IpeTX0oAHe roArHe BUIlH je 3a 0,5%.

[IpocjedHn pacT 1UjeHA 3a0U/bEXEH je y
onjessuMa XpaHa U 6e3aJKOXOJIHM HaNULM 32
1,2%, AsnkoxonHa mnuha u pgyxaH 3a 6,0%,
CTaHoBale W PEXUjCKH TpollKoBU 3a 3,2%,
3apasctBo 3a 0,7%, [IpeBo3 3a 0,1%, Pekpeanuja
u kyiarypa 3a 0,7%, O6pasoBamwe 3a 0,7% Te
Pectopanu u xotesu 3a 0,7%.

[Ipocjeunn max 1nujeHa je 3a0U/bEXEH Y
oajessuuMa Opjeha v obyha 3a 10,3%, Hamjemrtaj,
amnapaTu 3a JoMahMHCTBO U PelOBHO O/ip>KaBame
kyhe 3a 0,7%, Komynukanuja 3a 0,7%, Te Octana
Jlo6pa u ycayre 3a 0,9%.

On annual level, on average, price levels
increased by 0,5%.

The price level in July 2019 as compared to the
same month of the previous year increased by 0,5%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
1,2%, Alcoholic beverages and tobacco by 6,0%,
Housing, water, electricity, gas and other fuels by
3,2%, Health by 0,7%, Transport by 0,1%,
Recreation and Culture by 0,7%, Education by 0,7%
and Restaurants and hotels by 0,7%.

The decrease of prices on average was recorded in
divisions of Clothing and footwear by 10,3%,
Furniture and furnishing by 0,7%,
Communications by 0,7% and Other goods and
services by 0,9%.



HNHAeKc noTpomIayKux nujeHa npema kiaacupukanuju COICOP y jyay 2019. roaune

The Consumer Price Index by COICOP classification in Julye 2019
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S VII2019 VII 2019 VII 2019 VII 2019 S
=} ; Yueuld YA£LUL2 | VII2019 I-VII 2019 Alello | Yileldd igisi =]
S Oajemar VI2019 | VII2018 LVii20oig | 92018 | @2015 Disision S
00 Yiynau nuaexc 99.4 100.5 99.5 100.8 99.9 100.5 Total Index 00
01 | Xpanau 98.6 1012 | 1015 101.2 100.5 | 101.1 | Focdandnon- | 01
6e3aJIKOX0/IHa alcoholic
nuha beBerages
01.1 | Xpana 98.4 101.3 101.7 101.4 100.6 100.9 Food 01.1
01.2 | BesaskoxoJiHa 100.2 100.2 100.0 99.1 99.6 102.7 Non-alcoholic 01.2
nuha drinks
02 Ankoxosna nuha 101.8 106.0 105.6 104.4 106.0 125.0 Alcoholic 0z
M JyBaH beBerages and
02.1 | AnkoxosiHa nuha 99.6 101.1 100.1 100.3 100.7 99.5 Alcoholic drinks 02.1
02.2 | Jlysan 102.4 107.4 107.3 105.7 107.6 134.4 Tobacco 02.2
03 Oajeha u o6yha 95.5 89.7 87.2 89.2 85.3 63.2 Clothing and 03
footwear
03.1 | Ogjeha 95.7 90.2 87.1 89.6 85.7 63.8 Clothing 03.1
03.2 | O6yha 95.1 88.3 87.2 88.2 84.3 61.6 Footwear 03.2
04 CraHOBame, Housing, water, 04
BOJa, 100.2 103.2 95.9 102.9 100.0 104.1 electricity, gas
eJIeKTpU4YHa and other fuels
eHepruja, rac u
04.1 | Cranapnsa 100.0 1035 | 100.9 103.2 1033 | 1144 | Actualrentals | 041
for housing
04.3 | OapxaBarbe 1 100.0 100.3 100.1 100.8 100.6 101.4 Maintenance and | 04.3
rorpasKa CTaHa repair of the
Auwrallina
04.4 | BopocHaGjesare | 100 g 102.7 102.3 101.4 102.6 104.3 | Watersupply 044
Y pasInyuTe and
KOMyHaJIHe miscellaneous
04.5 | EnextpuyHa Electricity, gas 04.5
enepruja, rac u 100.2 103.4 94.2 103.3 99.2 103.4 and other fuels
JIPyTH eHepreHTH
05 Hamjemraj, Furnishings, 05
Kyharciu 99.9 99.3 99.7 99.6 99.4 96.3 | household
amapatH u equipment and
pesoBHO routine
oAp:KaBambe maintenance of
05.1 | Hawmjewraj, Furniture and 05.1
HOKthTBO, 100.1 100.7 100.8 100.4 100.8 98.5 furnishings,
TENWCH U OCTaJle carpets and
Mo/iHe MPOCTUPKe other floor
05.2 | TexcTuaHH 99.6 98.5 98.9 98.4 98.2 93.2 Household 05.2
MPOU3BOJH 3a textiles
05.3 | Kyhaucku 99.9 98.4 99.2 98.4 98.4 94.1 Household 05.3
05.4 | CraksieHo n 100.2 99.5 100.3 99.0 99.6 92.0 Glassware. 054
CTOJIHO TIocyhe ’ ’ ’ ’ ’ ’ tableware and
household
05.5 | Asar u onpema 3a 100.1 100.4 100.7 100.4 100.7 100.1 Tools and 05.5
kyhy u BpT equipment for
05.6 | [/lo6pa u ycayre 99.8 98.6 99.1 99.4 98.8 95.4 Goods and 05.6
3a peJJOBHO ’ ’ ’ ’ ’ ’ services for
oJpxaBate kyhe routine
06 | 3apascTBO 100.1 100.7 100.2 101.7 101.2 104.8 | Health 06
06.1 | MeauUMUHCKK Medical 06.1
MPOM3BO/H, 100.2 101.2 100.4 102.8 102.0 108.5 products,
rnomara’sia u appliances and
onpema equipment
06.2 | 3xpaBcTBeHe 06.2
yCAyTe, ocuM 100.0 99.9 99.9 99.9 99.9 98.7 Out-patient
GOJIHUUKHX services
06.3 | BosHMuke ycayre 100.0 100.0 100.0 100.0 100.0 105.3 Hospital services | 06.3
07 Mpeso3 99.8 100.1 99.3 102.5 101.2 108.7 Transport 07
07.1 | Kynosuna 100.1 97.9 97.9 97.6 97.8 96.1 Purchase of 07.1
BO3MJIA vehicles
07.2 | Ynotpeb6a 996 1003 992 103.2 101.4 110.8 Operation of 07.2
NMPeBO3HUX ) ) ) ) ) ) personal
cpeAcTaBa transport
07.3 | Ycnyre npeBosa 101.0 100.7 101.7 102.8 103.2 108.2 Transport 07.3
services




*Hacmaeak maé6eae
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S oni VII2019 | VII2019 | VII2019 | [-VII2019 | vII2019 | VII2019 Disisi S
S AjeIRaK VI2019 | VII2018 | XI2018 | I-VII2018 | @2018 | @2015 retston S
08 KomyHukanuje 100.0 99.3 99.7 99.3 99.4 96.3 Communication | 08
08.1 | IlomraHcke 100.0 100.0 100.0 100.0 100.0 100.0 Postal services 08.1
08.2 | Tenedonckau 99.2 88.1 94.7 87.6 88.4 70.3 Telephone and 08.2
Tesiedakc onpema telefax
08.3 | TenedoHcke 1 100.0 100.0 100.0 100.1 100.2 98.4 Telephoné and 08.3
Tesedakc ycayre telefax services
09 Pekpeannja u 101.0 100.7 102.4 101.2 102.5 106.2 Recreation and 09
KyJTypa culture
09.1 | AyauoBusyesHa, Audio- 09.1
(1)0'1‘() u 99.2 93.2 96.0 93.9 93.2 80.5 visuaLphoto and
nHPOpMaTHIKa information
onpema processing
09.2 | Ocrana TpajHa Other major 09.2
Aoﬁpa 3a 100.6 101.1 100.6 100.8 101.2 103.5 durab[esfor
pekpeanujy u recreation and
KyJITypy culture
09.3 | Ocrtanu npeaMeTH Other 09.3
Y onpeMa 3a 100.4 98.6 98.9 98.3 98.7 95.8 recreational
peKpeanwjy, BpT U ’ ’ ’ ’ ’ ’ items and
KyhHHU /byOUMIT equipment,
gardens and pets
094 | Yeyre 100.4 103.0 102.3 103.7 104.0 113.2 | Recreationaland | 09.4
pekpearuje u cultural services
KVJITVDE
09.5 | HoBune, Kibure u 100.0 101.3 100.9 101.7 101.4 104.3 Newspapers. 09.5
nucahu npu6op books and
09.6 | Maxer 111.2 96.1 125.9 97.1 1164 | 1300 | Package holidays | 09.6
10 OGpasoBame 100.0 100.7 100.1 100.7 100.5 101.9 Education 10
lpeAukoncko 1 100.0 103.6 100.9 103.5 102.5 107.3 | Pre-primary and
OCHOBHO primary
10.1 | o6pasoBame education 10.1
Cpeﬂ]—bomxona(o 100.0 100.3 100.0 100.1 100.1 99.7 Secondary
10.2 . 10.2
o6pasoBare education
10.4 | YHMBEP3UTETCKO 100.0 100.4 100.0 100.4 100.3 101.3 High school and 104
oOpa3oBame university
oduration
10.5 | O6pa3oBame 100.0 99.5 100.7 98.8 99.8 103.5 Education not 10.5
HeJebUHUCAHO ’ ’ ’ ’ ’ ’ definable by level
110 HUBOY
11 Pecropanu u 100.1 100.7 100.5 100.7 100.7 101.8 Restaurants 11
XOTean and hotels
11.1 | Ycnyre ucxpane 100.1 100.6 100.4 100.6 100.6 102.3 Catering services | 11.1
11.2 | Ycayre cvjewraja 100.0 101.2 101.2 101.2 101.2 99.1 Accommodation 11.2
services
12 Ocrasna fo6pa u 99.6 99.1 100.2 99.2 99.5 98.3 Other goods 12
ycayre and sereices
12.1 | Jlnyna wera 99.3 99.8 100.4 100.0 100.0 97.9 Personal care 121
12.3 | Jlnunu npeamMeTH 99.2 96.0 96.6 95.3 94.9 89.7 12.3
Jipyre HaMjeHe Personal effects
12.5 | Ocurypatpe 100.0 97.4 100.0 97.5 98.3 97.6 ;”21;”1”06 12.5
12.6 | dunHaHcHjcke 100.0 100.0 100.0 100.0 100.0 107.3 Financial services | 12.6
ycayre
12.7 | Ocrane yciyre 100.1 100.1 100.1 100.0 100.1 101.4 Other services 12.7

n.e.c




METO/10/IOHIKA OBJAINIHEHA

JeduHULMja HHAEKCA NOTPOIIAYKHX LHjeHa

HWHeKC noTpoIlIavYyKuX LHjeHa NpejicTaB/ba Mjepy
IIpoMjeHa LMjeHa INpPOU3BOJA U yCJayra Koje
JoMahuHCTBa Kymyjy paJu 3aJ0BOJbeHa CBOjUX
JINYHUX NOoTpeba Ha eKOHOMCKO]j TepuTopHuju BocHe
U Xep1eroBuHe.

HamjeHna

CBpxa NpUKYI/baka NOTPOIIAYKUX LUjeHa Y bocHU
u XepueroBuHU je mobujambe Mjepe UHOJanuUje y
3eMJsbd, eHTUTeTMMa M /Jluctpukty bpuko. Ilopen
TOra MHJIeKC MOTPOLIAYKUX IIMjeHa ce KOPUCTH U 3a
yckjahuBamwe IaTa M 3apaja y CkIagy ca
KOJIEKTUBHUM yrOBOPUMa, Te MEeH3Uja U COLUjaJTHUX
JaBamwa. Takobhep ce KopuCTH W 3a OuyBambe
BPHjeJHOCTH KO/ YTOBOpA C UHJEKCHUM KJay3yJiaMa,
omoryhyje ynopehuBame ctone uHdanuje c Ipyrum
3eMJ/baMa, oMoryhyje ynopebhuBamwe KpeTamwa LidjeHa
yHyTap 3eMJbe U3Mehy NojeAMHUX peruoHa U CIyXHu
Kao OCHOB 3a JedJallUOHUDpame MOjeJUHUX
MaKpPOEKOHOMCKMX  arperata y  CTaTUCTULH
HalMOHA/JIHUX padyHa U y Apyre CBpXe.

HHAaekc mnoTpomwlaykux nujeHa y bBocHu wu
XepueroBuHu

WHpexc noTpolaykux nujeHa y bocuu u Xeprerosunu
M3payyHaBa Ce Ha OCHOBY DpeIlpe3eHTaTHBHE JIUCTe
npousBoga Kojy y 2019. ronuau 4uHu 616 nmpoussoja
CBakor Mjeceua npukymmba ce oko 21000 uujeHa Ha
yHamnpujes febUHHUCAaHOM Y30pKY POJajHUX MjecTa Ha
JIBaHaecT reorpadcKUx JoKaLyja.

OGyxBaT MHAEKCa

Teorpadcku ob6yxBaT. llujeHe ce NmpuUKyN/bajy Ha
JIBaHaecT Jiokaluja (rpagoBa) y semsbu (bama Jlyka,
Buxah, BujesmuHa, Bpuko, [lo60j, UcTrouno CapajeBo,
Mocrap, Ilpujegop, CapajeBo, Tpebumwe, Tysia,
3eHnna) ofabpaHux TpeMa KpUTepHjy 6poja
CTAaHOBHHMKA W IUXOBOj yJo3U y reorpadpckom
NOApYyYjy KojeM NpuIajajy.

O6yxBaT npousBoaa. O6yxBaheHU cy HajBaXKHUjU
NPOU3BOAM M YCJIyre Koje KyIlyje CTaHOBHHIUTBO
pagu o¢uHasHe mnoTpouke. OOyxBaT [mgobapa U
ycayra peZjoBHO Ce PeBHJAMpPA KAaKo OU ce ovyBaJa
penpe3eHTaTUBHOCT JINCTE NPOU3BOJA C 003UpPOM
Ha yKyce IMOTpOIIaya U HbUXOBe HAaBUKe Y MOTJELy
KyHOBHUHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is
used as a measure of inflation in state, entites and
District Brcko. It can be used as an indicator of values
with index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2019 consisting of 616 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected
in 12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of
final consumption are included in the index. The
coverage of goods and services is reviwed regularly in
order to ensure the representativnes of the basket with
respect to the consumer tastes and purchasing practices.



CHMMame 1MjeHa

CBe nujeHe ce NMPUKYIJbAajy JIOKAJHO Ha HA4YMH Ja
CHUMaTeJ/bH OJf eHTUTETCKUX 3aBOoJia 32 CTaTUCTUKY U
AreHuuje 3a cratuctTuky bBuX fobujajy jacHe
cnenyduKalyje Ha3uBa npousBoa u werose COICOP
mudpe Te jeAUHUIE Mjepe Koje Tpebajy mocMaTpaTu
Ha TepeHy. CHUMaTe/bU Ha OCHOBY THX MHopMaliyja
CaMOCTaJIHO OMpajy KOHKpeTaH IpOU3BOJA 4Hjy he
LMjeHy CHUMaTu Ha ofpeheHOM MpoJajHOM MjecTy.
CHHMMaTes/b MOpa U3abpaTH KOHKPETHH NPOMU3BOJ Y
CKJIAZly Ca KpUTepujeM HajlpojaBaHUjer MPOU3BOJA
Ha JaToM npojajHoM Mjecty. Kako 6u ce
06e36ujensIO Jla CHUMaTe/bu U3 Mjecella y Mjecely
CHUMAajy LUjeHe HUCTUX NMPOU3BOJA Te Kako 6u ce

MOIJIO HOpPaTUTH Koje MpOU3BOJIe CHHUMAaTe/bU
MoCMaTpajy Ha TepeHy OHW y YINUTHUK YHOCE U
yHanpujesn neduHucaH CKyTI JIOJATHUX

KapaKTepUCTHKA Mpou3Boja W uHPopMauuje o
€BeHTYaJIHUM 3aMjeHaMa MpOH3BOJa YKOJHMKO HX
6yne. TakaB HauyWH cHUMawa omoryhyje mnpaheme
IpoMjeHe KpeTama IMjeHa u3Mehy ABa neproja, aju
He U T1nopehewme 1npocjeuHe 1ujeHe u3MeDhy
pasIMYUTHX reorpadCKUx JOKaluja.

3a noTrpebe MHJEKCA NOTPOIIAYKUX [[MjeHa CHUMabe
[[MjeHa ce BpIIU c/beiehux faHa y Mjeceny:

e 33 IO/bONPHUBpEJHE MPOU3BOLE KOjU Ce
NpoJajy Ha TpXHULAMa LUjeHe  ce
NIPUKYIJbAjy [iBA IyTa MjeCeYHO U TO y NPBOj
u Tpehoj ceamunu y Mjecenyy;

e  3a CBe OCTasle IPOU3BOJe LIMjeHe ce y CKIaAy
ca BaxehuMm EBpoIickMM peryjaThBaMa
NPUKYIUbAjy jelaHNyT MjeceuyHo (u3Meby 1. u
21. y Mjecelly) ¢ TUM Jia Ce HY>XHO OJ[p>KaBa
WCTH MHTEpBaJI U3Mehy NPUKYI/barba.

INMonaepu

[loHzepy Koju ce NpUMjewyjy 3a H3padyHaBambe
VH/JieKca MOTPOIIAYKUX LiMjeHa cy KoepULUjeHTH Koju
oJjpaXkaBajy =~ peJATUBHY  BaXHOCT  0JabpaHHUX
NpoM3BOJ@ W yCayra y YKYIOHO] HOTPOLIHBHU
JomahuHcTaBa Ha foMmaheM Teputopwujy. [lomohy mux
ce U3payyHaBajy eJieMeHTapHU HHJEKCH Kao
NOHJIepUCcaHU npocjeny. basupaHu cy Ha mojanyMa
NOBe3aHUM ca PUHAJHOM MOTPOIIKOM JoMahuHCTaBa
Y Ha 1o/ialiMa o 6pojy CTaHOBHHKA.

OcHOBHM HM3BOp NojaTaka 3a M3pajy NoHJepa 3a
006pavyH HHJEKCa NOTPOIIAYKHX I[MjeHa je AHKeTa 0
NOTpolIkU JoMahuHcTaBa. 3a U3payyHaBambe
MHJeKCca NOTPOIIayKUX LUjeHa of janyapa 2018.
ro/iiHe MpUMjewmYjy ce MOHJEPH Koju ce 6as3upajy
Ha T[nojayMma U3 AHKeTe 0 MNOTPOLIKU
nmomahuHctaBa 3a 2015. roguny. [loHzepu ce cBake
rofijvHe KOpWUTHpAjy C KpeTameM IHjeHa Y
NpPeTXOAHOj TOAUHH.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The
price collectors recive a clear specifications of the item
name, it's COICOP code and unit of measurment that they
should collect in specific outlet. They choose a concrete
item for price collecting in specific outlet, in accordance
with the criterion of the most sold products in that outlet.
In order to be sure that the collector is collecting prices

for exactly the same items each month, the form for the

price collecting also includes the informations on
detailed product description in terms of brands,variety
and quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor
the exact price change in two different periods, but not
the comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the
domestic territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous

year.



Knacudukanuja

3a kjJacuduLMpame MPOU3BOJA U3 CTATUCTHKE
MOTPOLIAYKUX nyjeHa ynoTpe6sbaBa ce
Knacudukanuja JiMyHe NOTpOIlkbe NMpeMa HaMjeHHU
(Classification of Individual Consumption by Purpose -
COICOP) «koja [pujenu wu3JAaTKe Ha JBaHAECT
OCHOBHUX OJije/baKa IPOU3BOJA U yCayra 3a Koje ce
H“3padyHaBajy UHJEKCH.

Arperupame

W3payyHaBame MH/EKCa IOTPOLIAYKUX I1jeHa N04Hbe
v3payyHaBameM eJleMeHTapHUX HHJekca (HMHJeKca
MPOM3BO/ia) U HH/JIeKCa pelpe3eHTaTUBHUX CTaBKU Ha
HUBOY rpajoBa. [lpy ToMe ce Kao Mjepa cpefrbe
BpHjeJHOCTU  KOPUCTH  TeOMeTpHjcKa  CpeJMHa.
ArperupaHy MHJEKCH Ce HAKOH Tora H3padyHaBajy
KopullTeweM JlacmepoBe QopMyJsie 3a NOHAEPHUCAHY
apUTMETHUYKY CpeJMHy, TIIOYeBIIM OJf HHJeKca
penpe3eHTaTUBHUX CTaBKH HA HUBOY €HTUTEeTA CBE /0
onher nnjekca 3a bocuy u Xeprerosuny. Pedepentna
6a3a 3a u3pavyHaBamwe UHJeKca je 2015. roguHa.

Octane gepuHunmje

IIpou3BoA: 61JI0 KOjU MPOU3BOJ, UJIU YC/IyTa 3a JUYHY
NOTPOLIY KOjU ce Mory KynuTd. CKymHM HasuB 3a
MIPOM3BO/IE U yCJIyTE.

PenpeseHTaTMBHA CTaBKa: [IPOM3BO/J, Ha HajHUXKEM
HUBOY arperainuje, OZHOCHO IPOU3BOJ y NpPOJAajHOM
MjecTy Ha jefHOj reorpadCkoj JIOKAIHMjd 3a KOju ce
MOXe IIPOLMjeHUTH NIOHJEep.

CTroma mpoMmjeHe: cTola NpoMjeHe y crenudUIHOM
pedepeHTHOM Nepuofy y nopehemwy ca BpujesHoLINy
ca TmoyeTKa TOr IepuoZa WIH U3 KOHKPETHO
JebuHUCaHOT paHUjer Ieproja.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of
towns. Elementary aggregate indices are calculated by
using Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions
indices at the level of entities to the overall index at the
level of Bosnia and Herzegovina. Reference base year
for index calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. L.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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