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ECONOMIC STATISTICS
MH/JEKC IOTPOIIAYKHUX IIUJEHA Y BOCHHM Y XEPLIETOBUHHU
Y CENTEMBPY 2020. TOJMHE
CONSUMER PRICE INDEX IN BOSNIA AND HERZEGOVINA
IN SEPTEMBER 2020

Y centem6py 2020.roauHe 3a6u/beKeH pacT
HUBOA I|MjeHa.

llnjeHe nmpou3BoJa U ycjayra Koje ce KOpPUCTe 3a
JIMYHy mnoTpoulkby y bBocHM u XeplLeroBuHu
MjepeHe MHJEKCOM MOTPOLIAQUYKHUX LUjeHa, y
centeMbpy 2020. rorHe y 0JHOCY Ha IPETXOHU
Mjecel, y IpocjeKy cy 3abubexuie pact 3a 0,1%.

Bume nujeHe y oajesbnuma Opjeha u o6yha,
CraHOBame M peXHjCcKu TPOWKOBH, IIpeBo3s,
O6pa3oBame U PecTopaHu M XOTeJIN.

[locMaTpaHo mo ofje/pLiMa IpeMa HaMjeHHU
notpoume (COICOP), vy centem6py 2020. y
OJHOCY HaA IPEeTXOJHU Mjecell, y IIPOCjeKy je
3abusbexkeH pacT LyjeHa y ofjesbnuma Ogpjeha u
obyha 3a 4,2%, CTaHoBama U PEXUjCKUX
usnataka 3a 0,2%, [lpeBoza 3a 0,5%,
O6pasoBama 3a 0,3% Te PecTopaHu U XoTesH 3a
0,1%.

Huxxe nujeHe y ojjesbnuma  XpaHe U
6e3aJIKOXOJIHMX HamuTaka, Hamjemraja wu
amaparta 3a aomahuHcTBO, KomMyHHKanuja Te
Pekpeanuje u KyJartype.

[locMaTpaHo 1O ofje/bLlMMa IIpeMa HaMjeHHU
notpoue (COICOP), y centemb6py 2020.rogune
y OLHOCY Ha NIPeTXO0HU Mjecel, Y IPOCjeKy je maf,
HUBOA LIMjeHa 3abUu/bexeH y ojjje/bliiMa XpaHe U
6e3aJIKoX0JIHUX HanuTaka 3a 0,2%, Hamjewtaja u
amapara 3a JjoMmahuHctBo 3a 0,7%, KomyHukanuja
3a 0,1% Te Pekpeauuje u kyatype 3a 0,4%.

In September 2020, on average, price levels
increased.

By divisions of COICOP classification in September
2020 compared to previous month, price levels
increased by 0,1%.

Higher prices in divisions of Clothing and
footwear, Housing and utilities, Transport,
Education and Restaurants and Hotels.

By divisions of COICOP classification, in September
of 2020 as compared to the previous month, the
price index increased in divisions of Clothing and
footwear by 4,2%, Housing and utilities by 0,2%,
Transport by 0,5%, Education by 0,3% and
Restaurants and Hotels by 0,1%.

Lower prices in divisions of Food and non-
alcoholic beverages, Furniture and furnishing,
Communications and Recreation and Culture.

By divisions of COICOP classification in September
2020 compared to previous month, the price index
decreased in divisions of Food and non-alcoholic
beverages by 0,2%, Furniture and furnishing by
0,7%, Communications by 0,1% and Recreation and
Culture by 0,4%.
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Ha roaummeM HHMBOY Y MPOCjeKy 3a0U/beKEH
naj HUBoa uyjeHa og 1,5%.

HuBo nujeHa y centeMm6py 2020.roguHe y oJHOCY
Ha WUCTH Mjecel] NIPETX0/He ToZiMHe HIKH je 3a
1,5%.

[IpocjedHr pacT 1UjeHA 3a0U/beXeH je y
onjessiMa XpaHa U 6e3a/IKOXOJIHM HalUIU 33
0,9%, AnxkoxosHa nuha u payBaH 3a 3,7%,
3apaBctBo 3a 0,9%, KomyHukanuje 3a 0,6%,
O6pasoBawe 3a 0,3%, PectopaHu U xoTeau 3a
2,0%.

[Ipocjeunn max 1nujeHa je 3a0U/beXKEH Y
oajessunmMa Opnjeha u o6yha 3a 10,2%, CTaHoBame
U pexujcku uspauu 3a 1,1%, Hamjewrraj, anapatu
3a ;oMahMHCTBO M peJloBHO oJpXKaBame Kyhe 3a
1,5%, [IpeBo3 3a 10,5% Te Pazinuutu npousBoau
u ycayre 3a 0,3%.

On annual level, on average, price levels
decreased by 1,5%.

The price level in September 2020 as compared to
the same month of the previous year decreased by
1,5%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
0,9%, Alcoholic beverages and tobacco by 3,7%,
Health by 0,9%, Communications by 0,6%,
Education by 0,3%, Restaurants and hotels by 2,0%.

The decrease of prices on average was recorded in
divisions of Clothing and footwear by 10,2%,
Housing and utilities by 1,1%, Furniture and
furnishing by 1,5%, Transport by 10,5% and Other
goods and services by 0,3%.



HNHaeKc noTpomavykux nujeHa npema kiacupukanuju COICOP y centem6py 2020. roguHe
The Consumer Price Index by COICOP classification in September 2020

§ Oui 1X 2020 1X 2020 1X 2020 I-1X 2020 1X2020 1X 2020 Diaisi §
S Ajesmax VIII 2020 | 1X2019 XI12019 | IIX2019 | 92019 | ©2015 tetston S
00 YKkynaH uHg€eKc 100.1 98.5 97.8 99.1 98.0 99. 1 Total Index 00
01 | Xpanau 99.8 100.9 100.5 101.1 99.9 101.5 | Foodandnon- | 01
6e3aJIKOX0/THA alcoholic
011 | Xpaua 99.8 101.1 100.5 101.2 99.9 101.4 | Food 011
01.2 | BesankoxoJsiHa 100.2 99.6 100.2 100.0 100.0 102.3 Non-alcoholic 01.2
nuha drinks
02 | Amxoxonmamuha 100.0 103.7 103.8 104.9 | 104.8 129.8 | Alcoholic 0z
U AyBaH beBerages and
02.1 | Ankoxosina nuha 99.8 102.5 102.8 102.2 103.1 102.6 Alcoholic drinks 02.1
022 | Aysas 100.0 | 104.0| 104.0| 1057 | 1053|  139.8 | Tobacco 022
03 | Oajehau o6yha 104.2 89.8 91.9 90.0 89.0 58.8 | Clothingand 03
footwear
031 | Ogeha 104.6 89.2| 917 90.7 | 89.1 59.6 | Clothing 0.1
03.2 | O6yha 103.3 91.2 92.4 88.5 88.6 57.0 | Footwear 032
04 CraHoBame€, Housing, 04
BOJa, 100.2 98.9 94.5 99.8 97.1 103.5 | water,
eJIeKTPU4YHA electricity, gas
eHepruja, rac u and other fuels
041 | Cranapuna 1014 | 101.4| 1014 | 100.7| 101.8| 116.0 | Acwalrentals | 041
for housing
043 | Onpxasarse n 100.1 | 100.3 | 100.4 99.7 | 100.0 101.1 | Maintenance | 043
MoMpaBKa CTaHa and repair of the
044 | Bomocuasiename | 1000 |  100.0 | 1000 | 101.3 | 101.0|  104.6 | Watersupply | 044
Y pasJnyuTe and
KOMyHaJ/IHe miscellaneous
04.5 | EnextpuyHa Electricity, 04.5
enepra, rac 100.1 98.4 | 927 99.5| 95.9 102.4 | o othes oo
JIpyTy eHepreHTH
05 Hamjemraj, Furnishings, 05
KyhaHckn 99.3 98.5 98.8 99.1 98.6 95.2 | household
amapaTy U equipment and
peaoBHO routine
0NNXKARAH.O maintenance of
05.1 | Hawmj j, Furnit d 05.1
noyherao, 99.9 98.5 99.4 99.1 | 989 97.0 | furnishings.
TEINHUCH U 0CTasle carpets and
05.2 | TekcTuiHu 99.1 97.7 98.7 98.3 97.3 90.9 H.t‘)useﬁold 052
POU3BOJM 32 textiles
05.3 | Kyhancku 99.8 99.0 99.3 98.7 98.8 93,1 | Household 053
05.4 | CraksieHO M 100.1 97.9 99.9 98.0 98.3 90.0 Glassware. 054
CTOJIHO mocyhe : : : ' ) ) tableware and
household
05.5 | AsnaT u onpema 3a 100.0 100.5 100.6 100.3 100.7 100.5 Tools and 05.5
kyhy u BpT ’ ’ ’ ’ ’ ’ equipment for
05.6 Z[o6pa14ycnyre 98 8 98 1 98 O 99 O 98 1 94 2 Goods and 05.6
3a peJIOBHO ' ' ' ’ ' ' services for
oJpaBame Kyhe routine
06 | 3npascrso 100.0 100.9 100.7 101.0 | 101.1 106.0 | Health 06
06.1 | M Medical 06.1
npoM3BOH, 1000 | 101.2| 1009 | 101.4| 10L.4|  110.2 | produds
nomarasa u appliances and
onpema equipment
062 | 3apascraene 100.0 | 100.7 | 100.5| 100.4 | 100.7 99.3 _ 06.2
ycayre, OCUM Out-patient
06.3 | Bonmuike ycnyre 100.0 100.0 100.0 100.0 | 100.0 105.3 Hnofpitj‘l 06.3
07 | Mpesos 100.5 89.5| 89.7 92.0| 89.7 97.4 | Transport 07
07.1 | Kynosuna 100.1 99.0 99.3 99.0 99.2 95,2 | Purchase of 07.1
BO3MJIA vehicles
07.2 | Ynorpe6a Operation of 07.2
ipenbax 100.6 86.8 87.0 89.8| 86.9 96.2 | Loreonal
cpejcTaBa tran_sport
07.3 | Ycayre npeBosa 100.0 999 996 101.1 100.8 108.3 Tran_sport 07.3
services
*Hacmaeak maé6ene




§ o 1X 2020 1X 2020 1X 2020 I-IX 2020 1X 2020 IX 2020 Diaisi §
S AjesmaK VIII 2020 | IX2019 X112019 | 11X2019 | @2019 | 92015 tetston S
08 | Komymuiauuje 99.9 | 100.6 | 100.1| 100.6 | 100.5 96.8 | Communication | 08
08.1 | TlowraHcke 100.0 100.0 100.0 100.0 100.0 100.0 Postal services 08.1
08.2 | Tesnedoncka u 98.7 96.5 97.2 95.8 95.3 67.7 Telephone and 08.2
Tesedakc onpema ’ ' ' ’ ’ ’ telefax
08.3 | Tenedoncke u 100.0 100.8 100.3 100.9 100.8 99.2 Téléﬁhbﬁékand 08.3
Tenedakc yciyre ’ ' ' ’ ’ ’ telefax services
09 | Pexpeanujan 99.6 | 100.0 | 100.3 | 100.6 | 100.5 |  105.4 | Recreationand | 09
KyJITypa culture
09.1 | AynuoBusyesHa, Audio- 09.1
dorou 99.3 95.2 98.1 93.5 93.5 75.4 visual,photo and
“HbOpMaTHYKa information
onpema processing
09.2 | Ocrasa TpajHa Other major 09.2
no6pa 3a 98.9 100.2 99.7 101.0 100.4 103.7 durables for
pexkpeanujy 1 recreation and
KyJaTypy culture
09.3 | Ocranu npeaMeTH Other 09.3
Y onpema 3a 999 98.7 98.1 99.2 98.5 94.3 recreational
pekpeanujy, BpT 1 ' ' ' ’ ' ' items and
KyhHU JbyOUMIHT equipment,
gardens and pets
09.4 | Yenyre 100.0 101.1 100.3 102.3 | 101.9 114.7 | Recreational 09.4
pekpeanuje u and cultural
KVJITVDE services
095 | Hosnme, xeomre u 100.4 | 101.2| 1009 | 101.4| 101.7 106.2 | Newspapers. | 09.5
nucahu npu6op books and
09.6 | Maxer 93.3 93.6 103.1 94.9 97.0 107.0 | Package 09.6
10 | O6pasosarme 100.3 | 100.3 | 100.3 | 100.1 | 100.3 |  102.2 | Education 10
Mpeaukoscko u 101.8 102.7 102.2 101.7 | 103.2 111.1 | Pre-primaryand
OCHOBHO primary
10.1 | o6pasosame education 10.1
Loz | Cpeamomxoncko 100.0 100.0 100.0 99.0 99.2 98.5 | secondary 102
’ o6pasoBame education ’
10.4 | YHHUBep3UTETCKO 100.0 100.0 100.0 100.0 100.0 101.3 | Highschool and 104
o6pasoBame university
10.5 OﬁpasoBal—be 100 5 100 5 100 5 100 1 100 5 103 6 E"(;’I,’l’(};;’:;l not 10.5
HelehUHKUCAHO ' ' ' ’ ' ' definable by
10 HUBOY level
11 | Pecropaman 100.1 | 102.0 | 101.8 | 102.2| 102.4 |  104.4 | Restaurants | 11
XOTeu and hotels
11.1 | Ycayre ucxpaHe 100.1 102.5 102.2 102.8 102.9 105.5 Catering services | 11.1
11.2 | Ycayre cmjemtaja 100.0 99.0 999 99.0 99.2 98.1 Accommodation 11.2
services
12 | Ocrana goGpau 100.0 99.7 | 100.0 100.0 | 100.0 98.4 | Other goods 12
ycayre and sergices
12.1 | Jlu4yHa mwera 999 99.3 100.1 99.8 99.8 97.9 Personal care 12.1
12.3 | JluyHu npeaMeTH 100.8 995 99.7 97.9 99.2 89.9 | Personal effects 12.3
Jipyre HaMjeHe n.e.c.
125 | Ocurypare 100.0 100.0 100.0 100.0 | 100.0 97.5 | [nsurance 12.5
126 | ®umancujexe 100.0 | 106.6 | 100.0 | 106.6 | 105.4 114.4 | Financial 126
ycayre services
12.7 | Ocrane ycayre 100.0 100.0 100.0 100.1 100.1 101.4 Other services 12.7

n.e.c




METO/10/IOHIKA OBJAINIHEHA

JeduHULUja MHAEKCA NOTPOLIAYKHUX LUjeHa

HWHJeKCc NOTpoIIavYKUX LUjeHa NpeacTaB/ba Mjepy
IIpoMjeHa LMjeHa INpPOU3BOAA U YyCJayra Koje
JoMahuHCTBa Kynyjy paAu 3aJ0B0Jbea CBOjUX
JIMYHUX NOTpeba HAa eKOHOMCKOj TepuTopuju bocHe
U Xep1eroBuHe.

HamjeHna

CBpxa NpUKyIl/baka NOTPOIIAYKUX LHjeHa Y bocHU
1 XepLeroBuHHU je pAobujambe Mjepe HHOJanuje y
3eMJsbd, eHTUTeTMMa M /[luctpukty bpuko. Ilopen
TOTa UHJIEKC MOTPOLIAYKHUX IIMjeHa Ce KOPUCTH U 3a
yckiahbuBamke IJIaTa W 3apajla y CKJIaay ca
KOJIEKTUBHUM YIrOBOPHUMA, Te NeH3Uja U COLUjaJHUX
JaBama. Takohe ce KOpUCTH U 3a OYyBame
BpUjeJHOCTH KO/ YTOBOpa C UHJEKCHUM KJay3yJiaMa,
omoryhyje ynopehuBame ctone uHdanuje c Ipyrum
3eMJ/baMa, oMoryhyje ynopehuBamwe kpeTamwa ljyjeHa
yHyTap 3eMJbe M3Mehy nmojeMHUX peruoHa U CIyXKHU
Kao OCHOB 3a JedJallMOHUpale MOjeJUHUX
MaKpPOEKOHOMCKMX  arperata y  CTaTUCTULH
HallMOHAJIHUX payyHa U y Apyre CBpXe.

HHAekc mnoTpomwlaykux nujeHa y bBocHu wu
XepueroBuHu

NHpexc noTpolaykux nujeHa y bocuu u XepreroBunu
M3payyHaBa Ce Ha OCHOBY DpeIllpe3eHTaTHBHE JIUCTe
npousBoga kojy y 2020. rogunu ynHu 617 npoussoja
CBakor Mjecena npukymba ce oko 21000 uujeHa Ha
yHamnpujes fepHUHHUCAaHOM Y30pKY POJajHUX MjecTa Ha
JiBaHaecT reorpadckux Jiokauyja.

O6yxBaT UHAEKCA

Teorpadcku obyxBat. llujeHe ce mpuKym/bajy Ha
JIBaHaecT Jiokaluja (rpagosa) y semsbu (bama Jlyka,
buxah, Bujessnna, bpuko, [lo60j, UcTrouno CapajeBo,
Mocrap, Ilpujegop, CapajeBo, Tpebumwe, Tysia,
3eHnna) ofabpaHux TmpeMa KpUTepHjy 6poja
CTAaHOBHUMKA M HUXOBOj yJO3UW y reorpapckom
[0ZpyyYjy KojeM Npunazajy.

O6yxBaT npousBojaa. O6yxBaheHU Cy HajBaXXHUjU
NPOU3BOAM M YCJIyre Koje Kymyje CTaHOBHHIUTBO
pagu o¢uHasHe mnoTpouke. OOyxBaT [mgobapa U
ycJayra peloBHO ce peBHUAMpA JAa GU ce oyyBaJja
penpe3eHTaTUBHOCT JIUCTE NPOM3BOJAA C 063UPOM
Ha yKyce MOTpOIIAaya U HbUXOBe HAaBUKE Y MOTJeLy
KyHOBHUHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is
used as a measure of inflation in state, entites and
District Brcko. It can be used as an indicator of values
with index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2020 consisting of 617 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected
in 12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of
final consumption are included in the index. The
coverage of goods and services is reviwed regularly in
order to ensure the representativnes of the basket with
respect to the consumer tastes and purchasing practices.



CHMMame [MjeHa

CBe 1yjeHe ce MPHUKYIJ/bajy JIOKAJHO HAa HA4YMH Ja
CHUMaTeJ/bU Of] eHTUTETCKUX 3aB0Ja 3a CTaTUCTUKY U
Arennuje 3a cratdctuky bBuX [go6wujajy  jacHe
cnenyduKalyje Ha3uBa npousBoa u werose COICOP
mudpe Te jeAUHUIE Mjepe Koje Tpebajy mocMaTpaTu
Ha TepeHy. CHUMaTe/bU Ha OCHOBY TUX MHdOpMalyja
CaMOCTaJIHO OHpajy KOHKpeTaH NpOU3BOJ 4HMjy he
LMjeHy CHUMaTu Ha oJpeheHOM MpoJajHOM MjecTy.
CHUMaTes/b MOpa U3abpaTH KOHKPETHHU NPOHU3BOJ Y
CKJIAZly Ca KpUTepujeM HajlpojaBaHUjer MPOU3BOJA
Ha JlaToM mpojajHoM Mjecty. Jla 6u ce 06e36uje1nI0
Jla CHUMaTe/bHd U3 Mjecelia y Mjecel, CHUMAjy LujeHe
WCTUX NPOU3BOJA Te Ja OU ce MOIJIO MPAaTHUTH Koje
NPOU3BO/le CHUMaTe/bU N10CMaTpajy Ha TepPeHy OHHU Y
YIUTHUK YyHOCe W YHampujeJ JAepUHUCAH CKyI
JIOaTHUX KapaKTepUCTHUKa pon3Boja u
vHdopMalyje 0 eBeHTyaJJHUM 3aMjeHaMa IIpoM3BoJa
VKOJIMKO WX 6ynae. TakaB HaYMH CHUMaka omoryhyje
npahemwe npoMjeHe KpeTarma LMjeHa H3MeDy JBa
nepuosia, ajJu He U Iopebhewme MNpocjeyHe IUjeHe
n3Mehy pa3/IMIUTUX reorpadCKUX JoKalyja.

3a noTrpebe MHJEKCA NOTPOIIAYKUX [[MjeHa CHUMabe
[[MjeHa ce BpIIU c/beiehux faHa y Mjeceny:

e 33 IO/bONPHUBpEJHE MPOU3BOLE KOjU Ce
NpoJajy Ha TpXHULAMa LUjeHe  ce
NIPUKYIJbAjy [iBA IyTa MjeCeYHO U TO y NPBOj
u Tpehoj ceamunu y Mjecenyy;

e  3a CBe OCTasle IPOU3BOJe LIMjeHe ce y CKIaAy
ca BaxehuMm EBpoIickMM peryjaThBaMa
NPUKYIUbAjy jelaHNyT MjeceuyHo (u3Meby 1. u
21. y Mjecelly) ¢ TUM Jja Ce HY>XHO OJ[p>KaBa
WCTH MHTEpBaJI U3Mehy NPUKYI/barba.

INMonaepu

[loHzepy Koju ce NpUMjewyjy 3a H3padyHaBambe
VH/JieKca MOTPOIIAYKUX LiMjeHa cy KoepULUjeHTH Koju
oJjpaXkaBajy =~ peJATUBHY  BaXHOCT  0JabpaHHUX
NpoM3BOJ@ W yCayra y YKYIOHO] HOTPOLIHBHU
JomahuHcTaBa Ha foMmaheM Teputopwujy. [lomohy mux
ce U3payyHaBajy eJieMeHTapHU HHJEKCH Kao
NOHJIepUCcaHU npocjeny. basupaHu cy Ha mojanyMa
NOBe3aHUM ca PUHAJHOM MOTPOIIKOM JoMahuHCTaBa
Y Ha 1o/ialiMa o 6pojy CTaHOBHHKA.

OcHOBHM HM3BOp NHoAaTaka 3a HM3paAy NOHAepa 3a
006pavyH HHJEKCa NOTPOIIAYKHX I[MjeHa je AHKeTa 0
NOTpolIkU JoMahuHcTaBa. 3a U3payyHaBambe
MHJeKca NOTPOIIayKUX LUjeHa of janyapa 2018.
ro/iiHe MpUMjewmYjy ce MOHJEPH Koju ce 6as3upajy
Ha T[nojayMma U3 AHKeTe 0 MNOTPOLIKU
nmomahuHctaBa 3a 2015. roguny. [loHzepu ce cBake
roJlMHe KOPHUTY]y C KpeTameM LiMjeHa y IPeTX04HOj
TOJVHHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The
price collectors recive a clear specifications of the item
name, it's COICOP code and unit of measurment that they
should collect in specific outlet. They choose a concrete
item for price collecting in specific outlet, in accordance
with the criterion of the most sold products in that outlet.
In order to be sure that the collector is collecting prices
for exactly the same items each month, the form for the
price collecting also includes the informations on
detailed product description in terms of brands,variety
and quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor
the exact price change in two different periods, but not
the comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the
domestic territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Knacudukanuja

3a kJacupuKOBame MPOU3BOJAA H3 CTATUCTHUKeE
MOTPOLIAYKUX nyjeHa ynoTpe6sbaBa ce
Knacudukanuja JiMyHe NOTpOIlkbe NMpeMa HaMjeHHU
(Classification of Individual Consumption by Purpose -
COICOP) «koja [pujenu wu3JAaTKe Ha JBaHAECT
OCHOBHUX OJije/baKa IPOU3BOJA U yCayra 3a Koje ce
H“3padyHaBajy UHJEKCH.

Arperupame

W3payyHaBame MH/EKCa IOTPOLIAYKUX I1jeHa N04Hbe
v3payyHaBameM eJleMeHTapHUX HHJekca (HMHJeKca
MPOM3BO/ia) U HH/JIeKCa pelpe3eHTaTUBHUX CTaBKU Ha
HUBOY rpajoBa. [lpy ToMe ce Kao Mjepa cpefrbe
BpHjeJHOCTU  KOPUCTH  TeOMeTpHjcKa  CpeJMHa.
ArperupaHy WHJEKCH Ce HAaKOH Tora H3padyHaBajy
kopuitheweM JlacnepoBe ¢opMyJie 3a NOHAEPHUCAHY
apUTMETHUYKY CpeJMHy, TIIOYeBIIM OJf HHJeKca
penpe3eHTaTUBHUX CTaBKH HA HUBOY €HTUTEeTA CBE /0
onwmTer WHAekca 3a bocHy wu  XepueroBuHy.
PedpepenTHa 6asa 3a u3payyHaBame HHJEKCa je
2015. roguHa.

Octane gedpuHunmje

IlpousBoA: 61JI0 KOjU IPOU3BOJA UJIM YCJIyTa 33 JIMYHY
HNOTPOLIKY KOjU ce Mory KynuTd. CKymHU HasuB 3a
NPOU3BO/IE U YCIyTeE.

PenpeseHTaTMBHA CTaBKa: [IPOM3BO/J, Ha HajHUXKEM
HUBOY arperanyje, OJHOCHO NPOU3BOJ y NPOJAjHOM
MjecTy Ha jefHOj reorpadCkoj JIOKAIHMjU 3a KOju ce
MOXe IIPOLMjeHUTH IOHJEep.

Croma mpoMjeHe: cTola NpoMjeHe y clienudUyHOM
pedepeHTHOM Nepuojy y nopehemwy ca BpujesHoLINy
ca noyeTKa TOr Iepuoja WIM U3 KOHKPETHO
JebUHMCAHOT paHUjer nepuoa.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of
towns. Elementary aggregate indices are calculated by
using Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions
indices at the level of entities to the overall index at the
level of Bosnia and Herzegovina. Reference base year
for index calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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