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EKOHOMCKE CTATUCTIHUKE

ECONOMIC STATISTICS
MH/JEKC IOTPOLIAYKHMX LIMJEHA Y BOCHU U XEPLIETOBUHH
Y OKTOBPY 2020. TOAMHE
CONSUMER PRICE INDEX IN BOSNIA AND HERZEGOVINA
IN OCTOBER 2020

Y oxTo6py 2020.roguHe 3a6U/beXKe€H pacT
HHUBOA LlUjeHa.

[lujeHe mpou3BoJa U ycayra Koje ce KOpUCTe 3a
JIM4YHY noTpouwtby y bocHu u XepuerosuHu
MjepeHe MWHJEKCOM NOTpPOLIAaYKUX IMjeHa, Yy
okTO6py 2020. roguHe y 0AHOCY HAa IPETXOAHHU
Mjecel], y TMPOCjeKy Cy 3a0u/bexuie pacT 3a
0,7%.

Bume nujeHe y oajessniuMma Ogjehe u o6yhe
CTaHoBame M PeXXUjCKH TPOLIKOBH.

[locmaTpano no ojjessbuMMa INpeMa HaMjeHU
notpomtbe (COICOP), y okrto6py 2020. y
OJJHOCY Ha INpeTXOJHU Mjecell, y IpPOCjeKy je
3abu/bexkeH pacT 1ujeHa y oxjesbriuma Opjehe
u obyhe 3a 3,6% u CTaHOBama U PeXUjCKUX
HU3JaTaka 3a 4,8%.

Humxe nujeHe y ojjesbuuMa  XpaHe U
6e3aJIKOX0JIHUX HanuTaka, Hamjemrraja u
anapatra 3a AomahuHcTBO, IIpeBo3a,
Pekpeanuje u Kyiatype Te Pa3iuM4yuTux
NpoM3BOAA U yCJIyra.

[locMaTpaHo no ojjesbuyMMa IpeMa HaMjeHU
notpoute (COICOP), y okTobpy 2020.rogutHe
y OJJHOCY Ha NPeTXOJHU Mjecell, y IPOCjeKy je
naJ, HUBOA IiMjeHa 3abuJbeXkeH y ojjesbluMa
XpaHe u Ge3anKoxo/HUX HanuTaka 3a 0,1%,
Hamjemrraja u anapara 3a gomahwHCTBO 3a
0,5%, IlpeBosza 3a 0,4% Te Pekpeanuje wu
kyatype 3a 0,4% u PasninuuTux MpousBoja U
ycayra 3a 0,1%.

In October 2020, on average, price levels
increased.

By divisions of COICOP classification in October
2020 compared to previous month, price levels
increased by 0,7%.

Higher prices in divisions of Housing and
utilities.

By divisions of COICOP classification, in October of
2020 as compared to the previous month, the price
index increased in divisions of Clothing and
footwear by 3,6% and Housing and utilities by
4,8%.

Lower prices in divisions of Food and non-
alcoholic beverages, Furniture and furnishing,
Transport, Recreation and Culture and Other
goods and services.

By divisions of COICOP classification in October
2020 compared to previous month, the price index
decreased in divisions of Food and non-alcoholic
beverages by 0,1%, Furniture and furnishing by
0,5%, Transport by 0,4%, Recreation and Culture
by and Other goods and services by 0,1%.
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Ha roaummeM HHBOY Yy  HNPOCjeKy
3a6WbeKeH NaJ, HUBoa nujeHa og, 1,6%.

Hugo uujeHa y okto6py 2020.rouHe y oJfHOCY
Ha UCTHU Mjecel] IPeTXO/AHe FoIMHEe HUXKH je 3a
1,6%.

[IpocjeyHrn pacT UuMjeHa 3abubexeH je y
oaje/biiMa XpaHa U 6€3aJIKOXOJIHMA HaMUIU 3a
0,8%, AnkoxosHa mnuha W JyBaH 3a 3,6%,
3apaBcTBO 3a 0,9%, KomyHukanuje 3a 0,5%,
O6pazoBame 3a 0,3%, PecTropanu u xoTesnu 3a
1,9%.

[Ipocjeunn majx 1UjeHA je 3a0U/bEXeH V
ogjessuiuMa  Opjeha u  obyha 3a  8,7%,
CtaHoBawke U pexujcku wuzgand 3a 1,2%,
Hawmjemraj, amapatu 3a pgomMahMHCTBO U
pelloBHO ofpKaBamwe Kyhe 3a 1,7%, IIpeBos 3a
10,7% Te PazsnyvTHU NpOU3BOAU U YCJAyTe 3a
0,2%.

On annual level, on average, price levels
decreased by 1,6%.

The price level in October 2020 as compared to the
same month of the previous year decreased by
1,6%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
0,8%, Alcoholic beverages and tobacco by 3,6%,
Health by 09%, Communications by 0,5%,
Education by 0,3%, Restaurants and hotels by 1,9%.

The decrease of prices on average was recorded in
divisions of Clothing and footwear by 8,7%,
Housing and utilities by 1,2%, Furniture and
furnishing by 1,7%, Transport by 10,7% and Other
goods and services by 0,2%.



HUHJeKc noTpoIavyKUX HyjeHa npema kiaacupukanuju COICOP y okTo6py 2020. roguHe
The Consumer Price Index by COICOP classification in October 2020

§ Oz X2020 X 2020 X 2020 1-X 2020 X 2020 X 2020 Digisi §
5 AjesbaK 1X2020 | X 2019 XI12019 | 1-X2019 02019 092015 leiston S
=}
00 YKynaH uHAEKC 100.7 98.4 98.5 99.1 98.7 99.8 Total Index 00
01 | Xpanau 99.9 | 100.8 | 1004 | 101.1 | 99.8 101.5 | Focdandnon- | 01
6e3a/IKOX0JIHA alcoholic
0L1 | Xpana 100.0 100.9 100.4 101.2 99.8 101.4 | Food 011
01.2 | BesaskoxoJiHa 99.6 99.7 99.9 99.9 99.6 102.0 Non-alcoholic 01.2
nuha drinks
02 | AmcoxonHa mitha 99.8 | 103.6 | 103.6 104.8 | 104.6 129.6 | Alcoholic 02
U AyBaH beBerages and
02.1 | AskoxosiHa nuha 99.2 102.0 102.0 102.1 102.3 101.8 Alcoholic drinks 02.1
022 | Aysan 100.0 104.0 104.0 105.5 | 105.3 139.8 | Tobacco 02.2
03 | Oajehau o6yha 103.6 91.3 95.2 90.1 922.1 60.9 | Clothingand 03
footwear
03.1 | Onjeha 104.4 91.5 95.8 90.8 93.0 62.2 | Clothing 03.1
032 | O6yha 101.7 90.9 94.0 88.7 90.1 58.0 | Footwear 03.2
04 CraHoBame, Housing, 04
BOA3, 104.8 98.8 99.0 99.7 | 101.8 108.5 | water,
eJleKTpUYHaA electricity, gas
eHepruja, rac u and other fuels
041 | Cranapuna 100.0 | 1014 | 1014 | 1007 | 101.8| 116.0 | Actwalrentals | 041
for housing
043 | Onpxasamwe u 100.0 100.3 100.4 99.8 | 100.0 101.1 | Maintenance 04.3
MompaBKa CTaHa and repair of the
044 | Bonocasmename | 1000 | 100.0 | 100.0 | 1011 | 101.0|  104.6 | Watersuly | 044
Y pa3JInIuTe and
KOMYHaJIHe miscellaneous
04.5 | EnextpuyHa Electricity, 04.5
eneptja, rac 1 106.4 98.4 | 986 99.4 | 102.0 109.0 | ;o othen fooks
JPYTH eHepreHTH
05 Hawmjemraj, Furnishings, 05
KyhaHckn 99.5 98.3 98.3 99.0 98.1 94.7 | household
anapaTtv u equipment and
peaoBHO routine
OTNXKARAHE maintenance of
05.1 | Hamjeurraj, Furnit d 05.1
HorpheTso, 98.9 97.7 | 983 98.9 | 97.8 95.9 | furnishings,
TENUCH U oCcTaJle carpets and
052 | Texcrunin 999 | 976| 986 98.2 | 972 90.8 | Household 052
MpOM3BOJHU 3a textiles
053 | Kyhancku 100.0 99.0 99.2 98.7 98.7 93,1 | Household 05.3
05.4 | Crak/eHo H Gl . 05.4
e e 99.8 | 98.0| 99.6 98.0 | 98.0 8.7 | Glassware.
household
05.5 | Asat u onpeMa 3a 99.5 100.3 100.1 100.3 100.2 100.0 Tools and 05.5
kyhy u BpT ) ’ ’ ’ ’ ’ equipment for
05.6 | Jlo6 Goods and 05.6
flochauyeayre 99.6 | 981| 977 98.9 | 97.7 93.8 | Sodsand
oAp:kaBamwe Kyhe routine
06 | 3apascrso 100.0 100.9 100.7 101.0 | 101.1 106.0 | Health 06
06.1 | MeaWIMHCKH Medical 06.1
NPOM3BO/H, 100.0 101.0 100.9 101.4 | 1014 110.2 | products,
nomarasia u appliances and
onpema equipment
06.2 | 3ppascriene 100.0 100.7 100.5 100.4 | 100.7 99.3 _ 06.2
yCJyre, 0CUM Out—patlent
06.3 | Bommmike ycnyre 100.0 100.0 100.0 100.0 | 100.0 105.3 | Hospital 063
07 | Mpeso3 99.6 89.3 89.3 91.7 89.3 97.0 | Transport 07
07.1 | KynoBuHa 100.9 99,9 100.2 99.1 100.1 96.1 Purchase of 07.1
BO3MJIA ’ ’ ’ ’ ’ ’ vehicles
07.2 | Ynorpe6a Operation of 07.2
o 99.3 86.4 | 86.4 89.5| 86.3 95.6 | oo
cpejcraBa transport
07.3 | Yenyre npesoza 99.5| 99.5| 992| 1009 | 100.4 |  107.8 | Transpore 073

services

*Hacmaeak maé6ese




§ Oz X 2020 X 2020 X 2020 1-X 2020 X 2020 X 2020 Disisi §

s Ajemar IX2020 | X2019 X112019 | 1-X2019 ©2019 | 92015 tetston S

=]

08 | Komynmkauuje 100.0 | 100.5 | 100.2 | 100.6 | 100.5 96.9 | Communication | 08

08.1 | IowTaHcke 100.0 100.0 100.0 100.0 100.0 100.0 Postal services 08.1

08.2 | Tenedoncka u 100.4 96.7 97.6 95.9 95.7 68.0 Telephone and 08.2
Teslepakc onpema ) ’ ’ ’ ’ ’ telefax

083 | Teneorcke n 100.0 | 100.7 | 100.3 | 100.8 | 100.8 99.2 | Telephoneand | 08.3
Tesnedakc ycayre telefax services

09 | Pexpeatujan 99.9 | 100.1 | 100.2 | 100.5 | 100.5|  105.4 | Recreationand | 09
KyJaTypa culture

09.1 | AyavoBH3yesHa, Audio- 09.1
doTou 100.5 96.9 98.6 93.8 94.0 75.8 visual,photo and
HHPOpMaTHYKA information
onpema processing

09.2 | Oct TpajH Other major 09.2
poopasa 1003 | 100.5| 100.0| 101.0| 100.7|  104.0 | durabies for
pexpeanujy u recreation and
KYyJITYypy culture

09.3 | Ocranu npeaMeTH Other 09.3
v onpena 3a 100.3| 989 | 984 99.2 | 98.8 94.6 | recreational
pekpeanujy, BpT 1 items and
kyhHU Jpy6HUMIIH equipment,

gardens and pets

094 | venyre 100.0 | 1003 | 1003 | 102.1| 101.9|  114.7 | Recreational | 094
pekpeanuje u and .cultural

095 | Hossie, kisire n 1003 | 101.5| 101.2 | 101.5| 102.0| 106.6 | Newspavers | 095
nucahu npu6op bool.(s and

09.6 | Maxer 96.2 97.2 | 99.1 95.1| 932 102.8 | Package 09.6

10 | O6pasoBame 100.0 100.3 100.3 100.1 | 100.3 102.2 | Education 10
pezmrconcico i 100.0 | 1022 | 1022 | 101.7 | 103.2 111.1 | Preprimaryand
OCHOBHO primary

10.1 | o6pasoBame education 10.1
CpeilbOIKOJICKO 100.0 100.0 100.0 99.1 99.2 98.5 Secondary

10.2 . 10.2
o6pa3oBame education

10.4 | YHUBep3UTETCKO 100.0 100.0 100.0 100.0 100.0 101.3 High school and 104
o6pasoBame ’ ’ ’ ’ ’ ’ university

10.5 | O6pasoBame 100.0 100.5 100.5 100.1 100.5 103.6 gcll,l'l,(:‘,(']?l’l‘]y;l not 10.5
HeJleQUHHCAHO ' ' ' ' ' ' definable by
110 HUBOY level

11| Pecropanu u 100.0 | 101.9 | 101.8 | 102.2 | 102.4 | 104.4 | Restawrants | 11
XOoTesu and hotels

11.1 | Ycayre ucxpasHe 100.0 102.4 102.2 102.7 102.9 105.5 Catering services | 11.1

11.2 | Ycayre cumjemtaja 100.0 99.0 99,9 99.0 99.2 98.1 Accommodation 11.2

services

12| Ocrana goGpau 99.9 99.8 100.0 100.0 99.9 98.3 | Othergoods 12
ycayre and sersices

12.1 | JluyHa wera 99.8 99.3 99,9 99.8 995 97.7 Personal care 12.1

12.3 | JIuyHU npeMeTH 101.2 100.1 100.9 98.1 100.5 91.0 Personal effects 12.3
Jipyre HaMjeHe n.e..

125 | Ocurypame 100.1 100.0 100.0 100.0 | 100.0 97.6 | [nsurance 12.5

12.6 | dunaHcHjcke 100.0 106.6 100.0 106.6 105.4 114.4 Financial 12.6
ycayre ) ’ ’ ’ ’ ' services

127 | Ocrane yeayre 100.1 | 100.1 | 100.1 | 100.1 | 100.2 101.5 | Otherservices | 12.7

n.e.c




METO/Z0JIOIIKA OBJAINHLEA

JeduHnnuja UHAEKCa NOTPOIIAYKHUX UjeHa

HWHJeKC NOTpOoIAYKUX LUjeHa NpejcTaBba Mjepy
IIpoMjeHa LHjeHa I@poU3BOAA M yciayra Koje
JoMahMHCTBa KyIyjy paju 33a/l0BO/bea CBOjUX
JIMYHUX NOTpe6a Ha eKOHOMCKOj TepuTopuju BocHe
U XepLieropuHe.

HamjeHna

CBpxa npHKyIJbama NMOTPOIIAYKUX LHjeHa y bocHuU
u XepleroBUHU je Jobujarbe Mjepe HHOJAlHje Yy
3eMJbH, eHTUTeTUMa W Juctpukty bBpuko. [lopeg
TOra MHJAEKC NOTPOIIAYKHX LiMjeHa ce KOPUCTH U 3a
yckyjahuBawke mJlaTa M 3apajla y CKJIaLy ca
KOJIEKTUBHUM YrOBOPUMA, Te MeH3Uja U COLiUjaTHUX
JlaBama. Takohe ce KOPUCTH U 33 OYyBambe
BPUjeHOCTHU KO/, yTOBOPA C UHJAEKCHUM KJIay3yJiaMa,
omoryhyje ynopehuBame cTone nHdJanuje ¢ Apyrum
3eM/baMa, oMoryhyje ynopehuBame KpeTama LiujeHa
yHyTap 3eMJ/be U3Mehy mojeMHUX pervoHa U CJIyKU
Kao OCHOB 3a JedJsanMoHUpalke IM0jeJUHUX
MaKpOEKOHOMCKHX  arperata y  CTaTUCTULH
HallMOHAJIHUX padyyHa U y Jipyre CBpXe.

UHaekc mnDoTpomwlaykux unujeHa y bBocHu wu
XepueroBuHM1

WHpekc noTpolaykux uyjeHa y bocHu u XepreroBuHu
M3padyyHaBa Ce Ha OCHOBY pellpe3eHTaTHUBHE JIUCTe
npousBoja Kojy y 2020. ronvHu yuHU 617 npousBoga
Ceakor Mjecena npukymsba ce oko 21000 uujena Ha
yHanpujes JepUHUCAHOM Y30pKy NPOJajHUX MjecTa Ha
JiBaHaecT reorpadckux jokanuja.

OGyxBaT UHAEKCa

leorpadcku o6GyxBar. llujeHe ce MpuUKyI/bajy Ha
JIBaHaecT Jiokanuja (rpagoBa) y 3emsbu (bamwa Jlyka,
buxah, bujesbuna, bpuko, /lo60j, UcTouno Capajeso,
Mocrap, Ilpujegop, CapajeBo, Tpe6umwe, Ty3ina,
3eHuna) ofabpaHuxX TIpeMa KpUTepujy Opoja
CTAaHOBHMKA U IUXOBOj y/03U y reorpadpckomMm
[OZAPYYjy KOjeM IIpUInazajy.

O6yxBaT npousBoaa. O6yxBaheHUu cy HajBaKHUjU
NPOM3BOAM U YCJAyre Koje Kylyje CTAaHOBHHUIITBO
pagu o¢wuHanHe mnoTpoinwe. O6yxBaT Job6apa u
ycayra pefoBHO ce peBUJUpa KaKo O ce o4yBaJa
penpe3eHTaTUBHOCT JIUCTE MPOU3BOJA C 0063UPOM
Ha yKyce NMOTpoLIaya U HUXOBe HaBUKe Y HOTJIeay
KYIOBHHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is
used as a measure of inflation in state, entites and
District Brcko. It can be used as an indicator of values
with index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPIl can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2020 consisting of 617 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected
in 12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of
final consumption are included in the index. The
coverage of goods and services is reviwed regularly in
order to ensure the representativnes of the basket with
respect to the consumer tastes and purchasing practices.



CHuMame [j1jeHa

CBe LujeHe ce NPUKYIJbAjy JIOKAJHO HAa HA4uH Ja
CHUMaTe/bU Ol EHTUTETCKUX 3aBOJa 32 CTATUCTUKY U
Arennuje 3a craTtucTuky bBuX pgob6ujajy jacHe
cnenudurKalyje Ha3uBa NpousBoja U werose COICOP
mudpe Te jeAUHUIE Mjepe Koje Tpebajy mocMaTpaTH
Ha TepeHy. CHUMaTe/bu Ha OCHOBY TUX HHpOpMaLMja
caMoOCTaJIHO GMpajy KOHKpeTaH Npou3BoJ, 4ujy he
I[MjeHy CHUMaTu Ha ojApeheHOM NpoJajHOM MjecTy.
CHUMaTe/b MOpa M3abpaTH KOHKPETHH MPOU3BOJ, YV
CKJIaly ca KpUTepujeM HajlpoJaBaHUjer Ipor3BOJa
Ha JaTOM NpoJajHOM MjecTy. Jla 6u ce 06e36ujeauI0
Jla CHUMaTe/bU U3 Mjecela y Mjecel] CHUMAjy LUjeHe
WCTUX NMPOU3BOJA Te Jia OM ce MOIJIO MPaTUTH Koje
MPOU3BO/le CHUMaTe/bU NI0CMATPAjy HAa TEPEHY OHU Y
YOUTHUK YHOCE W YHanpujel JedUHHUCAH CKyI
JOJATHUX KapaKTepUCTHKa npousBoja U
vHdopMalyje 0 eBeHTyaJIHUM 3aMjeHaMa MpOU3Bo/ia
YKOJINKO UX 6yne. TakaB HaYWH CHUMawa omoryhyje
npahemwe mnpoMjeHe KpeTama NujeHa u3Mehy JBa
nmepuosa, alud He U Tmopebheme mpocjeyHe IHjeHe
n3Mehy pa3MIUTUX reorpadCKUx JIoKalyja.

3a moTpebe HHAEKCA MOTPOIIAYKHUX LIMjeHa CHUMambe
[MjeHa ce BpIIM c/befehux faHa y Mjeceny:

e 3a MOJ/bONIPUBPEJHE IPOU3BOJE KOjU Ce
pojajy Ha TpXKHULIAMa LHjeHe ce
[IPUKYIJ/bajy ABa IIyTa MjeCe4YHOo U TO Y IPBOj
u Tpehoj ceaMuLU y Mjeceny;

e 3a CBe OCTaJle IPOU3BO/Jie LIUjeHe ce Y CKIaay
ca Baxehum EBporckuM perysatuBama
MPUKYT/bAjy jelaHnyT MjeceuHo (u3meby 1. u
21. y Mjecely) c TUM Jia ce HY>KHO OJp:KaBa
WCTHU UHTepBaJI U3Mehy NpuKyI/bama.

Iongepu

[lonzepy Koju ce npuMjewbyjy 3a H3padyHaBambe
MHJleKca NOTPOLIAYKUX LiMjeHa ¢y KoepULUjeHTH Koju
ofljpaXkaBajy  peJAaTUBHYy  BaXHOCT  0oZfabpaHHUX
OpousBoZa U yciayra y YKYIHOj HOTPOIIHHU
nomahuHcTaBa Ha JjomaheM TepurtopwHjy. [lomohy mwux
ce H3payyHaBajy eJeMeHTAapHU MHJEKCH  Kao
NOHJepucaHUu npocjenu. basupanu cy Ha nojanuma
NoBe3aHUM ca GpUHAIHOM HOTPOLIHOM JoMahuHCTaBa
Y Ha oJanyMa o 6pojy CTAaHOBHHUKA.

OcHOBHM M3BOp MoOjaTaka 3a M3pajy IMOHJAepa 3a
06payyH MHJeKca NOTPOLIAYKUX LiHjeHa je AHKeTa 0
noTpoumy JgoMahuHcTaBa. 3a U3padyyHaBambe
HHJeKca MOTPOIIAaYKUX LUjeHa of jaHyapa 2018.
rofyuHe MpUMjewmYyjy ce MOHAEPHU KOju ce 6a3upajy
Ha TmnojanuMa U3 AHKeTe O IOTPOLIKH
JomahuHcTaBa 3a 2015. roguny. [loHaepu ce cBake
rofiHe KOPUTHpajy C KpeTamweM LHjeHa Yy
NpeTX0JHOj TOJUHHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The
price collectors recive a clear specifications of the item
name, it's COICOP code and unit of measurment that they
should collect in specific outlet. They choose a concrete
item for price collecting in specific outlet, in accordance
with the criterion of the most sold products in that outlet.
In order to be sure that the collector is collecting prices
for exactly the same items each month, the form for the
price collecting also includes the informations on
detailed product description in terms of brands,variety
and quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor
the exact price change in two different periods, but not
the comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the
domestic territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Knacudukanuja

3a kJacupuKoBame IpPOU3BOJA U3 CTATUCTHKE
MOTPOIIAYKHX LMjeHa ynotpeb/baBa ce
Knacudukanyja JMyHe NMOTPOlIke INpeMa HaMjeHU
(Classification of Individual Consumption by Purpose -
COICOP) «koja [aujenrd wu3jgaTKe Ha JBaHAECT
OCHOBHHX O/Jjje/baKa IIPOM3BOJa U ycCJyra 3a Koje ce
H“3payyHaBajy UHAEKCH.

Arperupame

W3padyHaBame UH/EKCa NOTPOLIAYKUX L{HjeHa I0YU e
M3payuyHaBameM eJleMeHTapHUX WHJeKkca (UHAeKca
MPOM3BO/ia) U UH/IeKca pelpe3eHTaTUBHUX CTaBKU Ha
HMBOY rpajoBa. IIpy ToMe ce Kao Mjepa cpejmbe
BPUjeJHOCTH  KOPUCTU  TeOMeTpUjcKa  CpeJuHa.
ArpervpaHy HWHJEKCH Ce HAKOH Tora u3padyyHaBajy
kopuiuTeweM JlacepoBe ¢opmysie 3a NMOHAEepPHCAHY
apUTMETHYKy CpeArHy, TIOY4eBIIM Of UHJEeKca
penpe3eHTaTUBHUX CTaBKM Ha HUBOY eHTUTeTa CBe [0
omnher nHjekca 3a bocHy u Xepuerosuny. PedepentHa
0a3a 3a u3payyHaBake uHaekca je 2015. roguHa.

Ocrane gepuHuLje

IIpousBoA: 61JI0 KOjU IPOU3BOZA UJIM YCJIyTa 33 JJUIHY
NOTPOIIKY KOjU ce Mory KymuTd. CKyNHM HasuB 3a
IIPOU3BO/IEe U YCIIyTeE.

Penpe3eHTaTMBHA CTaBKa: IPOM3BO/J, HA HajHKEM
HUBOY arperauydje, O4HOCHO IPOM3BOJ, y NPOJAJHOM
MjecTy Ha jesHOj reorpadckoj JIOKalMju 3a Koju ce
MO2e NPOLMjeHUTH IOHep.

Croma mpoMjeHe: cTolla MpoMjeHe y crenupuIHoM
pedepeHTHOM NIEpHOAY V opehemy ca BpujeaHomhy
ca TMo4YeTKa TOr TMEPUOJA WM H3 KOHKPETHO
JebHHHCaHOT paHUjer nepuoa.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of
towns. Elementary aggregate indices are calculated by
using Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions
indices at the level of entities to the overall index at the
level of Bosnia and Herzegovina. Reference base year
for index calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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