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UHaeKkc noTpomraykux uvjeHa y bocHu u XepuerosuHy, janyap 2021
Consumer price index in Bosnia and Herzegovina, February 2021

Y ¢e6pyapy 2021.roauHe 3a6u/beKeH pacT
HUBOA Ll¥jeHa.

[ujeHe mpou3BoJa U ycJayra Koje ce KOPUCTe 3a
JUYHY mnoTpolitby y bBocHu u XepueroBuHu
MjepeHe MHJEKCUM NOTPOLIAYKUX IUjeHa, y
debpyapy 2021.rofuHe y OJHOCY Ha NPETXOJHU
Mjecel, y IpocjeKy cy 3abubexuie pact 3a 0,5%.

Bume nujeHe y ojjesbnuMa  XpaHa H
6e3asikoxosiHa nuha, AsikoxosiHa nuha u ayBaH,
CTaHOBame M peXHjCKH TPOLUKOBH, 34PaBCTBO
u [IpeBos.

[locMaTpaHo 1O ofje/bLiMMa IIpeMa HaMjeHHU
notpoue (COICOP), y debpyapy 2021.rogune y
OJHOCY HA IPeTXOJHU Mjecell, y IIPOCjeKy je
3abu/bexKeH pacT LujeHa y ojjesbluMa XpaHe U
6e3ankoxoHUX nuha 3a 0,9%, ANTKoXoJHUX nuha
u pysana 3a 0,2%, CraHoBama U pPEXHjCKUX
TpouikoBa 3a 0,3%, 3apaBcTBa 3a 0,1% Te [IpeBo3a
3a 1,7%.

Huxe nujeHe y oajesbnuma Ogjehe u o6yhe,
Hamjemrtaja 1 amaparta 3a aomahuHCTBO Te
OcTanux go6Gapa u ycjayra.

[locMaTpaHo 1O ofje/bLilMMa IIpeMa HaMjeHHU
notpoue (COICOP), y pebpyapy 2021.rogutne y
OZIHOCY Ha NPEeTXOJHU Mjecell, y MPOCjeKy je naj,
LMjeHa 3a0uJbexxkeH y oajesbuuMa Ofjehe u o6yhe
3a 0,5% Hamjewrtaja u anapaTa 3a joMahMHCTBO 3a
0,5% Te Octanux fo6apa u ycayra 3a 0,8%.

In February 2021, on average, price levels
increased.

By divisions of COICOP classification in February
2021 compared to previous month, price levels
increased by 0,5%.

Higher prices in divisions of Food and non-
alcoholic beverages, Alcoholic drinks and
Tobacco, Housing and utilities, Health and
Transport.

By divisions of COICOP classification, in February
2021 as compared to the previous month, the price
index increased in divisions of Food and non-
alcoholic beverages by 0,9%, Alcoholic and
Tobacco 0,2%, Housing and utilities by 0,3%,
Health by 0,1% and Transport by 1,7%.

Lower prices in divisions of Clothing and
Footwear, Furniture and furnishing and Other
goods and services.

By divisions of COICOP classification in February
2021 compared to previous month, the price index
decreased in divisions of Clothing and footwear by
0,5%, Housing and utilities by 0,5% and Other goods
and services by 0,8%.



Ha roaummeM HMBOY Y NPOCjeKy 3a0U/beKeH
naj HUBoa uujeHa 3a 1,3%.

Huso 1ujeHa y ¢pebpyapy 2021.roguHe y oJHOCY
Ha WUCTH Mjecel] NIPETX0/He ToZiMHe HIKH je 3a
1,3%.

[IpocjedHr pacT 1UjeHA 3a0U/beXeH je y
ofjespiMa XpaHa M 0e3a/IKOXOJIHM Hamuiy 3a
0,4%, AunxkoxonHa nuha W jayBaH 3a 2,1%,
3apaBctBo 3a 0,8%, O6pasoBame 3a 0,3% Te
Pectopanu v xotesu 3a 0,4%.

[Ipocjeunn max 1nujeHa je 3a0U/beXKEH Y
oajessunMa Onjeha u o6yha 3a 11,5%, CTaHoBamke
U pexujckd TpoumkoBu 3a 0,5%, Hawmjemrraj,
amnapaTy 3a JOMahMHCTBO U peJJOBHO O/ip>KaBakbe
kyhe 3a 1,2%, IlpeBo3s 3a 7,4%, KomyHukanuje,
Pekpeanyuja u kyatypa Te OcTaja fob6pa U ycayre
3a 0,1%.

On annual level, on average, price levels
decreased by 1,3%.

The price level in February 2021 as compared to the
same month of the previous year decreased by 1,3%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
0,4%, Alcoholic beverages and tobacco by 2,1%,
Health by 0,8%, Education by 0,3% and Restaurants
and hotels by 0,4%.

The decrease of prices on average was recorded in
divisions of Clothing and footwear by 11,5%,
Housing and utilities by 0,5%, Furniture and
furnishing by 1,2%, Transport by 7,4%.
Communications and Recreation and Culture and
Other goods and services by 0,1%.



WHAekc moTpomaykux nujeHa npema kiacupukanuju COICOP y pedpyapy 2021. roguHe
The Consumer Price Index by COICOP classification in February 2021
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METO/Z0/IOHIKA YIIYTCTBA

JeduHniyja HHIEKCA NOTPOLIAYKHX [MjeHa

HHAeKC MOTPOMIAYKMX ILiMjeHa MpeJCcTaB/ba Mjepy
IIpOMjeHa ILyjeHa [pou3BoJa M ycCiayra Koje
JoMahHMHCTBA KyNyjy pa/iy 3a/I0BOJbeha CBOjUX IMYHUX
norpeba Ha €KOHOMCKOM TepuTopujy bBocHe wu
XepLieroBuHe.

HamjeHna

CBpxa MNpUKyN/bakha NOTPOLIAYKUX LUjeHa Yy BbocHu u
Xep1ueroBruHH je fobujame Mjepe HHIALHje V 3eMJbH,
eHTUTEeTUMa U JUCTPUKTY Bpuko. [lopex Tora unzaekc
MOTPOIIAYKHUX IIMjeHa Ce KOPUCTU U 3a YCKahuBame
IJIaTa U 3apaja y CKJIaAy ca KOJIeKTUBHUM yrOBOPUMa,
Te MeH3Wja ¥ COLMjaTHUX laBama. Takohe ce KOPUCTHU U
3a O4YyBalbe BPHjeJHOCTH KOJ| yroBOpa C WH/EKCHUM
KJay3yJsama, oMmoryhyje nmopehewe crona nadJianmje c
JpyruM 3eMJ/baMa, oMoryhyje mnopebemwe KpeTamwa
LlMjeHa YHyTap 3eMJbe U3Mehy MojeJUHUX peruoHa U
CAy>KU Kao OCHOBa 3a JedJalluoHUpakbe MOojeJUHUX
MaKpOEKOHOMCKHX arperaTta y CTaTUCTULU
HaLMOHAJIHUX payyHa U Y ApyTe CBPXe.

UHAEeKC NOTpOIAYKMX
XepueropBuHu

nyjeHa y bBocaum wu

WHpekc noTpowaykux nujeHa y bocHu u XepreroBuHu
padyHa ce Ha 6a3M penpe3eHTaTHBHE JIMCTE MPOU3BO/A
kojy y 2021. roguHu 4yuHM 619 nmpousBoga. CBakor
Mjecelja NpUKyIba ce oko 21000 uujeHa Ha yHanpujez,
JedUHUCAaHOM Y30pKYy NPOJAajHUX MjecTa Ha JABaHAeCT
reorpadCcKux JoKaluja.

OGyxBaT MHAEKCA

lFeorpadpcku oGyxBar. llujeHe ce NpUKyIJbajy Ha
JIBaHaecT JioKaluuja (rpagoBa) y 3emsbu (Bama Jlyka,
Buxah, Bujesbuna, Bpuko, [lo6oj, UctouHo CapajeBo,
Mocrap, lIpujenop, CapajeBo, Tpebume, Ty3.a, 3eHura)
0labpaHUX IpeMa KpUTepUjyMy Opoja CTaHOBHUKA U
BUX0BOj y/03W y TreorpadckoM MOJpyYjy KojeM
npunazajy.

OGyxBat mnpousBojaa. OO6yxBaheHU Cy HajBaXKHUjU
NPOU3BOJH U YCIyTe KOje KyIyje CTAHOBHULITBO paju
¢éuHamHe mnoTpomwe. OO6yxBaT Jobapa W ycayra
pesioBHO ce peBujgupa Ja OuM ce odyBaja
penpe3eHTaTUBHOCT JIMCTE MPOU3BOJA C 063UpPOM Ha
yKyCe TOTpollaya M IbHUXOBe HABHUKe Yy TMOTIJeLy
KyTIOBHHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is used
as a measure of inflation in state, entites and District
Brcko. It can be used as an indicator of values with
index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2020 consisting of 619 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected in
12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of final
consumption are included in the index. The coverage of
goods and services is reviwed regularly in order to ensure
the representativnes of the basket with respect to the
consumer tastes and purchasing practices.



CHuMame 1 jeHa

CBe 1yjeHe ce MPUKYNJ/bajy JIOKAJHO Ha Ha4yMWH Ja
CHHMMaTeJ/bU Ol eHTUTETCKUX 3aB0/ia 32 CTATUCTUKY U
AreHuuje 3a cratuctuky buX pgob6ujajy jacHe
cnenuduKalmje Ha3uBa npousBoja U werose COICOP
mudpe Te jeAUHUILE Mjepe Koje Tpebajy mpoMaTpaTH Ha
TepeHy. CHUMaTe/bM Ha OCHOBY TUX HHOpMaIdja
CaMOCTaJIHO OWpajy KOHKpeTaH Mpou3BoJ 4ujy he
IIMjeHy CHUMATH Ha oApeheHOM MpoJIajHOM MjecTy.
CHUMaTe/b Mopa U3abpaTU KOHKPETHU NPOU3BOJ, Y
CKJIaJly ca KpUTepHjeM HajipoJaBaHujer Ipou3Bo/a Ha
JatoM mpoaajHoM Mjecty. [la 6u ce ocurypaso [Ja
CHMMaTeJbU U3 Mjecelia y Mjecel, CHUMajy LiUjeHe UCTUX
Mpou3BOJila, Te Ja OWU Cce MOIJIO MPAaTHUTH Koje
MPOU3BO/le CHUMATe/bH MOCMATPajy HA TEPEHY OHU Y
YOUTHUK yHOCe HW YHanpujes, JAedHUHUCAH CKyI
O ATHUX KapaKTepUCTHKA npousBoja U
“HpopMalMje 0 eBEeHTyaJHUM 3aMjeHaMa NpoM3BoJa
VKOJIMKO uX Oyzae. TakaB HayWH CHHUMama omoryhyje
npaheme MpoMjeHe KpeTamwa LujeHa u3Meby fBa
nmepuoJia, aju He W Topebeme MpocjeyHe nUjeHe
n3Meby pa3muuTuX reorpadckux JokKanyja.

3a noTpebe MHJEKcA MOTPOIIAYKUX LiMjeHa CHUMambe
LiMjeHa ce BpIIM c/befehux laHa y Mjecelly:

e 3a IOJ/bONpPUBpEeJHe IPOU3BOJAE KOjU cCe
[IpOo/ajy Ha NH{jallaMa LiyjeHe Ce NMPUKYI/bajy
JilBa IMyTa Mjece4HO M TO y HpBOj U Tpehoj
CeIMULY Y Mjecely;

e  3a CBe OCTaJle IIPOU3BO/iEe LIUjeHe ce, y CKIaAy
ca Baxehum EBpornckuM perysnaTuBaMa,
NPUKYIJbAjy jeJaHIyT MjecedHo (u3Meby 1. u
21. y Mjecelty) ¢ TUM [ia je BaXKHO OJpKaBaTHU
WCTH UHTepBaJ u3Mehy NpUKyN/barba.

Ilonaepu

[loHgepu Koju ce MNpUMjermyjy 3a H3padyyHaBame
MH/JleKCca NOTPOIIAYKUX LiMjeHa Cy KoepHUIMjeHTH KOju
OJlpaXkaBajy = peJaATUBHY  Ba)XXHOCT  0JabpaHMUX
Ipou3BoJa M yciayra Yy YKYIHO] HNOTPOLIbHU
JomahuHcTaBa Ha goMaheM TepuTopujy. [lomohy mwux
ce HM3payyHaBajy eJleMeHTapHM HHJEKCH Kao
NMOHJepyUcaHu mnpocjeny. basupanu cy Ha nojanuma
MOBE3aHUM ca GUHAIHOM MOTPOLIKOM AoMahHnHCTaBa
Y Ha IoJialiiMa o 6pojy CTaHOBHHKa.

[1aBHM H3BOp MoJaTaka 3a H3paJy IMOHJepa 3a
o6pavyH MHJEKCa NMOTPOIIAYKHX ILHjeHa je AHKeTa O
NOTpoLIkbY JoMahuHCcTaBa. 3a U3payyHaBamwke HHAEKC A
NOTPOLIAYKHUX LuyjeHa oJf, jaHyapa 2018. ropune
pUM]jemyjy ce MOHAEPH KOjH ce 6a3Hpajy Ha noganuma
1“3 AHKeTe 0 mHOTpourskM JgoMmahuHcraBa 3a 2015.
roguHy. [loHjepu ce cBake ToOAUHE KOPHUIYjy C
KpeTameM Ii1jeHa y IPeTX0HOj TOAUHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The price
collectors recive a clear specifications of the item name,
it's COICOP code and unit of measurment that they should
collect in specific outlet. They choose a concrete item for
price collecting in specific outlet, in accordance with the
criterion of the most sold products in that outlet. In order
to be sure that the collector is collecting prices for exactly
the same items each month, the form for the price
collecting also includes the informations on detailed
product description in terms of brands,variety and
quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor the
exact price change in two different periods, but not the
comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:
e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the domestic
territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Knacudukanuja

3a k/JMacupuKOBamke TNPOM3BOZA U3 CTATHUCTHUKE
MOTPOUIAYKUX [[UjeHa yroTpeb/baBa ce Kinacudpukanuja
JIMYHe ToTpolltbe mpeMa HamjeHu (Classification of
Individual Consumption by Purpose-COICOP) koja
JUjesid TPOLIKOBE Ha JBAaHAeCT OCHOBHUX OJjjes/baKa
IIPOU3BO/A U YCJyTa 3a KOje ce u3padyHaBajy UHEKCU.

Arperupame

N3pavyyHaBame HH/EKCa IOTPOLIAYKUX [{MjeHa I0YHbe
padyyHaweM eJleMeHTApHHUX HHJeKca (MHAeKca
IPOU3BO/ia) U MHJEKca pelpe3eHTaTHUBHUX CTAaBKU Ha
HUBOY rpajoBsa. Ilpy ToMe ce kao Mjepa cpeAme
BpUjeJHOCTU  KOPUCTU TeOMeTpHUjcKa  CpeayvHa.
ArperupaHy HHJEKCH Ce HAaKOH Tora H3padyHaBajy
kopuliTeweM JlacneypoBe ¢popMmyJie 3a MOHAEPUCAHY

apuUTMeTUYKy CpefiuHy, IIOYeBIIM Off HHAeKca
pelnpe3eHTaTUBHUX CTAaBKM Ha HUBOY eHTHTeTA CBe /0
ommTer HHAekca 3a bocHy u  XepuerosuHy.

PedepenTHa 6a3a 3a payyHame HHAekca je 2015.
roZiuHa.

Ocrane pepuHunyje

IIponsBoj: 6110 KOjU MPOU3BO/ UM YCIyTa 33 JJUYHY
NOTPOLIY KOjU Ce MOTy KyHnUTH. [pynmHH HasuB 3a
MIPOU3BO/IE U YCIYTE.

PenpeseHTaTMBHA CTaBKa: IIPOM3BOJ, HAa HAjHUXKEM
HUBOY arperanyje, OJHOCHO NPOU3BOJ Yy IpPOJAjHOM
MjecTy Ha jelHOj reorpadckoj JIOKaIuju 3a KOju ce
MOXe IIPOLMjeHUTH IOHJEep.

Crona mpoMjeHe: cTomna NpoMjeHe y cliequdUiHOM
pedepeHTHOM nepuoAy y nopehewy ca BpujefHOLINy
ca TMo4YeTKa TOr TMepHoja WJIM U3 KOHKPETHO
JebUHUPaHOT paHUjer nepyuoja.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of towns.
Elementary aggregate indices are calculated by using
Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions indices
at the level of entities to the overall index at the level of
Bosnia and Herzegovina. Reference base year for index
calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. L.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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