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HNHaekc noTpomaykux uujeHa y bocau u Xepuerosunu, mapr 2021
Consumer price index in Bosnia and Herzegovina, March 2021

Y mapty 2021.roguHe 3a6U/beKe€H pacT HUBOA
nyjeHa.

[lujeHe MpoM3BOJa U yCJayra Koje ce KOPUCTe 3a
JU4YHy noTpomwy y bocHu wu XepueroBuHu
MjepeHe UH/IEKCOM NOTPOLIAYKHUX LIKjeHa, y MapTy
2021.roguHe y O4HOCY Ha NpeTXOAHU Mjecel, y
pocjexy cy 3abusbexxkuse pact 3a 0,8%.

Bume npujeHe y ojjesbuuMa  XpaHa M
6e3ankoxonHa nwuha, Opjeha wu o06yha,
CraHOBame U pPeXUjCKH TPOIIKOBH, [IpeBo3 u
Ocrasa xo6pa u yciayre.

[locMmaTpaHo mno ojje/pliiMa IpeMa HaMjeHU
notpomtbe (COICOP), y maprty 2021. roauHe y
OJHOCY Ha IpeTXOJHU Mjecel, y IPOCjeKy je
3a0W/beXKEeH pacT OMjeHa y oAjesbluMa XpaHe U
6e3askoxosiHuX nuha 3a 1,2%, Oxjehe u o6yhe 3a
2,4%, CraHOBama U pPEXHUCJKUX TpPOILUKOBA 3a
0,1%, IlpeBo3a 3a 2,1% Te Ocranux mo6apa u
ycayra 3a 0,5%.

Huxe nujeHe y oajesbnuma AsikoxoaHux nuha
U aAyBaHa, Hamjemraja u amapara 3a
AomahuHcTBO Te Pekpeanyje u KyaType.

[locMaTpaHo 1o ofje/suMa IIpeMa HaMjeHU
notpomtbe (COICOP), y maprty 2021. roauHe y
OZJHOCY Ha NPeTXOJHU Mjecell, y NpOCjeKy je naj,
HUBOA LiMjeHa 3abu/beXXeH y  oJje/bLUMa
AnkoxosiHux nuha v ayBaHa 3a 0,1%, Hamjemtaja
Y anapata 3a gsomahuHcTBo 3a 0,6% Te Pekpeauuje
u kyatype 3a 0,1%.

In March 2021, on average, price Ilevels
increased.

By divisions of COICOP classification in March 2021
compared to previous month, price levels increased
by 0,8%.

Higher prices in divisions of Food and non-
alcoholic beverages, Clothing and footwear,
Housing and utilities, Transport and Other
goods and services.

By divisions of COICOP classification, in March 2021

as compared to the previous month, the price index
increased in divisions of Food and non-alcoholic
beverages by 1,2%, Clothing and footwear by 2,4%,
Housing and utilities by 0,1%, Transport by 2,1%
and Other goods and services by 0,5%.

Lower prices in divisions of Alcoholic drinks and
Tobacco, Furniture and furnishing and
Recreation and Culture.

By divisions of COICOP classification in March 2021
compared to previous month, the price index
decreased in divisions of Alcoholic drinks and
Tobacco by 0,1%, Furniture and furnishing by 0,6%
and Recreation and Culture by 0,1%.



Ha roaunmimeM HUBOY y NPOCjeKy 3a0U/beKeH
na/; HuBoa uujena oz, 0,5%.

HuBo yujena y mapty 2021.roguHe y oAHOCy Ha
WCTH Mjecel] IPeTX0/iHe roZiMuHe HIKU je 3a 0,5%.

[IpocjeyHn pacT 1LYjeHa 3abubexeH je Yy
ofje/piMMa XpaHa U 6e3aJikoxosiHa nuha 3a 1,1%,
AnkoxoJsiHa nuha u fyBaH 3a 1,9%, 3apaBcTBO 3a
0,7%, O6pasoBame 3a 0,3%, PecTopanu u xoTenu
Te OcTasia jo6pa u ycayre 3a 0,4%.

[Ipocjeunu majg 1MjeHa je 3abU/beXKEH V
onjessuiMa Opjeha u o6yha 3a 10,3%, Hamjemnraj,
amnapaTH 3a AoMahUHCTBO U PEJOBHO OJIp>KaBamkbe
kyhe 3a 2,0%, IlpeBo3 3a 3,6%, KomyHukauuje u
Pekpeanuja u kysatypa 3a 0,2%.

On annual level, on average, price levels
decreased by 0,5%.

The price level in March 2021 as compared to the
same month of the previous year decreased by 0,5%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
1,1%, Alcoholic beverages and tobacco by 1,9%,
Health by 0,7%, Education by 0,3% and Restaurants
and hotels and Other goods and services by 0,4%.

The decrease of prices on average was recorded in
divisions of Clothing and footwear by 10,3%,
Furniture and furnishing by 2,0%, Transport by
3,6%, Communications and Recreation and Culture
by 0,2%.



HUHJeKc NoTpoIavYKUX MjeHa npeMa kiaacupukanuju COICOP y mapty 2021. roaune
The Consumer Price Index by COICOP classification in March 2021

§ Oxi III 2021 1112021 112021 I-111 2021 1112021 1112021 L §
s AjesbaK 12021 | I 2020 XI12020 I-11 2020 02020 092015 Division S
=}
00 yKyr[aH HUHAEKC 100-8 99-5 101-6 98.8 101.2 101.4 Total Index 00
01 | Xpawau 101.2 | 101.1 103.2 100.6 102.2 105.0 | Feodandnon- 01
e3a/IKox. nuha alcoh.beverages
011 | Xpana 101.3 | 101.3 103.5 100.7 102.4 105.2 | Food o1
01.2 | Besasnk.nuha 100.3 99.6 100.8 99.5 100.3 102.6 Non-alc. drinks 01.2
02 AnxoxosiHa nuha 99.9 101.9 102.1 101.9 101.7 131.7 Alcoh.beverages | 02
M JyBaH : : : : ) - and tobacco
02.1 | AnxoxosiHa nuha 995 100.1 101.3 100.5 996 101.0 Alcoholic drinks 02.1
02.2 | Aysan 100.1 102.3 102.3 102.3 102.3 143.0 | Tobacco 02.2
03 | Opjehan oGyha 102.4 89.7 95.7 89.1 92.2 54,9 | Clothingand 03
footwear
03.1 | Onjeha 102.6 90.1 96.0 89.2 92.9 56.3 | Clothing 03.1
03.2 | O6yha 102.0 88.7 95.1 88.8 90.6 51.6 | Footwear 03.2
04 CraHOBame€, BOJA, Housing, water, 04
exexp. enepruja, | 100,1 | 100.0 100.2 99.5 102.6 108.9 | electricity, gas
rac ¥ Apyru eHep. and other fuels
04.1 | HajamHuHa 100.0 101.5 100.2 101.5 101.1 116.2 Actual rentals for | 04.1
’ ’ ’ ’ ’ ’ housing
04.3 | OppxaBame u 100.4 100.8 100.4 100.7 100.7 101.8 Maint. and repair | 04.3
TonpaBKa cTaHa ’ ’ ’ ’ ’ ’ of the dwelling
04.4 | BopgocHabaujeBame Wat 1 04.4
npaamnanrexom. | 100.0 99.4 100.0 99.4 99.5 104.0 | 5 PPY
ycayre miscellaneous
04.5 | EnexkTpuyHa Electricity, 04.5
eneprja, rac 1 100.1 | 100.0 100.3 99.3 103.4 109.7 | 2ot othen foots
JPYTH eHepreHTH
05 Hawmjemraj, Furnishings, 05
amapaTM 3a oM. U household
SenomHo o 99.4 98.0 99.6 98.5 98.5 94.0 | cquin. and
Kyhe rout.maint. of
the house
05.1 | Hawmjewraj, Furniture and 05.1
nokyRhcTBo, Tenucu 100.6 98.3 100.0 98.2 98.7 95.7 | furnishings,
Y ocTaJsie MoiHe carpets and other
HNPOCTHPKE floor coverings
052 | Texcrunin 100.4 | 985 100.0 98.4 99.1 91.0 | Household 052
npou3Bou 3a Kyhy textiles
05.3 | Kyhaucku ypebaju 993 98.8 99 4 98.9 99.0 921 Household 05.3
05.4 | CTakJIeHO U CTOJTHO Glassware. 05.4
hoerbe 99.8 98.7 100.6 98.7 99.2 89.0 | pipoare.
household
05.5 | Anar u ompema 3a 100.2 100.5 100.6 100.5 100.4 100.5 Tools and 05.5
kyhy u 6amry ) ) ’ ’ ’ ’ equipment for
05.6 | [Jlo6pa u ycayre 3a Goods and 05.6
Dereano 98.7 97.1 99.2 98.1 97.9 92.8 | ool
oAp>kaBame Kyhe routine
06 | 3apascrso 100.0 100.7 100.2 100.8 100.5 106.4 | Health 06
06.1 | MegHIIMHCKH Medical 06.1
POM3BOAN, 100.0 100.7 100.2 100.7 100.5 110.6 | products,
rnoMarasia u appliances and
onpema equipment
06.2 | 3ppaBcT. ycayre, 100.0 101.0 100.1 101.0 100.7 99.8 Out-patient serv. 06.2
0CHMM GOJIHUYKHX ) ) ) ’ ’ ’
063 | Bormmikeyeryre | 100,0 | 100.0 100.0 100.0 100.0 105.3 | Hospitalserv. | 06.3
07 | Hpesos 102.1 96.4 105.1 93.2 103.2 102.3 | Transport 07
07.1 | Kynosusa rosuia | 100,0 |  101.6 100.4 101.6 101.3 96.6 | Purchase of 07.1
hicl
07.2 | Ynorpe6a npes. 102.8 95.0 106.5 91.0 103.8 102.2 ‘(I)i)elrca(teison of 07.2
cpejcTaBa ’ ’ ’ ’ ’ ’ personal
073 | Venyrempesosa | 1000 | 100.8 | 1003 |  100.8 |  101.1|  109.4 | Transport 07.3

services

*Hacmaeak maéese
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08 | Kowywmcamaje | 1000 | 99.8 |  100.0 99.9 99.8 96.7 | Communication | 08
08.1 | TowTaHcke ycayre 100.0 100.0 100.0 100.0 100.0 100.0 Postal services 08.1
08.2 | TenedoHcka u Telephone and 08.2
Tesepakc onpema 99.9 95.9 99.4 95.7 96.1 65.5 telefax equipment
083 | Teredoricke 100.0 | 100.0 100.0 100.2 100.0 99.2 | Telephoneand | 08.3
Tesedakc yciayre telefax services
09 Pekpeanmja u 99.9 99.8 99.9 99.9 99.7 105.1 Recreation and 09
Ky/ITypa : ) : : ) - culture
09.1 | AyauoBu3yesiHa, Audio-suc. phot 09.1
(b{){-‘m‘; Miﬁfo p_a 99.9 97.1 100.5 97.1 98.1 745 |1 ;;;f pﬁ;ge;’s_"
onpema equipment
09.2 | Oct TpajH Other major 09.2
nospasapexpu | 101.0 |  101.4 99.3 101.1 101.1 105.4 | durables for recr.
KyJaTypy and culture
09.3 | Octanu npeAMeTH Other recr. items 09.3
W onpeMa 3a and equipment.
Do Ganry | 99:5 97.6 98.7 98.2 98.3 93.2 | Jordons omd pets
Y KyhHHU Jby6UMLH
09.4 | Ycayre pekp.u 100.0 100.1 100.0 100.2 100.1 114.7 Recreational and 09.4
KyJType cultural services
09.5 | HoBuHe, Kmbure 1 N Ts. 09.5
Do 100.0 | 100.8 100.1 100.8 100.5 106.5 | penspapers
stationery
09.6 | IMakeT apaHx. 100.0 99.9 100.4 99.0 97.5 102.9 Package holly.. 09.6
10 | OGpasosame 100.0 100.3 100.0 100.3 100.2 102.2 | Education 10
[IpeauIkocKo 1 Pre-primary and
AN 100.0 | 102.2 100.0 102.2 101.3 1111 | e
101 o6pa3oBame education 101
102 | Cpeamomkoncko 100.0 100.0 100.0 100.0 100.0 98.5 | Secondary 102
’ o6paszoBarbe education i
10.4 | YHUBEP3UTETCKO High school and 104
oBpasoparse 100.0 | 100.0 100.0 100.0 100.0 101.3 | university
education
10.5 | OGpa3oBame Educati .d. b 10.5
wonotmmmpanono | 100.2 | 100.6 100.2 100.5 100.5 103.8 | jouy D
HHBOY
11 | Pecropanuu 100.0 100.4 100.1 100.5 100.2 104.3 | Restaurantsand | 11
XOTe/H hotels
11.1 | Ycayre ucxpaHe 100.0 100.7 100.2 100.8 100.5 105.7 Catering services 11.1
11.2 | Ycayre cMmjewrTaja 100.0 98.4 995 98.3 98.4 96.3 Accommodation 11.2
services
12 Ocrajia ao6pau 100.5 100.4 100.0 100.3 100.1 98.6 Other goods and | 12
ycayre ) * : : : : services
121 | Jlwna mwera 100.9 100.7 100.1 100.5 100.2 98.2 | Personal care 121
123 | /1 12.3
noyre namjene | 100.3 | 100.2 98.1 99.9 99.1 88.2 | personal offects
n.e.c.
125 | Ocurypare 100.0 100.1 100.0 100.1 100.1 97.6 | Insurance 12.5
12.6 | dPuHaHcujcke 100.0 100.2 100.2 100.2 100.2 114.6 Financial services | 12.6
ycayre
127 | Ocraneycayre 100.0 100.1 100.0 100.1 100.1 101.5 | Other services 12.7

n.e.c




METO/ZOJIOIIKA YIIYTCTBA

JeduHunyja MHAEKCa NOTPOIIAYKUX LUjeHa

UHAEeKC NOTpOmMIAYKUX LUjeHa IpeicTaB/ba Mjepy
poMjeHa LMjeHa INpPOM3BOJAa W ycjayra Koje
JoMahMHCTBa KyIyjy paJid 33/10BO/beHA CBOjUX JIMYHUX
noTpe6a Ha €KOHOMCKOj TepuTopuju bBocHe wu
XepLeroBsuHe.

HamjeHna

CBpxa NpUKyI/baka NOTPOLIAYKUX LiMjeHa y bocHU u
XepieroBMHH je fobujame Mjepe uHPIaIHje v 3eMJbH,
eHTUTeTUMa U JlucTpukTy bpuko. [lopes Tora nHAekc
MOTPOLIAYKHKX LIMjeHa ce KOPUCTHU U 3a ycKJahuBambe
IJlaTa ¥ 3apajia y ckJaZly ca KoJIeKTUBHUM yTOBOpUMa,
Te MeH3Uja ¥ COLUjaJIHUX aBama. Takohe ce KOPUCTH U
3a O4yBal€ BPUjeJHOCTH KO/ YyroBopa € UHAEKCHUM
KJIay3yJiaMa, oMoryhyje nopehewe crona uedJanuje c
JpyruM 3em/baMa, omoryhyje mnopebhemwe KpeTama
[[MjeHa yHyTap 3eM/be W3MeDy MojeAUHUX peruoHa u
CIy’KU Kao OCHOBa 3a JAedJiallMOHUpParbe TOjeMHUX
MaKpOeKOHOMCKHX arperata y CTaTUCTULIU
HaLlMOHAJHUX payyHa U y Apyre CBpPXe.

UHaexkc mnoTpomlaykux nujeHa y bBocHu wu
XepueroBuH

Wnpekc noTpowmaykux nujeHa y bocuu v XepreroBuHu
pauyHa ce Ha 6a3u penpe3eHTaTHBHe JIMCTe IPOU3BOJA
kojy y 2021. roguHu 4vHU 619 mpousBoga. CBakor
Mjecelia NpyKymnJba ce oko 21000 nujeHa Ha yHanpujez
JlebrHHCaHOM y30pKY NPOJAjHUX MjecTa Ha JBaHAecT
reorpadcKkux JoKalyja.

OGyxBaT MHAEKCa

leorpadcku o6GyxBar. llujeHe ce HpuKyn/bajy Ha
JIBaHaecT Jiokanuja (rpagosa) y 3emsbu (bama Jlyka,
buxah, Bujespuna, Bpuko, /1060j, UcTtouno Capajeso,
Mocrap, [Ipujenop, CapajeBo, Tpebume, Tyaia, 3eHuna)
0/abpaHUX IpeMa KpUTepujy Opoja CTAaHOBHUKA U
IBUXOBOj YyJ03UW y TeorpapckoM NOAPYYjy KojeM
[punazajy.

OGyxBaT mpou3Boja. O6yxBaheHu cy HajBaXHUjU
HIPOU3BOJU U YCJIyTe KOje KyIlyje CTAHOBHHUIITBO PaJu
¢éunanHe mnorpome. O6yxBaT mgoGapa U yciayra
peloBHO ce peBUAWpa Ja OWU ce oOdyBasa
penpe3eHTATUBHOCT JIUCTE MPOU3BOJA C 063UPOM Ha
yKyce MOTpOIlaya W HHUXOBe HABUKe Y TMOIJIeLy
KYTOBHHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is used
as a measure of inflation in state, entites and District
Brcko. It can be used as an indicator of values with
index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2020 consisting of 619 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected in
12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of final
consumption are included in the index. The coverage of
goods and services is reviwed reqularly in order to ensure
the representativnes of the basket with respect to the
consumer tastes and purchasing practices.



CHUMame [MjeHa

CBe 1jeHe ce MNPUKYI/bajy JIOKAJHO Ha HAuWH Ja
CHUMaTe/bU 0/l eHTUTETCKUX 3aBOJA 3a CTATUCTUKY U
Arennuje 3a cratuctuky bBuX go6ujajy  jacHe
cnenuduKalje Ha3uBa NpousBoja u werose COICOP
uudpe Te jeAUHUIE Mjepe Koje Tpebajy ocMaTpaTH Ha
TepeHy. CHUMaTe/bM Ha OCHOBY THUX HWHpOpMauuja
caMOCTaJIHO OMpajy KOHKpeTaH INpov3BoJj, uujy he
L[MjeHy CHMMaTH Ha oJijpeheHoM MNpoJajHOM MjecTy.
CHuMaTe/b Mopa M3abpaTH KOHKPETHU MPOU3BOJ Y
CKJIaZly Ca KpUTEPHUjeM HajlpolaBaHUjer IporM3BOia Ha
JaToM mpojajHoM Mjecty. [la 6U ce ocurypajio Ja
CHMMAaTeJ/bU U3 Mjecela y Mjecel] CHUMAjy LiijeHe UCTUX
NpousBoJa, Te Ja OM ce MOIJIO MPaTUTH Koje
MPOM3BO/le CHUMAaTe/bH [I0CMATpajy Ha TepeHy OHU Y
YOUTHUK yHOCe U YyHampujes JAedUHUCAH CKYT
JOJATHUX KapaKTepUCTHKa NpoU3BOJa U
vHdopMalyje 0 eBeHTyaJJHUM 3aMjeHaMa IPOU3BoJa
YKOJMKO UX Oyze. TakaB HayMH CHHMMama oMmoryhyje
npahemwe MNpoMjeHe KpeTama LMjeHa H3Mehy /JBa
nmepuosa, aJau He U Topeheme MpocjedyHe IujeHe
n3Mehy pasMuuTHX reorpadCcKux JoKaluyja.

3a moTpebe MHJIeKca MOTPOIIAYKUX [[MjeHa CHUMame
I[MjeHa ce BpILU c/besiehux laHa y MjeceLy:

e 32 IO/BONPUBpESHE TMPOU3BOZAE KOjU ce
[IpOJajy Ha IMjalaMa LUjeHe ce NPUKYI/bAjy
JlBa MyTa MjeceyHo U TO y HpBOj U Tpehoj
CeIMULIUM Y MjeceLy;

e  3a CBe OCTaJsle MPOU3BO/ie LIUjeHe Ce, Y CKIaay
ca Baxxehum EBpornckum perysiaTuBama,
MPUKYIUBbAjy jeaHnyT MjecedHo (u3meby 1. u
21. y Mjecelly) c THM [ia je BaXKHO OJ[pXKaBaTH
WCTU UHTEPBaJ U3Mehy MpUKYI/baba.

Ilonaepu

[loHgepy Koju ce mpuMjewmyjy 3a H3padyyHaBambe
MH/JleKca NOTPOLIAYKUX LIMjeHa cy KoeQUIUjeHTH KOjUu
oJlpakaBajy = peJAaTHUBHY  Ba)XXHOCT  oJjabpaHUX
npou3BoJa M ycayra y YKYIHOj IOTPOLIkbH
nomahuHcTaBa Ha soMaheM TepuTopHjy. [lomohy mux
ce HM3payyHaBajy eJeMeHTapHU MHJAEKCH Kao
NOHJepucaHy npocjeny. basupanu cy Ha nojauuma
NOBe3aHHUM ca GMHAJIHOM NOTPOLIHOM JoMahuHCTaBa
Y Ha MojaLivMa o 6pojy CTaHOBHHKA.

[JlaBHM W3BOp MNoJaTaka 3a H3pajy MNOHJepa 3a
o6payyH MHJEKCca MOTPOLIAYKUX IUjeHa je AHKeTa O
noTpoLmky foMahrHcTaBa. 3a U3payyHaBambe HHJEKCa
MOTPOIIAYKKUX LHjeHa of jaHyapa 2018. roaunHe
MpUMjeYjy ce MOHJEPH KOju ce 6a3upajy Ha nmoganuma
n3 AHkeTe o moTpoumkd gomahuHctaBa 3a 2015.
roanHy. lloHzepu ce cBake TroJuHe KOpUTYjy C
KpeTameM Li1jeHa y TPeTX0/AHOj TOJUHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The price
collectors recive a clear specifications of the item name,
it's COICOP code and unit of measurment that they should
collect in specific outlet. They choose a concrete item for
price collecting in specific outlet, in accordance with the
criterion of the most sold products in that outlet. In order
to be sure that the collector is collecting prices for exactly
the same items each month, the form for the price
collecting also includes the informations on detailed
product description in terms of brands,variety and
quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor the
exact price change in two different periods, but not the
comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the domestic
territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Knacudukanuja

3a kyacupUKOBalke IMPOU3BOJA U3 CTATUCTHUKE
NOTPOLIAYKHUX IMjeHa ynoTpebsbaBa ce Knacudpukanuja
JIMYHe TNoTpolue npeMa HamjeHu (Classification of
Individual Consumption by Purpose-COICOP) «koja
JUjes TPOIIKOBE Ha JIBAHAECT OCHOBHHUX OjijesbaKa
NpOM3BO/ia U yCJIyra 3a Koje ce U3payyHaBajy UH/eKCH.

Arperupame

W3payyHaBame UH/ieKCa MOTPOLIAYKUX LIHjeHa IOYHbe
pauyHaweM  eJleMeHTAapHUX HHJeKca (uHZAeKca
NPOU3BO/a) U MH/IeKCa penpe3eHTaTUBHUX CTaBKHU Ha
HMBOY rpafoBa. Ilpy ToMe ce kao Mjepa cpejme
BpUjeJHOCTA KOPUCTH TeOMeTpUjCKa  CpejJuHa.
ArperupaHyd MHJEKCU Ce HAKOH TOra M3padyyHaBajy
kopuuiTeweM JlacneypoBe ¢popMysie 3a NMOHJEPUCAHY

apUTMeTHYKYy CpeJiMHy, I[O4YeBLIM Off HHJAEKca
penpe3eHTaTUBHUX CTaBKM Ha HUBOY eHTHUTeTa CBe [0
onmter MHJAekca 3a bocHy u  XepuerosuHy.

PedepenTHa 6a3a 3a pauyHame HHAekca je 2015.
roJvHa.

Ocrasne aepuHULYje

IIpousBoA: GHJIO KOjU ITPOU3BOJ, UJIM YCIyTa 3a JINYHY
NOTPOLIY KOjU ce MOry KynuTu. ['pynHU HasuB 3a
NIPOM3BO/ie U YCJIyTe.

Penpe3eHTaTMBHA CTaBKa: NpPOU3BOJ, Ha HajHIKEM
HHUBOY arperanuje, OAHOCHO NPOW3BOJ Yy NpPOJajHOM
MjecTy Ha jeHOj reorpadckoj JIOKal{ju 3a KOju ce
MO2Ke NPOLMjeHUTH IOHJED.

Croma mpoMmjeHe: cTomna NpoMjeHe y CrenupruIHOM
pedepeHTHOM Neproja y nopehemwy ca BpujegHOINy
ca TOYeTKa TOr TMepuoJla WM U3 KOHKPETHO
JebHHUpaHOr paHHjer Nepuoja.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of towns.
Elementary aggregate indices are calculated by using
Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions indices
at the level of entities to the overall index at the level of
Bosnia and Herzegovina. Reference base year for index
calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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