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EKOHOMCKE CTATUCTHUKE
ECONOMIC STATISTICS

UHAekc noTpolaykux nujeHa y bocau u XepueroBunu, okro6ap 2021.
Consumer price index in Bosnia and Herzegovina, October 2021

Y okto6py 2021.roauHe 3aGW/beKeH pacT
HUBOA LiUjeHa.

[ujeHe mpou3BOJa U ycjayra Koje ce KOpPUCTe 3a
JUYHYy noTpouwwby y bBocHu u XepueroBuHu
MjepeHe MHJEKCOM TOTPOIIaYKUX LUjeHa, Y
oKkTOOpY 2021.roguMHe y OJHOCYy Ha NPETXOJHU
Mjecell, y IPOCjeKy Cy 3ab6U/bexxujie pacT HUBOA 3a
2,0%.

Bume nujeHe y oajesbnuMa  XpaHa U
6e3a/JIKOXOJIHM Hanuny, AakoxosHa nuha m
AyBaH, Ogjeha u 06yha, CraHOBame U pexXUjCKH
TpomikoBy, Hamjemraj wu amapatu 3a
AomahuHCcTBO, IIpeBos3, O6pa3oBame,
Pectopann u xoteau Te Ocrana go6pa u
yciayre.

[locMaTpaHo 1O ofje/bLiMMa IIpeMa HaMjeHHU
notpouitbe (COICOP), y okTobpy 2021. rogune y
OJHOCYy Ha IpeTXOJHU Mjecel, y IpOCjeKy je
3abu/beXKeH pacT LUjeHa y ofje/bliuMa XpaHa U
6e3aJIKOX0oJIHM Hanuuu 3a 1,5%, AnkoxosiHa nuha
u aysaH 3a 0,1%, Opjeha u o6yha 3a 1,9%,
CTaHOBalke W PpEXHUjCKHM TPOWKOBH 3a 5,7%,
Hawmjemrraj u amaparu 3a gomahuHcTBOo 3a 1,0%,
[IpeBo3 3a 3,5%, O6pazoBame 3a 0,2%, PecTopanu
u xoTeau 3a 1,4% Te Ocrtana fobpa U yciayre 3a
0,6%.

Ha roaummeM HMBOY Y MPOCjeKy 3a0U/bEKEH
pact HuBoa nujeHa oj 4,3%.

Hugo nujena y oktobpy 2021.roagnHe y oJHOCY Ha
HCTH Mjecel NpeTxoJHe roAuHe BUlH je 3a 4,3%.
[IpocjeuHu pacT nujeHa 3a6U/bEXKEH je Y oJjjesbIiuMa
XpaHa ¥ 6e3aJIKOX0JIHU Hamuiy 3a 6,7%, AJKoxoJHa
nuha u fyBaH 3a 1,9%, CTaHOBake U PEXUjCKU U3aLU
3a 2,0%, Hawmjemrraj, amapatu 3a gomahuHCTBO U

In October 2021, on average, price levels
recorded an increase.

By divisions of COICOP classification in October 2021
compared to previous month, price level recorded an
increase by 2,0%.

Higher prices in divisions of Food and non-
alcoholic beverages, Alcoholic drinks and
Tobacco, Clothing and footwear, Housing and
utilities, Furniture and furnishing, Transport,
Education, Restaurant and Hotels and Other
goods and services.

By divisions of COICOP classification, in October
2021 as compared to the previous month, the price
index increased in divisions of Food and non-
alcoholic beverages by 1,5%, Alcoholic drinks and
Tobacco by 0,1%, Clothing and footwear by 1,9%,
Housing and utilities by 5,7%, Furniture and
furnishing by 1,0%, Transport by 3,5%,
Restaurants and Hotels by 1,4% and Other goods
and services by 0,6%.

On annual level, on average, price levels
increased by 4,3%.

The price level in October 2021 as compared to the
same month of the previous year increased by 4,3%.
The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
6,7%, Alcoholic beverages and tobacco by 1,9%,
Housing and utilities by 2,0%, Furniture and



pelloBHO oApkaBamwe Kyhe 3a 2,4%, 3paBcTBO 3a
0,9%, lpeBo3 13,5%, Pekpeauuja u kyatypa 3a 1,4%,
O6pa3oBame 3a 0,2%, PecTopanu u xoTesu 3a 1,8% Te
Ocrana go6pa u ycayre 3a 1,3%.

[Ipocjeunn majx UujeHa je 3a0U/beKEH Y
ojjesbiiuMa  Opjeha u obyha 3a 8,7% Te
KomyHukanuje 3a 0,3%.

furnishing by 2,4%, Health by 0,9%, Transport by
13,5%, Recreation and Culture by 1,4%, Education
by 0,2%, Restaurants and hotels by 1,8% and Other
goods and services by 1,3%.

The decrease of prices on average was recorded in
divisions of Clothing and footwear by 8,7% and
Communications by 0,3%.



HUHAeKC NoTpoIIavYKHUX BjeHa npema Kiaacupukanuju COICOP y okTo6py 2021. roauHe
The Consumer Price Index by COICOP classification in October 2021

§ . X 2021 X2021 X2021 1-X2021 2021 X2021 L §
g Omjemax 1X 2021 X 2020 XI12020 1-X 2020 2020 02015 Division S
=]
00 YKynaH HHAEKC 102.0 104.3 104.4 101.2 104.0 104.1 Total Index 00
01 | Xpanan 101.5 | 106.7 | 106.5 102.4 105.4 108.3 | Fodandnon ) 01
e3a/IKox. nuha alcoh.beverages
011 | Xpana 101.3 106.9 106.6 102.6 105.5 108.4 | Food 011
012 | Besanx maha 1029 | 105.0| 105.2 100.8 104.6 107.0 | Nowalc.drinks | 012
02 AnkoxosiHa nuha 100.1 101.9 102.3 101.9 102.0 132.0 | Alcoh.beverages | 02
U AyBaH and tobacco
02.1 | AnxoxosiHa nuha 100.2 100.2 102.4 100.2 100.6 102.1 Alcoholic drinks 02.1
022 | Aysan 100.0 | 1023 | 102.3 102.3 102.3 143.1 | Tobacco 022
03 | Oajehau o6yha 101.9 91.3 97.1 90.7 93.5 55.6 | Clothingand 03
footwear
03.1 | Opjeha 101.5 92.3 97.9 91.6 94.8 57.4 | Clothing 03.1
032 | O6yha 102.8 88.9 95.0 88.7 90.5 51.6 | Footwear 03.2
04 CraHOBame€, BOJA, Housing, water, 04
enextp. enepruja, | 1057 | 102.0 | 101.8 100.7 104.3 110.7 | electricity, gas
rac v Apyru eHep. and other fuels
04.1 | HajamHuHa 100.0 102.1 102.1 102.6 103.0 118.4 Actual rentals for | 04.1
housing
04.3 | OxpkaBame U 100.6 103.3 103.0 101.6 103.3 104.4 | Maint. and repair | 04.3
nonpaBKa CTaHa ’ ' ' ’ ’ ’ of the dwelling
04.4 | BopmocHabjujeBame Wat )§ 04.4
e o 100.7 | 100.5| 101.1 99.7 100.5 105.1 | Watersupply
ycayre miscellaneous
045 | E Electricity, 04.5
e;‘j;ff,fj’;f’:jw 107.5 102.2 101.9 100.6 105.1 1114 | o oibes foats
JIpyTy eHepreHTH
05 Hamjemraj, Furnishings, 05
amapaTi 3a JOM. U household
PEAOEHO OAp. 101.0 102.4 102.8 99.6 101.6 97.0 | cquip.and
Kyhe rout.maint. of
the house
05.1 | Hawmjeruraj, Furniture and 05.1
nokyhcTBo, Tenucy 101.5 106.3 106.6 101.1 105.2 102.0 | furnishings,
Y oCTaJie oAHe carpets and other
IpPOCTUPKe floor coverings
05.2 | TekcTHaRM 100.5 100.3 100.1 98.8 99.2 91.]1 | Household 052
poM3BO/H 3a Kyhy textiles
053 | Kyhawckuypebajn | 1004 |  100.4 | 100.8 99.5 100.4 93.4 | Household 05.3
05.4 | CrakJileHO ¥ CTOHO Glassware. 05.4
noobe 100.0 101.0 | 102.5 99.8 101.1 90.7 | ibreware and
household
05.5 | Anaru onpema sa 100.2 101.0 101.1 100.6 100.9 101.0 | Toolsand 05.5
kyhy u 6auty gquipmeqt for
05.6 | [Jlo6pa uycayre 3a Goods and 05.6
pes1oBHO 101.1 101.6 101.9 98.8 100.5 95.3 | cervices for
oJip>kaBambe Kyhe routine
06 | 3apapcreo 100.0 | 100.9 | 100.7 100.7 101.0 107.0 | Health 06
06.1 | MeaWIMHCKH Medical 06.1
TPOHM3BOAH, 100.0 100.8 100.6 100.7 100.9 111.1 | products,
noMarasa 1 appliances and
ompema equipment
06.2 | 3gpaBcT. ycayre, 100.0 101.3 101.0 100.9 101.5 100.6 | Out-patient serv. 06.2
OCUM GOJTHUYKHX
06.3 | BosHuuke ycayre 100.0 100.0 100.0 100.0 100.0 105.3 Hospital serv. 06.3
07 | Mpesos 103.5 | 113.5| 113.0 104.2 111.0 110.1 | Transport 07
07.1 | KynoBuHa BosuJsa 100.3 102.3 102.1 102.4 103.0 98.2 | Purchase of 07.1
vehicles
072 | Ynorpe6a npes. 1043 | 1172 | 1167 105.0 113.7 112.0 | Operationof | 07.2
cpeAcTaBa personal
07.3 | Veayre npesosa 101.1| 1021 | 100.9 100.8 101.7 110.1 | Transport 073

services

*Hacmaeak maé6ene




§ oxi X 2021 X2021 X2021 1-X2021 2021 X 2021 Divisi §
S AjeRaK IX 2021 X 2020 XII 2020 1-X 2020 2020 02015 tviston S
08 KomyHukanuje 100.0 99.7 99.8 99.8 99.7 96.5 Communication 08
08.1 | TomTaHcke ycayre 100.0 100.0 100.0 100.0 100.0 100.0 Postal services 08.1
08.2 | Tened Teleph d 08.2
renedarc onpena 99.4 93.7 96.8 94.6 93.5 63.7 | totofon equuipment
083 | Tenedoncre 100.0 | 100.0 | 100.0 100.1 100.0 99.2 | Telephoneand | 08.3
Tesedakc ycayre telefax services
0 | pexpeannjan 100.0 | 101.4 | 101.6 100.4 101.5 106.9 | Recreationand | 09
091 gYﬂ“"B“Sye““a' 100.7 101.7 | 103.9 98.5 101.4 77.1 | Audio-euc.photo | 09.1
0TO 1 HHPOP. and inf. process.
] t
09.2 Oolzgsr; TpajHa gl]t;llgi"mme;jor 09.2
ao6pa 3a pekp. U 1000 1015 994 1004 1012 105 5 durablesfor recr.
KyJTypy and culture
09.3 | Ocranu npeaMeTH Other recr. items 09.3
Y onpeMa 3a d i t
Doxpeatnty Gamry | 100.0 98.8 99.0 98.4 98.6 93.4 | L dons and pets
Y KyhHU JbyOGUMIT
034 | Venyre pexp. 100.4 | 1016 | 101.6 100.6 101.7 116.5 | Recreationaland .| 09.4
095 | H , N . 09.5
e 100.1 | 1020 1021 101.1 102.5 108.7 | pewspapers
stationery
09.6 | Maxerapamx. 95.9 102.8 103.1 101.6 100.1 105.7 | Package holly. 09.6
10 | O6pazosame 100.2 | 100.2 | 100.2 100.2 100.3 102.4 | Education 10
Mpeioco H 101.2 | 1009 | 100.9 101.5 102.3 112.1 | prebrmayand
10.1 o6pa3oBame education 10.1
102 | Cpemmomxoncko 100.4 100.1 100.1 100.0 100.1 98.6 | Secondary 102
’ o6pasoBame education ’
10.4 | YHUBep3UTETCKO High school and 104
06pagoBaH)e 1000 1000 1000 1000 1000 1013 university
education
10.5 | O6pasoBame Education n.d. by 10.5
werepmmmranono | 100.4 | 100.6 |  100.6 100.5 100.9 104.2 | o
HHUBOY
11 | Pecropannu 101.4 | 101.8| 102.0 100.6 102.1 106.3 | Restaurantsand | 11
XOTeJu hotels
11.1 | Ycayre ucxpane 101.6 102.3 102.3 100.9 102.6 107.9 | Catering services 11.1
11.2 | Ycayre cmjewmiTaja 100.1 98.6 999 98.6 98.8 96.8 ?;:lzzversrzodation 11.2
12 | Ocraxa po6pamu 100.6 101.3 101.1 100.4 101.2 99,7 | Othergoodsand | 12
ycayre services
121 | Jluuna wera 101.0 102.3 101.8 100.6 101.9 99.9 | Personal care 121
123 | /1 peame 12.3
pyre namene 100.4 97.0 | 982 99.1 99.1 88.3 | personal effects
n.e.c.
12.5 | Ocurypame 100.0 100.0 100.0 100.1 100.1 97.6 | [nsurance 125
126 | Gusancrjcre 1000 | 1002 | 100.2 100.2 100.2 114.6 | Financial services | 12.6
12.7 | Ocrane ycayre 100.0 101.1 101.1 100.7 101.1 102.5 | Other services 12.7

n.e.c




METO/OJ/IOIIKA YIIYTCTBA

JeduHunuja uHAeKca NOTPOIIAYKUX LUjeHa

HHAeKC MOTPOMIAYKMX ILiMjeHa MpeJCcTaB/ba Mjepy
[IpoOMjeHa LMjeHa IpOM3BOJAa U ycayra Koje
JoMahHMHCTBa KyNyjy paZy 3a/l0BOJ/betba CBOjUX JIMYHUX
nmotpeba Ha €EKOHOMCKOM Teputopuju bocHe wu
XepLieroBuHe.

HamjeHna

CBpxa MNpHUKyIl/bakha NOTPOLIAYKUX LUjeHa Yy bocHU u
Xep1LeroBruHH je fobujame Mjepe HHPIAIHje Y 3eMJbY,
eHtuteTuMa U Juctpukty bpuko. [lopeg Tora nungexc
MOTPOIIAYKHUX IIMjeHa Ce KOPUCTH U 3a YCKIahuBame
IJIaTa U 3apaja y CKJIaAy ca KOJIeKTUBHUM yrOBOPUMa,
Te eH3Mja ¥ COLUja/IHUX laBamba. Takohe ce KOPUCTHU U
3a o4yyBake BPHUjeJHOCTH KOJ| yroBopa C UHAEKCHUM
KJay3yJsama, oMmoryhyje nmopehewe crona nadJianmje c
JpyruM 3eMJ/baMa, oMoryhyje mnopebeme KpeTama
[[MjeHa yHyTap 3eMJ/be u3MeDhy MojeJMHUX peruoHa u
CIy’)KM Kao OCHOBa 3a JedJalioHUpame I0jeJUHUX
MaKpOEKOHOMCKHX arperaTta y CTaTUCTULU
HallMOHAJIHUX padyyHa U y pyTre CBpXe.

UHAEKC MnoTpomavyKux
XepueroBuHu

nyjeHa y bBocaum wm

WHpekc noTpomavykux nujeHa y bocHu u Xepreropusu
padyHa ce Ha 6a3u pelnpe3eHTaTUBHE JIUCTe IPOM3BO/a
kojy y 2021. roguHu 4yuMHM 619 npousBoga. CBakor
Mjecelja NpUKyIJba ce oko 21000 uujeHa Ha YHanpuje,
JepUHUCAaHOM Y30PKY IPOJAjHUX MjecTa Ha JBaHAeCT
reorpadCcKyx JoKamuja.

OGyxBaT MHAEKCA

lFeorpadpcku oGyxBar. llujeHe ce NpUKyIJbajy Ha
JIBaHaecT JioKaluja (rpagoBa) y 3emsbu (Bama Jlyka,
Buxah, Bujesbuna, Bpuko, [lo6oj, UctouHo CapajeBo,
Mocrap, lIpujenop, CapajeBo, Tpebume, Ty3.a, 3eHura)
0fabpaHUX TNpeMa KpUTepHjy Opoja CTAaHOBHUKA U
BUX0BOj y/03W y TreorpadckoM MOJPyYjy KojeM
npUunazjajy

O6yxBatT mpousBoja. O6yxBaheHM cCy HajBaXKHUjU
NPOU3BO/IU U YCIIYTE KOje KyIyje CTAHOBHUIITBO Paju
¢éuHamHe mnoTpomwe. OO6yxBaT Jobapa W ycayra
peZioBHO ce peBujupa Ja 6uU ce ouyBaja
penpe3eHTaTUBHOCT JIMCTE MPOU3BOJIA C 063UPOM Ha
YKyce TMOTpollaya W HUXOBE HABUKe Yy TMOTJEAy
KyTOBHUHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is used
as a measure of inflation in state, entites and District
Brcko. It can be used as an indicator of values with
index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2020 consisting of 619 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected in
12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of final
consumption are included in the index. The coverage of
goods and services is reviwed regularly in order to ensure
the representativnes of the basket with respect to the
consumer tastes and purchasing practices.



CHuMame [ MjeHa

CBe LyjeHe ce MNpPUKYIL/bAjy JIOKAJHO HAa Ha4dWH Ja
CHHUMAaTeJ/bU OJf EHTUTETCKUX 3aBOJa 3a CTaTUCTUKY U
Arennuje 3a cratuctuky buX pob6ujajy jacHe
cnenuduKalmje Ha3uBa npousBoja U werose COICOP
mudpe Te jeAUHULLE Mjepe Koje Tpebajy IpoMaTpaTH Ha
TepeHy. CHMMaTe/bU Ha OCHOBY THUX HHopMalHja
CaMOCTaJIHO OWpajy KOHKpeTaH Mpou3BoJ 4ujy he
[[MjeHy CHUMaTH Ha oJpeheHOM NpPOJajHOM MjecTy.
CHUMaTe/b MOpa M3abpaTU KOHKPETHU MPOU3BOJ, Y
CKJIaZly Ca KpUTepHjeM HajlpoJaBaHujer Iporu3Bo/Ja Ha
JaToM npojajHoM MjecTy. [la 6u ce ocurypaso za
CHUMaTeJ/bU U3 Mjecelia y Mjecel, CHUMajy LiUjeHe UCTUX
npou3BoJia, Te Ja OWM Cce MOIJIO MpPaTUTH Koje
MpOM3BOJie CHUMaTe/bH MOCMATPajy Ha TepeHy OHU y
YOUTHUK yHOCe W YyHamnpujes, aAedUHHCAH CKyT
JO0JlaTHUX KapaKTepUCTHUKa Npou3BoOJa U
“HpopMalMje 0 eBEHTYyaJHUM 3aMjeHaMa MpOoM3BOJa
YKOJIMKO UX Oyne. TakaB HaUMH CHUMama oMoryhyje
npahewe IpoMjeHe KpeTama LujeHa u3Mehy nABa
nmepuoJia, aju He W Topebeme MpocjeyHe nUjeHe
n3Mebhy pa3IMyuTHX reorpadCcKux JoKaiuja.

3a noTpebe MHJEKCA MOTPOIIAYKUX L[[MjeHAa CHUMAambe
LiMjeHa ce BpIIM c/befehux jlaHa y Mjecelly:

e 33 TI0J/bONpPHUBpeSHE TPOU3BOZE KOjU Ce
[IpoJiajy Ha NMjallaMa L{jeHe ce NPUKYI/bajy
JlBa IyTa MjeceyHO W TO y npBoj u Tpehoj
CeIMMIIM Y MjeceLyy;

e  3a CBe OCTaJjle IPOM3BO/Je LiMjeHe ce, y CKIaay
ca Baxehum EBpolckMM perynaTuBaMa,
NPUKYIJBAjy jejaHIyT MjecedHo (u3Mebhy 1. u
21. y Mjeceny) ¢ TUM /ja je BXXKHO OZpKaBaTH
WCTH UHTEpBaJ U3Mehy NpuKy/barmba.

Ilonaepu

[loHgepu Koju ce MNpUMjermyjy 3a H3padyyHaBame
MH/IeKCca NOTPOIIAYKUX [[MjeHa Cy KoePHULUjeHTH Koju
oJlpa)kaBajy = peJATHUBHY  BaXXHOCT  oJabpaHux
Npou3BOJa M ycayra y YKYNHO] MOTPOIIHHU
JomahuHcTaBa Ha goMaheM TepuTopujy. [lomohy mwux
ce HM3payyHaBajy eJeMeHTapHM HHJEKCH Kao
MOHJEpUCaHU Mpocjenu. basupaHu cy Ha nojanuma
MOBE3aHUM ca GUHAIHOM NMOTPOLIKOM AoMahnHCTaBa
Y Ha noJanMa o 6pojy CTaHOBHHKa.

[aBHM H3BOp MoJaTaka 3a HU3paZly MOHJepa 3a
obpavyH MHJEKCa MOTPOIIAYKHX LHjeHa je AHKeTa O
NOTpPOLIY JoMahMHCTaBa. 3a U3payyHaBambe HHAEKC A
NOTPOLIAYKHUX LuyjeHa oJf, jaHyapa 2018. ropune
pUM]jemyjy ce MOHAEPH KOjH ce 6a31pajy Ha mojanuma
1“3 AHKeTe 0 mHOTpourskM JgoMmahuHcraBa 3a 2015.
roguHy. [loHzepu ce cBake roJuHe KODHUTHpPAjy C
KpeTameM Ii1jeHa y IPeTX0HOj TOAUHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The price
collectors recive a clear specifications of the item name,
it's COICOP code and unit of measurment that they should
collect in specific outlet. They choose a concrete item for
price collecting in specific outlet, in accordance with the
criterion of the most sold products in that outlet. In order
to be sure that the collector is collecting prices for exactly
the same items each month, the form for the price
collecting also includes the informations on detailed
product description in terms of brands,variety and
quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor the
exact price change in two different periods, but not the
comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the domestic
territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Knacudpukanuja

3a kJacuduKoBamke MPOU3BOJA U3 CTATHCTHKE
MOTPOIIAYKHUX LIjeHa ynoTpebsbaBa ce Kiacudukanuja
Jin4yHe mnoTpoute npema HamjeHu (Classification of
Individual Consumption by Purpose-COICOP) koja
JYjesld TPOILKOBe Ha JBAaHAeCT OCHOBHHX oOjijjesbaKa
NPOM3BOJIa U yCJIyra 3a Koje ce U3payyHaBajy UHJEeKCH.

Arperupame

M3padyHaBamwe UHJeKca IOTPOLIAYKHUX LiMjeHa I0YHbe
pauyHameM ejJleMeHTapHUX UHJeKca (uMHAeKca
NPOM3BOJA) U HHJleKca pelpe3eHTaTUBHUX CTaBKU Ha
HUBOy rpajoBa. [Ipy ToMe ce Kao Mjepa cpeAme
BpUjeJHOCTU  KOPUCTU TeOMeTpHUjcKa  CpeayvHa.
ArpervpaHy HWHJEKCH Ce HAaKOH Tora H3padyHaBajy
kopuiheweM JlaceypoBe ¢opmyJie 3a MOHAEPUCAHY

dPpUTMETUIKY CpeJuHy, IOo4YeBIIM Oy HHAEKCa
penpe3eHTAaTUBHUX CTABKHW HA HUBOY €HTUTETA CBE 10
ornumTer HHJEKCa 3a BOCHy H Xep].[eI‘OBI/IHy.

PedepenTHa 6a3a 3a payyHame HHAekca je 2015.
roJivHa.

Ocrane gepuHunyje

IIpousBoj;: 61JI0 KOjU TPOX3BOJ WM yCIyTa 3a JUYHY
NOTPOLIKBY KOjU ce MOry KynuTH. [pynHM HasuB 3a
NPOU3BO/IE U YCIIyTE.

PenpeseHTaTHBHA CTaBKa: NPOU3BOJ Ha HajHMXKeM
HUBOY arperaiyje, 0JJHOCHO NpPOU3BOJ y NpPOJAAjHOM
MjecTy Ha jeHOj reorpadckoj JioKaluju 3a Koju ce
MO’Ke NPOLUjeHUTH NIOHIep.

Crona mpoMjeHe: croma npoMjeHe y crenudpuiHOM
pedepeHTHOM mepuoAay y nopehemwy ca BpujefHOIINY
ca TModYeTKa TOr TMepuoja WJIM M3 KOHKPETHO
JNlebUHMCAHOT paHUjer nepuoa.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of towns.
Elementary aggregate indices are calculated by using
Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions indices
at the level of entities to the overall index at the level of
Bosnia and Herzegovina. Reference base year for index
calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. L.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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