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EKOHOMCKE CTATUCTHUKE
ECONOMIC STATISTICS

HUHjekc noTpomaykux nujeHa y bocuu u Xepuerosunu, pedpyap 2022.
Consumer price index in Bosnia and Herzegovina, February 2022

Y ¢e6pyapy 2022.roguHe 3a0uU/beKeH PaCT
HHUBOA LUjeHa.

llujeHe mpou3BoJa U ycjayra Koje ce KOpUCTe 3a
JUYHYy noTpowwy y bBocHu u XepueroBuHu
MjepeHe HWHJAEKCOM INOTpOLIaYKHUX LHjeHa, Y
debpyapy 2022.rofuHe y OJHOCY Ha NPETXOJAHU
Mjecel, Y IpocjeKy cy 3abu/bexkusie pacT HUBOA 3a
1,5%.

Bul1le njeHe y rOTOBO CBUM OJje/bIHMa.

[locMaTpaHo 0o ojje/bllMMa IpeMa HaMjeHU
notpoiue (COICOP), y debpyapy 2022. ronuHe y
OJJHOCY Ha IMpPeTXOJHU Mjecell, y IpOCjeKy je
3abu/bexkeH pacT LUjeHa y ofje/bliuMa XpaHa U
0e3aJIKOXO0JIHM HamuIM 3a 2,2%, AnkoxoJiHa nuha
u ayBaH 3a 0,2%, CTaHOBamwe U pPeXUjCKU U3JaLU
3a 1,1%, Hamjemrraj u anmapaTtu 3a foMahuHCTBO 32
1,0%, 3ppaBctBo 3a 0,3%, IlpeBo3 3a 3,3%,
KomyHukanuje 3a 0,1%, Pekpeanuja u kysatypa 3a
0,5%, O6paszoBame 3a 0,1%, PecTopanu u xoTenu
3a 0,5% Te OcTasa go6pa u ycayre 3a 0,1%.

Ha roaummeM HHUBOY y MPOCjeKy 3a6U/beKeH
pact HuBoa nujeHa of, 8,1%.

Hugo nujeHa y ¢ebpyapy 2022.roguHe y ofHOCY
Ha UCTU Mjecel] NPeTXoJHe ToJWHEe BUIIU je 3a
8,1%.

[IpocjedHn pacT UUjeHA 3a0U/beXKEH je y
onjessuMa XpaHa U 6e3a/IKOXOJIHM HaNUIM 3a
13,3%, AuskoxosmHa mwha u ayeBaH 3a 0,5%,
CraHoBame U pexujcku wusganu 3a 7,0%,
Hawmjeurraj, anapaTty 3a JoMahuHCTBO U peJjOBHO
oapkaBamwe kyhe 3a 5,1%, 3apaBcTBo 3a 1,1%,
[IpeBo3z  15,4%, KomyHukauuje 3a 0,3%,
Pekpeanuja u Kyatypa 3a 4,6%, O6pa3oBame 3a
0,3%, Pectropanu u xoTtesnu 3a 5,0% Te Ocrtana
no6pa u ycayre 3a 3,2%.

[IpocjeyHu maj, uujeHa je 3a6UbEKEH Y OJjeJbKy
Opjeha u o6yha 3a 7,1%.

In February 2022, on average, price levels
recorded an increase.

By divisions of COICOP classification in February
2022 compared to previous month, price level
recorded an increase by 1,5%.

Higher prices in almost all divisions.

Divisions of COICOP classification, in February 2022
as compared to the previous month, the price index
increased in divisions of Food and non-alcoholic
beverages by 2,2%, Alcoholic drinks and Tobacco
by 0,2%, Housing and utilities by 1,1%, Furniture
and furnishing by 1,0%, Health by 0,3%, Transport
by 3,3%, Communications by 0,1%, Recreation and
Culture by 0,5%, Education by 0,1%, Restaurants
and Hotels by 0,5% and Other goods and services
by 0,1%.

On annual level, on average, price levels
increased by 8,1%.

The price level in February 2022 as compared to the
same month of the previous year increased by 8,1%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
13,3%, Alcoholic beverages and tobacco by 0,5%,
Housing and utilities by 7,0%, Furniture and
furnishing by 5,1%, Health by 1,1%, Transport by
15,4%, Communications by 0,3%, Recreation and
Culture by 4,6%, Education by 0,3%, Restaurants
and hotels by 5,0% and Other goods and services by
3,2%.

The decrease of prices on average was recorded in
divisions of Clothing and footwear by 7,1%.
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HNHAeKC moTpolIavyKuX ujeHa npema kiaacupukanuju COICOP y pedpyapy 2022. roguHe
The Consumer Price Index by COICOP classification in February 2022

§ Oui 11 2022 112022 112022 I-11 2022 112022 112022 Divisi §
S Ajemak 12022 112021 X112021 111 2021 82021 82015 tviston S
00 YKynaH HHAEKC 101.5 108.1 102.5 107.5 106.5 108.7 Total Index 00
01 | Xpanan 102.2 | 1133 104.6 112.6 110.6 117.6 | Fpodandnon | 01
e3aJiKkox. nuha alcoh.beverages
011 | Xpana 102.2 113.3 104.5 112.6 110.5 117.7 | Food 011
012 | Besak. miha 102.3 | 1134 105.4 112.2 111.3 116.0 | Nom-alc.drinks | 01.2
02 AnkoxosiHa nuha 100.2 100.5 100.4 100.5 100.4 132.4 | Alcoh.beverages | 02
M JyBaH and tobacco
02.1 | AnkoxosiHa nuha 100.8 102.0 102.1 102.0 101.7 103.5 | Alcoholic drinks 02.1
022 | Aysan 100.0 100.1 100.0 100.1 100.0 143.1 | Tobacco 022
03 | Oajehan o6yha 100.0 92.9 92.7 92.7 91.8 49.8 | Clothingand 03
footwear
03.1 | Osjeha 100.1 93.9 92.7 93.9 92.4 51.5 | Clothing 03.1
03.2 | O6yha 100.0 90.6 92.7 89.8 90.3 45.9 | Footwear 032
04 CraHOBame€, BOJA, Housing, water, 04
enextp. esepruja, | 101.1 |  107.0 102.1 106.5 108.4 116.5 | electricity, gas
rac v Apyru eHep. and other fuels
04.1 | HajamHuHa 100.0 103.9 100.0 103.9 102.3 120.7 | Actualrentals for | 04.1
housing
043 | Onpwasare 101.2 |  105.6 101.9 104.9 104.0 107.1 | Maint.and repair | 043
nornpaBKa CTaHa of the dwelling
04.4 | BojocHaGaujeBarbe Water suppl 04.4
e o 100.0 | 1047 100.0 104.7 103.7 108.9 | Jyatersupply
ycayre miscellaneous
04.5 | Eunex a Electricity, gas 04.5
onepra, rac 101.4 | 107.7 102.7 107.2 109.9 118.1 | ;o othes foors
JIDYTH €eHepreHTH
05 Hawmjemrraj, Furnishings, 05
amapaTi 3a A0M. U household
SenomHo o, 101.0 105.1 101.4 104.3 103.9 99.4 | ouiv and
Kyhe rout.maint. of
the house
05.1 | Hawmjerraj, Furniture and 05.1
nokyhcTBo, Tenucu 101.8 110.6 101.5 109.1 106.3 105.3 | furnishings,
Y ocTasie IoJHe carpets and other
IPOCTUPKe floor coverings
05.2 | TekCTHARM 100.3 101.4 100.6 100.8 101.1 91.9 | Household 05.2
npou3BoH 3a Kyhy textiles
053 | Kyharcxn ypehajn 99.9 |  100.4 99.3 100.5 100.2 93.1 | Household 05.3
05.4 | CrakJieHO U CTOJIHO Glassware. 054
hocyhe 100.1 | 102.2 100.5 102.3 101.4 91.2 | poware.
household
05.5 | Anaru onpema sa 100.5 102.7 101.0 102.3 102.1 103.1 | Toolsand 05.5
Kyhy u 6amty fequipmen_t for
05.6 | Jlo6pa u ycayre 3a Goods and 05.6
e tommto 101.0 | 1043 101.9 103.6 104.1 98.0 | gomcsare
oApkaBame Kyhe routine
06 | 3apascreo 100.3 | 101.1 100.6 101.0 100.8 107.5 | Health 06
06.1 | MeauIMHCKK Medical 06.1
NPOM3BOAH, 100.5 100.9 101.0 100.8 100.7 111.6 | products,
noMarasa u appliances and
onpeMa equipment
062 | 3apascr. yeayre, 100.0 | 101.4 100.0 101.4 101.1 101.3 | Out-patientserv. | 06.2
0CUM GOJTHUYKHUX
063 | Bonmmrixe ycryre 100.0 |  100.0 100.0 100.0 100.0 105.3 | Hospitalserv. | 063
07 | Mpesos 103.3 | 115.4 104.1 114.6 110.1 115.6 | Transport 07
07.1 | KymoBuHa Bo3uJa 100.5 103.4 101.5 103.2 102.4 99.9 | Purchase of 07.1
vehicles
07.2 | Ymorpeta npes. 104.1 | 119.1 104.8 118.0 112.1 118.4 | Operation of 07.2
cpefcTaBa personal
07.3 | Venyre npesosa 100.6 | 103.9 101.5 103.8 103.9 113.7 | Transport 07.3
services

*Hacmaeak maé6ese




§ oxi 11 2022 112022 112022 I-112022 112022 112022 Divisi §
S AjemaK 12022 112021 XI12021 1-11 2021 ?2021 02015 tviston S
08 | Komynnanwje 100.1 | 100.3 100.5 100.3 100.4 97.0 | Communication | 08
08.1 | TomTaHcke ycayre 100.0 100.0 100.0 100.0 100.0 100.0 Postal services 08.1
08.2 | TesnedoHcka Telephone and 08.2
TeleeQJa:c on:eMa 99.9 96.9 100.3 96.7 98.4 63.5 telefﬁx erzlguipnment
08.3 | TenedoHcke u 100.1 100.5 100.5 100.5 100.5 99.7 | Telephone and 083
Tesiedakc ycayre telefax services
09 | Pexpeanujan 100.5 | 104.6 102.8 104.4 103.7 110.0 | Recreationand | 09
KyJITypa culture
09.1 | AyauoBusyesna, Audio-suc. phot 09.1
e 99.8 | 104.4 99.8 104.7 103.0 77.9 | Andoue phot
onpema equipment
09.2 | Ocrasa TpajHa Other major 09.2
go6pa 3a pekp. 1 100.0 103.2 100.0 102.6 102.5 107.7 durab[esfor recr.
KyJTypy and culture
09.3 | Ocranu npeaMeTH Other recr. items 09.3
W olpeMa 3a and equipment.
e o Gy | 102.7 | 102.3 102.8 100.6 102.6 957 | e e s
Y KyhHU JbyGUMIT
094 | Vemyre pexp. n 100.5 | 102.7 101.2 102.5 102.0 117.8 | Recreationaland | 09.4
KyJType cultural services
09.5 | Ho , N . 09.5
By e ! 100.1 | 107.7 105.6 107.7 106.9 114.7 | pemwspavers
stationery
096 | Maxer apar 98.5| 105.3 100.4 106.1 100.7 108.3 | Packageholly. | 096
10 | O6pasosame 100.1 | 100.3 100.1 100.2 100.2 102.5 | Education 10
[IpeALIKOJICKO U Pre-pri d
e 100.7 | 101.8 100.9 101.5 101.8 113.1 | oo
10.1 o6pasoBame education 10.1
102 | Cpeamomxoncko 100.0 100.1 100.0 100.1 100.1 98.6 | Secondary 102
’ o6pasoBame education ’
10.4 | YHHUBEpP3UTETCKO High school and 104
06pa30}3aH,e 100.0 100.0 100.0 100.0 100.0 101.3 university
education
10.5 | O6pasosa Education n.d. b 10.5
HonaAeHO M0 100.0 |  100.6 100.0 100.6 100.3 104.2 | oeenneny
HUBOY
11 | Pecropanuu 100.5 | 105.0 101.9 104.7 104.2 109.5 | Restaurantsand | 11
XOTeHU hotels
11.1 | Ycayre ucxpaHe 100.6 105.6 102.2 105.4 104.7 111.7 | Catering services 11.1
11.2 | Ycayre cMjemTaja 100.0 100.7 100.0 100.7 100.4 97.0 Accommodation 11.2
services
12 | Ocrana no6pau 100.1 103.2 101.0 102.8 102.2 101.2 | Othergoodsand | 12
ycayre services
12.1 | Jlwqna mwera 100.1 105.0 101.3 104.2 103.3 102.2 | Personal care 121
12.3 | 1 12.3
Yre AAeHe 101.6 99.7 99.7 98.8 99.7 87.7 | Personal effects
n.e.c.
12.5 | Ocurypame 100.0 100.0 100.1 100.0 100.0 97.6 | [nsurance 125
12.6 | PunHaHCcHjcKe 100.0 105.7 104.9 105.7 105.7 121.2 Financial services | 12.6
ycayre
12.7 | Ocrane ycayre 100.0 102.6 100.8 102.6 101.8 104.1 | Otherservices 12.7

n.e.c.




METO/OJIOIIKA YIIYTCTBA

JeduHunuja uHgeKca NOTPOIIAYKUX UjeHa

WHJeKC MOTPOAYKUX LiMjeHa MpeJicTaB/ba Mjepy
IpoMjeHa IyjeHa TMpou3BoJAa M yCayra Koje
JoMahHMHCTBA KyNyjy pajy 3a/l0BOJ/bekba CBOjUX JIMUYHUX
notpeba Ha €KOHOMCKOj Teputopuju bBocHe wu
XepLieroBuHe.

Hamjena

CBpxa MNpHUKyIl/bakha NOTPOLIAYKUX LUjeHa Yy bocHu u
XepIeroBuHH je fobujame Mjepe HHIaIMje V 3eMJbH,
eHTUTeTUMa U Jluctpukty bpuko. [lopeg Tora nnaekc
MOTPOLIAYKHUX I[MjeHa ce KOPUCTU U 3a ycKiahuBamwe
IJ1aTa ¥ 3apajia y CKJIaZly ca KOJIEKTUBHUM yrOBOPUMa,
Te NMeH3Mja U COLMja/IHUX JjaBarba. Takohe ce KOpUCTHU U
3a O4yyBalbe BpPHjeJHOCTH KOJ| yroBopa C MHJEeKCHUM
KJay3yJsaMa, oMmoryhyje nopehemwe cromna uHdpJanuje c
JpyruM 3eMJ/baMa, oMoryhyje mopebeme KpeTama
[[MjeHa yHyTap 3eMJ/be M3Mehy MojeJMUHUX perruoHa u
CIYy’)KM Kao OCHOBa 3a JedJalliOHUpame I0jeJMHUX
MaKpOeKOHOMCKHX arperara y CTaTUCTHULH
HallMOHAJIHUX payyHa U y ApyTe CBpXe.

WHAEeKC mnoTpomaYKux
XepueroBuHu

nujeHa y bBocam wm

HHpekc noTpowmaykux uyjeHa y bocHu u XepueroBuHu
padyHa ce Ha 6a3U penpe3eHTaTUBHE JIUCTe IPOU3BO/A
kojy y 2022. roguHu 4uHM 613 mpousBoga. CBakor
Mjecelia NpUKyIba ce oko 21000 uujeHa Ha yHanpujes,
JepUHUCAaHOM Y30PKY IPOJajHUX MjecTa Ha JBaHAeCT
reorpadCcKux JoKanuja.

OGyxBaT MHAEKCA

Teorpadcku oGyxBar. llujeHe ce NPHUKYIJBajy Ha
JIBaHaecT JioKaluja (rpagoBa) y 3emsbd (Bama Jlyka,
Bbuxah, Bujesbuna, Bpuko, /Jlo6oj, WcTouno Capajeso,
Mocrap, ITpujenop, CapajeBo, Tpebutbe, Ty31a, 3eHu1a)
0labpaHUX IpeMa KpUTepujyMy 6poja CTAaHOBHUKA U
BUX0BO] yJ03W y TeorpadckoM MOJPyYjy KojeM
punazjajy.

OGyxBaTt mpousBoja. OOyxBaheHU Cy HajBaXKHUjU
[IPOU3BOJHU U yCJyre Koje KyIllyje CTAHOBHUIITBO pajU
duHanHe mnoTpoube. OO6yxBaT Jobapa M ycayra
pesioBHO ce peBujupa Ja 06U ce odyBaJja
penpe3eHTaTUBHOCT JIMCTe MPOU3BOJA C 003UPOM Ha
yKyce TMOTpollaya W HUXOBe HaBHUKe Yy MOTJefy
KyIIOBHHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
avereage prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is used
as a measure of inflation in state, entites and District
Brcko. It can be used as an indicator of values with
index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2022 consisting of 613 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected in
12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocho Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of final
consumption are included in the index. The coverage of
goods and services is reviwed regularly in order to ensure
the representativnes of the basket with respect to the
consumer tastes and purchasing practices.



CHuMame 1 MjeHa

CBe LMjeHe ce MPUKYIL/bajy JIOKAJHO HAa HauWH Ja
CHUMAaTeJ/bU OJf EHTUTETCKUX 3aBOJa 3a CTaTUCTUKY U
AreHuuje 3a cratuctuky buX pgo6ujajy jacHe
cnenduKalyje Ha3uBa NpousBoza U werose COICOP
mudpe Te jeJUHUIE Mjepe Koje Tpebajy mocMaTpaTH Ha
TepeHy. CHUMaTe/bM Ha OCHOBY THUX HHoOpMaluja
caMoCTaJHO OHpajy KOHKpeTaH NpousBoj uujy he
[[MjeHy CHUMAaTH Ha oJjpeheHOM NOpoJajHOM MjecTy.
CHUMaTe/b MoOpa M3abpaTH KOHKPETHU MPOU3BOJ, V
CKJIaZly Ca KpUTEpPUjYMOM HajIIpoJiaBaHHUjer Iporu3Boa
Ha JaToM IpoJajHoM MjecTy. [la 6U ce ocurypasio Ja
CHHUMaTeJ/bU U3 Mjecelja y Mjecel], CHUMA]jy LiujeHe UCTUX
mpou3BoJia, Te Ja OW Ce MOIJIO INMPAaTUTH Koje
MPpOX3BOJie CHUMaTe/bH MOCMATPajy Ha TepeHy OHH Yy
VOUTHUK YyHOCE U yHampujen pAedUHUCAH CKyT
JOJlaTHUX KapaKTepUCTHUKa NpOM3BOJaA u
vHdopMalyje 0 eBEHTyaJJHUM 3aMjeHaMa MPOU3BOJA
YKOJIUKO UX Oyje. TakaB HayMH CHMMamwa oMmoryhyje
npahewe IpoMjeHe KpeTama LujeHa u3Mehy nBa
nepuojia, aJjd He M Topebeme MpocjedyHe IujeHe
n3Mebhy pazMyuTUX reorpadcKux JoKalyja.

3a noTpebe MHAEKCA MOTPOILAYKHUX I[MjeHa CHUMAambe
[[MjeHa ce BpIIU c/befehux JlaHa y Mjeceny:

e 3a TMO/bONpHBpEJHE TMPOU3BOJE KOjU cCe
Mpo/ajy Ha NHujallaMa LiMjeHe Cce MPUKYI/bajy
JlBa MyTa MjeceyHO U TO y MNpBOj U Tpehoj
ceMULIU Y Mjecely;

e 32 CBe OCTaJle IPOU3BOJiEe LiKjeHe ce, y CKIaay
ca BaxehuMm EBpolickuM peryJjaTuBaMa,
NPUKYI/BAjy jesaHnyT MjeceyHo (n3meby 1. u
21. y Mjecelly) ¢ TUM [ia je BAXKHO O P>KaBaTH
WCTU UHTepBaJ u3Mehy NpuKynsbama.

Ilonaepu

[longepn Koju ce mNpuUMjewyjy 3a H3padyHaBame
MH/IeKca NOTPOIIaYKUX LiMjeHa cy KoedHUIUjeHTH Koju
O/lpaXKaBajy  peJATUBHY  BaXXHOCT  0JabpaHHUX
npous3BoJa M yciayra y YKYIHO] HOTPOLIkHU
JomahuHcTaBa Ha fjoMahoj Teputopuju. [loMohy mwux
ce H3payyHaBajy eJeMeHTapHU HHJAEeKCH Kao
NOHJEeprcaHu mpocjenu. basupaHu cy Ha nojanuma
MOBe3aHUM ca pUHATHOM MOTPOIIKHOM AoMahuHCTaBa
Y Ha nmoJjaiiMa o 6pojy CTaHOBHHKA.

[1aBHM W3BOp MNojaTaka 3a H3pajy MNOHJepa 3a
00payyH MHJEKCa MOTPOLIAYKUX LUjeHa je AHKeTa O
NOTPOLIbY loMahMHCTaBa. 3a U3payyHaBamwbe UHJeKca
MOTpPOLIAYKUX IMjeHa oJf; jaHyapa 2018. rogune
pUMjemyjy ce IOHAEPH KOojU ce 6a3upajy Ha mojarnuma
n3 AHKeTe 0 moTpoulrku JomahuHcTaBa 3a 2015.
roguHy. IloHJepu ce cBake TOAWHE KODHUIYjy C
KpeTameM Ii1jeHa y IPeTX0JHOj TOAUHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The price
collectors recive a clear specifications of the item name,
it's COICOP code and unit of measurment that they should
collect in specific outlet. They choose a concrete item for
price collecting in specific outlet, in accordance with the
criterion of the most sold products in that outlet. In order
to be sure that the collector is collecting prices for exactly
the same items each month, the form for the price
collecting also includes the informations on detailed
product description in terms of brands,variety and
quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor the
exact price change in two different periods, but not the
comparison of average prices between different
geographical locations.

For the purposes of CPI calculations the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the domestic
territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Knacudpukanuja

3a kJacudpuKoBame MpPOU3BOJA U3 CTATHCTHUKE
MOTPOILAYKHUX LIMjeHa ynoTpebsbaBa ce Kiacudukaruja
JiuyHe mnoTpoue npema HamjeHu (Classification of
Individual Consumption by Purpose-COICOP) «koja
JMjesld TpPOILKOBe Ha JBaHAeCT OCHOBHHUX oOjijjes/baka
NPOM3BOJia U yCJIyra 3a Koje ce U3payyHaBajy HHJEKCH.

Arperupame

H3pauyHaBamwe UH/ieKCa NOTPOILAYKHUX LijeHa TOUUbe
payyHameM eJleMeHTapHUX UHJekca (MHAeKkca
NpOU3BO/a) U UHJEKCA pernpe3eHTaTUBHUX CTaBKU Ha
HUBOY rpajoBa. [Ipyu ToMe ce Kao Mjepa cpenrbe
BPUjeJHOCTHU  KOPUCTH TeOMeTpUjCcKa  CpeAuHa.
ArperupaHu HUHJEKCH Ce HAKOH TOra HU3padyyHaBajy
kopuiheweM JlaceypoBe dopmyJie 3a NMOHAEPUCAHY
apuUTMEeTHYKy CpeAuHy, [O4YeBLIM OJ, HHJAEKca
pelnpe3eHTAaTUBHUX CTAaBKM Ha HUBOY eHTUTETA CBe [0
omwiter HUHJAeKca 3a bBocHy u©  XeplLeroBuHy.
PedepenTHa 6aza 3a padyHame uHAekca je 2015.
ro/iMHa.

Ocrane pepuHunyje

IIpousBoj;: 61JI0 KOjU TPOX3BOJ WJIH yCIyTa 3a JUIHY
HOTPOLIKBY KOjU Ce MOry KynuTu. [pynmHU HasuB 3a
NPOU3BO/IE U YCIIyTE.

PenpeseHTaTHBHA CTaBKa: IIPOM3BOJ, Ha HAjHUXKEM
HUBOY arperaiuje, OJHOCHO INPOU3BOJ Yy IPOJAjHOM
MjecTy Ha jeHOj reorpadckoj JIOKaluju 3a KOju ce
MO2Ke IPOLUjeHUTH TIOHAED.

Crona mpoMjeHe: croma HpoMjeHe y crenupuiHOM
pedepeHTHOM nepuoay y nopehemwy ca BpujegHoIhy
ca TModYeTKa TOr TMepuoja WJIM U3 KOHKPETHO
JeduHUCAHOT paHUjer epuoja.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of towns.
Elementary aggregate indices are calculated by using
Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions indices
at the level of entities to the overall index at the level of
Bosnia and Herzegovina. Reference base year for index
calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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