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HHAeKkc noTpolayKux nyvjeHa y bocuu u Xepuerosunu, aenemoap 2022
Consumer price index in Bosnia and Herzegovina, December 2022

Y peuem6py 2022.roauHe 3a6U/beKeH MNaj,
HUBOA IlMjeHa.

llnjeHe nmpou3BoJa U ycayra Koje ce KOpPUCTe 3a
JIMYHYy mnoTpouby y bBocHM u XeprerosuHH
MjepeHe MHJEKCOM TOTPOIIaYKUX LUjeHa, Y
Jenembpy 2022.roguHe y OZHOCY Ha MPETXOJHHU
Mjecel], y IpoCcjeKy Cy 3abu/bexusie naJ, HUBoa 3a
0,6%.

Buiie nyjeHe y noje JUHUM OJje/bIIMIMA.

[locMmaTpaHo 1o ojje/bl[MMa NpeMa HaMjeHU
notpouite (COICOP), y nenem6py 2022. rogune y
OJHOCY HA IPeTXOJHU Mjecell, y IIPOCjeKy je
3abu/beXKeH pacT LMjeHa y oAje/bliuMa XpaHa U
6e3asikoxosHU Hanuuu 3a 1,0%, Hamjemraj u
amapaTu 3a fjoMahuHctBo 3a 0,6%, 31paBCcTBO 3a
0,1%, Pexpeanuja u kysatypa 3a 0,2%, Pectopanu
u xotesu 3a 0,5% Te Ocrana gob6pa u ycayre 3a
0,8%.

Huxe nyjeHe y noje sJUHUM OJje/bIiMa.

[locMaTpaHo 1O ofje/biMMa IpeMa HaMjeHHU
notpoute (COICOP), y neunem6py 2022. rogune y
OJHOCY HA IPeTXOJHU Mjecell, y IIPOCjeKy je
3abusbeKeH maj| uujeHa y ofjesbnuma Oxjeha u
obyhasa 3,7%, CTaHOBake U PEXUjCKH TPOLIKOBU
3a 0,6%, [IpeBo3 3a 6,1% u Komynukauuje 0,1%.

Ha roaummeM HMBOY Y NPOCjeKy 3a0U/beKEH
pact HuBoa pujeHa oj, 14,8%.

HuBo nujena y geuem6py 2022.roguHe y 0JHOCY
Ha UCTHU Mjecell NPeTXOJHEe ToJWHEe BUIIHU je 3a
14,8%.

[Ipocjednn pacT 1ujeHa 3abubekeH je y
ofjessiMa XpaHa M 6e3a/IKOXOJIHM HamWIU 3a
23,2%, Ankoxosna nuha w ayBaH 3a 2,6%,
CraHoBawke U peXHUjCKU TpPOUWKOBU 3a 16,9%,
Hawmjeurraj, anapaTu 3a 4oMahHMHCTBO U peJjOBHO
oapkaBamwe kyhe 3a 12,2%, 3apaBcTBo 3a 2,5%,

In December 2022, on average, price levels
recorded a decrease.

By divisions of COICOP classification in December
2022 compared to previous month, price level
recorded a decrease by 0,6%.

Higher prices in some divisions.

By the divisions of COICOP classification, in
December 2022 as compared to the previous month,
the price index increased in divisions of Food and
non-alcoholic beverages by 1,0%, Furniture and
furnishing by 0,6%, Health by 0,1%, Recreation
and Culture by 0,2%, Restaurants and Hotels by
0,5% and Other goods and services by 0,8%.

Lower price levels in some divisions.

By the divisions of COICOP classification, in
December 2022 as compared to the previous month,
the price index decreased in divisions of Clothing
and footwear by 3,7%, Housing and utilities by
0,6%, Transport by 6,1% and Communication by
0,1%.

On annual level, on average, price levels
increased by 14,8%.

The price level in December 2022 as compared to the
same month of the previous year increased by
14,8%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
23,2%, Alcoholic beverages and tobacco by 2,6%,
Housing and utilities by 16,9%, Furniture and
furnishing by 12,2%, Health by 2,5%, Transport by
17,2%, Communications by 1,4%, Recreation and
Culture by 11,6%, Education by 2,4%, Restaurants



[IlpeBo3 17,2%, KomyHukanuje 3a 1,4%,
Pekpeanuja u kyatypa 3a 11,6%, O6pa3oBame 3a
2,4%, Pectopanu u xotesu 3a 11,1% Te OcTtana
Jlobpa u ycayre 3a 8,6%.
[IpocjeuHu maj 1ujeHa je 3a0UJ/bEXKEH Y OJIjesbKY
Opjeha u obyha 3a 7,3%.

and hotels by 11,1% and Other goods and services by
8,6%.

The decrease of prices on average was recorded in
divisions of Clothing and footwear by 7,3%.



HUHAeKC NoTpolIavyKHuX HujeHa npema kiaacupukanuju COICOP y neneMm6py 2022. roauHe
The Consumer Price Index by COICOP classification in December 2022

§ o XI12022 XI12022 I-XI1 2022 XI12022 XI12022 Divisi §
S Ajesmar X12022 | XII12021 I-XII 2021 ©2021 ©2015 fviston S
00 | Yiynammmgesc 99.4 114.8 114.0 119.2 121.7 Total Index 00
01 XpaHa u Food and non- 01
6e3askox. nuha 101.0 123.2 121.5 130.3 138.6 alcoh.beverages
011 | Xpana 100.9 124.5 122.3 131.6 140.3 | Food 01.1
01.2 | Besask.nuha 101.4 112.9 114.7 119.3 124.3 | Non-alc. drinks 01.2
02 | Anxoxoma 100.0 102.6 101.7 102.5 135.3 | Alcoh.beverages | 02
nuha u JyBaH and tobacco
02.1 | AnkoxosHa nuha 99.9 105.4 103.9 105.1 106.9 | Alcoholic drinks 02.1
022 | Jlysan 100.0 101.9 101.1 101.9 145.7 | Tobacco 02.2
03 Opjeha u o6yha 96.3 92.7 94.0 91.8 49.8 | Clothing and 03
footwear
03.1 | Onjeha 96.5 93.9 95.0 93.6 52.2 | Clothing 03.1
03.2 | O6yha 95.6 89.6 91.6 87.3 44.4 | Footwear 03.2
04 CraHoBame, Housing, water, 04
BO/JIa, eJIEKTP. electricity, gas
enepruja, rac 99.4 | 1169 114.0 124.0 133.3 | and other fuels
APYTH eHep.
04.1 | HajamHuHa 100.0 108.8 105.4 111.3 131.3 | Actualrentals for | 04.1
housing
04.3 | OpgpkaBame U Maint. and repair | 04.3
HompanKa crata 100.4 1154 111.8 117.7 121.3 | fihe dwelling
04.4 | Bopgoormckp6a u Water supply 04.4
pasNMYUTE KOM. 100.7 102.1 104.6 105.9 111.2 | and
ycayre miscellaneous
04.5 | EnexTpuyHa Electricity, gas 04.5
eHeprija, rac 1 99.1 120.1 116.5 128.6 138.1 | and other fuels
Apyru
05 Hawmjemraj, Furnishings, 05
amapaTH 3a oM. household
U peJOBHO OAP. equip. and
kyhe 100.6 112.2 108.9 115.0 110.0 | routmaint. of
the house
05.1 | Hawmjeurraj, Furniture and 05.1
nokyhcTBo, furnishings,
TEIWCH U 0CTaJle 100.6 110.7 111.1 116.0 114.9 carpets and other
MnojHe floor coverings
05.2 | TekcTHJIHHU 100.4 103.0 102.0 103.6 94 .2 | Household 05.2
NPOU3BOJHU 3a textiles
05.3 | Amapaty 3a gom. 100.1 106.2 103.7 107.2 99.6 | Household 053
appliances
05.4 | CraxseHou Glassware. 05.4
cronHo nocyhe 100.3 106.0 104.5 107.1 96.2 | tableware and
household
05.5 | Anar u onpema 100.8 111.2 107.4 112.4 113.5 | Toolsand 055
3a kyhy u 6auty equipment for
05.6 | Jo6pa uycayre Goods and 05.6
3a pe/loBHO 100.6 115.0 109.8 117.5 110.6 | services for
ojpxaBame kyhe routine
06 | 3apascreo 100.1 102.5 101.5 102.7 109.5 | Health 06
06.1 | MeaMIMHCKH Medical 06.1
MPOU3BOJH, products,
nomaraJsia 1 100 1 1035 1016 1032 1143 app]iances and
onpema equipment
06.2 | 3apascr.yciyre, 100.0 101.0 101.6 102.1 102.2 | Out-patientserv. | 06.2
OCHM 60JTHUYKHX
06.3 | Bosnuuke yciayre 100.0 100.0 100.0 100.0 105.3 | Hospital serv. 06.3
07 TlpeBo3 93.9 117.2 125.4 123.9 130.2 | Transport 07
07.1 | Kynosuua 100.3 104.0 103.4 105.0 102.4 | Purchase of 07.1
BO3MJIA vehicles
07.2 | Ynorpe6a npes. 92.4 119.1 130.4 127.4 134.6 | Operation of 07.2
cpejicTaBa ' ' ' ! ! personal
07.3 | Ycayre npeBo3a 995 117.4 114.7 120.1 131.5 LT“rﬂaunns“pnoul:t 07.3
services
*Hacmaeak maé6ese




§ o XI12022 XII12022 I-XI1 2022 XI1 2022 XI1 2022 Divisi §
s AjesmaK XI 2022 XI12021 1-XII 2021 02021 #2015 fviston S
=]
08 | Komynukauuje 99.9 101.4 100.9 101.3 97.8 | Communication | 08
08.1 | IowrTaHcke 100.0 102.4 100.7 102.4 102.4 | Postal services 08.1
08.2 | TenedoHckau Telephone and 08.2
Tesepakc 98.1 99.1 98.3 97.2 62.7 | telefax equipment
onpema
08.3 | TenedoHcke u 100.0 101.5 101.0 101.5 100.7 | Telephone and 08.3
Tesedakc ycayre ’ ) ) ) ) telefax services
09 Pexpeanuja u 100.2 111.6 108.1 112.6 119.4 | Recreationand | 09
KyJTypa culture
09.1 | AyauoBu3yesHa, Audio-suc. photo 09.1
doTo 1 undop. 99.8 96.0 100.7 99.1 74.9 and inf. process.
onpema equipment
09.2 | Ocrasa TpajHa Other major 09.2
Ji06pa 3a pekp. 1 durables for recr.
oy 100.0 |  101.2 102.9 103.7 109.0 | durabis/o
09.3 | Ocranu Other recr. items 09.3
npeJMeTH U and equipment.
ompema 3a gardens and pets
pekpeanujy, 100.4 116.1 110.2 115.8 108.0
6amTy 1 KyhHI
09.4 | Ycayre pekp. u 100.2 106.1 104.3 107.0 123.5 | Recreational and 09.4
KyJIType ' ) ) ' ' cultural services
09.5 | HoBuHe, Kbure u Newspapers. 09.5
nucahu npu6op 100.1 119.1 113.1 120.5 129.4 | booksand
stationery
09.6 | Maket apamx. 100.8 112.1 109.3 112.4 121.0 | Package holly.. 09.6
10 | O6pasosame 100.0 102.4 101.1 102.5 104.8 | Education 10
[Ipeamiko/cko U Pre-primary and
1oq | ocHosHo 100.0 | 108.8 105.7 109.8 122.1 | primary 101
: oOpa3oBame education '
102 | Cpeamomkoncko | 1090 | 101.1 100.5 101.2 997 | Secondary 102
o6pasoBare education
10.4 | YHHBep3UTETCKO High school and 10.4
obpazoatse 100.0 | 1015 100.4 101.5 102.8 | Umiversity
) ' ' ' ' education
10.5 | O6pasoBame Education n.d. by 10.5
HelepUHUPAHO 100.0 100.9 100.8 101.2 105.1 | level
10 HUBOY
11 | Pecropanuu 100.5 111.1 109.3 113.5 119.3 | Restaurantsand | 11
XOoTesIu hotels
11.1 | Ycayre ucxpane 100.6 112.2 110.4 115.0 122.6 | Catering services | 11.1
11.2 | Ycayre 100.0 103.3 102.4 103.7 100.3 | Accommodation 11.2
cMjelnTaja services
12 OcraJjia Ao6pa u Other goodsand | 12
yenyre 100.8 108.6 105.9 109.9 108.9 | (. vices
12.1 | JluyHa wera 101.4 114.2 109.6 116.4 115.1 | Personal care 12.1
12.3 | JluuHu 12.3
pENETH ApyTe 99.4 |  105.3 103.0 105.3 92.7 | Personal effects
HaMjeHe n.e.c.
125 | Ocurypamwe 100.0 100.6 100.2 100.5 98.1 | Insurance 12.5
12.6 | ®unaHcHjcke 100.0 105.0 105.8 105.8 121.3 | Financial services | 12.6
ycayre
12.7 | Ocrane ycayre 100.0 102.7 102.6 103.7 106.0 | Other services 12.7

n.e.c




METO/OJ/IOIIKA YIIYTCTBA

JeduHunuja uHAeKca NOTPOIIAYKUX LUjeHa

WHpekc MNOTPOLIAYKKWX LMjeHa IpeAcTaB/ba Mjepy
[IpoOMjeHa LMjeHa IpOM3BOJAa U ycayra Koje
JoMahHMHCTBa KyNyjy paZy 3a/l0BOJ/betba CBOjUX JIMYHUX
nmotpeba Ha €EKOHOMCKOM TepuTopujy bBocHe wu
XepLieroBuHe.

HamjeHna

CBpxa MNpHUKyIl/bakha NOTPOLIAYKUX LUjeHa Yy bocHU u
Xep1ueroBruHH je fobujame Mjepe HHIALMje V 3eMJbH,
eHtuteTuMa U Juctpukty bpuko. [lopeg Tora nungexc
MOTPOIIAYKHUX IIMjeHa Ce KOPUCTH U 3a YCKIahuBambe
IJIaTa U 3apaja y CKJIaAy ca KOJIeKTUBHUM yrOBOPUMa,
Te NeH3Uja U COLUja/IHUX AaBama. Takohep ce KopucTu
Y 3a O4yBakbe BPUjeJHOCTU KOJ, yroBOpa C UHJAEKCHUM
KJay3yJsama, oMmoryhyje nmopehewe crona nadJianmje c
JpyruM 3eMJ/baMa, oMoryhyje mnopebeme KpeTama
[[MjeHa yHyTap 3eMJ/be u3MeDy MojeJUHUX PeruoHa u
CIy’)KM Kao OCHOBa 3a JedJalioHUpame I0jeJUHUX
MaKpOEKOHOMCKHX arperaTta y CTaTUCTULU
HallMOHAJIHUX padyyHa U y JpyTre CBpXe.

UHAEKC MnoTpomavyKux
XepueroBuHu

nyjeHa y bBocaum wm

WHpekc noTpomavykux nujeHa y bocHu u Xepreropusu
padyHa ce Ha 6a3u pelnpe3eHTaTUBHE JIUCTe IPOM3BO/a
kojy y 2022. roguHu 4uMHM 613 mpousBoga. CBakor
Mjecelja NpUKyIJba ce oko 21000 uujeHa Ha YHanpuje,
JepUHUCAaHOM Y30PKY IPOJAjHUX MjecTa Ha JBaHAeCT
reorpadCcKyx JoKamuja.

OGyxBaT MHAEKCA

lFeorpadpcku oGyxBar. llujeHe ce NpUKyIJbajy Ha
JIBaHaecT JioKaluja (rpagoBa) y 3emsbu (Bama Jlyka,
Buxah, Bujesbuna, Bpuko, [lo6oj, UctouHo CapajeBo,
Mocrap, lIpujenop, CapajeBo, Tpebumse, Ty3.1a, 3eHu1ia)
0fabpaHUX TNpeMa KpUTepHjy Opoja CTAaHOBHUKA U
BUX0BOj y/03W y TreorpadckoM MOJpyYjy KojeM
npUunazjajy

O6yxBatT mpousBoja. O6yxBaheHM cCy HajBaXKHUjU
NPOU3BO/IU U YCIIYTE KOje KyIyje CTAHOBHUIITBO Paju
¢éuHamHe mnoTpomwe. OO6yxBaT Jobapa W ycayra
peZioBHO ce peBujupa Ja 6uU ce ouyBaja
penpe3eHTaTUBHOCT JIMCTE MPOU3BOJIA C 063UPOM Ha
YKyce TMOTpollaya W HUXOBE HABUKe Yy TMOTJEeay
KyTOBHUHE.

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
average prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is used
as a measure of inflation in state, entites and District
Brcko. It can be used as an indicator of values with
index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2022 consisting of 613 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected in
12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of final
consumption are included in the index. The coverage of
goods and services is reviwed regularly in order to ensure
the representativnes of the basket with respect to the
consumer tastes and purchasing practices.



CHuMame [ MjeHa

CBe LyjeHe ce MNpPUKYIL/bAjy JIOKAJHO HAa Ha4dWH Ja
CHHUMAaTeJ/bU OJf EHTUTETCKUX 3aBOJa 3a CTaTUCTUKY U
Arennuje 3a cratuctuky buX pob6ujajy jacHe
cnenuduKalmje Ha3uBa npousBoja U werose COICOP
mudpe Te jeAUHULLE Mjepe Koje Tpebajy IpoMaTpaTH Ha
TepeHy. CHUMaTe/bl Ha TeMe/by TUX HHpoOpMaluja
CaMOCTaJIHO OWpajy KOHKpeTaH Mpou3BoJ 4ujy he
[[MjeHy CHUMaTH Ha oJpeheHOM NpPOJajHOM MjecTy.
CHUMaTe/b MOpa M3abpaTU KOHKPETHU MPOU3BOJ, Y
CKJIaZly Ca KpUTepHjeM HajlpoJaBaHujer Iporu3Bo/Ja Ha
JlaToM npojajHoM MjecTty. Kako 6u ce ocurypaso Ja
CHUMaTeJ/bU U3 Mjecelia y Mjecel, CHUMajy LiUjeHe UCTUX
Mpou3BOJia, Te Kako OU ce MOIJIO NPATUTH Koje
MpOM3BOJie CHUMaTe/bH MOCMATPajy Ha TepeHy OHU y
YOUTHUK yHOCe U VHamnpujes JAedHHHCAH CKyII
JO0JlaTHUX KapaKTepUCTHUKa Npou3BoJa U
“HpopMalMje 0 eBEHTYyaJHUM 3aMjeHaMa MpOoM3BOJa
YKOJIMKO UX Oyne. TakaB HaUMH CHUMama oMoryhyje
npahewe IpoMjeHe KpeTama LujeHa u3Mehy nABa
nmepuoJia, aju He W Topebeme MpocjeyHe nUjeHe
n3Mebhy pa3MyuTHX reorpadCcKux JoKaiuja.

3a noTpebe MHJEKCA MOTPOIIAYKUX L[[MjeHAa CHUMAambe
LiMjeHa ce BpIIM c/befehux jlaHa y Mjecelly:

e 33 TI0J/bONpPHUBpeSHE TPOU3BOZE KOjU Ce
[IpoJiajy Ha NMjallaMa L{jeHe ce NPUKYI/bajy
JlBa IyTa MjeceyHO W TO y npBoj u Tpehoj
CeIMMIIM Y MjeceLyy;

e  3a CBe OCTaJjle IPOM3BO/Je LiMjeHe ce, y CKIaay
ca Baxehum EyponckuM perysaTuBaMa,
NPUKYIJBAjy jejaHIyT MjecedHo (u3Mebhy 1. u
21. y Mjeceny) ¢ TUM /ja je BXXKHO OZpKaBaTH
WCTH UHTEpBaJ U3Mehy NpuKy/barmba.

Ilonaepu

[loHgepu Koju ce MNpUMjermyjy 3a H3padyyHaBame
MH/IeKCa NOTPOIIAYKUX [[MjeHa Cy KoedHUIUjeHTH Koju
oJlpa)kaBajy = peJATHUBHY  BaXXHOCT  oJabpaHux
Npou3BOJa M ycayra y YKYNHO] MOTPOIIHHU
JomahuHcTaBa Ha goMaheM TepuTopujy. [lomohy mwux
ce HM3payyHaBajy eJeMeHTapHM HHJEKCH Kao
MOHJEpUCaHU Mpocjenu. basupaHu cy Ha nojanuma
MOBE3aHUM ca GUHAIHOM NMOTPOLIKOM JoMahnHCTaBa
Y Ha noJanMa o 6pojy CTaHOBHHKa.

[aBHM H3BOp MoJaTaka 3a HU3paZly MOHJepa 3a
obpavyH MHJEKCa MOTPOIIAYKHX LHjeHa je AHKeTa O
NOTpPOLIY JoMahMHCTaBa. 3a U3payyHaBambe HHAEKC A
NOTPOLIAYKHUX LuyjeHa oJf, jaHyapa 2018. ropune
pHUM]jemyjy ce MOHAEPH KOjH ce 6a31pajy Ha noganuma
1“3 AHKeTe 0 mHOTpourskM JgoMmahuHcraBa 3a 2015.
roguHy. [loHzepu ce cBake roJuHe KODHUTHpPAjy C
KpeTameM Ii1jeHa y IPeTX0HOj TOAUHU.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The price
collectors recive a clear specifications of the item name,
it's COICOP code and unit of measurment that they should
collect in specific outlet. They choose a concrete item for
price collecting in specific outlet, in accordance with the
criterion of the most sold products in that outlet. In order
to be sure that the collector is collecting prices for exactly
the same items each month, the form for the price
collecting also includes the informations on detailed
product description in terms of brands,variety and
quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor the
exact price change in two different periods, but not the
comparison of average prices between different
geographical locations.

For the purposes of CPI calculations, the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the domestic
territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



Knacudpukanuja

3a kJacubuLUpame NpPOU3BOJA M3 CTATUCTHKE
MOTPOIIAYKHUX LIjeHa ynoTpebsbaBa ce Kiacudukanuja
Jin4yHe mnoTpoute npema HamjeHu (Classification of
Individual Consumption by Purpose-COICOP) koja
JYjesld TPOILKOBe Ha JBAaHAeCT OCHOBHHX oOjijjesbaKa
NPOM3BOJIa U yCJIyra 3a Koje ce U3payyHaBajy UHJEeKCH.

Arperupame

W3pavyyHaBame HH/EKCa IOTPOLIAYKUX [{MjeHa II0YHbe
pauyHameM ejJleMeHTapHUX UHJeKca (uMHAeKca
NPOM3BOJA) U HHJleKca pelpe3eHTaTUBHUX CTaBKU Ha
HMBOY rpajoBa. Ilpy ToMme ce kao Mjepa cpeAme
BpUjeJHOCTU  KOPUCTU TeOMeTpHUjcKa  CpeayvHa.
ArperupaHy HHJEKCH Ce HAaKOH TOra H3padyyHaBajy
kopuliTeweM JlacneypoBe ¢popMysie 3a NMOHJEPUCAHY

dPpUTMETUIKY CpeJuHy, IOo4YeBIIM Oy HHAEKCa
penpe3eHTAaTUBHUX CTABKHW HA HUBOY €HTUTETA CBE 10
ornumTer HHJEKCa 3a BOCHy H Xep].[eI‘OBI/IHy.

PedepenTHa 6a3a 3a payyHame HHAekca je 2015.
roJivHa.

Ocrane gepuHunyje

IIpousBoj;: 61JI0 KOjU TPOX3BOJ WM yCJIyra 3a JIUYHY
NOTPOLIKBY KOjU ce MOry KynuTH. [pynHM HasuB 3a
NPOU3BO/IE U YCIIyTE.

PenpeseHTaTHBHA CTaBKa: NPOU3BOJ Ha HajHMXKeM
HUBOY arperaiyje, 0JJHOCHO NpPOU3BOJ y NpPOJAAjHOM
MjecTy Ha jeHOj reorpadckoj JioKaluju 3a Koju ce
MO’Ke NPOLUjeHUTH NIOHIep.

Crona mpoMjeHe: croma npoMjeHe y crenudpuiHOM
pedepeHTHOM pa3o6/by y nopehemy ca BpujeaHouhy
ca TOYeTKa TOr TMepuoJa WM U3 KOHKPETHO
JebuHUpaHor paHUjer nepro/a.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of towns.
Elementary aggregate indices are calculated by using
Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions indices
at the level of entities to the overall index at the level of
Bosnia and Herzegovina. Reference base year for index
calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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