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EKOHOMCKE CTATUCTHUKE
ECONOMIC STATISTICS

WHAeKc noTpolIaykux nujeHa y bocau u XepuerosuHuy, janyap 2024
Consumer price index in Bosnia and Herzegovina, January 2024

Y janmyapy 2024.roguHe 3a6u/beKeH pacT
HUBOA LUjeHa.

llujeHe npor3BoOAa U ycayra Koje ce KOpUCTe 3a
JIMYHy MoTpoumiky y BocHM u XepueroBuHH
MjepeHe HWHJIEKCOM INOTpOLIAYKUX LHjeHa, y
janyapy 2024.rogvHe y O4HOCY Ha NPETXOLHHU
Mjecel], Y IPOCjeKy Cy 3abu/bexkuie pacT HUBOA
3a 0,2%.

Buile njyijeHe y noje JUHUM OJje /bLiIMA.

[locmaTpaHo mno ojje/bLMMa IpeMa HaMjeHU
notpouwse (COICOP), y janyapy 2024. rogune y
OJJHOCY Ha NpeTXOLHU Mjecell, y IMPOCjeKy je
3abu/beXKeH pacT LiyjeHa y oAje/biiMa XpaHa U
6e3asikoxoJsiHa nuha 3a 0,8%, AnkoxoJiHa nuha u
nyBaH 3a 0,5%, Hawmjemrraj m anapatu 3a
JoMahuHcTBO 3a 0,1%, PecTopanu u xoTesnu 3a
0,2% Te OcTtana fo6pa u ycayre 3a 0,8%.

Huxe nyujeHe y noje JUHUM OJje/bIMIMA.

[locmaTpaHo mno ojje/bLMMa IpeMa HaMjeHU
notpouiwe (COICOP), vy janyapy 2024. roguHe y
OJJHOCY Ha NpeTXOLHU Mjecell, y IMPOCjeKy je
3abusbexkeH maj IiyjeHa y ofjesbiiuMa Opjeha u
obyha 3a 3,0%, CTaHOBame U pexujcKu u3ganu
3a 0,3%, 3xpaBcTBo 3a 0,2% Te [IpeBo3 3a 0,2%.

Ha roguimmeM HUBOY Y IPOCjeKy 3a6U/beKeH
pact HuBoa uujeHa oj 2,0%.

HuBo nujenay janyapy 2024.roguHe y ofHOCY Ha
HCTU Mjecel IpeTX0He rofHe BULIH je 3a 2,0%.

[IpocjeyHn pact UHjeHa 3abu/bexeH je V
ofje/brMa XpaHa U 6e3a/JIKOXOJHM HalMLIH 3a
2,9%, AnxoxonHa nuha u ayBaH 3a 4,8%,
Hawmjewraj, anapatu 3a ;oMahMHCTBO U peJOBHO
oapkaBawe kyhe 3a 4,3%, 3apaBcTBo 3a 3,0%,
KomyHukauyje 3a 2,2%, Pekpeanuja u KysaTypa
3a 4,2%, O6pasoBamwe 3a 1,9%, Pecropanu u
xoTesiu 3a 6,6% Te OcTana fgobpa u ycayre 3a
8,2%.

In January 2024, on average, price levels
recorded an increase.

By divisions of COICOP classification in January 2024
compared to previous month, price level recorded an
increase by 0,2%.

Higher prices in some divisions.

By the divisions of COICOP classification, in January
2024 as compared to the previous month, the price
index increased in divisions of Food and non-
alcoholic beverages by 0,8%, Alcoholic drinks and
Tobacco by 0,5%, Furniture and furnishing by
0,1%, Restaurants and Hotels by 0,2% and Other
goods and services by 0,8%.

Lower price levels in some divisions.

By the divisions of COICOP classification, in January
2024 as compared to the previous month, the price
index decreased in divisions of Clothing and
Footwear by 3,0%, Housing and utilities by 0,3%,
Health by 0,2% and Transport by 0,2%.

On annual level, on average, price levels
increased by 2,0%.

The price level in January 2024 as compared to the
same month of the previous year increased by 2,0%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
2,9%, Alcoholic beverages and tobacco by 4,8%,
Furniture and furnishing by 4,3%, Health by 3,0%,
Communications by 2,2%, Recreation and Culture by
4,2%, Education by 1,9%, Restaurants and hotels by
6,6% and Other goods and services by 8,2%.
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[lpocjeyHn mnaja 1UjeHa je 3abu/bexeH V The decrease of prices on average was recorded in
oajessuuMa Opjeha u 06yha 3a 6,2% CTaHOBame divisions of Clothing and footwear by 6,2%, Housing
Y pexxujcku usganu 3a 0,5% u [pesos 3a 3,3%. and utilities by 0,5% and Transport by 3,3%.



HUHAeKc NOTpoLIaYKUX ByjeHa npeMa Kiacudukanuju COICOP y janyapy 2024. roauHe
The Consumer Price Index by COICOP classification in January 2024

[-? _
S oni 12024 12024 12024 2024 Divisi S
S AJemaK X112023 12023 92023 92015 tviston S
00 YKynaH HHAEKC 100.2 102.0 100.9 124.6 Total Index 00
01 XpaHa u Food and non- 01
6e3akox. nuha alcoh.beverages
100.8 102.9 101.1 144.4
01.1 | XpaHa Food 01.1
100.8 102.7 100.9 145.6
01.2 | Besank. nuha 100.7 104.8 102.4 1343 Non-alc. drinks 01.2
02 AnkoxosHa nnha Alcoh.beverages | 02
H AyBaH 100.5 104.8 101.5 142.5 | and tobacco
02.1 | AnkoxosHa nuha 101.4 109.7 103.6 118.9 | Alcoholic drinks 02.1
02.2 | Aysan 100.3 103.4 100.8 151.2 | Tobacco 022
03 Opgjeha u o6yha Clothing and 03
97.0 93.8 94.6 45.3 | footwear
03.1 Opjeha 97.3 93.2 94 .4 47.3 Clothing 03.1
03.2 O6yha 96.4 95.3 94.9 40.6 Footwear 03.2
04 CraHoBame€, BOJA, Housing, water, 04
eJIEKTP. eHepruja, electricity, gas
rac v Jpyru esep. and other fuels
99.7 99.5 100.6 1324
04.1 | HajamHuHa Actual rentals for | 04.1
101.4 107.0 104.3 1405 | housing
04.3 | OapxaBame U Maint. and repair | 04.3
HonpaBKa CTaHa 1006 1098 1045 1337 of the dwelling
04.4 | BojocHabGaujeBarbe Water supply 04.4
U Pa3JMYUTE KOM. and
ycayre 102.6 109.3 106.2 124.1 | miscellaneous
04.5 | EnexkTpuyHa Electricity, gas 04.5
eHepryja, rac u and other fuels
Apyrv eHepreHTH 99.0 96.9 99.2 133.2
05 Hawmjewrraj, Furnishings, 05
amaparTu 3a oM. ¥ household
PeJoBHO OAp. equip. and
Kyhe rout.maint. of
100.1 104.3 101.7 115.8 | the house
05.1 | Hawmjewraj, Furniture and 05.1
nokyhcrBo, Tenucu furnishings,
Y ocTajie HoJHe carpets and other
IPOCTUPKE 100.1 101.1 100.3 116.5 | floor coverings
05.2 | TekcTUIHU Household 05.2
Npou3BoAH 3a Kyhy 1011 103.4 102.0 97.4 | textiles
05.3 | Anapat 3a J0M. Household 05.3
100.3 101.6 100.5 101.4 | appliances
05.4 | CrakJ/ieHO U CTOHO Glassware. 05.4
nocyhe tableware and
99.7 102.1 100.7 98.7 | household
05.5 | AnaT v onpema 3a Tools and 05.5
kyhy u Gamrry 100.1 103.6 101.3 118.7 | equipment for
05.6 | [loGpa u ycayre 3a Goods and 05.6
peAoBHO services for
oAp:xasatbe Kyhe 100.1 106.5 102.6 119.6 | routine
06 | 3apascrso 99.8 103.0 101.2 112.9 | Health 06
06.1 | MeauuuHCKH Medical 06.1
IPOU3BOAH, products,
nomMarasa u appliances and
onpema 100.6 104.6 102.6 119.9 | equipment
06.2 | 3xpaBcT. ycayre, Out-patient serv. 06.2
0CHM GOJIHUYKHX 98.2 100.4 98.8 102.7
06.3 | BosHMuke ycayre 100.0 100.0 100.0 105.3 Hospital serv. 06.3
07 IIpeBo3 99.8 96.7 99.0 125.2 | Transport 07
07.1 | KynoBuHa Bo3uJa Purchase of 07.1
100.0 102.8 101.3 106.3 | vehicles
07.2 | Ynorpe6a npes. Operation of 07.2
cpejcraBa personal
99.8 95.2 98.6 127.1 | transport
07.3 | Ycayre npeBosa Transport 07.3
99.8 101.9 100.3 134.1 | Services




a Q.
S Oxlemax 12024 12024 12024 12024 Division S
5 ol XI12023 12023 02023 02015 S
=}
08 KomyHnukanuje 100.0 102.2 101.1 100.1 | Communication 08
08.1 | MowrTaHcKe yciyre 100.0 100.0 100.0 102.4 | Postal services 08.1
08.2 | Tenedoncka u Telephone and 08.2
Tesiedakc onpema 100.1 94.5 97.0 59.4 | telefax equipment
08.3 | TenedoHcke u 100.0 102.7 101.3 1034 Telephone and 08.3
Tesedakc ycayre ’ ’ ' ' telefax services
09 Pexpeanuja n 100.0 104.2 101.6 124.9 | Recreation and 09
KyJTypa culture
09.1 | AyauoBu3yesHa, Audio-suc. photo 09.1
doTo u uHbOp. 99.6 92.3 94.6 69.2 | and inf. process.
ompema equipment
09.2 | Ocrana TpajHa Other major 09.2
no6pa 3a pekp. U durables for recr.
Ky/TYpY 100.0 101.1 100.5 1M1 | and culture
09.3 | Ocranu npeaMeTH Other recr. items 09.3
U ompemMa 3a and equipment.
pekpeanujy, 6amry gardens and pets
¥ KyhHH JbyGuMLH 100.2 104.6 101.4 113.6
09.4 | Ycayre pekp. u 100.0 103.8 1017 1283 Recreational and 09.4
KyJIType ' ’ ' ' cultural services
09.5 | HoBuHe, KibUre u Newspapers. 09.5
nucahu npu6op 100.0 105.9 103.3 138.3 | books and
stationery
09.6 | IakeT apaHx. 100.3 104.5 97.0 126.3 | Package holly.. 09.6
10 O6pa3oBame 100.0 101.9 101.2 107.0 | Education 10
[IpeamkoCcKo U Pre-primary and
OCHOBHO rimar
100.0 104.8 102.7 1303 | P y
101 o6pasoBame education 101
CpeAmOLIKOJICKO Secondary
10.2 o6pasoBatbe 100.0 102.4 101.2 1021 | oqucation 10.2
10.4 | YHUBEpP3UTETCKO High school and 104
o6pasoBambe university
100.0 101.3 100.9 104.2 | ,qucation
10.5 | O6pa3oBame Education n.d. by 10.5
HeleGUHUPAHO 110 100.0 100.3 100.4 105.1 | level
HUBOY
11 Pectopanu n 100.2 106.6 103.1 128.0 | Restaurants and | 11
xXoTeau ’ ’ ’ " | hotels
11.1 | Yeayre ucxpane 100.2 106.4 102.9 131.3 | Catering services | 11.1
11.2 | Ycayre cmjewmtaja 100.2 108.4 104.4 109.0 | Accommodation 11.2
services
12 Ocrajia 106pa u Other goods and | 12
yeayre 100.8 108.2 103.7 119.0 | c.ivices
12.1 | Jluyna wera 101.3 108.7 104.1 127.4 | Personal care 12.1
12.3 | JluuHHU npesMeTH 12.3
Jipyre HaMjeHe 101.3 1015 100.9 93.7 Personal effects
' ’ ' ' n.e.c.
12.5 | Ocurypame 100.0 109.5 103.4 107.4 | Insurance 12.5
12.6 | dunaHcujcke 100.0 100.9 100.3 122.4 | Financial services | 12.6
ycayre
12.7 | Ocrazne ycayre 100.0 105.0 103.0 111.4 | Other services 12.7

n.e.c.




METO/ZOJ/IOHNIKA YIIYTCTBA

JedvHunyja HHAEKCAa NOTPOIIAYKHUX IIUjeHa

WHjekc noTpolmaykux LUjeHa IMpeAcTaB/ba Mjepy
IpoMjeHa LUjeHa NpoOM3BOJa U yCayra Koje
JloMahMHCTBa KyIyjy paZy 3a/l0BOJbeHa CBOjUX INYHUX
norpeba Ha eKOHOMCKOM TepuTopujy bocHe wu
XepLeroBuHe.

HamjeHa

CBpxa NpHUKyI/baka MOTPOLIAYKUX LUjeHa y bocHu u
XepLeroBuHH je fobujame Mjepe HHOIALHje V 3eMJbH,
e”ntutetnMa u Jucrpukry bpuko. [lopes Tora nugekc
MOTPOUIAYKHUX LiMjeHa ce KOPUCTH M 3a yckaahuBamwe
IJ1aTa ¥ 3apajia y CKJIay ca KOJIeKTHBHUM YTOBOPHMa,
Te NeH3Uja U ColjujaTHUX JjaBamba. Takohe ce KOpUCTHU U
3a O4yBalbe BPUjeJJHOCTH KOJ, yroBopa C MUHAEKCHUM
KJay3yJsaMa, oMoryhyje nopehemwe crona uHdJanuje c
JpyruM 3eMJ/baMa, oMoryhyje nopebhemwe KpeTamwa
LiMjeHa yHyTap 3eMJ/be HM3MeDy NojeIMHUX perdoHa U
CIy’)KM Kao OCHOBa 3a JedJallMOHUparbe INOojeJUHUX
MaKpOeKOHOMCKHX arperara y CTaTUCTULIU
HalMOHAJHUX payyHa U y ApyTe CBPXe.

UHAeKC NOoTpOolIAYKUX
XepueroBuHu

nyjeHa y bBocaum wu

WHpekc noTpolaykux nujeHa y bocHu u XepLeroBuHu
padyHa ce Ha 6a3M pelpe3eHTaTHBHE JIMCTe IPOX3BOJA
kojy y 2024. ronuHu 4uHU 615 mpousBozga. CBakor
Mjecelja NpUKyI/ba ce oko 21000 uujeHa Ha yHanpuje,
JedUHMCAaHOM Y30pKY NPOJAjHUX MjecTa Ha JBaHAeCT
reorpadcKyx JoKaluja.

O6yxBaT MHAEKCa

leorpadcku oGyxBaT. llujeHe ce NpUKyI/bajy Ha
JIBaHaecT Jiokaluja (rpagoBa) y 3emsbu (Bama Jlyka,
Bbuxah, Bujesbuna, Bpuko, /Jo60j, UcTtouno Capajeso,
Mocrap, [Ipujenop, CapajeBo, Tpebuwse, Tyssa, 3eHrLa)
olabpaHUX IpeMa KpUTepHjy Opoja CTAaHOBHUKa U
BUX0BOj y/a03U Yy TreorpadckoM MNOJAPYyYjy KojeM
npunazajy.

O6yxBat mnpousBoja. 06yxBaheHU cy HajBaXKHUjU
NPOM3BOJHU U YCIyTe Koje KyIlyje CTAHOBHULITBO pajy
duHanHe mnoTpoue. O6yxBaT pAobapa U yciayra
pefoBHO ce peBUAMpa Ja OU ce oyyBaja
penpe3eHTAaTUBHOCT JIUCTE NMPOU3BOAA C 063UPOM Ha
yKyce NOTpollaya U HUXOBe HaBHUKe Y MOIJeAy
KyIIOBHHE.

CHuMame 1MjeHa

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
average prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is used
as a measure of inflation in state, entites and District
Brcko. It can be used as an indicator of values with
index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2024 consisting of 615 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected in
12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of final
consumption are included in the index. The coverage of
goods and services is reviwed regularly in order to ensure
the representativnes of the basket with respect to the
consumer tastes and purchasing practices.



CBe 1yjeHe ce MPUKYI/bAjy JIOKAJHO HAa Ha4dWH Ja
CHUMAaTeJ/bU OJi EHTUTETCKUX 3aBO/ia 3a CTATUCTUKY U
Arenuuje 3a cratuctuky bBuX pgo6ujajy jacHe
cnenudukalyje Ha3uBa npousBoja u weroe COICOP
mudpe Te jeUHULIE Mjepe Koje Tpebajy IpoMaTpaTH Ha
TepeHy. CHMMaTe/bM Ha OCHOBY THUX HHQOpMaLyja
CaMOCTaJIHO OMpajy KOHKpeTaH INpoM3BOJ, uujy he
L[MjeHy CHUMAaTU Ha ojJpeheHoM mnpojajHOM MjecTy.
CHyUMaTes/b Mopa M3abpaTH KOHKPETHH NPOU3BOJ, Y
CKJIaJly ca KpUTepHjeM Hajlipo/iaBaHujer NpoM3Bo/a Ha
JaToM mpojajHoM Mjecty. [la 6u ce ocurypaso Ja
CHUMAaTeJ/bU U3 Mjecelja y Mjecel, CHUMAjy LiijeHe UCTUX
NpOU3BOJia, Te Kako OW ce MOIJIO NPaTHUTHU Koje
NPOU3BO/Jie CHUMATe/bU NOCMATPajy Ha TepPeHy OHM Y
YOUTHUK YyHOCe U YHampujel, JAepUHUCAH CKyN
JIOlaTHUX KapaKTepUCTHKa Ipox3BoJa U
vHopMalyje 0 eBeHTya/IHUM 3aMjeHaMa IPOW3BOJa
YKOJIMKO UX OyZe. TakaB HauMH CHUMama oMoryhyje
npahemwe IpoMjeHe KpeTamwa LiMjeHa u3Meby JBa
nepuoja, ajJud He U MNopebeme mpocjeyHe IujeHe
n3Melhy pas/IMIUTHX reorpadCcKux JOKalyja.

3a moTpebe MHJeKCa NOTPOIIAYKUX LHjeHa CHUMambe
LiMjeHa ce BpILIU c/befilehux laHa y Mjecelty:

e 33 T1O0J/bONPUBpeJHE TPOM3BOJE KOjU Ce
NpoJiajy Ha NujaliaMa LUjeHe ce NPUKYIbajy
JlBa IyTa MjeceyHo W TO y mpBoj u Tpehoj
CeIMUIIM Y MjeceLly;

e  3a CBe OCTajle NPOU3BO/ie LiMjeHe Ce, y CKJIaAy
ca BaxehuMm EBpolckuM perysnaTvuBaMa,
NPUKYI/bAjy jefaHnyT MjeceuHo (M3Meby 1. u
21. y Mjecelty) ¢ TUM [Jia je BaXKHO OAp:KaBaTH
WCTH UHTepBaJ u3Mehy NpUKyI/bamba.

Ilonaepu

[longepu kKoju ce npUMjelyjy 3a H3padyHaBambe
VH/JleKca NOTPOIIaYKUX LiMjeHa cy KoepULUjeHTH Koju
OJlpaKaBajy  peJATMBHY  BaXXHOCT  0JabpaHuUX
NpoMu3BOJA@a M yciayra y YKYIHOj MOTPOLIHbU
JoMahuHcTaBa Ha fjoMahoj Teputopuju. [lomohy wux
ce Uu3payyHaBajy eJleMeHTapHU HHJEKCH Kao
NOHJepUcaHu npocjeny. basupanu cy Ha nojanuma
NoBe3aHMM ca GUHAJIHOM NOTPOLIKOM JoMahHHCTaBa
Y Ha oZlaliMa o 6pojy CTaHOBHHUKa.

['naBHM u3BOp MNojaTaka 3a M3pajJy MNOHJepa 3a
00pauyH MH/leKCa NOTPOLIAYKUX IiMjeHa je AHKeTa o
NOTpOLIbY JoMahuHCTaBa. 3a U3payyHaBambe UHAeKca
NOTPOLIAYKHUX LujeHa of, jaHyapa 2018. ropune
MpUMjeryjy ce IOHAEPH KOjU ce 6a3upajy Ha ojanuMa
n3 AHkKeTe 0 mnoTpouwwku JgoMahuHcraBa 3a 2015.
roguHy. IloHzepn ce cBake TroJuHe KOPUTHpajy C
KpeTameM I1jeHa y IPeTX0/LHOj FOJUHU.

Knacudukanuja

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The price
collectors recive a clear specifications of the item name,
it's COICOP code and unit of measurment that they should
collect in specific outlet. They choose a concrete item for
price collecting in specific outlet, in accordance with the
criterion of the most sold products in that outlet. In order
to be sure that the collector is collecting prices for exactly
the same items each month, the form for the price
collecting also includes the informations on detailed
product description in terms of brandsyvariety and
quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor the
exact price change in two different periods, but not the
comparison of average prices between different
geographical locations.

For the purposes of CPI calculations, the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the domestic
territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



3a kjJacupuKoBame MpPOU3BOAA M3 CTATUCTHUKE
NOTPOLIAYKHUX LIMjeHa yoTpe6sbaBa ce Knacupukanuja
JU4He noTpolue npeMa HamjeHU (Classification of
Individual Consumption by Purpose-COICOP) koja
JYjesd TPOIIKOBEe Ha JBaHAeCT OCHOBHUX Ojje/baKa
NPOM3BO/IA U yCJIyTa 33 Koje ce U3payyHaBajy UH/IEKCH.

Arperupame

W3pauyHaBame UH/EeKCA NOTPOLIAYKHUX [IMjeHa TOYU e
pauyHalmeM eJeMeHTapHUX HWHJeKca (MHJeKca
NPOM3BOJa) U UHJEKCA peNpe3eHTaTUBHUX CTaBKH Ha
HUBOYy rpajoBa. [Ipy ToMe ce Kao Mjepa cpefme
BpUjeJHOCTM KOPHUCTHM TeOMeTpHjCKa  CpejuHa.
ArperupaHy HMHJEKCH Ce HAaKOH TOra H3payyHaBajy
KopuiuTeweM JlacneypoBe ¢popMyJie 3a NOHAEPUCAHY

ApUTMETHUYKY CpeAuHy, T[O4YeBLIM Of, HHJEKca
penpe3eHTaTUBHUX CTAaBKU Ha HUBOY EHTHUTETA CBE 10
omwmTer HHJeKkca 3a bBocHy u  XepueroBuHy.

PedepenTHa 6asa 3a pauyHame uHzekca je 2015.
roZiiHa.

Ocrane gebpuHuLyje

IIpousBoj: 6110 KOjU IPOU3BOJ, UJIK YCJIyTa 3a JIUYHY
HNOTPOLIKY KOjU Ce MOTy KynuTH. ['pynHHM HasuB 3a
NPOU3BO/JIE U YCIIyTE.

PenpeseHTaTMBHA CTaBKa: NPOM3BOJ, Ha HajHMIXeM
HUBOY arperaunyje, oJJHOCHO NPOM3BOJ, Y NPOJajHOM
MjecTy Ha jeiHOj reorpadckoj JiOKalUju 3a Koju ce
MO>Ke NPOLMjEHUTH IIOHEep.

Crona mpomjeHe: cTona NMpoMjeHe y crnenudUuIHOM
pedepeHTHOM nepuoAy y nopehewy ca BpujesHouhy
ca MoYeTKa TOr TMepuoja WIM U3 KOHKPETHO
JebuHUpaHOr paHujer NepUoja.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of towns.
Elementary aggregate indices are calculated by using
Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions indices
at the level of entities to the overall index at the level of
Bosnia and Herzegovina. Reference base year for index
calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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