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NHaeKc noTpomaykux nujeHa y bocuu u Xepuerosunu, ®edopyap 2024
Consumer price index in Bosnia and Herzegovina, February 2024

Y ¢e6pyapy 2024.roguHe 3a6U/beKeH PacT
HUBOA LMjeHa.

llnjeHe npou3BoJa U ycJyra Koje ce KOpUcCTe 3a
JIMYHy noTpolkby y bBocHM u XepueroBuHu
MjepeHe MHJIEKCOM TMOTPOLIAYKUX IUjeHa, ¥
debpyapy 2024.ronvHe y 04HOCY Ha IPETXOAHHU
Mjecell, y IPOCjeKy Cy 3abu/bexuie pacT HUBOA
3a 0,5%.

Buie nyjeHe y noje JUHUM OJje/bIIMIMA.

[locMaTpaHo mo ofje/bllMMa IIpeMa HaMjeHHU
notpoue (COICOP), y debpyapy 2024. ronuHe
y OJJHOCY Ha NpPeTXOJHU Mjecel, y MPOCjeKy je
3abU/beKEH pacT HjeHa y ojjesbl[uMa XpaHa U
6e3askoxosHa nuha 3a 0,4%, AnkoxoJiHa nuha u
AyBaH 3a 0,8%, CraHOBame U pEXUjCKHU
TpouikoBH 3a 0,3%, 3apascTBo 3a 0,4%, [IpeBo3
3a 1,7%, Komynukauuje 3a 0,1%, Pexpeanuja u
kyJstypa 3a 0,5%, Pecropanu u xotesnu 3a 2,0%
Te Octasia 06pa u ycayre 3a 0,5%.

Huxe nyjeHe y noje JUHUM OJje/bIiMa.

[locMaTpaHo mo ofje/bllMMa IIpeMa HaMjeHHU
notpoue (COICOP), y debpyapy 2024. ronuHe
Yy OZHOCY Ha NMpPeTXOJHU Mjecel, y MPOCjeKy je
3abusbeKeH naj nujeHa y oajessuuma Opnjeha u
obyha 3a 1,4% Te HawmjemTaj M anapaTu 3a
nomahuHcTtBo 3a 0,4%.

Ha roauimmeM HUBOY Y POCjeKy 3a6U/bekeH
pact HuBoa nujeHa oj, 2,1%.

HuBo nujena y pebpyapy 2024.rogute y ogHoCy
Ha UCTH Mjecel] MPeTX0JHe roJUHE BUILM je 3a
2,1%.

[Ipocjednn pact 1nujeHa 3a0W/bEXKEH je Yy
ofjespiiMa XpaHa U 6e3aJIKOXOJIHW HAIMIU 3a
2,1%, Ankoxosna nuha u ayBaH 3a 4,6%,
CraHoBake U pexujcku usgauu 3a 0,4%,
Hawmjeurraj, anapaTu 3a JoMahMHCTBO U peJOBHO
oapkaBamwe kyhe 3a 3,2%, 3apaBcTBO 32 2,7%,
Komynukanuje 3a 2,3%, Pekpeanuja U KyaTypa

In February 2024, on average, price levels
recorded an increase.

By divisions of COICOP classification in February
2024 compared to previous month, price level
recorded an increase by 0,5%.

Higher prices in some divisions.

By the divisions of COICOP classification, in February
2024 as compared to the previous month, the price
index increased in divisions of Food and non-
alcoholic beverages by 0,4%, Alcoholic drinks and
Tobacco by 0,8%, Housing and utilities by 0,3%,
Health by 0,4%, Transport by 1,7%,
Communications by 0,1%, Recreation and Culture
by 0,5%, Restaurants and Hotels by 2,0% and Other
goods and services by 0,5%.

Lower price levels in some divisions.

By the divisions of COICOP classification, in February
2024 as compared to the previous month, the price
index decreased in divisions of Clothing and
Footwear by 1,4% and Furniture and furnishing by
0,4%.

On annual level, on average, price levels
increased by 2,1%.

The price level in February 2024 as compared to the
same month of the previous year increased by 2,1%.

The average increase of prices was recorded in
divisions of Food and non-alcoholic beverages by
2,1%, Alcoholic beverages and tobacco by 4,6%,
Housing and utilities by 0,4%, Furniture and
furnishing by  3,2%, Health by  2,7%,
Communications by 2,3%, Recreation and Culture by

1



3a 4,4%, O6pasoBawe 3a 1,9%, PecropaHu u
xoTesnu 3a 8,0% Te Ocrana mo6pa u ycayre 3a
8,1%.
[lpocjeyHn mnaj 1nuUjeHa je 3a0UJ/bEXKEH Y
oajespuumMa Opjeha u 06yha 3a 6,4% te [IpeBo3 3a
0,6%.

4,4%, Education by 1,9%, Restaurants and hotels by
8,0% and Other goods and services by 8,1%.

The decrease of prices on average was recorded in
divisions of Clothing and footwear by 6,4% and
Transport by 0,6%.



HNHAeKC moTpoLIavyKHX LujeHa npeMa Kjaacupukanuju COICOP y pedpyapy 2024. roguHe
The Consumer Price Index by COICOP classification in February 2024
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S oxi 112024 112024 I-112024 112024 112024 Divisi S
S Ajemak 12024 112023 111 2023 02023 02015 tviston S
00 YKynaH MHAEKC 1005 102.1 102.1 101.4 125.3 Total Index 00
01 XpaHa u Food and non- 01
6e3askox. nuha alcoh.beverages
100.4 102.1 102.5 101.5 144.9
01.1 | XpaHa Food 01.1
100.4 101.7 102.2 101.3 146.2
01.2 | Besask. nuha 100.3 105.1 104.9 102.7 134.7 Non-alc. drinks 01.2
02 AnkoxosHa nuha Alcoh.beverages | 02
¥ AyBaH 100.8 104.6 104.7 102.2 143.6 | and tobacco
02.1 AnkoxosiHa nuha 999 105.8 107.7 103.5 118.8 Alcoholic drinks 02.1
02.2 | Nysan 101.0 104.3 103.8 101.9 152.8 | Tobacco 022
03 Opajeha u o6yha Clothing and 03
98.6 93.6 93.7 93.2 44.6 | footwear
03.1 | Onjeha 98.6 93.1 93.1 93.1 46.7 | Clothing 03.1
032 | O6yha 98.5 95.0 95.2 93.5 40,0 | Footwear 03.2
04 CraHoBame, BOJa, Housing, water, 04
eJIEKTP. eHepruja, electricity, gas
rac v Jpyry eHep. and other fuels
100.3 100.4 99.9 100.9 132.9
04.1 | Hajamuuna Actual rentals for | 04.1
101.5 108.6 107.8 105.9 142.7 | housing
04.3 | OgpxkaBame 1 Maint. and repair | 04.3
MONpaBKa CTaHa 100.6 109.2 109.5 105.1 1345 of the dwelling
04.4 | BopocHabaujeBame Water supply 04.4
Y pasJINYuTE KOM. and
ycayre 100.1 109.3 109.3 106.2 124.2 | miscellaneous
04.5 | EnexrpuyHa Electricity, gas 04.5
eHepryja, rac 1 and other fuels
Apyry eHepreHTH 100.3 98.0 97.4 99.5 133.6
05 Hamjemraj, Furnishings, 05
amapaTi 3a JO0M. U household
PeAoBHO 0Ap. equip. and
Kyhe rout.maint. of
99.6 103.2 103.8 101.3 115.4 | thehouse
05.1 | Hamjeuuraj, Furniture and 05.1
nokyhcTBo, Tenucu furnishings,
Y ocTasie NoJjHe carpets and other
POCTUPKe 98.8 99.7 100.4 99.1 115.1 | floor coverings
05.2 | TekcTuaHu Household 052
npousBoAH 32 kyhy 99.5 102.3 102.9 101.5 96.9 | textiles
05.3 | Anmaparu 3a oM. Household 05.3
99.5 100.6 101.1 100.1 100.9 | appliances
05.4 | CTakyieHO U CTOJIHO Glassware. 05.4
nocybhe tableware and
100.6 102.0 102.1 101.3 99.3 | household
05.5 | Aunart u ompema 3a Tools and 05.5
kyhy u Gamty 100.5 103.7 103.7 101.9 119.4 | equipment for
05.6 | Jo6pa u ycayre 3a Goods and 05.6
pesoBHO services for
onpxasatbe Kyhe 99.8 105.2 105.9 102.5 119.4 | routine
06 | 3apascrso 100.4 102.7 102.9 101.6 113.4 | Health 06
06.1 | MegULIMHCKU Medical 06.1
HPOU3BOAH, products,
nomMarasa u appliances and
onpema 100.6 104.9 104.7 103.3 120.7 | equipment
06.2 | 3apaBCcT. ycayre, Out-patient serv. 06.2
0CHM BOTHUYKHX 100.1 99.4 99.9 98.9 102.8
06.3 | BosHuuke ycayre 100.0 100.0 100.0 100.0 105.3 Hospital serv. 06.3
07 | Hpeso3 101.7 99.4 98.0 100.7 127.4 | Transport 07
07.1 | KynoBuHa Bo3uja Purchase of 07.1
100.3 102.6 102.7 101.5 106.6 | vehicles
07.2 | Ymotpe6a npes.. Operation of 07.2
cpeAcTaBa personal
102.1 98.6 96.9 100.6 129.7 | transport
07.3 | Ycayre npeBosa Transport 07.3
100.7 101.6 101.8 101.0 135.0 | Services
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S Oxiespax 112024 112024 I-112024 112024 112024 Division S
5 A 12024 112023 1112023 $2023 #2015 S
=}
08 KomyHnukanuje 100.1 102.3 102.3 101.1 100.1 | Communication 08
08.1 | IowTaHcKe yciayre 100.0 100.0 100.0 100.0 102.4 | Postal services 08.1
08.2 | TenedoHcka u Telephone and 08.2
Tesiedakc onpema 100.1 94.8 94.6 97.1 59.5 | telefax equipment
08.3 | TenedoHcke u 100.1 102.7 102.7 101.4 103.5 Telephone and 08.3
Tesnedakc ycayre ' ' ' ’ ’ telefax services
09 | Pexpeauujau 100.5 104.4 104.3 102.1 125.5 | Recreationand | 09
KyJITypa culture
09.1 | AyauoBuU3yeJHa, Audio-suc. photo 09.1
boTo 1 uHOD. 100.8 92.5 92.4 95.3 69.7 | and inf. process.
ompema equipment
09.2 | Ocraja TpajHa Other major 09.2
Jlo6pa 3a pekp. 1 durables for recr.
KyATYPY 101.1 102.1 101.6 101.6 112.3 | ,nd culture
09.3 | Ocranu npegmeTu Other recr. items 09.3
U omnpeMa 3a and equipment.
pekpearujy, 6amry gardens and pets
1 KyhHM Jby6uMIK 100.0 104.2 104.4 101.4 113.6
09.4 | Ycayre pekp. u 100.7 104.1 104.0 102.4 129.2 Recreational and 09.4
KyJType ' ' ' ’ ’ cultural services
09.5 | HoBuHe, Kibure u Newspapers. 09.5
nucahu npu6op 100.3 106.2 106.0 103.6 138.8 | booksand
stationery
09.6 | IakeT apaHx. 100.9 104.8 104.6 97.9 127.4 | Package holly.. 09.6
10 O6pasoBame 100.0 101.9 101.9 101.2 107.0 | Education 10
[Ipeakosicko U Pre-primary and
10,1 | OocHosHO 100.0 104.6 104.7 102.7 130.3 | primary 101
: ob6pa3oBame education :
CpebOoIIKOJICKO Secondary
102 | Bl 100.0 102.4 102.4 101.2 102.1 | cqycation 102
10.4 | YHUBep3UTETCKO High school and 104
obpasoBame university
100.0 101.3 101.3 100.9 104.2 education
10.5 | O6pasoBame Education n.d. by 10.5
HeZleUHUPAHO 11O 100.0 100.3 100.3 100.4 105.1 | level
HHUBOY
11 PecTropaHu u 102.0 108.0 107.3 105.1 130.6 | Restaurantsand | 11
XOTeJu hotels
11.1 | Ycayre ucxpane 102.2 108.1 107.3 105.2 134.2 | Catering services 11.1
11.2 | Ycayre cMjemtaja 100.3 107.1 107.7 104.7 109.3 | Accommodation 11.2
services
12 OcraJia f06pa u Other goodsand | 12
ycyre 100.5 108.1 108.2 104.2 119.6 services
12.1 | JluyHa mwera 100.9 109.2 109.0 105.0 128.5 | Personal care 12.1
12.3 | JlnuHu npeAMeTH 12.3
Jipyre HaMjeHe 99.9 101.4 1015 100.8 93.6 Personal effects
n.e.c.
125 | Ocurypare 100.1 108.3 108.9 103.4 107.5 | Insurance 125
12.6 | PuHaHcHjcke 100.0 100.7 100.8 100.3 122.4 | Financial services | 12.6
yciyre
12.7 | Ocrane ycayre 100.1 105.1 105.0 103.1 111.5 | Other services 12.7

n.e.c




METO/OJ/IOIIKA YIIYTCTBA

JeduHunuja uHAEKca NOTPOIIAYKUX LUjeHa

WUHpekc MNOTpOLIAYKHUX LMjeHa NpeAcTaB/ba Mjepy
[IpOMjeHa LMjeHa I@pOM3BOJAa U ycayra Koje
JoMahHMHCTBa KyNyjy paZy 3a/l0BOJ/betba CBOjUX IMYHUX
notpe6ba Ha €eKOHOMCKOM TepuTopujy bBocHe u
XepLieroBuHe.

HamjeHna

CBpxa MNpHUKyIl/bakha NOTPOLIAYKUX LUjeHa Yy bocHU u
XepleroBuHH je Aobujame Mjepe UHJIAIMje Y 3EMJbH,
entuteTuMa U Juctpukty bpuko. [lopeg Tora nungexc
MOTPOIIAYKHUX IIMjeHa ce KOPUCTH U 3a YCKaahuBambe
IJIaTa v 3apajia y CKJIaAy ca KOJIEKTUBHUM YyTrOBOPUMa,
Te eH3Mja ¥ COLUja/IHUX JlaBama. Takohe ce KOPUCTHU U
3a o4yyBake BPHUjeJHOCTH KOJ| yroBopa C UHAEKCHUM
KJay3yJsama, oMmoryhyje nopehemwe ctona undJanuje c
JpyruM 3eMJ/baMa, oMoryhyje mnopebemwe KpeTama
[[MjeHa yHyTap 3eMJ/be u3Mehy MojeJMUHUX PeruoHa u
CIYy’)KM Kao OCHOBa 3a JedJalloHUpame M0jeUHUX
MaKpOEKOHOMCKHX arperaTta y CTAaTUCTULU
HallMOHAJIHUX padyyHa U y pyTre CBpXe.

UHAEKC MnoTpomavyKux
XepueroBuHu

nyjeHa y bBocaum wm

WHpekc noTpomavykux nyjeHa y bocHu u XepreropuHu
padyHa ce Ha 6a3U pelnpe3eHTaTUBHE JIUCTe IPOM3BO/a
kojy y 2024. roguHu 4uHU 615 mpousBoja. CBakor
Mjecelja NpUKyIba ce oko 21000 nujeHa Ha yHanpuje[,
JepUHUCAaHOM Y30PKY IPOJAjHUX MjecTa Ha JBaHAeCT
reorpadCcKyx JoKamuja.

O6yxBaT MHAEKCA

lFeorpadpcku oGyxBar. llujeHe ce NpUKyIJbajy Ha
JIBaHaecT JioKaluja (rpagoBa) y 3emsbd (bama Jlyka,
Buxah, Bujesbuna, Bpuko, [lo6oj, UctouHo CapajeBo,
Mocrap, lIpujenop, CapajeBo, Tpebume, Ty3.a, 3eHuIia)
oflabpaHUX MNpeMa KpUTepHjy 6poja CTAaHOBHHMKA U
BUX0BOj y/03W y TreorpadckoM MOJpyYjy KojeM
npunazajy.

OG6yxBat mpousBoaa. O6yxBaheHU Cy HajBaXKHUjU
NPOM3BOJH U YC/IyTe Koje KyIlyje CTAHOBHUIITBO paju
¢éuHamHe mnoTpomwe. OO6yxBaT Jobapa W ycayra
pesioBHO ce peBujgupa Ja OuM ce odyBaja
penpe3eHTaTUBHOCT JIMCTE MPOU3BOJA C 063MPOM Ha
yKyce IOTpollaya W HHUXOBEe HABHKe Yy IOIJIELY
KyTIOBHHE.

CHuMame 1 MjeHa

NOTES OF METHODOLOGY

Defintion of Consumer Price Index

Consumer Price Index represents a measure of
average prices (goods and services) which consumers
buy for their personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is used
as a measure of inflation in state, entites and District
Brcko. It can be used as an indicator of values with
index clauses, it also serves as a deflator of final
consumer purchasing power and it is also used in
inflation comaprison among other regions. CPI can
serve as a deflator of National accounts data and other
purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is
caluculated on the basis of the respresentative list of
products that in year 2024 consisting of 615 different
items. Each month over 21 000 prices are being collected
in accordance with defined sample of outlets and 12
geographical locations.

Scope of the index

Geographic coverage. The prices are being collected in
12 geographic locations (towns) in country (Banja
Luka, Bihac, Bijeljina, Brcko, Doboj, Istocno Sarajevo,
Mostar, Prijedor, Sarajevo, Trebinje, Tuzla, Zenica)
chosen by the criterion of their weight in terms of
population and their role with respect to the
geographical areas that they belong to.

Product coverage. All relevant goods and services
bought by the reference population for the purpose of final
consumption are included in the index. The coverage of
goods and services is reviwed regularly in order to ensure
the representativnes of the basket with respect to the
consumer tastes and purchasing practices.



CBe LMjeHe ce NPUKYMJbajy JIOKAJTHO HAa HA4uH Ja
CHUMaTeJ/bH OJi eHTUTETCKHUX 3aBOJA 3a CTATUCTUKY U
AreHuuje 3a cratuctuky buX pob6ujajy jacHe
cnenydukalyje Ha3uBa nNpousBoza u werose COICOP
mudpe Te jeAUHUIIE Mjepe Koje Tpebajy mpoMaTpaTH Ha
TepeHy. CHuUMaTe/bM Ha OCHOBY THUX HHQoOpMaluja
CaMOCTaJIHO OWpajy KOHKpeTaH IpOM3BOJ, 4ujy he
IIMjeHy CHUMATH Ha oApeheHOM MNpoJIajHOM MjecTy.
CHUMaTes/b Mopa M3abpaTH KOHKPEeTHH HPOH3BOJ Y
CKJIaZly Ca KpUTEpHjeM HajlipoJaBaHujer Iporu3Bo/ia Ha
JatoM mpoaajHoM Mjecty. [la 6u ce ocurypaso [Ja
CHMMaTeJ/bU U3 Mjecelia y Mjecel, CHUMajy LiUjeHe UCTUX
Npou3BOJia, Te Ja OM ce MOIJIO NpPaTUTH Koje
NpOU3BOJie CHUMaTe/bU NOCMaTpajy Ha TepeHy OHU Y
YIUTHUK YyHOCe U YyHampujes JedHHHCAH CKyl
JOJATHUX KapaKTepUCTHKA MpOU3BO/A U
rHbopMaIdje 0 eBEHTYaJHUM 3aMjeHaMa MPOU3BO/a
YKOJIMKO ux OyJne. TakaB HAaUMH CHUMamwa oMoryhyje
npahemwe IpoMjeHe KpeTamwa LiMjeHa HU3Mehy JBa
Nepuosia, aju He WU Iopebeme NpocjedyHe IujeHe
n3Mehy pa3/IMuIUTUX reorpadCKUX JoKaluja.

3a noTpebe MHJEKCA MOTPOIIAYKUX [[MjeHAa CHUMAambe
I[MjeHa ce BpIIM c/befehux JjaHa y Mjeceny:

e 3a TMOJ/bONpHUBpEJHe TMPOU3BOJE KOjU cCe
[IpOo/ajy Ha NHujallaMa LiyjeHe Ce NMPUKYI/bajy
JiBa IMyTa Mjece4HO M TO y HpBOj U Tpehoj
CeMULIM y MjeceLy;

e  3a CBe OoCTaJle IIPOU3BOJiE LiHjeHe ce, y CKIaAy
ca Baxehum EBpolckuM perysnaTuBaMma,
NPUKYI/bAjy jefaHnyT MjecedyHo (u3Mmeby 1. u
21. y Mjecelty) ¢ TUM [ia je BaXKHO OJp>KaBaTHU
WCTH UHTEpBaJ U3Mehy NpUKyI/barba.

Ilongepu

[loHZepyn KoOju ce INpUMjerwyjy 3a H3padyHaBambe
MH/JleKca NOTPOIIAYKUX LiMjeHa Cy KoepHUIMjeHTH Koju
OoJlpaXkaBajy = peJaATUBHY  BaXXHOCT  0JabpaHMUX
Npou3BOJa U ycayra y YKYNHO] MOTPOIIHHU
nomahuHcTaBa Ha soMaheM TepuTopwHjy. [loMmohy mux
ce M3padyHaBajy eJIeMEeHTapHH HHJEKCH Kao
NOHJepUcaHu npocjeny. basupanu cy Ha nojanuma
NoBe3aHUM ca GHUHAJHOM NOTPOLIKOM JoMahHHCTaBa
Y Ha IoJialiMa o 6pojy CTaHOBHHKa.

[aBHM H3BOp MojaTaka 3a H3paZy MOHJepa 3a
00payyH MHJEeKca MOTPOLIAYKUX LiUjeHa je AHKeTa O
NOTpPOLIY JoMahMHCTaBa. 3a U3payyHaBambe HHAEKC A
NOTPOLIAYKUX ILMjeHa oJf, jaHyapa 2018. rogune
NIpHMjemyjy ce TOHAEPH KOojU ce 6a3upajy Ha nojanuma
n3 AHKeTe o mnoTpoulwku JomahuHcTaBa 3a 2015.
roauHy. lloHzepu ce cBake ToJUHe KOPUIYjy C
KpeTameM Ii1jeHa y IPeTX0HOj TOAUHU.

Knacudpukanuja

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The price
collectors recive a clear specifications of the item name,
it's COICOP code and unit of measurment that they should
collect in specific outlet. They choose a concrete item for
price collecting in specific outlet, in accordance with the
criterion of the most sold products in that outlet. In order
to be sure that the collector is collecting prices for exactly
the same items each month, the form for the price
collecting also includes the informations on detailed
product description in terms of brands,variety and
quantity. as well as the informations on possible
replacements of items. All of this allows us the monitor the
exact price change in two different periods, but not the
comparison of average prices between different
geographical locations.

For the purposes of CPI calculations, the price collection
is scheduled as follows:

e for agricultural products sold on green
markets the prices are being collected twice a
month, in the first and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once
a month (on the 1 and 21 of the month) with
the obligation of maintaining the interval of
price collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the domestic
territory. They are used for elementary indices
calculations as the weighted averages. They are based
on the data linked to the household final consumption
and population.

The most important data source for calculating the
weights used in the consumer price indices are the
Household Budget Survey. Since January 2018 the
compilation of the CPI has been based on the weights
derived from household expenditures from the
Household Budget Survey 2015 updated every year
according to price movement recorded in a previous
year.



3a kjgacuduKoBame IPOHU3BOAA M3 CTATUCTHKeE
NOTPOLIAYKUX LIMjeHa yroTpeb/baBa ce Knacudukanuja
JinyHe mnoTpoue npema HamjeHu (Classification of
Individual Consumption by Purpose-COICOP) xkoja
JUjesid TPOLIKOBE HAa JBaHAeCT OCHOBHUX OJjjes/baKa
MPOU3BO/Jia U YCJIyTa 3a KOje ce U3padyyHaBajy UHAEKCH.

Arperupame

HM3pauyHaBambe UH/EKCa TOTPOLIAYKHUX [[HjeHa TOYUHHE
pauyHarmeM eJIeMeHTapHHUX HHJeKca (MHZeKca
MPOU3BO/Ia) U UHJEKCA pelnpe3eHTaTUBHUX CTABKU Ha
HUBOY rpajoBa. [lpy ToMe ce Kao Mjepa cpexrbe
BpUje/JHOCTH  KOPUCTH TeOMeTpHjcKka  CpejAuHa.
ArpervpaHu WHJEKCH Ce HAaKOH TOora H3padyHaBajy
kopuliTereM JlacneypoBe ¢popmysie 32 MOHJAEPUCAHY

ApUTMETUYKY CpeZiMHYy, TOYeBIIM OJi HHZEKca
penpe3eHTaTUBHUX CTABKU Ha HUBOY EHTUTETA CBE /10
ommter HWHAekca 3a bocHy u  XepuerosuHy.

PedepenTHa 6a3a 3a pauyyHame HHjAekca je 2015.
ro/{MHa.

Ocrane gepuHunyje

IIpousBo/;: 6110 KOjH TPOU3BOJ WJIH YCIyTa 3a JIMUHY
NOTPOLIKBY KOjU Ce MOry KynuTH. [pynmHM Has3uB 3a
NPOU3BO/IE U yCJIyTE.

Penpe3eHTaTMBHA CTAaBKa: NPOM3BOJ, Ha HajHUXKEM
HUBOY arperainuje, OJHOCHO NPOM3BOJ Yy NPOJAjHOM
MjecTy Ha jelHOj reorpadckoj JIOKaIuju 3a KOju ce
MO>Ke NPOLMjeHUTH IOHAED.

Croma mpomjeHe: cToma HpoMjeHe y crenupuiHOM
pedepeHTHOM nepuoAy y nopehemwy ca BpujefHOUIhy
ca To4YeTKa TOT TMeEpPUOAA WJM U3 KOHKPETHO
JNeduHMCAHOT paHUjer mepuo/a.

Classification

The classification of products used in the CPI is based on
the Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures
into twelve different divisions of consumer goods and
services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items
indices) and representative position at the level of towns.
Elementary aggregate indices are calculated by using
Laspeyres formula for weighted arithmetic mean
starting from the level of representative positions indices
at the level of entities to the overall index at the level of
Bosnia and Herzegovina. Reference base year for index
calculation is 2015.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. i.e. item in an outlet in a geographic
location with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined
earlier period or in a specific period of time.
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