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HUHaeKkc noTpomaykux uMjeHa y bocau u Xepuerosunu, anpui 2024
Consumer Price Index in Bosnia and Herzegovina, April 2024

Y anpuny 2024.roguHe 3a6u/beXkeH pacT HUB0A LMjeHa.

[ujeHe mpousBoja U ycJayra Koje ce KOPUCTe 3a JIMYHY
notpouiwsy ¥ bocHu u XepueroBuHM MjepeHe UHAEKCOM
NOTPOIIAYKHUX LiMjeHa, y anpuiy 2024. roguHe y o4HOCY Ha
IPeTX0/JHU Mjecel], y IPOCjeKy cy 3abuJbexkuie pacT HUBOA
3a 0,1%.

Buiune nMjeHe y noje JUHMM oJje /bIiMMa.

[locMaTpaHo mo ofje/pliMa NpeMa HaMjeHU MOTPOILHE
(COICOP), y anpusty 2024. roauHe y 0AHOCY Ha IPETXOJHU
Mjecel, y IPOCjeKy je 3a6UJbeKeH pacT 1jMjeHa y oJjjesblMa
XpaHa u 6e3askoxosiHa nuha 3a 0,2%, AnkoxoJiHa nuha u
aysaH 3a 0,2%, Oxjeha u o6yha 3a 0,5%, 3apaBcTBO 3a
0,5%, [IpeBo3 3a 0,4%, Komynykauuje 3a 0,2%, Pekpeannja
u kyatypa 3a 0,5%, Pecropanu u xotenu 3a 0,7% te Octasna
Jo6pa u ycayre 3a 0,2%.

Huxe nyjeHe y noje JUHUM ojAje/bLyMa.

[locMaTpaHo mo ojje/bLUMa NpeMa HaMjeHU NOTPOILIH-e
(COICOP), y anpuuy 2024. roguHe y OAHOCY Ha NIPETXOAHU
Mjecell, Y IPOCjeKy je 3a0WJbeXXeH MaJ I[hjeHa y OJjjeJbKy
CraHoBamwe U pexujcku usgauu 3a 0,5% u Hawmjewraj,
amnapaTy 3a AoMalMHCTBa U PeJOBHO OJp)KaBame Kyhe 3a
0,7%.

Ha roaummeM HUBOY y NPOCjeKy 3a6GU/bEXKEH PacT
HUBoOA ByjeHa oj, 2,0%.

HuBo uujena y anpuny 2024. rofrHe y OLHOCY Ha UCTU
Mjecel IpeTX0/iHe roZiMHe BUIH je 3a 2,0%.

[IpocjeyHu pacT ujeHa 3a6U/bEXKEH je Y oAjesbIuMa XpaHa
U 0e3aJIKOXOJIHM Hanunu 3a 1,2%, AaxkoxosHa nuha u
ayBaH 3a 3,9%, Hamjemraj, anapatyd 3a gomMahuHCTBa U
peloBHO oJpkaBame Kyhe 3a 2,2%, 3apaBcTBo 3a 3,5%,
[IpeBo3 3a 3,1%, KomyHnukanuje 3a 1,7%, Pekpeanuja u
KyJaTypa 3a 4,5%, O6pasoBame 3a 2,1%, Pectopanu u
xoTeJsu 3a 8,8% Te OcTtasa f06pa u ycayre 3a 5,7%.

[Ipocjeunu maj ujeHa je 3abusbexkeH y ogjesbuuma Oxpjeha
u o6yha 3a 7,3% u CTaHOBabe U peXXujcku usaamu 3a 0,2%.

In April 2024, on average, price levels recorded an
increase.

By divisions of COICOP classification in April 2024 compared
to previous month, price level recorded an increase by 0,1%.

Higher prices in some divisions.

By the divisions of COICOP classification, in April 2024 as
compared to the previous month, the price index increased in
divisions of Food and non-alcoholic beverages by 0,2%,
Alcoholic beverages and tobacco by 0,2%, Clothing and
Footwear by 0,5%, Health by 0,5%, Transport by 0,4%,
Communications by 0,2%, Recreation and Culture by 0,5%,
Restaurants and Hotels by 0,7% and Other goods and services
by 0,2%.

Lower price levels in some divisions.

By the divisions of COICOP classification, in April 2024 as
compared to the previous month, the price index decreased in
division of Housing and utilities by 0,5% and Furniture and
furnishing by 0,7%.

On annual level, on average, price levels increased by
2,0%.

The price level in April 2024 as compared to the same month
of the previous year increased by 2,0%.

The average increase of prices was recorded in divisions of
Food and non-alcoholic beverages by 1,2%, Alcoholic
beverages and tobacco by 3,9%, Furniture and furnishing by
2,2%, Health by 3,5%, Transport by 3,1%, Communications by
1,7%, Recreation and Culture by 4,5%, Education by 2,1%,
Restaurants and hotels by 8,8% and Other goods and services
by 5,7%.

The decrease of prices on average was recorded in division of
Clothing and footwear by 7,3% and Housing and utilities by
0,2%.



HUHAEeKC NoTpolIavyKUX IMjeHa npeMa Kiaacupukanuju COICOP y anpuiy 2024. roaguHe
The Consumer Price Index by COICOP classification in April 2024
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00 YKkynaH MHJeKC 100.1 102.0 101.2 102.0 101.8 125.8 | Total Index 00

01 XpaHa u 100.2 101.2 101.5 101.8 101.8 145.3 | Food and non- 01
6e3a1koxo/1Ha nuha alcoh.beverages

01.1 | Xpana 100.2 100.9 101.5 101.6 101.6 146.6 | Food 01.1

01.2 | BesasnkoxoJsiHa nuha 100.4 104.3 101.2 104.5 1029 135.0 | Non-alcoh. drinks 01.2

02 AnkoxosiHa nuha u 100.2 103.9 103.0 104.3 104.0 146.1 | Alcohol. bever. and 02
AyBaH tobacco

02.1 | AnkoxosiHa nuha 100.9 106.7 103.6 107.0 105.9 121.5 | Alcoholic drinks 02.1

02.2 | [lysan 100.0 103.1 102.9 103.5 103.5 155.2 | Tobacco 02.2

03 Opajeha u o6yha 100.5 92.7 98.0 93.4 95.5 45.7 | Clothing and footwear | 03

03.1 | Ogjeha 99.9 92.3 97.5 92.9 94.7 47.5 | Clothing 03.1

03.2 | O6yha 102.1 93.7 99.0 94.5 97.5 41.7 | Footwear 03.2

04 CraHOBame€, BOJA, 99.5 99.8 99.1 100.0 100.0 131.7 | Housing, water, 04
eJ1. eHepruja, rac u electricity, gas and
APYTY eHepreHTH other fuels

04.1 | HajaMHuHa 100.0 107.3 102.9 107.6 105.9 142.7 | Actual rentals for 04.1

housing

04.3 | OxppxaBame U 100.5 109.0 102.9 109.2 106.8 136.8 | Maint. and repair of the | 04.3
norpaBKa CTaHa dwelling

04.4 | CHabaujeBarbe BOJIOM 100.1 107.4 102.7 108.7 106.3 124.3 | Water supply and 04.4
U pasjIMuuTe miscellaneous services
KOMYHaJIHe yCJIyTe relating to the dwelling

04.5 | EnextpuuHa eHepruja, 99.2 97.6 98.0 97.6 98.2 131.8 | Electricity, gas and 04.5
rac ¥ p. eHepreHTH other fuels

05 Hawmjemrraj, anapaTtu 99.3 102.2 99.7 103.3 101.2 115.3 | Furnishings, 05
3a soMmahuHCTBO U household equipment
PeAOBHO and rout.main. of the
oJp>KkaBame Kyhe house

05.1 | Hamjemwraj, 99.5 99.8 99.5 100.3 99.7 115.8 | Furniture and 05.1
nokyhcTBo, Tenucu U furnishings, carpets and
ocTaJie moJiHe o6Jjiore other floor coverings

05.2 | TekcTuaHU 99.5 100.4 99.5 101.9 100.3 95.8 | Household textiles 05.2
MPOU3BOJH 3a Kyhy

05.3 | Anaparu 3a oM 100.0 101.9 100.7 101.3 101.0 101.8 | Household appliances 05.3

05.4 | CTakJIeHO U CTOJIHO 100.2 101.5 100.2 101.8 101.2 99.2 | Glassware. tableware 05.4
nocyhe and household utensils

05.5 | Asnar u onpema 3a 100.0 102.8 101.0 103.3 102.2 119.8 | Tools and equip. for 05.5
kyhy u 6aury house and garden

05.6 | [Jlo6pa u ycayre 3a 98.9 103.3 99.2 105.2 101.8 118.6 | Goods and services for 05.6
PeZl0BHO o/ip>KaBame routine household
kyhe maintenance

06 3apaBcTBO 100.5 103.5 101.3 103.1 102.8 114.7 | Health 06

06.1 | MeauIUHCKK 100.6 105.4 102.3 105.0 104.4 122.0 | Medical products, 06.1
MPOM3BO/IH, TOMaraja appliances and
Y onpeMa equipment

06.2 | 3apaBCTBeHe yCJyTe, 100.2 100.5 99.6 100.2 100.2 104.1 | Out-patient services 06.2
OCUM GOJTHUYKHX

06.3 | BosHuuke ycayre 100.0 100.0 100.0 100.0 100.0 105.3 | Hospital services 06.3

07 IlpeBos 100.4 103.1 102.6 100.1 101.7 128.6 | Transport 07

07.1 | KynoBuHa Bo3usa 100.0 102.5 100.5 102.6 101.8 106.9 | Purchase of vehicles 07.1

07.2 | Ynorpe6a npeBO3HUX 100.5 103.5 103.1 99.6 101.8 131.3 | Operation of personal 07.2
cpeAcTaBa transport equipment

07.3 | Ycayre npeBosa 100.2 100.7 100.5 101.4 101.0 135.1 | Transport services 07.3
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08 KomyHukaumje 100.2 101.7 100.3 102.1 101.4 100.3 | Communication 08
08.1 | IlowTaHcke ycayre 100.0 100.2 100.2 100.1 100.2 102.7 | Postal services 08.1
08.2 | TenedoHcka u 99.9 95.7 99.8 95.3 96.7 59.2 | Telephone and telefax 08.2
TeJiedakc onpeMa equipment
08.3 | TenedoHcke u 100.3 102.0 100.3 102.5 101.6 103.7 | Telephone and telefax 08.3
Teslepakc ycuyre services
09 Pekpeanuja u 100.5 104.5 101.4 104.3 103.0 126.7 | Recreation and 09
KyJITypa culture
09.1 | AyauoBusyesnHa, oTo 99.7 92.6 99.8 92.6 94.8 69.3 | Audio-visual,photo and 09.1
u uHpopMaTHIKa information processing
onpema equipment
09.2 | Ocrasa TpajHa fo6pa 100.0 102.1 101.0 101.8 101.6 112.3 | Other major durables 09.2
3a peKpeanujy u for recr. and culture
KyaTypy
09.3 | Ocranu npeAMeTH U 99.3 101.3 100.5 103.2 101.8 114.0 | Other recreational 09.3
onpeMa 3a items and
pekpeanujy, 6amTy u equipment,gardens and
KyhHU Jby6UMLU
09.4 | Ycnyre pekpeanyje u 101.3 105.3 102.3 104.3 104.1 131.3 | Recreational and 09.4
KyJType cultural services
09.5 | HoBuHe, Kibure U 100.0 105.8 100.5 106.0 103.8 139.0 | Newspapers. books and 09.5
nucahu npu6op stationery
09.6 | IlakeT apaH>XxMaHU 100.5 107.3 104.7 106.4 101.3 131.8 | Package holidays 09.6
10 OGpa3oBame 100.0 102.1 100.2 102.0 101.4 107.2 | Education 10
10.1 | IpepnmKoscKo 1 100.0 105.8 101.2 105.3 103.9 131.8 | Pre-primary and 10.1
OCHOBHO 06pa3oBame primary education
10.2 | CpeAmOILKOJICKO 100.0 102.4 100.0 102.4 101.2 102.1 | Secondary education 10.2
o6pasoBare
10.4 | YHMBEpP3UTETCKO 100.0 101.3 100.0 101.3 100.9 104.2 | High school and 104
o6pasoBame university education
10.5 | O6pasoBame 100.0 101.6 101.6 100.9 102.0 106.8 | Education notdefinable | 10.5
HeZledUHHUCAHO MO
HUBOY
11 Pecropanm u xoTeau 100.7 108.8 103.4 108.0 106.4 132.1 | Restaurants and 11
11.1 | Ycayre ucxpaHe 100.7 108.5 103.4 107.8 106.2 135.5 | Catering services 11.1
11.2 | Ycayre cmjewtaja 101.1 1111 103.8 109.0 108.2 113.0 | Accommodation 11.2
services
12 OcraJjia o6pa u 100.2 105.7 101.9 107.1 104.8 120.3 | Other goods and 12
ycayre services
12.1 | JIuyHa wera 100.2 106.2 102.4 108.0 105.2 128.7 | Personal care 12.1
12.3 | JIuyHM npegMeTH 100.2 100.4 100.7 100.9 100.2 93.1 | Personal effects n.e.c. 12.3
JpyTe HaMjeHe
12.5 | Ocurypame 100.0 104.6 100.9 106.7 104.3 108.4 | Insurance 12.5
12.6 | ®uHaHcHjcKe ycayTe 104.6 110.3 110.1 104.4 110.4 134.8 | Financial services 12.6
12.7 | Ocrane ycayre 100.0 105.1 100.2 105.0 103.2 111.6 | Other services n.e.c. 12.7




METO/0J/IOIIKA OBJAIIbEHA
JeduHunyja uHAEKCa NOTPOIIAYKHUX IUjeHa

Wujekc noTpolaykux LiMjeHa npe/cTaB/ba Mjepy IpoMjeHa
IlMjeHa MPOM3B0O/a U yCJayTa Koje oMahMHCTBa KyNyjy paju
3a/l0BOJbebA CBOjUX JIMYHHUX IOTpeba Ha E€KOHOMCKOM
TepuTopHjy bocHe u XepueroBsuHe.

Hawmjena

CBpxa NpUKyIlJbakba MNOTPOLIAYKUX LHUjeHa y bBocHU U
XepueroBuHU je Job6bujarme Mjepe HHOJaLMje y 3eMJbH,
eHThuTeTMa U /Jluctpukry bpuko. [lopen Tora MHAEKC
NOTPOIIAYKUX I[MjeHa ce KOPUCTH U 3a yCKIahuBame IaTa
Y 3apa/ia y CKJIaJly ca KOJIEKTUBHUM YyTrOBOPUMa, Te MeH3uja
U COIMjaJIHUX [JlaBama. Takohe ce KOPHUCTH U 33 OYyBambe
BPUjeHOCTH KOJ, YroBopa C WHJIEKCHUM KJjay3yJama,
oMmoryhyje ynopehuBamwe cTome uHbJIaLUje C APYrUM
3eMJ/baMa, MNopehewe KpeTawa LUjeHA YHyTap 3eMJ/be
u3Mehy mnojefUHUX peruoHa M CJAYXKH Kao OCHOBa 3a
JedanoHUpambe MojeJMHUX MaKPOEKOHOMCKHX arperara
y CTaTUCTUILY HAaLlMOHA/JIHUX padyHa U y Apyre CBpXe.

HHAeKc noTpolIayKuX ByjeHa y bocHu ¥ XepueroBMHu

Wupexc norpomadykux nujeHa y bocHu u XepleroBuHu
M3payyHaBa Ce Ha OCHOBY pelpe3eHTaTUBHe JIUCTe
npousBoga Kojy y 2023. roguHu 4yuHM 615 mpowusBoja.
Ceakor Mmjecena npukymsba ce oko 21000 nujeHa Ha
yHanpujes JgebHHHCAaHOM Y30pKy HPOJAjHUX MjecTa Ha
JiBaHaecT reorpadCKMx Jokaluja.

OGyxBaT MHAEKCA

T'eorpadcku o6yxBar: LlujeHe ce NpUKy/bajy HA ABAaHAECT
Jokanyja (rpazosa) y 3emsbH (bama Jlyka, buxah, BujesbuHa,
Bpuko, Jo60j, HctouyHo CapajeBo, Mocrap, I[lpujenop,
CapajeBo, Tpebumwe, Tysna, 3eHuna) omabpaHUx Mpema
KpUTepujy 6poja CTaHOBHMKA U HUXO0BOj VJIO3U Y
reorpadckoM NoApyyjy KojeM npunajajy.

O6yxBatr mnpousBojaa: OOyxBaheHM cy HajBaXHHUjU
IPOM3BOAM M YCJAyre Koje KyIyje CTaHOBHHUIUTBO pajy
¢duHasnHe notpoime. OGyxBaT f06apa U ycayra peioBHO ce
peBHMpaA KaKo OU ce o4yBaJa penpe3eHTAaTUBHOCT JIUCTe
IIpoM3BOJa C 003MPOM Ha yKyce MOTpoOlLIaya U HHUXOBe
HaBHKe y [OTJIe[ly KyIOBHUHE.

CHuMame [yjeHa

CBe nujeHe ce NPUKYIUbajy JIOKaJHO. CHHMaTe/bU Of
eHTUTEeTCKUX 3aBoJia 3a CTAaTUCTUKY U AreHlHje 3a
cratuctuky buX no6wujajy jacHe cneunudukanuje HasuBa
npousBoja u ierose COICOP mndpe Te jeAuHULE Mjepe Koje
Tpebajy mocMaTpaTH Ha TepeHy. Ha ocHOBy THX
uHbopMalnyja caMOCTa/HO OMpajy KOHKpPeTaH IPOU3BOJ
yyjy he 1jujeHy cHUMaTH Ha oApeheHOM MPOJAajHOM MjecTy.
KoHKpeTHU Npou3BoA ce 6Upajy y CKIaAy ca KpuTepujeM
HajupoJiaBaHMjer NpoMU3BOJa Ha JAaTOM IPOJAjHOM MjecTy.
Kako 6u ce ocurypaJio a CHUMaTe/bU U3 Mjecelia y Mjecel]
CHUMajy LiMjeHe MCTUX NPOMU3BOJA, Te Kako GU ce MOIJIO
IpaTUTH KoOje IpOM3BOJE CHUMATe/bu IIOCMAaTpajy Ha
TepeHy OHH Y YIIUTHUK YHOCE U YHaNpHje[ AepUHUCAH CKyTI
JOJIATHHUX KapaKTepHUCTHKA MPou3BoAa U MHopMaluje o
eBeHTYaJIHUM 3aMjeHaMa IPOU3B0/ia YKOJIMKO UX Oyie.

NOTES OF METHODOLOGY
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
prices (goods and services) which consumers buy for their
personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is used as
a measure of inflation in state, entites and District Brcko. It
can be used as an indicator of values with index clauses, it
also serves as a deflator of final consumer purchasing power
and it is also used in inflation comaprison among other
regions, CPI can serve as a deflator of National accounts data
and other purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is caluculated
on the basis of the respresentative list of products that in year
2023 consisting of 615 different items. Each month over 21 000
prices are being collected in accordance with defined sample of
outlets and 12 geographical locations.

Scope of the index

Geographic coverage: The prices are being collected in 12
geographic locations (towns) in country (Banja Luka, Bihac,
Bijeljina, Brcko, Doboj, Istocho Sarajevo, Mostar, Prijedor,
Sarajevo, Trebinje, Tuzla, Zenica) chosen by the criterion of
their weight in terms of population and their role with
respect to the geographical areas that they belong to.
Product coverage: All relevant goods and services bought by
the reference population for the purpose of final consumption
are included in the index. The coverage of goods and services is
reviwed regularly in order to ensure the representativnes of the
basket with respect to the consumer tastes and purchasing
practices.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The price
collectors recive a clear specifications of the item name, it's
COICOP code and unit of measurment that they should collect
in specific outlet. They choose a concrete item for price
collecting in specific outlet, in accordance with the criterion of
the most sold products in that outlet. In order to be sure that
the collector is collecting prices for exactly the same items each
month, the form for the price collecting also includes the
informations on detailed product description in terms of
brands,variety and quantity. as well as the informations on
possible replacements of items.



TakaB HayMH CcHUMamba oMoryhyje mnpaheme mIpoMjeHe
KpeTama I[MjeHa uaMehy JiBa nepuoja, aju He U nopeheme
npocjedyHe IyMjeHe U3Mehy pas/MuUUTHX TreorpadpcKkux
JIOKaLyja.

3a norpebe WHJEKCa MOTPOLIAYKUX LMjeHa CHHUMarbe
IIjeHa ce BpILIM c/beflehuX JjaHa y Mjecely:
e 32 [0JbONPUBPEHE IPOU3BOJE KOjH Ce NPoJajy Ha
TpKHHULIAMa LiMjeHe ce NPUKYI/bajy [Ba MyTa MjeCe4YHO
U TO y IPBOj ¥ Tpehoj ceAMUIU V¥ MjeceLy;
e 3a CBe OCTajle IPOU3BOJE LiMjeHe ce y CKJIajy ca
BaxehuM EBpONCKMM perysaTuBaMa NPUKYIJ/bajy
jemaHmyT MjeceyHo (u3mebhy 1.u 21. y Mjeceny) ¢ TUM Jia
ce HYXHO OJpXaBa MWCTH HHTepBaJl U3Mehy
NPUKYIl/bamba.

Monaepu

[ToHzepy Koju ce NpuUMjemyjy 3a U3padyHaBambe HMHJEKca
NOTPOIIAYKUX IMjeHa Cy KoepULUjeHTU KOjU ofpakaBajy
peJlaTUBHY BaXKHOCT 0JabpaHUX NPOU3BOJA U yCJAyra y
YKYIIHOj ~ mOTpoulkM  JoMahuHCTaBa Ha  JoMaheM
TepuTopHjy. [loMohy muX ce M3payyHaBajy ejleMeHTapHU
MHJIEKCM Kao TMOHJepucaHU mpocjeny. basupanu cy Ha
noJaliiMa MOBe3aHMM ca (GUHAJIHOM TMOTPOIIKHOM
JoMahMHCTaBa U Ha ojanuMa o 6pojy cTaHOBHUKA.

['1aBHU U3BOp moJjiaTaka 3a U3pajy NMOHJAepa 3a 00padyH
MHJleKca NMOTPOLIAaYKUX LHjeHa je AHKeTa O NOTPOIUH
JoMahunHCcTaBa. 3a U3padyyHaBambe UHZEKCA MOTPOLIAYKUX
nujeHa of janyapa 2018. roanHe NpUMjemyjy ce OHAEPH
KOju ce 6a3vpajy Ha nojanyMa U3 AHKeTe O NOTPOILHH
JomahuHcTaBa 3a 2015. roguny. [loHgepu ce cBake roguHe
KOPUTMpPajy C KpeTamweM LijeHa y IPeTX0AHOj TOAUHU.

Knacudukanuja

3a  kjJacupuKOoBame INPOM3BOJA U3  CTAaTHUCTHUKe
NOTPOLIAYKUX LMjeHa ynoTpe6sbaBa ce Kiacudukanuja
JUYHEe TMOoTpolime mnpeMma HamjeHU (Classification of
Individual Consumption by Purpose - COICOP) xoja aujenu
TPOLIKOBE Ha JiBaHaeCT OCHOBHUX O/jjje/baka NpPOU3BoJa U
yCJIyra 3a Koje ce u3payyHaBajy HHJEeKCH.

Arperupame

W3pauyHaBame HHJEKCa MNOTPOLIAYKUX LHjeHa MOoYHHbe
M3payyHOM eJjieMeHTapHUX MHJeKca (MHJeKca IPoU3Boja)
U MHJEKCa penpe3eHTaTUBHUX CTaBKU HAa HUBOY IpajioBa.
[Ipy ToMe ce Kao Mjepa cpejie BPUjeJHOCTU KOPHUCTU
reoMeTpHjCcKa cpeiiHa. ArperMpaHy HHAEKCH Ce HAKOH Tora
M3pauyHaBajy KopuuiheweM Laspeyres-oBe dopmyse 3a
NOHJIepUCaHy apUTMETUYKY CpeJIMHY, I0YEBIIN O] MHJeKca
penpe3eHTAaTUBHUX CTABKU Ha HUBOY EHTUTETA CBe [0
onurrer uHJekca 3a bocHy u Xeprerosuny. PedepenTHa
0a3a 3a u3padyH uHjeKca je 2015. roguHa.

All of this allows us the monitor the exact price change in two
different periods, but not the comparison of average prices
between different geographical locations.

For the purposes of CPI calculations, the price collection is
scheduled as follows:

e  for agricultural products sold on green markets the
prices are being collected twice a month, in the first
and third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once a
month (on the 1 and 21 of the month) with the
obligation of maintaining the interval of price
collection.

Weights

Weights used for calculating the CPI reflect relative
importance of the sampled goods or services in the total
consumption of resident households within the domestic
territory. They are used for elementary indices calculations as
the weighted averages. They are based on the data linked to
the household final consumption and population.

The most important data source for calculating the weights
used in the consumer price indices are the Household Budget
Survey. Since January 2018 the compilation of the CPI has
been based on the weights derived from household
expenditures from the Household Budget Survey 2015
updated every year according to price movement recorded in
a previous year.

Classification

The classification of products used in the CPI is based on the
Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures into
twelve different divisions of consumer goods and services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items indices)
and representative position at the level of towns. Elementary
aggregate indices are calculated by using Laspeyres formula
for weighted arithmetic mean starting from the level of
representative positions indices at the level of entities to the
overall index at the level of Bosnia and Herzegovina.
Reference base year for index calculation is 2015.



Ocrane gepununuje

IpousBoj: 6WJIO KOjU MPOHW3BOJ WJM yCayra 3a JIMYHY
NOTPOIIKY KOjU ce Mory KynuTu. CKynmHM HasuB 3a
POU3BO/E U YCJIyTE.

PenpeseHTaTHBHA CTaBKa: NPOU3BO/, Ha HajHUKEM HUBOY
arperalyje, OJHOCHO NPOU3BOJ, Y IMpOJAjHOM MjecTy Ha
jenHoj reorpadckoj JIoKal1jy 32 KOjU ce MOKe MPOIUjeHUTH
HOHJED.

Croma mpoMjeHe: CTola TMpOMjeHe Y creluudpUYHOM
pedepeHTHOM mepuoy y mnopehewy ca BpujenHouihy ca
NoyeTKa TOr NepuoJa WIM U3 KOHKpeTHO AedUHHCAHOT
paHujer nepuoja.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. ie. item in an outlet in a geographic location
with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined earlier
period or in a specific period of time.
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