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UHAekc noTpomraykux nujeHa y bocuu u Xepuerosunu, anpuia 2025
Consumer Price Index in Bosnia and Herzegovina, April 2025

Y anpuny 2025. roguHe 3a6u/beKeH je pacT HMBOA
yjeHa.

[lujeHe mMpoH3BOJa U yC/ayra Koje ce KOPUCTe 3a JIMYHY
notpouiwsy ¥ bocHu u XepueroBMHM MjepeHe HUHAEKCOM
MOTPOLIAYKUX LMjeHa, y anpuiay 2025. rojvHe y 0JHOCY Ha
NpeTXO0JHU Mjecel], y pocjeKy cy mopacse 3a 0,3%.

Buiue njyjeHe y noje JUHUM OJje/bLiIMA.

[TocMaTpaHo Mo ojje/blMMa NMpeMa HaMjeHH MOTPOIIkbE
(COICOP), y anpuuy 2025. roguHe y 04HOCY Ha IPETXOAHHU
Mjecer, y IPOCjeKy je 3a0MJ/beXKeH PacCT IMjeHa y oJjjesbI[iMa
XpaHa u 6e3askoxosHa nrha 3a 1,2%, AnkoxosHa nuha 1
AyBaH 3a 0,3%, Opjeha u ob6yha 3a 1,3%, 3apaBCcTBO 3a
0,5%, Komynukanuje 3a 0,2%, Pekpeanuja u KyaTypa 3a
0,7%, Pectopanu u xotenu 3a 0,7% Te Octana fo6pa u
ycayre 3a 0,1%.

Huxe nujeHe y noje JMHUM ojje/bLiIMa.

[locMaTpaHO No ojje/bliMMa NpeMa HaMjeHU MOTPOILIHE
(COICOP), y anputy 2025. roauHe y 0AHOCY Ha IPETXOJHU
Mjecell, y IPOCjeKy je 3a0U/bexxeH Maj IiyjeHa y ofjesbKy
CraHoBawe U pexudjcku uzgaunu 3a 0,1%, Hawmjewrtaj,
amapaty 3a foMahMHCTBa U peZlOBHO OAprKaBame Kyhe 3a
0,1% u I[IpeBo3 3a 2,2%.

Ha roaummeM HHUBOY y NpPOCjeKy 3a0U/beKeH pacT
HUBOA ByjeHa oj, 3,4%.

HuBo nujena y anpuiy 2025. rojvHe y OJHOCY Ha UCTH
Mjecel IpeTXOAHe roJjiHe BUILH je 3a 3,4%.

[IpocjeuHu pacT uujeHa 3a6U/beXKeH je y ofjesbliuMa XpaHa
U 0e3aJIKOXOJIHM Hamunu 3a 8,9%, AnkoxosHa nuha u
AyBaH 3a 4,0%, CtaHoBamwe U pexujcku usganu 3a 1,0%,
3apaBcTBO 32 6,3%, KomyHukauuje 3a 0,2%, Pexpeanuja u
KyJatypa 3a 3,3%, O6pasoBame 3a 0,6%, Pecropanu u
xoteJiu 3a 5,8% Te Octasia o6pa u ycayre 3a 2,7%.

[Ipocjeunu naj, uujeHa je 3a6usbexxeH y ofjesbky Onjeha u
obyha 3a 8,5%, HamjewTaj, anapatu 3a AoMahuHCTBa U
peZloBHO oJip>kaBambe Kyhe 3a 0,6% u [IpeBos 3a 5,6%.

In April 2025, on average, price level recorded an
increase.

By divisions of COICOP classification in April 2025 compared
to previous month, price level on average increased by 0,3%.

Higher prices in some divisions.

By the divisions of COICOP classification, in April 2025 as
compared to the previous month, the price index increased in
divisions of Food and non-alcoholic beverages by 1,2%,
Alcoholic beverages and tobacco by 0,3%, Clothing and
footwear by 1,3%, Health by 0,5%, Communications by 0,2%,
Recreation and Culture by 0,7%, Restaurants and hotels by
0,7% and Other goods and services by 0,1%.

Lower price levels in some divisions.

By the divisions of COICOP classification, in April 2025 as
compared to the previous month, the price index decreased in
division of Housing and utilities by 0,1%, Furniture and
furnishing by 0,1% and Transport by 2,2%.

On annual level, on average, price levels increased by
3,4%.

The price level in April 2025 as compared to the same month
of the previous year increased by 3,4%.

The average increase of prices was recorded in divisions of
Food and non-alcoholic beverages by 89%, Alcoholic
beverages and tobacco by 4,0%, Housing and utilities by
1,0%, Health by 6,3%, Communications by 0,2%, Recreation
and Culture by 3,3%, Education by 0,6%, Restaurants and
hotels by 5,8% and Other goods and services by 2,7%.

The decrease of prices on average was recorded in division of
Clothing and footwear by 8,5%, Furniture and furnishing by
0,6% and Transport by 5,6%.



HUHAeKc NOTpolIaYKUX BUjeHa npema Kiaacupukanuju COICOP y anpui 2025. roguHe

The Consumer Price Index by COICOP classification in April 2025

o o

S Oniesmak 1V 2025 1V 2025 -1V 2025 IV 2025 IV 2025 Division ]
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00 YKynaH MHAEKC 100.3 103.4 103.4 103.6 130.1 | Total Index 00

01 XpaHa u 101.2 108.9 107.5 108.4 158.2 | Food and non- 01
6e3a1koxo/1Ha nuha alcoh.beverages

01.1 | Xpana 101.0 107.2 106.1 107.2 157.2 | Food 01.1

01.2 | BesasnkoxoJiHa nuha 102.6 123.2 120.2 118.8 166.3 | Non-alcoh. drinks 01.2

02 AnkoxosiHa nuha u 100.3 104.0 104.4 103.8 152.0 | Alcohol. bever. and 02
AyBaH tobacco

02.1 | AnkoxosiHa nuha 100.0 102.3 103.6 102.4 124.3 | Alcoholic drinks 02.1

02.2 | [JlyBan 100.4 104.6 104.7 104.2 162.2 | Tobacco 02.2

03 Opajeha u o6yha 101.3 91.5 91.2 94.5 41.8 | Clothing and footwear | 03

03.1 | Ogjeha 101.3 91.8 91.2 94.5 43.6 | Clothing 03.1

03.2 | O6yha 101.2 90.8 91.0 94.4 37.9 | Footwear 03.2

04 CraHOBame€, BOJA, 99.9 101.0 100.7 101.0 133.0 | Housing, water, 04
eJ1. eHepruja, rac u electricity, gas and
APYTY eHepreHTH other fuels

04.1 | HajamMHuHa 100.2 109.8 109.9 106.1 156.6 | Actual rentals for 04.1

housing

04.3 | Oxpp:xaBame U 101.2 104.4 104.0 104.0 142.8 | Maint. and repair of the 04.3
norpaBKa CTaHa dwelling

04.4 | CHabaujeBabe BOJIOM 101.0 102.5 101.6 102.4 127.4 | Water supply and 04.4
1 pa3IvyuTe miscellaneous services
KOMYHaJIHe yCJIyTe relating to the dwelling

04.5 | EnextpuuHa eHepruja, 99.6 99.9 99.6 100.1 131.6 | Electricity, gas and 04.5
rac ¥ p. eHepreHTH other fuels

05 Hawmjemrraj, anapaTtu 99.9 99.4 99.4 99.4 114.6 | Furnishings, 05
3a soMmahuHCTBO U household equipment
pesoBHO and rout.main. of the
oJp>KaBame Kyhe house

05.1 | Hamjemraj, 99.5 97.3 97.3 97.8 112.6 | Furniture and 05.1
nokyhcTBo, Tenucu U furnishings, carpets and
ocTaJie moJiHe o6Jiore other floor coverings

05.2 | TekcTuaHU 99.8 100.1 99.4 99.6 95.9 | Household textiles 05.2
MPOU3BOJH 3a Kyhy

05.3 | Anapartu 3a joM 99.4 99.0 100.0 99.0 100.8 | Household appliances 05.3

05.4 | CTakJIeHO U CTOJIHO 99.3 99.2 99.9 99.5 98.4 | Glassware. tableware 05.4
nocyhe and household utensils

05.5 | Asnar u onpema 3a 99.8 101.1 101.3 101.1 121.0 | Tools and equip. for 05.5
kyhy u 6aury house and garden

05.6 | [Jlo6pa u yciyre 3a 100.2 100.1 99.8 99.9 118.7 | Goods and services for 05.6
PeZl0BHO o/ip>KaBae routine household
kyhe maintenance

06 3apaBcTBO 100.5 106.3 106.6 105.4 121.9 | Health 06

06.1 | MeAaWIUHCKK 100.7 106.1 106.2 104.8 129.4 | Medical products, 06.1
MPOM3BO/IH, TOMaraja appliances and
W onpeMa equipment

06.2 | 3apaBCTBeHe yCJyTe, 100.0 107.6 108.2 107.4 112.0 | Out-patient services 06.2
OCUM GOJTHUYKHX

06.3 | BosHuuke ycayre 100.0 100.0 100.0 100.0 105.3 | Hospital services 06.3

07 IlpeBos 97.8 94.4 97.6 96.8 121.4 | Transport 07

07.1 | KynoBuHa Bo3usa 100.1 100.5 100.9 100.5 107.5 | Purchase of vehicles 07.1

07.2 | Ynorpe6a npeBO3HUX 97.1 92.0 96.0 95.3 120.8 | Operation of personal 07.2
cpeAcTaBa transport equipment

07.3 | Ycayre npeBo3a 100.3 105.5 105.4 103.8 142.5 | Transport services 07.3




Hacmasak / continued
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08 KomyHukaumje 100.2 100.2 100.3 100.4 100.6 | Communication 08

08.1 | IlowrraHcke ycayre 100.0 100.0 100.1 100.0 102.7 | Postal services 08.1

08.2 | TenedoHcka u 99.6 99.5 99.5 100.6 58.9 | Telephone and telefax 08.2
Teslepakc onpeMa equipment

08.3 | TenedoHcke u 100.3 100.3 100.3 100.3 104.0 | Telephone and telefax 08.3
Tesiedakc ycayre services

09 Pexkpeanuja n 100.7 103.3 103.3 102.7 130.8 | Recreation and 09
KyJITypa culture

09.1 | AyauoBusyeinHa, oTo 100.4 97.5 97.6 97.9 67.6 | Audio-visual,photo and 09.1
u uHpopMaTHIKa information processing
onpema equipment

09.2 | Ocrasna TpajHa fjo6pa 100.0 99.7 100.0 99.8 112.0 | Other major durables 09.2
3a peKpeanujy u for recr. and culture
KyITypy

09.3 | Ocranu npeAMeTH U 100.2 102.8 102.0 102.8 117.1 | Other recreational 09.3
onpemMa 3a items and
pekpeanujy, 6amTy u equipment,gardens and
KyhHU Jby6UMLU pets

09.4 | Ycnyre pekpeanyje u 101.3 103.8 104.1 103.4 136.3 | Recreational and 09.4
KyJIType cultural services

09.5 | HoBuHe, Kibure U 100.5 103.5 103.0 102.8 143.9 | Newspapers. books and 09.5
nucahu npu6op stationery

09.6 | IlakeT apaHXMaHU 98.7 104.0 106.7 101.6 137.1 | Package holidays 09.6

10 OGpa3oBame 100.0 100.6 100.6 100.6 107.9 | Education 10

10.1 | IpepnmKoscKo 1 100.1 99.8 99.5 101.2 131.5 | Pre-primary and 10.1
OCHOBHO 06pa3oBame primary education

10.2 | CpeAmOILKOJICKO 100.0 101.4 101.4 100.8 103.5 | Secondary education 10.2
o6GpasoBamwe

10.4 | YHuBep3UTETCKO 100.0 100.5 100.5 100.4 104.7 | High school and 10.4
o6pasoBame university education

10.5 | O6pasoBame 100.3 103.2 103.7 102.5 110.2 | Education notdefinable | 10.5
HeZledUHHUCAHO MO by level
HUBOY

11 PecTropaHu 1 XoTen 100.7 105.8 106.1 105.0 139.8 | Restaurants and 11

hotels
11.1 | Ycayre ucxpane 100.7 106.4 106.6 105.6 144.1 | Catering services 11.1
11.2 | Ycayre cmjewrtaja 100.7 101.6 102.7 101.1 114.8 | Accommodation 11.2
services

12 OcraJjia o6pa u 100.1 102.7 103.1 102.2 123.5 | Other goods and 12
ycayre services

12.1 | JIuyHa wera 100.1 104.0 104.3 103.1 133.8 | Personal care 12.1

12.3 | JIuyHM npegMeTH 99.5 98.8 99.0 98.6 92.0 | Personal effects n.e.c. 12.3
JpyTe HaMjeHe

12.5 | Ocurypame 100.0 100.0 100.5 100.2 108.4 | Insurance 12.5

12.6 | PuHaHcHjcKe ycayTe 101.4 103.4 108.3 105.3 139.4 | Financial services 12.6

12.7 | Ocrane ycayre 100.0 102.5 102.2 102.0 114.3 | Other services n.e.c. 12.7




METOAOJIOUIKA OBJAIIELEHA
JeduHniyja HHAEKCA NOTPOIIAYKHX IMjeHa

WHJekc noTpolayKux UjeHa pejcTaB/ba Mjepy poMjeHa
I[MjeHa MPOM3BO/ia U yCJIyTa Koje oMahMHCTBA KyNyjy pagu
3a/0BOJbE€HbA CBOjUX JIMYHUX MOTpeba Ha EKOHOMCKOM
TepuTopujy bocHe u XepuerosuHe.

Hawmjena

CBpxa NpUKyIJbakha NOTPOLIAYKUX LUjeHa y bBocHU u
XepueroBuHu je Jo6ujarbe Mjepe uHOJALMje y 3eMJbH,
eHtuTeTuMa U /[uctpukrty bpuko. [lopen Tora uHAeKc
MOTPOIIAYKUX LIMjeHa ce KOPUCTH U 3a ycKaahuBamwe I1aTa
Y 3apajia y CKJIaAy ca KOJIeKTUBHUM YrOBOPHMMa, Te NeH3Hja
U COLMja/IHUX JAaBama. Takohe ce KOPUCTH U 3a O4yBame
BpHUjeJHOCTH KOJ, YyroBopa C HHJEKCHUM KJ/ay3yJiaMa,
omoryhyje ymnopebhuBame crome wuHbJALMje C APYyruM
3eM/baMa, nopeherwe KpeTawa L{jeHa YHyTap 3eMJbe
usMehy IojeJMHUX perdoHa M CJyXXU Kao OCHOBa 3a
JedallMoHMpabe MojeJMHUX MaKPOeKOHOMCKUX arperaTa
y CTaTUCTHLIA HallMOHA/IHUX padyHa U y ipyre CBpXe.

HNHAeKc NOTpOoLIaYKHX BMjeHa y BocHM M XepueroBuHu

WHpekc nmoTpomadykux nujeHa y bocHu u XepreroBuHH
M3payyHaBa Ce Ha OCHOBY pelpe3eHTaTUBHE JIUCTe
npousBoja kojy y 2025. roguHu uyuHU 610 npousBoja.
CBakor Mjecena mnpukymba ce oko 21000 nujena Ha
yHamnpujes AepUHHCAHOM Y30pKYy NpPOJAjHUX MjecTa Ha
JIBAaHAeCT reorpadCKux JioKalyja.

OGyxBaT MHJEeKCa

Teorpadcku o6yxBar: LlujeHe ce NpUKyN/bajy Ha JBaHAECT
Jokanuja (rpagoBa) y 3emsbu (bamwa Jlyka, Buxah, BujesbuHa,
Bpuko, Jlo60j, HctouHo CapajeBo, Moctap, I[lpujenop,
CapajeBo, Tpebume, Tysma, 3eHuna) omabpaHUX mpema

KpUTepHjy 6poja CTaHOBHHMKA U IbHUXOBOj YJIO3H Y
reorpadcKoM NoJpy4jy KojeM Npunazjajy.
OG6yxBat mnpousBoja: O6yxBaheHH Ccy HajBaXXHUjU

NPOM3BOJM U YCJAyre Koje KyIyje CTaHOBHMLITBO paju
¢uHanHe noTpoume. O6yxBaT fo6apa U ycayra peloBHO ce
peBUAMpa KaKo 6U ce o4yyBaJia Penpe3eHTAaTUBHOCT JIUCTe
NpoM3BOJia C 003UPOM Ha YKyce IMOTpOlIaya U HHXOBE
HaBHKe Y MOrJiely KyOBHHE.

CHuMame 1jjeHa

CBe uMjeHe ce MNPUKYIJbajy JiOKaJHO. CHUMaTe/bu Of
eHTUTETCKUMX 3aBoja 3a CTaTUCTUKYy U AreHuuje 3a
cratuctuky buX nob6wujajy jacHe cmenudukanuje Ha3vBa
npousBoja u ierose COICOP mudpe Te jeAuHUIIE Mjepe Koje
Tpebajy mocMaTpaTH Ha TepeHy. Ha ocHOBy THX
uHbopMalMja caMOCTaJHO OMpajy KOHKpeTaH MPOU3BOJ,
yujy he uujeHy cCHUMaTH Ha oJpeheHOM npoJiajHOM MjecTy.
KoHkpeTHU Npou3Boj ce GHpajy y CK/IaAy ca KpuTepujeM
HajIpoJaBaHHujer Npou3BoJa Ha AATOM IPOJAjHOM MjecTy.
Jla 6u ce ocurypasio ga CHUMarTes/bH U3 Mjecelia y Mjecer]
CHUMajy LMjeHe UCTHUX NPOH3BOJA, Te Ja GU ce MOrJo
NpaTUTH Koje MpOU3BOJEe CHUMaTe/bU IIOCMAaTpajy Ha
TepeHy OHM ¥ YIIUTHUK YHOCE U YHaNpHjes AePUHUCAH CKYyTI
JIOJATHHUX KapaKTepUCTHKa Npou3BoJa U MHopMaluje o
€BEeHTYaJIHUM 3aMjeHaMa MPOU3B0/ia YKOJIMKO UX Oye.

NOTES OF METHODOLOGY
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
prices (goods and services) which consumers buy for their
personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is used as
a measure of inflation in state, entites and District Brcko. It
can be used as an indicator of values with index clauses, it
also serves as a deflator of final consumer purchasing power
and it is also used in inflation comaprison among other
regions, CPI can serve as a deflator of National accounts data
and other purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is caluculated
on the basis of the respresentative list of products that in year
2025 consisting of 610 different items. Each month over 21 000
prices are being collected in accordance with defined sample of
outlets and 12 geographical locations.

Scope of the index

Geographic coverage: The prices are being collected in 12
geographic locations (towns) in country (Banja Luka, Bihac,
Bijeljina, Brcko, Doboj, Istocno Sarajevo, Mostar, Prijedor,
Sarajevo, Trebinje, Tuzla, Zenica) chosen by the criterion of
their weight in terms of population and their role with
respect to the geographical areas that they belong to.
Product coverage: All relevant goods and services bought by
the reference population for the purpose of final consumption
are included in the index. The coverage of goods and services is
reviwed regularly in order to ensure the representativnes of the
basket with respect to the consumer tastes and purchasing
practices.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The price
collectors recive a clear specifications of the item name, it's
COICOP code and unit of measurment that they should collect
in specific outlet. They choose a concrete item for price
collecting in specific outlet, in accordance with the criterion of
the most sold products in that outlet. In order to be sure that
the collector is collecting prices for exactly the same items each
month, the form for the price collecting also includes the
informations on detailed product description in terms of
brands,variety and quantity. as well as the informations on
possible replacements of items.



TakaB HayMH cHUMawka oMmoryhyje mnpaheme mnpoMjeHe
KpeTama IiujeHa u3Mebhy AiBa nepuo/a, aau He U nopeheme
npocjeyHe LMjeHe H3Mehy pas/IMYUTHX Treorpapckux
JIOKaLHja.

3a notpebe wuHJEKCAa IOTPOLIAYKUX LHjeHa CHHUMambe
I[MjeHa ce BpIIU c/beJiehuX aHa Y Mjecely:
e 33 NOJbONIPUBpEJHE NIPOU3BO/E KOjU Ce IPoJajy Ha
TP>KHUIAMa LiMjeHe ce IPUKYIL/bajy [iBa IyTa MjeCce4HO
Y TO Y IPBOj U Tpehoj ceaMULY y MjeceLy;
e 3a CBe OCTajle IPOU3BOJE LiUjeHe ce y CKJIajy ca
BakehuM EBponckuM perysaTuBaMa HPUKYI/bajy
jenannyT mMjeceuno (u3meby 1.u 21.y Mjecenty) c TuM Jja
ce HYXHO OJpXaBa MWCTH UHTepBaJl u3Mehy
NPUKYIL/bamba.

MNonaepu

[ToHzepy Koju ce mpuMjemyjy 3a U3payyHaBambe HMHJEKCa
NOTPOLIAYKHUX I[MjeHa Cy KoedHLUjeHTH KOju oApakaBajy
peslaTUBHY BaXKHOCT oJjabpaHUX Npou3BoJa U ycjayra y
YKYNHOj ~ HOTpollkM  JoMahuMHCTaBa Ha  JioMaheM
TepuTopHjy. [loMohy mux ce u3payyHaBajy eleMeHTapHHU
MHJIEKCM Kao IOHJepUCaHU Mpocjeny. basupanu cy Ha
nojalMMa IMOBe3aHMUM ca (GUHAJIHOM TMOTPOIIHKOM
JoMahMHCTaBa ¥ Ha MoJjalMMa o 6pojy CTAaHOBHHUKA.

['laBHU W3BOp IoOJaTaka 3a U3pajly MOHJepa 3a 06padyH
MHJleKca MOTPOLIaYKUX LHjeHa je AHKeTa O NOTPOLUHH
JloMahMHCTaBa. 3a M3padyyHaBame HHJeKca MOTPOIUAYKUX
uyjeHa oz janyapa 2018. roauHe NpuMjewyjy ce IOHJEepU
KOju ce 6a3vpajy Ha mojanyMa U3 AHKeTe O NMOTPOIIHH
noMmahuHcTaBa 3a 2015. roguny. [loHgepu ce cBake roavHe
KOPUI'MPAjy C KpeTameM LijeHa y IPeTX0AHOj TOAUHU.

Knacudpukanuja

3a  wiacupuKoBarbe  INPOM3BOJAa M3  CTAaTUCTHKe
NOTPOIIAYKUX LUjeHa ymnoTpe6s/paBa ce Knacudukanuja
JIMYHE TOTpollthe mnpeMma HamjeHu (Classification of
Individual Consumption by Purpose - COICOP) koja aujenu
TPOIIKOBE Ha JIBAaHAECT OCHOBHHUX O/fje/baKa MPOU3BOJA U
ycJiyra 3a Koje ce u3pauyHaBajy HHJEKCH.

Arperupame

W3payyHaBale HHJEKCA MOTPOLIAYKUX [HjeHa IOYlibe
M3pauyHOM eJleMeHTAapHUX MHJeKca (MH/JeKca MPou3Bo/a)
Y UHJEKCa penpe3eHTaTUBHUX CTaBKU Ha HHUBOY I'pajioBa.
[Ipu ToMe ce Kao Mjepa cpeftbe BPHjeJHOCTH KOPHUCTU
reoMeTpHjCKa cpeiuHa. ArperupaHy HHJEKCH ce HAaKOH Tora
v3pavyyHaBajy KopumheweM Laspeyres-oBe ¢dopmyse 3a
HOH/iepUCaHy apUTMETUYKY CPEJIMHY, TOYeBILH O/ HHAEKCa
penpe3eHTAaTUBHUX CTaBKU Ha HUBOY €HTUTETa CBe [0
omuTer MHAeKca 3a bocHy u XepueroBuny. PedepeHTHa
6a3a 3a u3pauyH uHjekca je 2015. roguHa.

All of this allows us the monitor the exact price change in two
different periods, but not the comparison of average prices
between different geographical locations.

For the purposes of CPI calculations, the price collection is
scheduled as follows:

e  for agricultural products sold on green markets the
prices are collected twice a month, in the first and
third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once a
month (on the 1 and 21 of the month) with the
obligation of maintaining the interval of price
collection.

Weights

Weights used for calculating the CPI reflect the relative
importance of the sampled goods or services in the total
consumption of resident households within the domestic
territory. They are used for elementary indices calculations as
the weighted averages. They are based on data linked to the
household final consumption and population.

The most important data source for calculating the weights
used in the consumer price indices are the Household Budget
Survey. Since January 2018 the compilation of the CPI has
been based on the weights derived from household
expenditures from the Household Budget Survey 2015
updated every year according to price movement recorded in
the previous year.

Classification

The classification of products used in the CPI is based on the
Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures into
twelve different divisions of consumer goods and services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items indices)
and representative position at the level of towns. Elementary
aggregate indices are calculated by using Laspeyres formula
for weighted arithmetic mean starting from the level of
representative positions indices at the level of entities to the
overall index at the level of Bosnia and Herzegovina.
Reference base year for index calculation is 2015.



Ocrane gepunnnuje

IlpousBoj: 610 KOjU NPOU3BOJ WJM yCayra 3a JIMYHY
NOTPOIIKY KOjU ce MOTy KynuTdh. CKymHM HasWB 3a
IIPpOU3BO/JE U yCIyTe.

PenpeseHTaTUBHA CTaBKa: IPOU3BOJ, HA HajHXKEM HUBOY
arperanyje, OJHOCHO NpPOU3BOJ, y IPOJAjHOM MjecTy Ha
jenHOj reorpadCKoj JIOKAIMjHU 3a KOjU Ce MOXKe MPOIUjeHUTH
NOH/ED.

Croma mnpoMjeHe: cTona MmpoMjeHe Yy cHeuuPUIHOM
pedepeHTHOM mepuoy y nopebhemwy ca BpujefHouhy ca
HoyeTKa TOr NepHuoJia WU U3 KOHKpPETHO JAedpuHHCaHOT
paHyjer nepuoza.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. i.e. an item in an outlet in a geographic location
with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined earlier
period or in a specific period of time.



Ily6/1uKyje AreHnmja 3a craTUCTUKY BocHe u Xepuerosuse, 71000 CapajeBo, 3e1eHuX 6epeTKH 26
Published by the Agency for Statistics of the Bosnia and Herzegovina, 71000 Sarajevo, Zelenih beretki 26

Tenedon/Phone: +387 (33) 911 911 | Tenedakc/Telefax: +387 (33) 220 622
EnextpoHcka nomra/E-mail: bhas@bhas.gov.ba | UHTepHeTcka crpanuna/Web site: www.bhas.gov.ba

OaroBopHa jiMna/Responsible persons:

HBana TaBpa-Yo.10, nomohHuK JUpEKTOpa 3a EKOHOMCKE CTaTHCTHKEe
Ivana Tavra-Colo, Assistant Director of Economic Statistics

Becna hyxuh, gupekTop
Vesna CuZié, Director

Caonmrewe npupeauau: Py6una Jlurata u Cesima XyckoBuh
Prepared by: Rubina Ligata and Selma Huskovic¢

. PasmucnnTte o ouyBakby XKUBOTHE CpefUHE Npuje WTamnarba JOKYMEHTa,
y Please consider the environment before printing this document.


https://creativecommons.org/licenses/by/4.0/
http://www.bhas.gov.ba/

