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HUHjekc noTpomaykux nujeHa y bocuu u XepueroBunu, Hogemo6ap 2025
Consumer Price Index in Bosnia and Herzegovina, November 2025

Y HoBeMGpY 2025. rogyHe 3a6U/beKeH je pacT HMBOA
nyjeHa.

[lujeHe nmpousBoJa U ycCJIyra Koje ce KOPUCTe 3a JIMYHY
NoTpolY V¥ BocHU M XeplieroBUHM MjepeHe UHJEKCOM
MOTPOLIAYKHUX LIUjeHa, Y HoBeMbpy 2025. rogrHe Yy 04HOCY
Ha IpeTX0/HU Mjecel], y npocjeKy cy Buuie 3a 0,5%.

Buile njyijeHe y noje JUHUM OJje/bLiIMa.

[locMaTpaHO Mo ojje/bLiMMa NpeMa HaMjeHU MOTPOLIHe
(COICOP), y HoBeMmbpy 2025. roauHe y OJHOCY Ha
MPEeTXO0/JHU Mjecell, y IPOCjeKy je 3abU/bexxeH pacT IjdjeHa
y opjessuMa CTaHOBawkbe M peXUjcKU u3gauu 3a 1,8%,
Hawmjemrtaj, amapatu 3a JomMahMHCTBA U pelOBHO
oapkaBame kyhe 3a 0,1%, 3xpaBctBo 3a 0,1%, [IpeBos 3a
1,9%, Pexkpeanuja u kyatypa 3a 0,1%, Pectropanu u xorenu
3a 0,2% u OcTana fobpa u ycayre 3a 0,6%.

Huxe nujeHe y noje JUHUM OJje/bIMIMA.

[locMaTpaHO Mo ojje/bLiMMa NpeMa HaMjeHU MOTPOLIHbe
(COICOP), y HoBeMmbpy 2025. roauHe y OJHOCY Ha
MPEeTXO0/HU Mjecell, y IPOCjeKy je 3a0u/bexKeH Naf lihjeHa y
ofje/bKy XpaHa U 6e3asikoxosiHa nuha 3a 0,1%, AnkoxoJiHa
nuha U ayesaH 3a 0,4%, Opjeha u ob6yha 3a 0,8% wu
0O6pasoBame 3a 0,2%.

Ha roaummeM HUBOY y MNPOCjeKy 3a6W/beKEeH pacT
HUBOA ujeHa oj 4,4%.

HuBo nujeHa y HoBeM6py 2025. roiiHe y 04HOCY Ha UCTHU
Mjecel] IPeTX0/IHE TO/JUHe BUILH je 3a 4,4%.

[IpocjeyHu pacT uujeHa 3aO6U/bEXKeEH je Y ofije/bLiMMa XpaHa
1 6e3aJKOXOJHU Hanuiu 3a 6,0%, AnkoxoJsiHa nuha u
AyBaH 3a 3,9%, CTaHoBamke U pexujcky usgaunu 3a 6,6%,
Hawmjemrtaj, amapatu 3a JomMahMHCTBA U pelOBHO
oapkaBame kyhe 3a 1,8%, 3xpaBcTBo 3a 5,0%, [IpeBos 3a
1,4%, KomyHnukanuje 3a 1,5%, Pekpeanuja u KyaTypa 3a
4,8%, ObpazoBame 3a 3,1%, Pectopanu u xotenu 3a 7,7%
Te OcTasa o06pa u ycayre 3a 2,9%.

[IpocjeyHu naj 1yjeHa je 3abubexxkeH y ofjesbKy Onjeha u
o6yha 3a 8,1%.

In November 2025, on average, price level recorded a
increase.

By divisions of COICOP classification in November 2025
compared to previous month, price level on average increased
by 0,5%.

Higher prices in some divisions.

By the divisions of COICOP classification, in November 2025
as compared to the previous month, the price index increased
in divisions of Housing and utilities by 1,8%, Furniture and
furnishing by 0,1%, Health by 0,1%, Transport by 1,9%,
Recreation and culture by 0,1%, Restaurants and hotels by
0,2% and Other goods and services by 0,6%.

Lower price levels in some divisions.

By the divisions of COICOP classification, in November 2025
as compared to the previous month, the price index decreased
in division of Food and non-alcoholic beverages by 0,1%,
Alcoholic beverages and tobacco by 0,4%, Clothing and
footwear by 0,8% and Education by 0,2%.

On annual level, on average, price levels increased by
4,4%.

The price level in November 2025 as compared to the same
month of the previous year increased by 4,4%.

The average increase of prices was recorded in divisions of
Food and non-alcoholic beverages by 6,0%, Alcoholic
beverages and tobacco by 3,9%, Housing and utilities by
6,6%, Furniture and furnishing by 1,8%, Health by 5,0%,
Transport by 1,4%, Communications by 1,5%, Recreation and
Culture by 4,8%, Education by 3,1%, Restaurants and hotels
by 7,7% and Other goods and services by 2,9%.

The decrease of prices on average was recorded in division of
Clothing and footwear by 8,1%.



HNHJeKc noTpoLIavYKMX HujeHa npema kiacuukanuju COICOP y HoBeM6py 2025. roauHe
The Consumer Price Index by COICOP classification in November 2025
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00 YKynaH HHAEKC 100.5 104.4 104.0 105.1 132.0 | Total Index 00

01 XpaHa u 99.9 106.0 108.3 108.2 157.8 | Food and non- 01
6e3askoxosiHa nuha alcoh.beverages

01.1 | XpaHa 99.9 104.6 106.7 106.2 155.7 | Food 01.1

01.2 | BesankoxosiHa nuha 100.0 117.0 122.5 125.2 175.3 | Non-alcoh. drinks 01.2

02 AnxoxosiHa nuha u 99.6 103.9 104.1 104.5 153.0 | Alcohol. bever. and 02
AyBaH tobacco

02.1 | AnkoxosiHa nuha 98.4 102.7 102.5 101.3 122.9 | Alcoholic drinks 02.1

02.2 | JysaH 100.0 104.3 104.5 105.4 164.1 | Tobacco 02.2

03 Opgjeha u o6yha 99.2 91.9 92.2 91.4 40.5 | Clothing and footwear | 03

03.1 | Ogjeha 99.6 92.1 92.4 91.7 42.3 | Clothing 03.1

03.2 | O6yha 98.4 91.3 91.6 90.5 36.3 | Footwear 03.2

04 CraHoBame€, BOJA, 101.8 106.6 101.8 106.2 140.0 | Housing, water, 04
eJI. eHepruja, rac u electricity, gas and
APYTM eHepreHTH other fuels

04.1 | HajamHuHa 100.2 109.7 109.9 113.7 167.8 | Actual rentals for 04.1

housing

04.3 | OapxaBame U 100.1 106.7 105.3 108.0 148.3 | Maint. and repair of the | 04.3
HonpaBKa CTaHa dwelling

04.4 | CHabpujeBame BOLOM 100.0 104.1 103.1 104.6 130.2 | Water supply and 04.4
U pas3/in4yuTe miscellaneous services
KOMyHaJIHe ycJIyre relating to the dwelling

04.5 | EnekTpuyHa eHepruja, 102.3 106.8 100.7 105.7 139.1 | Electricity, gas and 04.5
rac ¥ Jip. eHepreHTH other fuels

05 Hamjemraj, anapatu 100.1 101.8 100.6 101.6 117.1 | Furnishings, 05
3a gomahuHCTBO M household equipment
peAoBHO and rout.main. of the
ojpxaBame Kyhe house

05.1 | Hamjeraj, 99.7 98.6 97.9 97.8 112.6 | Furniture and 05.1
nokyhcTBo, TenUCH U furnishings, carpets and
ocTaJjie NoAHe o6Jsiore other floor coverings

05.2 | TeKCTUIHU 100.0 100.9 99.8 100.2 96.4 | Household textiles 05.2
npousBoAH 3a Kyhy

05.3 | Anaparu 3a oM 100.0 98.9 99.2 98.8 100.6 | Household appliances 05.3

05.4 | CTakJIeHO ¥ CTOJIHO 100.4 100.7 99.8 100.2 99.1 | Glassware. tableware 054
nocyhe and household utensils

05.5 | Anat u onpema 3a 100.2 101.8 101.6 102.1 122.3 | Tools and equip. for 05.5
kyhy u 6awty house and garden

05.6 | Jo6pa u ycayre 3a 100.2 103.8 101.8 103.8 123.3 | Goods and services for 05.6
peJIOBHO O/ip>KaBakbe routine household
kyhe maintenance

06 3apaBcTBO 100.1 105.0 106.2 107.1 123.8 | Health 06

06.1 | MeaMIMHCKH 100.1 103.7 105.6 106.6 131.6 | Medical products, 06.1
NpOU3BOAHY, TOMaraja appliances and
u ompema equipment

06.2 | 3apaBcTBeHe ycCiyre, 100.0 108.4 108.2 109.2 113.8 | Out-patient services 06.2
0CUM GOJTHUYKHX

06.3 | BosHuuke yciyre 100.0 100.0 100.0 100.0 105.3 | Hospital services 06.3

07 IIpeBo3 101.9 101.4 97.6 99.1 124.3 | Transport 07

07.1 | KynoBuHa Bo3usa 100.2 100.5 100.8 100.8 107.9 | Purchase of vehicles 07.1

07.2 | Ynorpe6a npeBO3HUX 102.4 101.6 96.3 98.3 124.7 | Operation of personal 07.2
cpejcTaBa transport equipment

07.3 | Ycayre npeBo3sa 100.5 100.2 103.6 102.9 141.2 | Transport services 07.3




Hacmasak / continued
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08 KomyHukanmje 100.0 101.5 100.7 101.6 101.9 | Communication 08

08.1 | IowTaHcke ycayre 100.0 109.4 105.5 109.5 112.3 | Postal services 08.1

08.2 | Tenedoncka u 99.7 97.1 100.1 99.1 58.0 | Telephone and telefax 08.2
Tesiedakc onpema equipment

08.3 | Tenedoncke u 100.0 101.7 100.7 101.7 105.4 | Telephone and telefax 08.3
TeJsiedakc ycayre services

09 Pexpeanuja n 100.1 104.8 104.2 106.0 134.9 | Recreation and 09
KyJITypa culture

09.1 | AyauoBusyesHa, oTo 100.2 96.2 97.1 95.5 66.0 | Audio-visual,photo and 09.1
Y nHOpMaTHYKa information processing
ompema equipment

09.2 | Ocrana TpajHa fjo6pa 100.0 99.6 99.8 99.9 112.1 | Other major durables 09.2
3a peKpeanujy u for recr. and culture
KyJITypy

09.3 | Ocranu npegMeTH U 100.5 102.5 102.7 102.9 117.2 | Other recreational 09.3
ompema 3a items and
pekpeanujy, 6alTy u equipmentgardens and
kyhHHU Jby6UMIH pets

09.4 | Ycayre pekpeanuje u 100.0 106.2 105.2 107.7 141.9 | Recreational and 09.4
KyJIType cultural services

09.5 | HoBuHe, Kibure u 100.0 104.3 104.0 105.7 148.0 | Newspapers. books and 09.5
nucahu npu6op stationery

09.6 | IlakeT apaH>XMaHHU 100.8 109.5 107.8 110.3 148.7 | Package holidays 09.6

10 O6pasoBame 99.8 103.1 101.8 103.3 110.8 | Education 10

10.1 | IMpepmkoscko u 98.6 107.9 104.0 106.3 138.2 | Pre-primary and 10.1
OCHOBHO 06pa3oBatbe primary education

10.2 | CpeJbOIIKOJICKO 100.0 101.6 101.6 102.4 105.2 | Secondary education 10.2
o6pasoBame

10.4 | YHUBEpP3UTETCKO 100.0 102.3 101.2 102.6 107.0 | High school and 104
obpasoBatbe university education

10.5 | OGpasoBame 100.8 106.1 103.9 107.6 115.6 | Education not definable | 10.5
HegepHUHHUCAHO 1O by level
HUBOY

11 PecTropaHM U XOTeIH 100.2 107.7 106.9 109.5 145.7 | Restaurants and 11

hotels
11.1 | Ycayre ucxpaHe 100.4 107.9 107.4 110.0 150.2 | Catering services 11.1
11.2 | Ycayre cmjewiTaja 98.6 106.4 103.5 105.6 120.0 | Accommodation 11.2
services

12 Ocrana go6pau 100.6 102.9 103.1 104.1 125.8 | Other goods and 12
ycayre services

12.1 | Jluyna wera 100.8 103.3 104.0 105.0 136.3 | Personal care 12.1

12.3 | JIuyHM npesMeTH 99.8 95.2 97.4 95.6 89.1 | Personal effects n.e.c. 12.3
Jpyre HaMjeHe

12.5 | Ocurypame 100.0 101.5 101.0 101.6 110.0 | Insurance 12.5

12.6 | duHaHcHjcKe ycayre 100.4 103.6 105.1 105.7 139.9 | Financial services 12.6

12.7 | Ocrasne ycayre 101.0 104.9 103.5 105.5 118.3 | Other services n.e.c. 12.7




METO/J0J/IOIIKA OBJAIIIEbA
JedvHunyja HHAEKCAa NOTPOIIAYKHUX IIUjeHa

WHekc noTpoLIayKKX LiMjeHa [peAcTaB/ba Mjepy IpoMjeHa
LiMjeHa IPOM3BO/Ja U yCJayra Koje oMalMHCTBaA KyIyjy paiu
33/10BO/bEbA CBOjUX JIMYHHUX NOTpeba Ha €KOHOMCKOM
Teputopujy bocHe u XepuerosuHe.

HamjeHa

CBpxa MNpUKyIl/bakha MNOTPOLIAYKUX LujeHa y bocHu u
XepLeroBuHu je JAobujalbe Mjepe HHIalUje Y 3eMJbH,
entuteTuMa U Juctpukry bpuko. Ilopes Tora uHpaekc
NMOTPOUIAUKUX IiMjeHa ce KOPUCTH U 3a ycK/IahuBambe IaaTa
Y 3apajia y CKJIaZly ca KOJIEKTUBHUM yrOBOPUMa, Te TNeH3Uja
Y COLMja/IHUX JlaBama. Takohe ce KOPUCTU M 3a OUyBaHe
BpUjeJHOCTH KOJi yroBopa C WHJAEKCHHM KJay3yJaMa,
omoryhyje ynopebuBame crone wuHbJaLUje C APYrUM
3eM/baMa, nopeheme KpeTawa L{jeHa YHyTap 3eMJbe
n3Mehy mNojeMHHUX pervoHa M CJAYXM Kao OCHOBa 3a
JedyalloHNpame NojeJUHUX MaKPOeKOHOMCKHUX arperarta
y CTaTUCTULIY HALlMOHAJIHUX payyHa U Y ApyTe CBpXe.

HWHAeKc NoTpomIayKuX nyjeHa y bocHu u XepueroBuHu

WHpekc norpomaykux LyjeHa y bocHH ¥ XeplLieroBuHHU
vM3padyyHaBa Ce Ha OCHOBY pelpe3eHTaTHBHEe JINCTe
npousBoZa kojy y 2025. roguHu unHu 610 nmpoussoja.
CBakor Mjecena npukym/ba ce oko 21000 pujeHa Ha
yHanpujes, fedUHMCAaHOM Y30pKY MNpOJAjHUX MjecTa Ha
JIBaHaeCT reorpaCKUx Jokaluja.

O6yxBaT MHAEKCa

T'eorpadcku o6yxBar: LlujeHe ce NpUKyN/bajy Ha ABaHAECT
Jiokanyja (rpagoBa) y 3emsbu (bama Jlyka, Buxah, BujesbuHa,
Bpuko, [lo6oj, HcrouHo CapajeBo, Mocrap, I[Ipujenop,
CapajeBo, Tpebume, Ty3na, 3eHunia) oAabpaHUX IpeMa

KpUTepHjy Opoja CTAaHOBHHMKA UM HUXOBOj YJO3U VY
reorpadCcKoM NMOJpPyyjy KojeM npuUnazajy.
O6yxBat mnpousBoga: O6yxBaheHM Ccy HajBaXXHUjU

NPOM3BOJHU U YCJIyre Koje KyIyje CTAaHOBHHUILTBO paju
¢duHanHe noTpole. O6yxBaT f06apa U ycayra peoBHO ce
peBUAMPA KaKO O ce oyyBasa penpe3eHTAaTUBHOCT JIUCTE
NpoM3BOJa C O6G3MPOM Ha YKyce HOTpOLIaya U HHUXOBE
HaBUKeE Y NOTJIeZly KyTIOBUHE.

CHuUMame 1MjeHa

CBe LujeHe ce NpPUKYIUbAj)y JiOKaJHO. CHUMaTe/bu Of
eHTUTEeTCKUX 3aBoJa 3a CTAaTUCTUKy U AreHuuje 3a
cratuctuky BuX mob6wujajy jacHe cnenudukanuje HasuBa
npou3sBo/a v kerose COICOP ivdpe Te jeAUHUILE Mjepe Koje
Tpebajy nocMaTpaTu Ha TepeHy. Ha o0ocCHOBY THX
vHopMalyja caMOCTaJHO OUpajy KOHKpETaH NpPOU3BOJ
yujy he 1jujeHy CHUMaTH Ha oipeheHOM NpPoajHOM MjecTy.
KoHkpeTHM npor3BoJ, ce 6Upajy y CKIaZly ca KpUTepHjeM
HajupoJaBaHujer Mporu3BoJa Ha JAaTOM IMPOJajHOM MjecTy.
Kako 6u ce ocurypasio Aa CHUMaTe/bU U3 Mjecelia y Mjecel]
CHUMajy LiMjeHe UCTUX NPOU3BOJA, Te Kako OU ce MOTIJIO
NpaTUTH Koje INPOM3BOJE CHHUMaTe/bH IOCMaTpajy Ha
TepeHy OHU y YIUTHUK yHOCe U YHaNpHjes AepUHHUCAH CKyIl
JIOJaTHUX KapaKTepUCTHKA NMpPoM3BoJa U MHopMaluje o
eBeHTYa/IHUM 3aMjeHaMa IPOU3B0/ia YKOJMKO UX OyJe.

NOTES OF METHODOLOGY
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average
prices (goods and services) which consumers buy for their
personal needs.

Purpose

Consumer Price Index in Bosnia and Herzegovina is used as
a measure of inflation in state, entites and District Brcko. It
can be used as an indicator of values with index clauses, it
also serves as a deflator of final consumer purchasing power
and it is also used in inflation comaprison among other
regions, CPI can serve as a deflator of National accounts data
and other purposes.

Consumer Price Index in Bosnia and Herzegovina

Consumer Price Index in Bosnia and Herzegovina is caluculated
on the basis of the respresentative list of products that in year
2025 consisting of 610 different items. Each month over 21 000
prices are being collected in accordance with defined sample of
outlets and 12 geographical locations.

Scope of the index

Geographic coverage: The prices are being collected in 12
geographic locations (towns) in country (Banja Luka, Bihac,
Bijeljina, Brcko, Doboj, Istocno Sarajevo, Mostar, Prijedor,
Sarajevo, Trebinje, Tuzla, Zenica) chosen by the criterion of
their weight in terms of population and their role with
respect to the geographical areas that they belong to.
Product coverage: All relevant goods and services bought by
the reference population for the purpose of final consumption
are included in the index. The coverage of goods and services is
reviwed regularly in order to ensure the representativnes of the
basket with respect to the consumer tastes and purchasing
practices.

Price collection

All the prices are being collected by the personnel of the
statistical institutions in both entities and BHAS. The price
collectors recive a clear specifications of the item name, it's
COICOP code and unit of measurment that they should collect
in specific outlet. They choose a concrete item for price
collecting in specific outlet, in accordance with the criterion of
the most sold products in that outlet. In order to be sure that
the collector is collecting prices for exactly the same items each
month, the form for the price collecting also includes the
informations on detailed product description in terms of
brands,variety and quantity. as well as the informations on
possible replacements of items.



TakaB HauMH CcHUMawa omoryhyje mnpahemwe mnpomjeHe
KpeTama LidjeHa u3Mehy ABa nepuoja, aau He U nopeheme
npocjeyHe 1ujeHe u3Mehy pasJMYMTUX TreorpadpCKUx
JIoKauuja.

3a noTpebe HHAEKCA MOTPOLIAYKMX LMjeHa CHHUMame
LiMjeHa ce BpILIU c/befiehux laHa y Mjecelty:
e 3a N0JbONPUBPEZHE NMPOM3BOJE KOjU ce PoAajy Ha
TpXKHHULAMa LiMjeHe Ce PUKYIL/bajy [Ba MyTa MjeceqHO
Y TO y IPBOj U Tpehoj ceAMUILU V MjeceLly;
e 3a CBe OCTaJle IPOM3BOJe LiMjeHe Ce y CKJIaJy ca
BaxxehuM EBpoOIlCKMM perynaTuBaMa HNpPUKYI/bajy
jemaHnyT MjeceuHo (u3meby 1.1 21.y Mjecenty) ¢ TUM J1a
ce HYXHO OfpXaBa MCTU HWHTepBal U3Mehy
NPUKYI/baba.

Ilonaepu

[lonzepy Koju ce NMpUMjewyjy 3a U3padyyHaBame UHJeKca
MOTPOIIAYKHUX LHjeHa cy KoeUIUjeHTH KOjU OJpakaBajy
peslaTUBHY Ba)KHOCT 0JabpaHUX MpOMU3BOJA U yCIyra y
YKyIHOj  NOTpoLIlkM  JAoMahuHCTaBa Ha  JoMaheM
TepuTopyjy. [loMmohy WwHX ce M3padyHaBajy ejieMeHTapHU
VMHJEeKCU Kao MOHJepUCcaHU Mpocjend. basupaHu cy Ha
nojanyMa IOBe3aHHUM ca (QUHAJHOM MNOTPOLIHBOM
JloMah1HCTaBa ¥ Ha oJalMa o 6pojy CTaHOBHHUKa.

['maBHM U3BOp MojaTaka 3a U3pajy MOHAepa 3a 00payyH
VHJleKCa TOTPOIIAYKUX IiMjeHa je AHKeTa O TNOTPOLUU
JloMahuHCTaBa. 3a U3pavyyHaBame MHJEeKCa MOTPOILAYKUX
LMjeHa of, jaHyapa 2018. rogyMHe mNpuUMjemyjy ce NMOHAEPU
Koju ce 6a3upajy Ha mojanyMa M3 AHKETe O MOTPOIIHkU
JoMahuHcTaBa 3a 2015. roguny. [IoHAepu ce cBake rofiuHe
KOpHUTHPajy C KpeTamweM Ii1jeHa y IPeTX0/JHOj TOAWHHU.

Knacudukanuja

3a  kiJacuduKoBame  IPOM3BOJA U3  CTATUCTUKE
NOTPOLIAYKUX LUjeHa ymnoTpebsbaBa ce Kiacudukauuja
JIUYHEe TMOoTpolute mnpema HamjeHU (Classification of
Individual Consumption by Purpose - COICOP) koja gujenu
TPOLIKOBE Ha JiBAHAECT OCHOBHHUX Ojje/baKa MPOH3BOJA U
ycJIyra 3a Koje ce U3payyHaBajy UHIEKCH.

Arperupame

H3padyyHaBame HHJAEKCa MNOTPOLIAUYKUX LMjeHa MOo4YUHbe
M3padyyHOM eJieMeHTapHUX HHJeKca (MHJAeKca TpOU3Bo/a)
Y HMHJIeKCa pelnpe3eHTaTHBHUX CTaBKW Ha HUBOY IpajioBa.
[Ipy Tome ce Kao Mjepa cpejjibe BpHjeJHOCTH KOPUCTU
reoMeTpHjCcKa cpeZiiHa. ArperupaHy MH/IeKCH Ce HAaKOH ToTa
v3padyHaBajy KopuiuheweM Laspeyres-oBe ¢dopmyse 3a
MOH/iepUCaHy apUTMEeTHYKY CpeJIMHY, IOYeBILIH 0J MHJeKca
penpeseHTAaTUBHUX CTaBKM Ha HHBOY €HTHUTETa CBe [0
ONIUTer HMHJeKkca 3a bocHy u XepueroBuHy. PepepeHTHa
6a3a 3a u3pauyH uHjekca je 2015. roguHa.

All of this allows us the monitor the exact price change in two
different periods, but not the comparison of average prices
between different geographical locations.

For the purposes of CPI calculations, the price collection is
scheduled as follows:

e for agricultural products sold on green markets the
prices are collected twice a month, in the first and
third week of a month;

e for other items the prices, in accordance with
European Regulative, are being collected once a
month (on the 1 and 21 of the month) with the
obligation of maintaining the interval of price
collection.

Weights

Weights used for calculating the CPI reflect the relative
importance of the sampled goods or services in the total
consumption of resident households within the domestic
territory. They are used for elementary indices calculations as
the weighted averages. They are based on data linked to the
household final consumption and population.

The most important data source for calculating the weights
used in the consumer price indices are the Household Budget
Survey. Since January 2018 the compilation of the CPI has
been based on the weights derived from household
expenditures from the Household Budget Survey 2015
updated every year according to price movement recorded in
the previous year.

Classification

The classification of products used in the CPI is based on the
Classification of Individual Consumption by Purpose
(COICOP). The COICOP divides consumer expenditures into
twelve different divisions of consumer goods and services.

Aggregation

Consumer Price Index calculation begins with the
computation of elementary aggregate indices (items indices)
and representative position at the level of towns. Elementary
aggregate indices are calculated by using Laspeyres formula
for weighted arithmetic mean starting from the level of
representative positions indices at the level of entities to the
overall index at the level of Bosnia and Herzegovina.
Reference base year for index calculation is 2015.



Ocrane gebpuHuLyje

IlpousBoj: 6UJIO KOjU NMPOM3BOJ, WM yCIyra 3a JIMYHY
NOTpOUIY KOjU ce Mory KynuTH. CKymHM HasuB 3a
MIPOU3BO/ie U YCIyTe.

PenpeseHTaTHBHA CTaBKa: IPOM3BO/, Ha HajHIKeM HUBOY
arperanyje, o4HOCHO TPOM3BOJ, y NPOJAjHOM MjeCcTy Ha
jenHoj reorpa¢ckoj JIoKal1jy 3a KOjy ce MOXe NMPOIHjeHUTH
MOHJED.

Crona mpoMjeHe: cTona IHpoMjeHe Y crHenudUIHOM
pedepeHTHOM nepuofy y nopebewy ca BpujepHouhy ca
MoyeTKa TOT NepHoJia WIM U3 KOHKPeTHO JedHHHCAHOT
paHujer nepuoza.

Other definitions

Products: any consumer goods or services that can be
purchased. a term covering both goods and services.

Representative position: lowest level of product
aggregation. i.e. an item in an outlet in a geographic location
with a weight.

Rate of change: rate of change of prices in a specific
reference period compared with the value from the
beginning of that period or from specifically defined earlier
period or in a specific period of time.
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